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Amethysts 


At THOUGH quartz is the commonest of 
all minerals, and about one-half of the 
crust of the earth is made of some form 
of it, yet when it has a fine purple color 
together with high transparency and freedom 
from flaws, it becomes much sought for 
under the name of amethyst. In the deep 
grape purples it has no rival among precious 
stones. Were it not so abundant it would 
surely command a much higher price than 
is the case at present, indeed, in earlier times 
considerable prices were obtained for 
amethysts that we would now consider 
rather inferior. The discovery of large sup- 
plies of material of rich color and of con- 
siderable size in Siberia and in Brazil led to 
a lowering of the price of fine amethyst. 
Some of the material from Siberia has a 
rich reddish purple color which, by artificial 
light, becomes almost pure red in tint and 
stones cut from it are very lovely, both by 
daylight and by artificial light that is rich 
in red rays. 

Aside from the two principal sources men- 
tioned above, amethyst of commercial conse- 
quence comes from Madagascar, from 
Uruguay, from India and from Ceylon. In 
the United States it is found in numerous 
places but seldom of gem quality. Some of 
very fair and even fine quality has been 
found in North Carolina, however. 

The color in amethyst is seldom uniform 
in the rough crystals and the lapidary has to 
so cut the stones as to place the best color 
in the back of the finished gem. If the 
rough material is light in color, as is fre- 
quently the case, considerable increase in 
depth of color may be had by cutting the 
Stone rather thick. It is seldom _ that 
amethyst is so deep in color as to require 
cutting thin to lighten it. The deeper and 
more velvety the purple color the more de- 
sirable the stone, provided it lights up well 
all over. 

There is probably no stone that is so suc- 
cessfully imitated in glass as amethyst. 
Some fine imitations look so much like the 
natural stones that it would be difficult, even 
for an expert, to tell whether he had a real 
stone or an imitation to deal with unless he 
made a close study of it or tested its prop- 
erties. Of course a file would betray the 
imitation on account of its softness. 
Amethyst is of hardness 7 on Mohs’ scale, 
like quartz gems in general, and it conse- 


quently stands wear very well. A fine deep 
amethyst shows a detectable amount of 
dichroism, the two shades being reddish 
purple and bluish purple. This the glass 
imitation does not do. Usually on ex- 
amining the glass imitation with a good 
loupe, tiny round bubbles will be found 
somewhere in the interior of any piece of 
over a carat or so in size. The real ma- 
terial may have angular cavities but it never 
has round bubbles. Then too most amethysts 
contain wavy lines of color within them 
and these have a rippled appearance that is 
easy to note once one has become familiar 
with them, whereas the glass imitations 
never have these peculiar lines. Thus those 
who will attend to these suggestions can 
readily determine whether or not an 
“amethyst” is genuine. 

The usual cutting of amethyst is the bril- 
liant cut with an oval contour most common 
and with a larger number of facets than the 
diamond receives, especially if the stone is 
of considerable size. Amethysts look well 
in the mixed cut or even in the full emerald 
cut and many of them are cut to fancy 
shapes such as hearts, etc. The buffed top 
is frequently used also but it lacks bril- 
liancy. 

Although formerly much used in brooches, 
in which they were especially beautiful when 
surrounded with small pearls, amethysts to- 
day find most use as ring stones or scarfpin 
settings and many of rather imperfect 
character are cut to faceted beads for use 
in real-stone necklaces. In the latter form 
they are very effective. 


Garnets 


There are about as many kinds of garnets 
as there are of apples and in the crust of 
the earth garnets are as common as apples 
are among fruits. However it is only the 
common garnet, usually almost opaque, that 
is extremely abundant and it may be classed 
with the humble Ben Davis apple which is 
abundant but not choice. 

Garnets are somewhat more complex in 
their chemistry than most of the stones we 
have so far considered. The amethyst was 
comparatively simple, having, aside from the 
small per cent of coloring agent, only silicon 
and oxygen in it. The garnets all have 
these two chemical elements and are called 
silicates, but they also have other elements 
such as iron and aluminum, or magnesium 


and aluminum, or calcium and aluminum, or 
calcium and iron, in combination with the 
silicon and oxygen, and frequently several 
of these other elements are present in the 
same stone, so it would at times puzzle an 
expert to name the variety to which a given 
garnet belonged. A case in point recently 
came to the writer’s attention in which a 
gem cutter himself found a mine cf very . 
lively red stones and cut some of them but 
was still uncertain just what they were. On 
sending some of them to another cutter 
they were pronounced hessonite garnets. 
The mining school professors called them 
zircons of the hyacinth variety. Samples of 
both the rough and cut stones being sent to 
us we found that the spectroscope gave un- 
mistakable evidence that they were alman- 
dine garnets. The specific gravity also 
agreed with this diagnosis. 

In the trade we hear of the almandine 
garnet as a violet red stone and any garnet 
of this description is called an almandine 
by jewelers without regard for the chemi- 
cal composition or physical properties. Most 
of these stones however really belong to 
the iron-aluminum group of garnets and are 
correctly called “almandines.” The “Pyrope” 
garnets (usually magnesium-aluminum-sili- 
cate variety) are the fire red ones, as the 
name implies. They are lighter in weight 
than the almandines and not quite so hard. 
The “Cape Rubies” from the diamond mines 
of South Africa belong in the main in this 
group as do the “Arizona Rubies” brought 
to the railway stations by the Indians, in 
their mouths, for sale to tourists. The 
brownish red Essonite or Hessonite garnets, 
sometimes sold as _ hyacinths (although 
properly that name should be reserved for 
the reddish zircon) are calcium-aluminum 
garnets. They usually have a troubled ap- 
pearance in the interior when seen toward 
a strong light. 

The beautiful green garnets of the Urals 
are sometimes called “demantoids” because 
of their diamond like luster. Jewelers fre- 
quently call them “olivines” but it is a mis- 
nomer. They are calcium-iron garnets and 
are unfortunately among the softest of the 
garnets. They have such a high refractive 
index however (and a power of dispersion 
greater than that of diamond itself) that 
they make most attractive gems. 

The fact that garnets are generally recog- 
nized as very low priced stones has proba- 
bly had something to do with the failure of 
jewelers to properly designate these green 


gems. The use of the term “ruby” together 
with some qualifying adjective such as 
“Cape” or “Arizona,” etc., may also be due 


to this same reluctance to use the name of 
so common a gem. It may be said in this 
connection that very few garnets approach 
the fine Burmah ruby in appearance although 
many a fine one may resemble the ord‘nary 
ruby of Siam. The garnets are all singly 
refracting and hence lack dichroism and 
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thus have no variety of color such as the 
ruby shows. Moreover the color is usually 
too yellowish or too purplish and generally 
too dense to closely resemble ruby. 

When cut “en cabochon” (the word comes 
from the French for a bald head) the fire 
red garnets are sometimes known as car- 
buncles. The ancients indeed called any red 
stone, when so cut, a carbuncle. The Latin 
root signifies a coal of fire. In this style 
of cutting many garnets have been used in 
gentlemen’s rings. They have a masculine 
appearance and wear remarkably well. As 
there are not lacking signs that red stones 
are returning to fashion it may be that gar- 
nets as well as rubies will once more come 
into their own. 


The Opal 


Unlucky is the man (or woman) who can- 
not afford a fine opal, for of all the gems 
we have discussed there is none so beauti- 
ful as a fine black opal from New South 
Wales. That is as far as the ill luck in con- 
nection with the opal has any basis in fact. 
It is time for all jewelers to bedeck them- 
selves and their wives with fine specimens 
of opal and to go forth and smash the popu- 
lar superstition that opals are unlucky. 
These gems are mainly composed of quartz 
like the amethyst but here it is combined 
with a considerable amount of water into 
a non crystalline, rather soft and brittle 
mineral. These properties do not help it 
any as a gem stone but, in spite of its lack 
of extreme durability, the fine opal wins its 
way by its sheer beauty into the company 
of the most expensive precious stones. The 
firy appearance of the opal is due to the 
presence within the material of excessively 
thin layers of material of different refrac- 
tive index from the main mass. These thin 
layers cause what is called “interference” 
with light much as layers of oil on wet 
asphalt give rainbow colors, or as soap films 
act. The irridescence of the peacock’s tail 
feathers comes from the same cause. The 
“pattern” of the stone varies according to 
the distribution of these thin layers and the 
beauty varies with the degree of thinness 
of the layers. The color play varies with 
the position of the cut stone in regard to 
the source of light. Some opals thus show 
vivid green areas in one direction and flame 
red over the same areas in the opposite 
direction. 

The so-called “black” opals have a deeply 
Stained matrix which is sometimes cut with 
the precious opal as a background thus act- 
ing as a foil to set off the wonderful play 
of color. This “light out of darkness” effect 
makes the stones that display it extremely 
beautiful and when they are of some size 
they become quite valuable. The source of 
supply of these exceptional stones can hard- 
ly fail to give out and then they should 
command an even higher price than was the 
case when the mines were yielding them in 
some quantity, 

Opals are almost always cut en cabochon 
as they are somewhat milky by transmitted 
light and facetting them does not add any- 
thing to their beauty. When the precious 
opal is in thin or scattered layers it is cut 
with the matrix and sold at moderate prices 
under the name of “matrix opal.” 

The ancient supply of opals came from 
Hungary and the mines have continued to 
yield stones unto the present. The material 
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usually occurs in Hungary as irregular 
lumps or as veins in a volcanic rock. The 
Australian sources yield material so much 
superior to the general run of Hungarian 
opal as to almost put the latter out of the 
running. Mexico produces considerable opal 
but most of it is inferior. The “fire” opal 
is found in Mexico. It has a flame red color 
but lacks the typical flashes of fire from 
the interior which makes the precious opal 
so much sought for. 

Owing to their softness opals wear dull 
when used in rings for a time but so beauti- 
ful are they that people will demand them 
in rings and when they have become dulled 
they can be repolished and made as good 
as new. Customers should be cautioned 
however not to strike a valuable opal against 
any hard object as such a blow might 
shatter the stone. 

No convincing imitation of the opal has 
ever been invented. The peculiar milky 
effect of some opals can be imitated in glass 
but the internal fires are lacking in all 
imitations, 

For those who would pursue further their 
study of the amethyst, the garnets and the 
opal the following references are suggested : 

In G. F. Herbert-Smith’s Gem Stones 
(Brentano’s New York) see Chapter 
XXVIII on Quartz and particularly pp. 


241-245. For the Garnets see Chapter 
XXIII, in full. For Opal, see Chapter 
XXX. 


In “A Text Book of Precious Stones,” 
Frank B. Wade, G. P. Putnam’s Sons, 
N. Y., see pp. 94, 170; 195 and 196 for 
amethyst. For garnets see pp. 167-170 and 
also frequent mention of various types of 
garnets for which see the index. For opal 
see pp. 131-132, 139 and 173. 











The Luxury Vessels of the Ancients 





T% a recent issue of the Deutsche Gold- 
schmiede-Zeitung was an_ interesting 
article under the above title of anonymous 
origin. We give translation in part. 

“In Oriental lands from early days pre- 
cious and semi-precious stones have been 
employed for vessels of different sizes, 
especially to hold salves, perfumes and 
spices. If the very earliest works were not 
exactly of prominent art value they were, 
on account of the beauty and value of the 
material out of which they were made, 
highly prized and belonged mostly to 
prominent or at least very wealthy persons. 
To the earliest production in this line be- 
long those destined to preserve sweet- 
scented salves and spices, vessels made of 
alabaster. Already, Herodotus tells of 
Cambyses, king of Persia, that he sent, 
among many other presents, also a salve 
vessel of alabaster to the king of Ethiopia. 
Herodotus would not have mentioned this 
alabaster vessel had he not considered this 
as a special object among the offerings. 
. - The oldest salve vessels were 
carved, bored, or turned and this out of a 
single piece. Aristophanes also has his 
thoughts on salve vessels of alabaster, but, 
with the Greeks their usé was not as con- 
siderably extensive as with the Romans in 
the last century of the Republic and espe- 
cially in the course of the Empire. . . . 

“The Berlin Kunstgewerbe Museum col- 
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lection possesses several salve and spice 
flasks of alabaster, of which one example 


has walls as thin as. paper. This vessel 
anyhow is hollowed out on the lathe. That 
the early ones, respectively, most salve 
flasks of that time, were of alabaster, is 
clearly shown from the fact that the name 
‘alabastron’ was given to a definite form, 
just as Horace designates as ‘onyx’ a small 
salve vessel of onyx. These alabastrons 
(later they were not only of alabaster but 
of all kinds of stone or substance) were 
elongated vessels, often with cover and 
foot. But they received other quite different 
forms, for instance, in form of a small wide- 
bellied bottle or in shape of a Kymbion or 
a high patera without handle. Like ala- 
baster and agate, the onyx served also in 
those days in the production of costly 
vessels for the preservation or use of salves 
and essences. A great friend and amateur 
collector of beautiful onyx vessels was 
Mithridates VI, of given name Evupeter, 
King of the Pontifical Realm. He possessed: 
no less than two thousand of the grandest 
onyx vessels, which, in the end, with much 
other art valuables, fell into the hands of 
Lucullus as booty. 


“These vessels were given favorable re- 
ception by the Romans in their limitless ex- 
penditures, where were found in 
the baths and on the toilet tables of the 
elite and rich, salve and other vessels of 
onyx embellished with gold and precious 
stones. One very lovely salve vessel of 
onyx-agate, 14 cm. high, and on which the 
mystic cista of Dionysus, ram’s head and 
pelt, bunches of grapes, thyrsus and head 
of a Bacchanal are represented, is to be 
seen in the Vienna Cabinet of Antiques. 
Another excellent onyx vessel of the love- 
liest, delicately ribbed, light-colored stone 
with admirable relief work is in the 
possession of the Berlin gem _ collection 
among its cameos. Moreover, onyx and 
sardonyx were by no means the costliest 
kinds of stone from which salve vessels 
were created. For very small delicate per- 
fume vials much more precious stones 
were not infrequently employed, especially 
the potentates of the Orient loved to make 
a show of such works of art.of the costliest 
material. Gold and silver were used pro- 
fusely. According to a statement of Pliny, 
even the Indian carbuncle, our present ruby, 
the size of a sextarius, a small Roman gold 
coin, was hollowed out so that the entire 
precious stone formed a salve vial. 


“Already in the Homeric epoch is men- 
tioned as oil flask for household use the 
lekythos as salve container, one of the 
choicest products of Attic keramics. The 
lekythos of the ancients, though, consisted 
of many other substances, thus for the 
highest social classes they were of gold, 
silver, precious stones as well as bronze. 
That the lecythoi served as rouge, per- 
fume and salve vials, Aristophanes already 
states. At the luxurious banquet of Koranos 
in Macedonia little girls, decked in 
diaphanous garment, stepped into the ban- 
quet hall and handed to each guest two 
lekythoi filled with costly salve, of which 
one was of gold and the other silver, while 
both vessels were bound together with a 
gilded strap. Each lekythos equalled a 
kotyle, therefore about ‘nine ounces of 
silver.” 































































THE JEWELERS’ CIRCULAR 




















HEADQUARTERS 


for 


DIAMONDS 


Precious and Imitation Stones 


zkawkKKK* 


Regent Pearl or Fancy Stone 
Necklaces 





ALBERT LORSCH 
m CO 


Branch Office 
Lorsch Building, 37 Maiden Lane . 131 Washington Street 
NEW YORK INC. PROVIDENCE, R |. 


Bead Department, 20-26 W. 36th St., New York 
oast Representatives, LEE & KIERSKI, 704 Market St., San Francisco, Cal. 


Main Office 
































July 29, 1925 





THE JEWELERS’ 








Great Diamonds of the World 





Some Facts About the Largest and Most Famous Gems, with 
Illustrations from Photographs Made from Glass 
Models of the Originals. 




















(Continued from issue of July 22) 


Jubilée Diamond 

This is a brilliant of the purest water and 
was found in the Jagersfontein Mine in the 
Orange Free State. The rough weight was 
63334 carats. Originally the stone was 
called President Reitz, but when it ap- 
peared during the cutting how beautiful a 
stone was being produced, and of such an 
unusual size, it was planned to present it to 
Queen Victoria on the occasion of her 


to the Indian stones. The Countess of Dud- 
ley bought it from Block & Martin, of Lon- 
don, for £25,000, for which reason it also 
carries the name of the “Dudley Diamond.” 
This stone was cut by Mr. Voorzanger, who 
also cut the Koh-I-Nor and the “Star of 
the South.” 


The Koh-I-Nor 
Among the celebrated diamonds of all 
time, the Koh-I-Nor (meaning mountain of 
light) takes a prominent place. 





THE JUBILEE 


jubilee. This plan, however, did not mate- 
rialize; but, nevertheless, the stone was re- 
baptized and is now known as the Jubilee 
Diamond. 

In 1896 the stone was polished by M. B. 
Barends, under the supervision of Messrs. 
Metz, in Amsterdam, and a piece of 39 
carats was cleaved off. This piece produced 
a beautiful clean drop diamond of 13 carats. 
The King of Portugal, who was so cruelly 
murdered in 1908, bought this stone for his 
wife. 

The large piece of 59434 carats ,was pol- 
ished into an oblong squarish brilliant and 
retained the weight of 239 carats. This 
stone was unique, because until the Cullinan 
was found, it was the largest polished stone 
known, although the Jagersfontein Excel- 
sior, which was found in 1893 in the same 
mine, and which weighed 97134 carats, sur- 
passed it in rough weight. This latter stone, 
however, was cut into 10 different stones, 
ranging in weight from 13 17/32 carats to 
68 carats. 

The Jubilee was displayed in the Paris 
Exposition of 1900, and for many years now 
has been the property of a syndicate which 
tries to find a buyer for this precious jewel. 


Star of South Africa or Dudley Diamond 

The first large diamond found in South 
Africa was a river stone, weighing 83% 
carats. It was picked up by a native. A 
Boer, Schalk Van Niekerk, got possession 
of it and sold it in Hopetown for £11,200. 
It was cut to an oval triangular shape and 
when polished weighed 46% carats. It was 
named the “Star of South Africa” and is a 
stone of very fine color and quality, similar 


STAR OF SOUTH AFRICA 


KOH-I-NOR (OLD CUTTING) 


This stone can undoubtedly be called the 
most famous of all diamonds. It was first 
shown in Europe in 1851 in the London Ex- 
hibition. Its fame in India is large, as its 
legendary origin goes back to ancient times. 
The first historical information about the 
Koh-I-Nor dates from the 14th century, 
when, through the efforts of Ala-Ed-Din, it 
was added to the treasures of Delhi (1304). 
When in 1526 the Sultan Baber was pro- 
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the unlucky Shah Mohammed, who had 
gotten back the throne of India from Shah 
Nadir, had the habit of keeping the stone 
under his turban, which he never took off. 
However, on the occasion of the farewell 
feast the two rulers promised one another 
once again eternal faith and friendship, and 
in order to give strength to his promise, 
Nadir took his crown, adorned with beauti- 
ful pearls, and placed it on the head of 
Mohammed, while he took and placed Mo- 
hammed’s turban on his own head. In this 
turban, however, the Koh-I-Nor was hidden 
as usual, and the severe rules of etiquette 
followed in this country at that time pre- 
vented Mohammed from making known his 
loss or even to mourn it. The unlucky 
times that now started for India, often 
caused by the precious jewel, made Mo- 
hammed’s fate one not to be envied. 

Through Shah Achmed, the Koh-I-Nor 
came to Peshawer, where the English Am- 
bassador first saw it worn by Shaw Schuzas. 
The unhappy king saved the stone for him- 
self by taking it to Cashmere, but finally 
had to hand it over on the first of June, 1318, 
to his conqueror, Rundshit Singh, who al- 
ways wore it in public. 

From that time on the stone remained in 
Lahore, where, after the defeat of the re- 
bellious Sikh army, it became the booty of 
the English, commanded by Lord Welling- 
ton. 

The East India Co. presented the stone to 
Queen Victoria on June 3, 1850. After hav- 
ing been the center of attraction at the First 
International Exposition in 1851, it was sent 
to the well-known diamond cutting works 
of Coster, as the stone still had the less at- 
tractive shape which the Italian polisher, 
Hortensio Borgio, had given it in the 17th 
century. The actual cutting was done by a 
Mr. Voorzanger (who, as mentioned above, 
also polished the “Star of the South” ard 
later the Dudley Diamond) in the work- 
shop of the crown jeweler, Garrard, in Lon- 
don, in the year 1852, and it took from July 
16 to Sept. 7, with a working day of 12 
hours. Voorzanger was given a medal by 
Napoleon III in the year 1855, on the occa- 





KOH-I-NOR (NEW CUTTING) 


nounced ruler of Hindustan, the diamond, 
together with other treasures of the former 
Sultan, was presented to him as a sign of 
gratitude that his troops had not sacked the 
country. 

The stone then weighed 185 1/10 carats, 
exactly the same weight as when it was in 
the possession of the English. 

Through a ruse, the conqueror, Shah 
Nadir, got possession of this stone in 1739. 


NASSAK 


GREAT MOGUL 


sion of the Paris Exposition, for the com- 
petent manner in which the Koh-I-Nor was 
cut by him. The weight of the stone was 
reduced from 183 1/10 to 106 1/16 carats, 
but nevertheless its beauty was considerably 
enhanced. 

The illustrations show the Koh-I-Nor in 
its present and in its former shape as pol- 
ished by Hortensio Borgio in the 17th cen- 
tury, when it weighed 280 carats. The new 
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Originated by Heller—Copied by Paris 


ARE, indeed, are the occasions on which Paris ‘has 
copied America in the field of style. But the phe 
nomenon has happened right within our own sight. 





Those bowidient of all pearl styles—the Deltah Peter Pan creations 
—originated in the Heller American Laboratories, are at this 
minute being imitated by manufacturers of pearls in Paris, 
(| But they cannot be copied successfully. Aside from the fact 
that many of these newest designs are protected by patent, the 
tiny superfine round pearls necessary to these necklaces can only 
be produced by the Heller highly trained artisans using a Heller 
secret process. 
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Koh-I-Nor, as finished by Voorzanger, 


weighs 106 5/16 carats. 
The Nassak 


This triangular diamond, originally of 
99.34 carats, is thought to have come from 
a temple of Siva (the third God of the In- 
dian deity) at Nassak on the upper Godavari 
in Hindustan. From there it went into the 
hands of Prince Peshawar Bajero. When 
the latter was conquered by the British, 
Warren Hastings gained possession of the 
gem at the conquest of Deccan and it was 
sold to the East India Co. It was later sold 
to Rundell & Bridge, London jewelers, and 
to the Marquis of Westminster for £7,200, 
who had it repolished in Amsterdam. In its 
present shape the stone weighs 78% carats 
and is valued at 800,000 francs. 


The Great Mogul 

The most ancient and celebrated Indian 
diamond is known as the Great Mogul. W. 
R. Cattelle, in his book “The Diamond,” 
says of this gem that the stone so named 
after the Mogul dynasty of India, is said 
to have been found in the mines of Kollur 
of India, sometimes spoken of by the Per- 
sian name, Gani Coulour or Colon, or Gan-i 
mine of Coulour, between 1630 and 1650, 
and presented to Shah Jehan by Emir Jemla 
(called “Mirgimola” by Tavernier) about 
1655. 

Authorities differ about the early history 
of this gigantic gem, but it is safe to say 
that it was in India for a long time. Cen- 
turies ago it seems to have been broken up 
into different pieces. The illustration here- 
with is from a model made from such de- 
tails of the stone as have been obtainable. 

“Tennant” offers the hypothesis that the 
Koh-I-Nor, the Orlof and a third large 
diamond of 132 carats which was taken in 
1832 in Corassan, Persia, by Abbas-Mirza, 
all formed part of one large diamond, name- 
ly, the formerly well known Great Mogul. 
At that time, this gigantic diamond was 
supposed to have weighed 79354 carats, 
which is the weight that Tavernier attributed 
to it in 1662. Tennant proved this hypothe- 
sis by copying the alleged original stone in 
a substance which has the same cleaving 
qualities as diamonds. 

(To be continued) 








The Old American Pewter Alloy 





sogN American-made pewter, lead, for the 
most part, was a secondary element. 
The relative proportions of tin and lead, 
however, varied considerably. The finer 
the pewter and the higher the percentage 
of tin, occasionally with a slight admixture 
of brass entering into the composition, the 
whiter, harder and more silvery the surface. 
On the other hand, a large percentage of 
lead gave the surface of the pewter a dark 
or bluish tone lacking the brilliance and 
luster of that of superior qualilty. The 
proportion of tin sometimes ran as high as 
%) per centum, or even more. At the other 
end of the scale, lead in excess of 25 per 
centum was now and again employed. 

“As may easily be imagined, this variation 
causes the widest diversity in quality and 
appearance of different pieces of old pewter. 
A surplus of lead in the alloy will account 
for the dull, dark surface, often badly 
scarred and erdded, of many pieces that 
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turn up in antique shops. It is useless to 
try and make these take on the same soft, 
mellow sheen, the same satiny surface of 
polished silver as seen on pewter ware made 
from a superior quality of alloy. It is 
only really good pewter, with a high per- 
centage of tin and a low percentage of other 
components, that can be expected to exhibit 
the delightful patina somewhat comparable 
to that of old hand-wrought silver.”—Eber- 
lein in “Early American Arts and Crafts.” 








Whose Trade-Mark 





(Bernarp A. Kosicx1 in “Commerce Reports’’) 

UP to the 19th century trade had advanced 

little beyond its position in the Middle 
Ages. The artisan’s workshop was the 
manufactory, and the artisan was not only 
the producer, but very often also the re- 
tailer of his wares. His reputation rarely 
extended beyond the local market or the 
county fair. The trade-mark to him was 
more the expression of pride in his work- 
manship than a valuable property right. 
Transactions were personal, and the pur- 
chaser relied on the reputation of the man 
he was dealing with rather than the abstract 
reputation of the goods. If a Hamburg 
merchant, well pleased with the printed 
calicos of one little Manchester workshop, 
desired to purchase a quantity for his burglar 
trade, and have them stamped with his mer- 
chant’s trade-mark, the English producer 
cheerfully assented to the proposal. He had 
no reputation to build or maintain in Ham- 
burg, and, if he were paid for the goods, he 
lost nothing by the transaction. 

Few manufacturers of the present day, 
whose goods are known to the ultimate pur- 
chaser by their own trade-marks or brands 
would willingly acquiesce in the proposal 
by a wholesaler or a retailer that the goods 
purchased by either bear only his_trade- 
mark. The manufacturer’s and merchant’s 
trade-marks and good will are separable and 
each is justifiably jealous of his own repu- 
tation which is conveniently identified by his 
trade-mark. 

It happens, however, that while the manu- 
facturer is intent on establishing his trade- 
mark firmly in the United States, he regards 
its popularization in foreign countries as of 
little consequence. He will often accept an 
order from a foreign country for goods 
which are to be manufactured under a trade- 
mark selected by the importer. Indulgence 
in this ingratiating practice, while not ap- 
parently harmful, may be dangerous under 
certain circumstances. It may happen that 
the foreign importer has selected as his 
trade-mark the trade-mark of the manufac- 
turer’s competitor in the United States. If, 
therefore, the goods are manufactured ac- 
cording to the importer’s order, and the 
competitor’s trade-mark is affixed to these 
goods, the manufacturer may expose himself 
to a suit for infringement, particularly if the 
trade-mark so used is registered in the 
United States. 

Even though there may be no invasion 
of the rights of others, and the mark affixed 
belongs solely to the foreign importer, the 
exporting manufacturer by failing to dis- 
tinguish his goods becomes a bulk producer 
with no way to retain the foreign market 
which may be created for his goods except 
by the inducement of attractive price. If he 
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cannot compete with others on the basis of 
price, he has no longer a place in that mar- 
ket, because the demand which had been: 
created was not for his goods but for goods 
sold by the importer and carrying with 
them the reputation of the importer. 








September—The Sapphire of 
Wisdom* 





(THE sapphire, endowing you with wisdom 

and constancy, truth and virtue, is, your 
natal gem if you were born in September. 
Throughout the ages this stone, often called 
sacred and the gem of gems, has been recog- 
nized as a regal gem and kings, believing it 
powerful to. preserve them from harm, have 
worn it about their necks or in rings or 
bracelets. It has also been a favorite stone 
for ecclesiastical rings. One popular belief 
was that it banished fraud from its presence 
and necromancers of olden times were accus- 
tomed to honor it saying that it enabled 
them to hear and comprehend even the most 
obscure of oracles. As for its curative use, 
it was said to be an antidote for poison. 

An interesting tradition concerning the 
sapphire is that Moses wrote the Ten Com- 
mandments upon flat slabs of it. As among 
the gems of the Apocalypse, the sapphire, 
which was the second foundation stone of 
the Heavenly City, described therein, was 
symbolic of the height of celestial hope, 
according to an early Christian ecclesiastic, 

Blue stones in general were supposed to 
counteract the influence of the spirits of 
darkness and to enlist the co-operation of 
those of light and wisdom. When worn in 
the endeavor to prevent or cure disease, it 
was customary to wear the sapphire on the 
ring finger. 

Your guardian angel is Tsuriel, whose 
talismanic gem is the jacinth. Lebbeus 
Thaddeus is your special apostle, Libra, your 
Zodiacal sign. 


_* Sent out by National Jewlers’ Publicity Asso- 
ciation, 








After a long period of experimentation 
the W. Green Electric Co. of New York 
has recently perfected a high power polish- 
ing, buffing, grinding and dust collecting 
outfit, with which no belts, extra motors, 
pulleys, bags or water are required. This 
outfit is a complete workshop in itself, op- 
erating on one stand with electric sucker, 
electric motor, electric light fixtures, side- 
hinged dust collecting hoods and dust col- 
lecting box. The polishing motors are fitted 
with Green’s patented adjustable interlock- 
ing hardened and ground spindles and grind- 
stone shucks and the hoods will take the 
buffs up to 10 inches in size if required. 
The electric buffing and grinding motor that 
operates individually, can be controlled from 
1,000 to 4,000 revolutions per minute and 
still control the power of the motor at the 
various speeds. The portable hoods can be 
detached when desired and the electric 
sucker can be used as an ordinary suction 
motor independent from the polishing motor. 
The polishing motor and sucker have inde- 
pendent electric connections, thus making it 
possible to use them as separate units when 
needed. This completed outfit has been per- 
fected after two years of experimenting and 
model building and is perhaps a forerunner 
ef its kind in its particular field. 
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HE strength of our organ- 

ization, its influence over 
the diamond markets and ca- 
pacity to lend force to our 
customers, coupled with our 
ability to supply diamonds at 
lowest market prices, has 
brought us the most success- 
ful merchants in the country 
for loyal customers. 


ARNSTEIN BROS. & CoO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 6 Tulp Straat 
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The News From England 





Discovery of New Gold and Platinum Reef Reported from Swaziland— 
Pendant Cuff Ornament Introduced—Miniature Hair Curling Outfits 
Featured by Jewelers—Pearl Necklets and Pendants the Vogue in 
England—Vatican Robbers Caught—Fine Specimens 
of Italian Majolica Sold at Christie’s 




















Lonnon, July 16.—Sir Evelyn Wallers, 
chairman of the Rand Mines and former di- 
rector of the Transvaal Chamber of Mines, 
says that the gold mining industry of South 
Africa is now faced with some rather serious 
problems the only cure for which is increased 
efficiency in working, freedom from govern- 
ment interference and a reduction in mine 
working costs of at least 50 cents per ton 
as compensation for the lost gold premium. 
In 15 of the principal mines on the Rand 
working costs per ton have already been 
reduced by some 18 to 20 cents. But, ac- 
cording to Sir Evelyn, the six groups con- 
trolling the principal Witwatersrand mines 
show, for the first five months of 1925, a 
drop in profits of some $5,000,000 compared 
with former years. This, of course, is 
mainly due to the disappearance of the gold 
premium. 

k ok Ok 

Cables from South Africa this week-end 
tell of the reported discovery of a gold and 
platinum reef in Swaziland six miles in 
length. The city is awaiting confirming of 
this report, which emanated from Johannes- 


burg. 
* * * 


A new idea seems to be the pendant cuff 
ornament, so far done in painted wood and 
ivory and cleverly carved to represent the 
heads of celebrities. Doubtless the idea will 
be extended to other semi-precious material 
and even precious and semi-precious stones. 
The dangling cuff ornament originated, as 
usual, in Paris. The form the pendant takes 
varies greatly, some being full length minia- 
tures of well-known persons, while others 
are just head and neck pieces. The pendant 
cuff ornament has one drawback—it presents 
an easy mark for the grab-and-run jewel 
thief. 

xk *x x 

A compact silver cylinder with methylated 
spirit and wick and a tiny pair of curling 
tongs attached to the outside is among the 
newest utility outfits carried by the retail 
jeweler for the traveling woman with the 
shingled locks. The side curls are 
rather important these days, and a tiny 
portable heater with tongs of the type re- 
ferred to is very useful on the train or the 
cross-Channel boat. Special vanity bags 
have been evolved to take this little hair 
curling outfit. With another type of travel 
hair curler it is planned to make the con- 
tainer more elaborate and to attach to it 
silken cords of various colors so that it be- 
comes a “vanity case” of its own, the cords 
acting as handles and decorated with jeweled 
silk tassels, 

k *k * 

Pearl necklets are being displayed in the 
suburban jewelry shops here just now, they 
being relieved in the center by four cubes of 
crystal the size of dice. Each pearl is sep- 
arated from its neighbor by a small tube of 


jet. These necklets are graduated and where 
made of artificial pearls retail at around $5 
each. Some rather artistic pendants are 
having a vogue with the masses and the 
jewelers say they are selling quite a lot of 
them. These are done in a combination of 
diamonds, platinum and moonstones. A 
large moonstone is the center of the drop 
piece and is set in platinum. The platinum 
chain from which the pendant is suspended 
is punctuated with small diamonds. A wide 
range in “Oriental necklaces” that retail at 
around $2.25 each also are popular and are 
well displayed in the small jewelry store 
windows. Some of these necklaces are made 
of semi-precious material of a deep blue hue 
strung in the form of cubes with softened 
corners and ornamented on their six sides 
with dragons and other eastern symbols in 
brass and lacquer work. Graduated ivory 
necklaces of a warm creamy tint are now 
rather conspicuous, an average necklace of 
this type costing from $7.50 upwards at the 
retail jewel shop. 
*x * * 

Seme richly ornamented handbags in real 
leather in a wide range of brilliant colors 
and embellished in paste diamonds and silver 
and gold fittings are being displayed by a lot 
of out-of-town jewelers who find they sell 
well at this time of year when something 
smart is needed by the average woman as 
a receptacle for her hot-weather toilet requi- 
sites. Some of these bags are designed on 
novel lines and are destined to hold just a 
lipstick, scent spray and powder puff. This 
type is built in the form of a tube either 
in leather, brass or silver plate, a tiny mirror 


being in the inside of the hinged lid. The 
container is attached to double strands of 
silk cord which form the handle. The base 


of the container is finished off with a sus- 
pended cord terminating in a richly capari- 
soned tassel or a silken fringe. Small bags 
fashioned in the form of a folder wallet and 
suspended on long, black silken handles hold 
a packet of feminine cigarettes, a small pad 
of tear-off matches, a jeweled cigarette 
holder and one or two toilet items. These 
are in leather (brown and black) some hav- 
ing a jeweled, silver or gold initial letter on 
the flap. Many jewelers are doing well with 
gemmed initial letters or monograms which 
are mounted on pronged bases and can be 
attached to a handbag, wallet, leather ciga- 
rette case or the like by the purchaser. 
They are sold loose for a few dollars each 
and can be obtained in silver and gold if 
required. Some are in paste gems, others 
in real stones, the prices, of course, varying 
with the quality of the material used. 
x ok * 

In line with last year’s policy royalty here 
is setting the example in empire patriotism 
at Wembley by paying frequent visits to the 
British Empire Exhibitions and making pur- 
chases in the various pavilions displaying 
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novelties in precious and _ semi-precious 
stones and metals. This week-end the Queen 
made another visit, buying Cyprus lace and 
novelties and Ceylonese jewelry. She se- 
lected 34 sapphires from the sapphire table 
of the Ceylon pavilion. ‘She wanted them 
all the same size for a necklace and picked 
them herself. Singalese jewelers said she 
proved to be a very good judge of the 
stones. In the Palestine pavilion she bought 
religious objects in silver filigree, and at 
another place purchased a fine ruby as. well 
as an ebony elephant caparisoned in silver 
and bearing a miniature temple on its back. 
* * * 


Early Sunday morning jewel thieves 
smashed a window of the Kirkham jewelry 
store at Herne Hill, S. E., making a hole 
large enough to sweep through the contents 
of one of the three glass shelves. The value 
of the gems so cleared is several thousand 
dollars. Suburban jewelers usually display 
their goods on tiers of glass shelves sus- 
pended from the roof of the trim by gilt 


chains, - 
tl - 


A variation of the shoulder strap set with 
pearls and which ends in a long loop in 
an anklet of pearls above the evening shoe 
is the shoulder strap of diamante and pearls 
which is carried on downwards from the 
gown, one side hanging straight and ending 
in a large jeweled tassel and the other form- 
ing a loop and finishing at the wrist in a 
diamante-and-pearl-sewn wristlet of the 
same material as the shoulder. piece. 

*x* * * 


k * * 


Cables are just to hand stating that the 
Italian police have arrested all persons be- 
lieved to have been connected with the theft 
of the Vatican jewels. Most of the stolen 
property, it is understood, has been recov- 
ered, gems that had been sold loose in vari- 
ous Places having, it is reported, heen volun- 
tarily returned by the purchasers. 

* o* * 


During the hearing of the case in the 
Chancery Division in which Lady Beecham 
seeks an injunction restraining her husband, 
Sir Thomas Beecham, from alleging that she 
has pledged his credit without his authority, 
it was stated this week that the plaintiff 
ordered $75,000 worth of jewelry including 
a pearl necklace worth $55,000, and _ in- 
structed that the bill be sent to her husband. 
The jewelers, according to Sir Thomas, de- 
clined to part with the jewelry until they 
had interviewed him. Later, his lawyers 
said, Lady Beecham told a representative of 
the jewelry house that her husband would 
pay, whereupon the jewelry firm demanded 
payment or the return of the jewelry. After 
fruitless attempts lasting two weeks to get 
the jewelry returned a principal of the 
jewelry house called at the Grosvenor 
Square house and the jewelry was handed 
over after a long discussion. Lady Beecham 
says she purchased no jewelry—that she 
had obtained tiaras and .necklaces on ap- 
proval for Sir Thomas to see since she be- 
lieved he would be glad to have her replace 
jewelry of hers that had been stolen. Her 
lawyers suggested that the insurance money 
forthcoming on the loss of the jewelry had 
been used to Sir Thomas’s purposes and 
that when such money was once again avail- 
able it was not remarkable that it should 
be used to provide new jewelry. Sir 
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Thomas’s affairs were at one time in a 
critical condition, it seems, and for some 
years the husband and wife and children 
lived apart. 

* * * 


At Christie’s last week some remarkable 
prices were obtained for specimens of Ital- 
ian majolica, a pharmacy jar (Faenza) of 
the latter part of the 15th century realizing 
$5,200, while other pieces were knocked 
down for sums ranging from $2,000 to $5,000 
each. For an Urbino dish dated 1540 $7,500 
was paid and for a Caffagiolo plate of the 
year 1515 around $6,000 was cheerfully 


given. 











An Interesting Experiment 





AN interesting and successful experiment 

in Summer merchandising is described 
by Marshall Kashmann, buyer for the 
jewelry and silver departments of G. Fox & 
Co., Hartford, Conn., where an exceptionally 
complete display of the latest fashions in 
costume jewelry and precious stones is on 
display and where business is active eve in 
humid weather. 

“At this season this department, like all 
others in the store, has many of its per- 
sonnel on vacations,” said Mr. Kashmann, 
“and at the same time the fact that the 
jewelry and silver business is stabilized 
rather than a mere holiday department, 
makes it necessary to fill in gaps resulting 
from all the year ‘peaks,’ as well as the gaps 
due to vacation absences. It is necessary, 
or at any rate, G. Fox & Co. have found it 
profitable, to anticipate Summer vacancies, 
keeping the counters well covered with the 
right kind of salespeople, and this new per- 
sonnel, chosen according to the high stand- 
ards established by this firm, serves a double 
purpose. It is a stimulus to business in more 
than one way. In the first place, the art of 
selling is to these girls an interesting novelty 
which they take seriously and in most cases 
with pronounced success. In the second 
place, if given a free hand, the firm finds 
that these girls, through their own initiative, 
can arrange unusually novel and effective 
displays for showcases and counters. 

“When the regular saleswomen return, 
their vacation has done them a lot of good 
and they are refreshed and interested by the 
ideas developed. By incorporating the new 
ideas of this Summer personnel with their 
own experience, their own selling and dis- 
play is stimulated for considerable time to 
come. It is suggested by G. Fox that 
whether or not it is actually necessary to 
fill vacation vacancies, taking on Summer 
help proves remunerative in this way.” 

A large number of college and high school 
girls are employed during the vacation sea- 
son by this firm, and they are selected ac- 
cording to the regular employment standards. 
Vacation selling helps them to decide on a 
future vocation, gives them extra money 
during the school holidays and the new point 
of view thus gained proves beneficial to all 
concerned. Like several of the department 
stores, Mr. Fox closes on Wednesday after- 
noons this Summer.—(Credit Harford.) 











an 
M. Manas & Co. are opening a new jewelry 
and baggage store at 421 Broadway, Pa- 
ducah, Ky. 
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The Decorative Arts Exhibition 





Few Pieces of Jewelry and Silverware Shown in Italian Section—Porcelain 
Featured by Exhibitors from Italy 




















Paris, July 15.—The Italian Palace and 
section of the Decorative Arts Exhibition 
in Paris is distinctly well done, although it 
contains but little jewelry proper. As a 
rule unique specimens of artistic work are 
shown, and while many of the patterns are 
classical, the influence of futurism, of Mari- 
nettism, is observable everywhere. While 
Marinetti only attempted to modernize the 
stage, his influence has spread much farther 
and the result is seen in some of the pat- 
terns, wheel-like, or in the brick-wall de- 
signs for decorations which are entirely new. 

* ok * 

There is much porcelain in the Italian 
section and pale lilac and old rose combined 
with gilt seem the favorite colors. There 
is also a good deal of royal blue, but a dis- 
tinctly darker shade than seen in Paris, 
where it continues the great favorite. 

* *k * 

Some of the unique objects are small 
stands of colored porcelain made up of 
irregular brickwork. Pink or lilac is used 
for this type of thing, and it is employed 
in a stand or a gilt bowl, used for cigar 
ash. Inkstands, made of pale pink porce- 
lain in the brick pattern are seen, the bottles 
for ink being mounted in delicately wrought 
silver. A novel flow vase, to take three or 
four choice blooms, is in pale lilac porcelain 
and has gilt tubes for the flowers, arranged 
on the base like candlesticks. A vase, in 
pale blue, with a sea subject, black and 
brown seaweed and a fish in pinks and 
yellows, perhaps 20 inches in height, has a 
silver cover surmounted by two shells. A 
transparent glass bottle, square, has an old 
silver mount, in grapes and leaves, while 
the neck of the bottle is made of old silver, 
in the form of a basket filled with mar- 
guerites and roses. 

x * * 

Many figures in bronze, but with a rough 
surface, are seen together with figures in 
plaster covered with bronze or with gilt. 
As these are essentially an Italian form of 
art, they are eagerly bought, although all 
purchases must remain in their place until 
the close of the exhibition. 

* k * 

Rough surfaced silver is also featured in 
the Italian section, a candlestick with a 
pattern in raised scrolls being seen and a 
trinket-box, with a fruit and flower design 
running around the very flattened, squat 
model, in very high relief, is noticeable. A 
frog, modeled in rough surface gold, forms 
a paper weight. This lack of finish is ob- 
tained by the use of metal as if straight 
from the mine, and is a decided novelty 
and probably a reaction against the too 
highly finished article that has been in vogue 


until lately in Italy. 
* * * 


The rage for animal, flower and fruit 
designs, prevalent everywhere, has penetrated 
to Italy as is seen by the wall mirrors, in 
gilt, which have high relief designs, some- 
times combining all three modes. In one 


case a stag is seen eating fruit from a tree, 
this subject, much conventionalized natu- 
rally and very subdued, making the top of 
the mirror, which is in the form almost 
of a harp. 

ae 

Many designs of ironwork, suitable for 
church screens and other ecclesiastical furni- 
ture, are shown, while there are candelabras 
and reading desks all in wrought iron seen 
in this section. Various other articles of 
church furniture, such as. models for fonts, 
in copper are seen. 

e-o-@ 

Beautiful powder boxes in enamel, with a 
gilt lining, are exhibited. On the covers 
are miniatures, real works of art. 

* * * 

A decided innovation is the jewel-sewn 
sachet, for handkerchiefs or gloves, made 
in, green velvet of a dark, subdued hue. It 
is sewn with gold thread and jewels, the 
gems, sparkling, being of a variety of colors. 
A sachet in pale green silk is sewn with 
red glittering stones, to make strange con- 
ventionalized animal patterns. 

* * * 

Some specimens of plate are seen. They 
are large and wide, with designs in high 
relief or with simple, unornamented sur- 
faces. In all cases the silversmiths’ work 
put in the various objects is very beautiful 
and reminds visitors that Italy was the cen- 
ter of that kind of work long before other 
peoples took it up. Silver and gold plate, 
small and handy, not large and massive, oc- 
cupies a good deal of space generally in 
the show, but here as elsewhere the objects 
are unique and difficult of classification. 

The jewelry proper, all unique specimens, 
consisted of rings, some dull gold, with a 
single stone, of gold figures, with a back- 
ground of some semi-precious material, such 
as lapis lazuli the rich blue showing up the 
figure, whether used for brooch or pendant, 
or merely brought in to form part of a col- 
lection. Other figures showed up against 
agate, jasper and other similar backgrounds. 
But apparently these were designs intended 
for the jeweler seeking a model or some 
similar purpose than for any evident use. 








Olsen & Ebann, jewelers, 319 W. State 
St., Rockford, Ill, who have been in busi- 
ness there 18 years, upon expiration of their 
lease Aug. 1, will be merged with the 
Jackson-Cutting jewelry store, 114 W. State 
St., in the latter store with Hunter G. Cut- 
ting, prominent Rockford jeweler, in charge. 
Both stores held removal sales during the 
month and in the new consolidation the 
stores will operate as Olsen & Ebann. The 
Jackson-Cutting store’s history is almost as 
established as the Olsen & Ebann concern. 
Mr. Cutting has devoted his life to the busi- 
ness, entering the store with his father as 
H. H. Cutting & Son, continuing until he 
sold the east side store this year and ac- 
quired control of the Jackson-Cutting store. 
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Check Up! 


OOK back over the years you have sold La Tausca Pearls. How 
many customers have returned these necklaces due to dis- 
satisfaction? How many checks have you handed out to 

“square yourself”? Check up! 


Your answer, no doubt, will be similar to the statement of a large 
Boston retail jeweler who told a wholesaler’s salesman only a week 
ago that he had never been askd to refund a penny on a purchase of 
I.a Tausca Pearls. And he has been selling them for many years. 


Another instance makes this point truly impressive. A little while 
ago a customer returned to a retailer a La Tausca Pearl necklace 
purchased five years before; the price, $300.00. She expected the 
jeweler to “make good,” and thanks to the fact that it was a La Tausca 
necklace backed by a house of established reputation and responsi- 
bility, the dealer was able to handle this unusual complaint in a 
manner highly satisfactory to his customer and to himself. 


Such a feeling of security—such peace of mind can come only from 
selling La Tausca pearl necklaces whose trade mark name and 
reputation has proved its worth thru many years of constant selling. 


La Tausca Pearls cost you no more than nondescript, cheap imita- 
tions. Why not specialize exclusively, on this line whose value does 
not deteriorate with the passing years and whose identity is so 
firmly established and so carefully protected that you are never 
left in a defenseless position with your customer. 


Write now for our new sales plan. 


KARPELES COMPANY 


PARIS CHICAGO NEW YORK PROVIDENCE 





To Make Sales Every Day—Display La Tausca Pearls La Tausca Way 
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The Coming A. N. R. J. A. Convention 





National President Brotherly Issues Invitation to Attend the Great Gathering 
To Be Held at Richmond, Va., Sept. 15 to 18th Inclusive 














Newark, N. J., July 22.—President 
Brotherly, of the American National Retail 
Jewelers’ Association, has just sent out the 
following invitation to attend the 20th an- 
nual convention at Richmond, Va.: 

“The 20th annual convention of the Amer- 
ican National Retail Jewelers’ Association 
is to be held at Richmond, Va., from Sept. 
15 to 18, inclusive. Our headquarters will 
be located at the Jefferson Hotel. 

“A most successful and enjoyable conven- 
tion was held at Richmond a few years ago. 
Those who were fortunate enough to attend 
still speak of it as one of the outstanding 
occasions that has characterized the annual 
get-together meetings of our organization. 
Therefore, the fact that we are to make an- 
other pilgrimage to Virginia will be a source 
of welcome news to many. 

“It is with genuine pleasure that I take 
this opportunity of extending a most cordial 
and urgent invitation to all retailers, manu- 
facturers, wholesalers and importers in the 
jewelry industry to set aside their business 
cares and join with us in this convention 
that will round out the second decade of our 
association’s history. 

“A most attractive series of entertainments 
has been provided for by the jewelers of 
Richmond, who have received the active co- 
operation of their fellow merchants and 
their city government, as well as the Vir- 
ginia Retail Jewelers’ Association. There 
will be ample opportunity to enjoy the warm 
hospitality and welcome for which the State 
is famous. The weather, in the middle of 
September, becomes comfortable and cool, 
which will make the out-of-door tours and 
entertainments doubly pleasant. 

“The business program has been arranged 
so that special attention will be given to 
those subjects that are of utmost impor- 
tance to the retail jeweler. 

“We have secured the services of speakers 
whose messages will be both interesting and 
instructive to those present. 

“It is only at our conventions that mem- 
bers and non-members can learn at first hand 
what the association is doing and can do for 
them. The retail jeweler who takes the 
time and makes the effort to join with his 
fellow workers in the industry can gain im- 
measurably in inspiration and friendships. 

“Conditions in our industry are constantly 
improving. On the whole, events are shap- 
ing themselves for the better, through the 
co-operative effort that is being put forth by 
those within the trade. However, there are 
still problems that must be solved if the in- 
dustry is to progress as it should. It is the 
discussion of these problems and their reme- 
dies with which our convention will deal. 
We look forward to it with the keenest an- 
ticipation as the best gathering of its kind 
that we have yet held.” 


DETAILS OF CONVENTION PROGRAM 


Newark, N. J., July 23.—Plans for the 
forthcoming convention of the American 
National Retail Jewelers’ Association are 





now being made and it is understood that a 
tentative program will soon be announced 
from the offices of President Brotherly in 
Newark. 

S. M. Schwarzschild, Charles Kohler, A. 
F, Jahnke, and their several committees of 
Richmond jewelers have been working for 
the past six months in making the 20th an- 
nual gathering of the organization the great 
success it deserves to become. 

The City of Richmond has cooperated with 
the jewelers who are members of the Rich- 
mond 24-Karat Club, as well as the Virginia 
Retail Jewelers’ Association, which has also 
taken a keen interest in the arrangements. 
Roughly, the program will be as follows: 

Monday, Sept. 14, will be devoted largely 
to registration; conference of manufacturers 
and retailers, and in the evening a meeting 
of the A. N. R. J. A. executive committee. 

Tuesday, Sept. 15, the convention will 
open formally at 10 a. mM. Address of wel- 
come will be made by the Hon. E. Lee 
Trinkle, Governor of Virginia, the Hon. J. 
Fulmer Bright, Mayor of Richmond, and 
Leo Henebry, president of the Virginia Re- 
tail Jewelers’ Association. The invocation 
will be pronounced by Dr. Solon B. Cou- 
sins, Pastor of the Second Baptist Church 
of Richmond. 

President Brotherly will deliver his an- 
nual address prior to the adjournment at 
noon. 

At 3 o’clock in the afternoon all delegates 
and visitors will be taken for an elaborate 
tour of the interesting historic places in and 
around Richmond. These include the bat- 
tlefields in the vicinity; the famous White 
House of the Confederacy, and many other 
points that bring to mind vividly the history 
of the past. 

The automobilists will then proceed to the 
Lakeside Country Club, where a splendid 
dinner, dance, and reception will be awaiting 
them. The evening will wind up about mid- 
night when all will be returned to their 
hotels. 

Wednesday, Sept. 16, will be devoted en- 
tirely to business purposes and it is an- 
nounced that a fine program including 
interesting and instructive addresses has 
been devised. 

Thursday, Sept. 17, will also be devoted to 
business. In the evening delegates and vis- 
itors will partake of old fashioned south- 
ern hospitality on the roof of the Richmond 
Hotel, where an informal dinner, reception 
and dance will be held, interspersed with 
professional entertainment. Special south- 
ern dishes will be prepared for the benefit 
of those visiting the convention and it is 
understood that these will be served in 
abundance. 

Friday, Sept. 18, will wind up the con- 
vention proceedings. Attention will be given 
to new business, the reports of various com- 
mittees, and the election of officers. 

There are many jewelers who can still 
recall the splendid convention held in Rich- 
mond some years ago. There will be num- 
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bers who will want to revisit this scene of 
former pleasant memories. This is an ex- 
cellent opportunity for jewelers to bring 
their families and friends, as well as their 
fellow jewelers who may not be members 
of the association. It is a well known fact 
that the warm Summer weather passes in 
Virginia well before the middle of Septem- 
ber. Therefore, the days and nights are 
cool and there will be ample facilities for 
enjoying the many features that have been 
arranged for the holding of what promises 
to be the most successful convention in the 
history of the A. N. R. J. A. 








Exports of Platinum During May 


Wasuincton, D. C., July 22.—Figures 
just compiled by the Department of Com- 
merce show that during the month of May 
platinum valued at $182,562 was sent out 
from this country. Of this amount $171,623 
represented platinum ingots, sheets, wire, 
alloys and scrap, while the remainder of 
$10,939 was the value of manufactures of 
platinum, except jewelry, exported during 
the month. The figures showing the coun- 
tries to which the metal was sent follow: 














Ingots, Sheets Manufacturers 
Wire, Alloys of Platinum 
and Scrap Except Jewelry 
ean pa 
Countries Os. Troy Value Oz. Troy Value 
PIMMEE 6.cckccsds 299 =$34,325 
Oe, 687 79,153 
United Kingdom. 300 24,920 scien dada 
RMN is Sa rele 42 5,548 44 = $4,893 
British Honduras. .... ae 1 274 
Honduras ....... wataes bjt 1 101 
Argentina ....... 39 4,398 
POW weseaaaeres wave ‘arate 4 473 
ED asec arectcmkcrie 250 ye 2 ree aaa 
Philippine Islands .... nate 16 800 
1, rr re 1,578 $171,623 105 $10,939 
Ammonia Restores Egyptian Gold 
Antiques 
NUMBER of objects in the Cairo 


Museum, which at first were thought 
to be of solid gold, were much defaced by 
incrustations, which appeared to be metallic, 
put which on chemical analysis were found 
to consist of chloride of silver in the form 
of “horn silver.” It was further found that 
the objects were not of solid gold, but origi- 
nally had been of silver coated with thin 
sheet gold, and the silver had become partly, 
and probably largely, converted into chloride, 
and it was from this that the incrustations 
had been derived. 

As ammonia is one of the best solvents 
for chloride of silver and could not injure 
the gold, the objects were soaked for sev- 
eral days in strong ammonia. The chloride 
of silver on the surface was entirely re- 
moved, that in the interior, being protected 
by the gold, was not noticeably attacked and 
the objects were left in excellent condition. 
—A. J.ucas, in Antiques, Their Restoration 
and Preservation. 








A. N. Reinert, for 10 years engaged in 
the jewelry business in Rock Island, IIl., 
has joined the Gellman Mfg. Co., an in- 
dustrial concern, as assistant sales manager. 
He is on a tour of Nebraska and that terri- 
tory in the interest of his new connection. 
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Paris Fashion Notes 





By L. 


Reid 




















HERE is a decided inclination to make 

jewelry a distinctive feature in the 
dressing of dancers in musical comedy revues 
and similar entertainments in theaters and 
music halls here. At a revue this week the 
dancers were dressed in pure white. They 
wore a single bracelet on each arm, well 
above the wrist, one black, the other white. 
A hoop of diamonds, probably part of the- 
atrical properties, for the minor stars and 
real ones for the chiefs of the troupe, made 
a stream of light as the girls moved’ their 
hare arms. On the other arm was a thick 
rounded bracelet of onyx with a single em- 
erald, set in the thickness of the substantial 
bracelet. The black and white twinkled as 
the number went on, so much that the 
gowns were subordinated to the play of 
black and white. 

x * * 

A lady among the audience at a fashion- 
able music hall was wearing something very 
startling in the way of earrings. A great 
blob of green, too large to be a genuine 
emerald, unless indeed the lady were the 
wife of some Oriental potentate, which did 
not appear likely, hung from a mass of 
metal work, carried out in “green” gold. 
The great, heavy blob was supported by 
chains, by a plaque of open-work, and peo- 
ple were left guessing as to how the wearer 
supported the weight of the earring. The 
gem, irregular in shape, somewhat re- 
sembled a pear with a blunted end, and 
brushed her bare shoulder when she leaned 
even slightly on one side. No such sub- 
stantial earring has as yet been seen in 
Paris. Naturally the weight could only be 
judged by having the ornament in the hand. 
If the big gem were made of some light 
substance, its weight would not be too much 
for comfort. 

kK *k * 

In another music hall, the inclination to 
introduce fancy ways of wearing pearl neck- 
laces was observed. A necklace was worn 
tight around the throat, then knotted in 
front, the slack hanging down in front. The 
knot was so contrived as to bring four pearls 
together, superposed, in four rows, making 
a square, or rectangle of pearls (according 
to size), which is the latest mode for neck- 
laces. Small, plain, “fine” necklaces were 
the rule of course, although there is a 
tendency to seek out varieties in the manner 
of wearing the necklace. Quite a number 
of fashionable women wore a chain in three 
times around the neck, tight, slack and 
semi-slack the rule. Then again, the neck- 
lace worn tight, the ropes held together by 
a “loop” of diamonds just under the chin, 
with the slack hanging down in front, is 
also a favorite mode. There is an inclina- 
tion to be satisfied with nothing as it is, 
but to be always seeking some variety in the 
manner of wearing “fine” pearl necklaces. 

* * * 

The Paris fashion sheets threaten long 
sleeves again, both for evening and day 
gowns. A leading dressmaker stated, how- 
ever, that she was making none. The new 


models appear to have long sleeves, but this 
is not the case. Cut very straight, until 
below the hips, where they flare, the gown 
is made in one piece, quite sleeveless, as the 
coat fits over it and two sets of sleeves 
would render it too thick for Summer wear. 
When a long sleeve is desired, however, 
in a new model, a light, flimsy material is 
used for the top of the plain dress, the 
“costume” material, to match the jacket, 
only being used for the “body,” thus ren- 
dering it possible to slip the jacket over the 
thin, usually transparent sleeves, but dress- 
makers do not recommend this model, for 
obvious reasons. 
*x* * * 

For promenade wear the newest models 
are relieved by the introduction of a strip 
of color at the front of the gown. White, 
royal blue and scarlet are introduced, taking 
off the monotony of the color of the 
gown, made in black or navy blue. These 
robes are either sleeveless, when bracelets 
are worn to take off the crudeness of all 
white arms, or have long sleeves. Elbow 
sleeves, stated a dressmaker, are not worn 
and will not be seen. Sometimes, however, 
in the case of evening gowns, the strip of 
net or gauze, which is worn carelessly round 
the shoulders, is so arranged as to form half 
sleeves, and the material so draped is kept 
in place by a bracelet. Sometimes the ma- 
terial is merely tucked into the bracelet, 
sometimes it is firmly secured by means of 
a jeweled barrette. Valuable lace scarfs 
worn round the shoulder, are also secured 
in this way to avoid loss, as they are not 
removed for dancing. 

*x* * 

Somewhat daring novelties in the way of 
brilliant all-scarlet dresses are seen for eve- 
ning wear this Summer. Made in some light 
material, they call for diamonds. The 
pleats, or flare, at the sides of the frock 
are usually secured by a mass of artificial 
diamonds. But a diamond necklace, a dia- 
mond dog collar or a handsome pendant 
made of diamonds usually decorates the 
neck, several diamond bracelets, rigid, are 
worn on the arms and the bobbed hair— 
long hair is not seen even for evening wear 
as threatened, or very rarely—has several 
slides set with diamonds. The single slide 
is worn at the back of the head on the left- 
hand side, among the somewhat bushy hair. 
If several are worn, one is seen at the front 
of the head on the righthand corner, to 
hold the curls in place, another just behind 
the ear and two or three more at the back 
of the head. 

* * * 

A remarkable belt, made up of ancient 
silver coins, was seen over a white robe, 
worn just over the hips. It looked very 
effective and there is a decided inclination 
to adopt jeweled belts, although it cannot 
be said that there is anything like a vogue 
for them. Such specimens as have been seen 
are antiques, or very clever imitations. 
For the slight woman, the introduction of a 
touch of color over the hips is very effec- 
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tive and a broad, red leather belt is much 
seen. For the less slender, a chain of stones 
of some semi-precious material, linked to- 
gether by metal links, is more to be de- 
sired, as marking the width less effectively. 
On the other hand, there is an inclination 
towards a higher waistline, seen chiefly on 
the stage, but it is there and must be reck- 
oned with by all interested in styles and 
their development and influence on jewelry. 








Sidelights of Paris 





The Rue de Rivoli is one of the most 
frequented streets of Paris, running as it 
does from the Place de la Concorde right 
into the business center, par excellence, in a 
straight line for several miles. On the one 
side of the road are the gardens of the 
Tuileries, several ministeries and other State 
buildings, while the other side has arcades, 
and it is here that many jewelers have their 
shops, the arcades tempting the visitor either 
in times of great heat or in rain, as they 
afford shelter from the extremes of weather. 
Impossible though it would seem in a street 
so constantly frequented as the Rue de 
Rivoli, a daring robbery took place at 1 
p. M. there recently. A jeweler, whose place 
of business is upstairs, has two small show- 
cases in the entrance to the great house. 
Two men were noticed examining the jewels 
and precious stones contained in the case. 
One of them took out a knife and opened 
the case, removed the contents and got away. 
Two women sitting at an open-air cafe close 
by gave the alarm, but too late to be of use. 

oes 

Some cases of unexpected probity are seen 
very frequently in Paris. Recently a gentle- 
man entered a police station in a fashionable 
quarter of Paris and laid a pearl necklace 
down in front of the policeman in charge. 
He said that he had just picked it up and 
did not desire to give his name. After he 
left, the police sent the necklace to a jewel- 
er’s nearby, who estimated it at the value of 
900,000 francs, there being 134 pearls in all. 

*x* * * 

It is especially at this season of the year 
that valuable jewels of all kinds are lost in 
considerable quantities, as tourists are not 
always careful of their goods and chattels. 
In the hurry of changing, in the constant 
rush of amusement, they frequently forget 
to fasten their ornaments properly. Besides 
this, fastenings that are sufficient for home 
use and for ordinary circumstances do not 
seem to survive the shaking in boats and 
trains. Stones get loose, screws do not bite 
any longer and the American jeweler would 
be doing a real service to customers if he 
would issue circulars calling on all his clients 
to have their ornaments verified before leav- 
ing home. This is not merely in their own 
interests; servants at hotels and others are 
often suspected of appropriating jewelry 
when it is really lost in the street through 
the carelessness of visitors in not having all 
fastenings and settings properly examined 
before starting off on their European tour. 








Hoover & Strong, Inc., refiners of pre- 
cious metals, 119 W. Tupper St., Buffalo, 
N. Y., have just announced the publication 
of their new price list No. 725 on precious 
metals. The firm will send copies of this 
price list to the trade upon request. 
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DIAMONDS--PEARLS 
PEARL NECKLACES 
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PEARLS 


For one pearl or a hundred pearls... 
One size or many sizes ... A certain 
tint or varied tints ... Or a matched 
and perfect string... 
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CAREER OF P. F. PARSONS 





Some Recollections of Man Who Put Many 
Manufacturing Jewelers in Business in 
Providence Who Is Now Nearing 
90th Birthday 

ProvipENCE, R. I., July 22—Few men in 
any branch of the jewelry industry of New 
England has been more widely known than 
Phineas F. Parsons, for many years the 
agent of the Providence headquarters of the 
Waterbury Brass Co., now the American 
Brass Co. 

The assertion is made by those who were 
associated with him in business during many 
years, that no man in Providence did more 
to establish so many young men in the manu- 
jacturing jewelry business than did Mr. 
Parsons. He is now approaching his 90th 
birthday, has been out of active business 
since 1920, and is living during the Summer 
with his daughter, Mrs. Elizabeth Smith, at 
Warwick Neck. His Winter home is at 
170 Brown St., this city. 

Strange as it may appear, the aspiring 
young jewelers did not knock at the doors 
of those dealing in precious metals, but 
sought credit with, and courted encourage- 
ment from one whose entire business for 62 
years was in brass. Forty of those years 
were passed in Providence, from 1880, on. 

Cynics may rise up and cavil at the 
jewelry business, asserting that all along 
they had felt sure that far more brass than 
gold entered into the composition of jewelry ; 
now, they declare, they know that fact. 
They will be perfectly correct in their 
premise; but it should be understood that 
were none but gold jewelry made and worn, 
there would not be an average of 20,000 
persons in Providence, annually employed in 
the jewelry business and its allied industries. 
There would not be the annual turnover re- 
sulting in the production of millions of dol- 
lars’ worth of attractive stock sent out to 
the retail markets of the country. The ever- 
changing styles bring the less expensive 
jewelry into constant demand. 

Other than the credit he extended as the 
agent of the Waterbury Brass Co., Mr. Par- 
son’s only connection with the jewelry busi- 
ness was confined to selling brass to jewelry 
manufacturers. But some of the most enter- 
prising and successful manufacturing jewel- 
ers of Providence owe their beginning to his 
conception of one’s obligation to fellow men 
—to extend a helping hand. 

Phineas F. Parsons, born at Northampton, 
Mass., Oct. 8, 1835, is the youngest son of 
the late Samuel Parsons, a direct descendant 
of Cornet James Parsons, who settled at 
Springfield, Mass., about 1642. He was edu- 
cated in the public and high schools of 
Northampton and first took employment 
with William Clark & Co., a local grocery 
orm. While thus engaged the attention of 
4 Tepresentative of the wholesale grocery 
firm of C. H. Northman & Co., of Hartford, 
was attracted to the young man and at the 
age of 18 years the latter was called to this 
firm to straighten out its books. Four years 
later he was again singled out for particular 
work, this time by the Waterbury Brass Co. 
That was in 1857, the panic year, when busi- 
ness generally was badly disrupted. He 
was wanted this time to re-write the com- 
pany’s books for a year back to straighten 
out its finances. He was so successful in 
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that undertaking that he was induced to 
travel on the road for the company, two 
years later being made its secretary. 

At the same time the Coe Brass Co. of 
Torrington, Conn., was so affiliated with the 
Waterbury Co. that Mr. Parsons also served 
as its secretary. Beginning to travel for the 
Waterbury concern, Mr. Parsons proceeded 
to New York city and there laid out his 
itinerary. He visited in sequence Buffalo, 
Chicago and Milwaukee; then journeyed 
down the Mississippi river to St. Louis, 
made Louisville and Cincinnati, and returned 
to Waterbury. Usually, six weeks were de- 
voted to these trips, and as there were on an 
average no more than two to four big brass- 
dealing firms in any of the cities, business 
was quickly completed. For this reason 
there seldom was necessity for putting up 
over night at a hotel. Instead, Mr. Parsons 
slept either on a train or a river steamer. 

When asked if there were any great 
changes in the prices of brass since the Civil 
War times, Mr. Parsons replied that the 
price of the commodity had never changed 
to any marked extent. It had never been 
higher than 25 cents a pound, he stated, and 
from that peak it had dropped as low as 
12%% cents. It might fluctuate from three 
to five cents at different times of the year. 
Copper, which enters into the making of 
brass, rules the price of the latter he said. 
The highest price he ever knew for brass 
was during the Civil War. 

“It was while I was traveling for the 
Waterbury Brass Co.,” explained Mr. Par- 
sons, “that I suggested the concern ought to 
establish a local representative in Providence 
to look after business here. The Attleboros 
also needed better attention, and altogether 
the field was most promising. As a result 
of these suggestions the company estab- 
lished itself in a modest way in the Fitz- 
gerald building. That was in 1880, and 
shortly after the business was removed to 
125 Eddy St., from which stand we removed 
to 131 Dorrance St., a few years after the 
Freemasons Hall was rebuilt following the 
fire of 1896. 

“There are still with the local branch 
store of the business that passed into the 
control of the American Brass Co., and later 
that of the Anaconda Copper Co., three of 
the original 125 Eddy St. force. The latter 
comprised myself, my son, Edmund H. Par- 
sons, Arba D. Smith, E. C. Nickerson, 
Frank C. Thatcher and Jesse A. Jones. Mr. 
Smith died some time ago and my son re- 
tired from the business.” 








Reviving the Arts 


“Attempts are now being made to set up 
a new ideal in art matters, or, rather, to 
rescue that ideal from its long sleep. There 
was a time when it was counted as great a 
thing to make a button as to paint a picture, 
or to carve a footstool as to sculpture a 
monument. Craftsmen were equally hon- 
orable in the honorable company of guilds, 
and the specialized craft of painting ex- 
ceeded only in dignity when it excelled in 
beauty. It was possible for a Benvenuto 
Cellini to be a distinguished man—and that 
not merely in his own opinion. Today we 
seek to re-establish the utilitarian arts in 
their old splendor, to restore them to the 
good graces of our countrymen, and particu- 


35 . 





larly in the affections of young students. 
We desire our art-workers to look about 
them and set clever hands to the sensible 
business of beautifying ordinary things.”— 
A. F. Reeve Fowkes, A. B. C. A., in “Pos- 
sible Careers in Art” (George Allen & 
Unwin, Ltd., 1921). 








JEWELRY EXPORTS 





Statistics for May Show Large Shipments of 
Domestic Jewelry to Canada, Brazil, 
and France 


WasuinoTon, D. C., July 23.—The total 
value of the domestic jewelry that’ was 
shipped to foreign countries during the 
month of May is given as $90,140, in the 
statistics just released by the Bureau of 
Foreign and Domestic Commerce. An ex- 
amination of the figures show Canada to 
have been our largest customer, taking over 
one-fifth of the total ($20,510), the next 
largest customer being Brazil, to which we 
sent shipments of $12,845. But a most in- 
teresting feature lies in the fact that ship- 
ments of American jewelry amounting to 
$10,500 were sent to France. To some people 
it may seem like “sending coals to New 
Castle.” 

A full list of countries to which jewelry 
was shipped and the amount shipped to each 
is given as follows: 


Jewelry 
Countries Value 

RI eosin s Heme nen weed etwemeee $10,500 
I. icc cwcsens aownenneetaweaereane 246 
CN iden cnnd eden teenkanshradee metas 50 
PE ciciwikenncs dew nonendenmennn se acwmea 35 
PN Sno ee itidnncins ene Pew aneatios 30 
Ee TOE PTET ee 25 
ene ee ee eee yee 200 
Urata RS osc ccc neces cedawes 1,607 
CE igre cineciee cee ainwnews otaee See 20,510 
DA TROMOMIRE sisi. 6 5656 cecriccewesedcan 70 
Ce NS ona cscs Ke cs ccmadecaepee’ 176 
CNR Sisarar sah dds 3:04:40 ce Sate ok wee 681 
DENG ic nice aderda dian Side eam whale mee 375 
OMNES ie icin a 8660 baweame neue 394 
Paw 9 hse.2bKs eee temesoes neddioie 291 
OE EO ee OT TO 703 
WN icc whe wideate iaeatiadeksalewes 4,905 
Newfoundland and Labrador............ 749 
OIE i ch crenceretcteariescnianwareat 16 
pS CET ECCT CUTE LCT ee 3 
MANN ics das dasha Sea te anid ath HL a AO ORE 25 
"Feiidad G00 TORR iia 6:66 00 viiwaw nese 203 
Other British West Indies....:......... 57 
C5 orks os cared bRe eas Aeesawanen sows 5,651 
Dominican Republic..........cceeeceees 478 
WEB aki re crewncnsnewn mans mse anwar 674 
RIM. i bio ik cisr8 wn eine. eens be sldweete 2,771 
POD co icc0e nxhercdaennsse een wes etater 12,845 
CUM 6 cect icmne cave crcsoedeaaaemeate 1,006 
CON, it tines 2 tddvcncsonvun eaneeee 3,032 
RINE”: cna dares cre menenncnancad cbcbebe 296 
OE cake kek wd 0464 tia Ra ee HEELERS 290 
EU, io vcccid cc wee wes nnsceenesinwmater 60 
VE cccaacasornscs debewneretes 1,304 
Danie TOE haciicwncrepiscrndese pace 2,300 
Sires SOON iio vii oes ce ene oawes 6,111 
ey er ee eae ee er ace 803 
Other Dutets East Tndiee cise ceo 6scicec cess 488 
Preneh Tado-Chine: .... 6 icciasvcne coewers 500 
Eo ickantwe canes eanns caummeen 22 
TOM ieccncdoetioredccdehe Rede amtamaea 352 
Philippine Islands. .......cccccessccccee 2,159 
SON iv aseks oi casastvigcewenwmeasends 1,195 
PEI so. 6 6s we RK o a Kee CRO ERED 5,197 
RO A. 656 ce ree aes wheneaee eae 111 
te Saat Ais ccc cscedecwus 315 
Canees WRNER Si ccccccvcccssanveseqess 52 
PAE ic ccstacuser cadet ene Mennanemed 277 
THE cies ninwenadeareneekieexonks $90,140 


R. H. Sutton is no longer in business at 
Clinton, Ind. 
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New Auction Ordinance of Pittsburgh 








Mayor Signs Regulations Governing Sales by Auction Passed by the City 
Council—Efforts of Years by Jewelers and Other Merchants 
at Last Crowned with Success 

















PirrspurGH, Pa. July 24—After years 
of effort, Pittsburgh at least has an auction 
bill, regulating by city ordinance how auc- 
tions shall be conducted in this city. In 
view of the fact that the auction bill was 
vetoed by Governor Pinchot, after having 
been passed by the Legislature, this measure 
virtually takes its place, as far as Pittsburgh 
is concerned, for the Legislature passed an 
act making it possible for cities, such as 
Pittsburgh, to pass an ordinance regulating 
this and other questions this city council 
has done. 

The measure, which is now one of the city 
statutes, it having been signed by Mayor 
William A. Magee, was passed at the in- 
stigation and through the efforts of some of 
Pittsburgh’s leading jewelers, who insisted 
upon certain safeguards being thrown around 
legitimate business. An effort was made to 
kill the measure, but the merchants, almost 
as a unit, demanded its passage, and the 
members of council and the mayor, it is 
stated, were convinced of the logic of the 
jewelers’ demands. 

The act reads as follows: 


An ORDINANCE—REGULATING THE SALE OF MER- 
CHANDISE AT PUBLIC AUCTION, AND FIXING 
PENALTIES FOR THE VIOLATION OF THE PROVI- 
SIONS THEREOF. 

Section 1. Be it ordained and enacted by the 
City of Pittsburgh, in Council assembled, and it is 
hereby ordained and enacted by the authority of 
the same. That after the passage of this Ordinance 
it shall be unlawful for any person, firm or cor- 
poration to sell, or offer for sale, at public auction, 
goods, wares and merchandise, without obtaining 
from the Director of the Department of Public 
Safety a license therefor. 

Section 2. Applications for license shall be 
made to the Director of the Department of Public 
Safety upon suitable forms to be provided by the 
Director, setting forth under oath (a) the name 
of the persons, firm or corporation, whose goods, 
wares and merchandise, are to be sold; (b) the 
names and addresses of the person or persons who 
are to act as auctioneers, such auctioneers to be 
duly licensed; (c) the reasons for desiring a 
license for the sale of merchandise; (d) the names 
of persons, firms cr corporations, from whom the 
goods, wares and merchandise to be sold under 
the license were last obtained. 

Section 3. A licensee will be held responsible 
for the conduct of such person or persons as may 
be employed to sell said goods, wares and mer- 
chandise, and shall not make or permit anyone 
conducting such sale to make untruthful statements 
or misrepresent articles to bidders as to the de- 
scription, quality or kind of goods, wares and 
merchandise offered for sale, nor shall he employ, 
use, or permit the employment or use of by-bidders, 
commonly called “cappers,” nor shall he offer or 
make or permit anyone to offer or make a false 
bid or a pretense of buying goods, wares or mer- 
chandise, offered for sale by virtue of his license, 
nor shal} the licensee offer or permit to be offered, 
or give or permit to be given any premiums or 
any merchandise whatsoever as a premium or 
incentive to bidders. 

Section 4. No license shall be granted under 
this Ordinance for a longer period than fifteen 
(15) successive days (Sundays and holidays ex- 
cepted) at any one location. 

SECTION 5. No person, firm or corporation, 
holding a license shall conduct thereunder a sale at 
any other place or places than that designated 
therein. 

Section 6. No person, firm or corporation, 
shall be granted a license under this ordinance, 
unless the licensee has been conducting business 


at the same place or places designated in the 
application for a period of one year previous to 
the date of application under the same trade name. 

Section 7. Subsequent license shall not be 
granted to the same licensee at a given location 
until one whole year has elapsed from the expira- 
tion of the former license, 

Section 8. The applicant upon being granted a 
license shall pay to the City Treasurer for the use 
of the City of Pittsburgh a license fee in the sum 
of Two Hundred and Fifty ($250.00) Dollars, and 
in addition thereto shall furnish to the Director 
of the Department of Public Safety for the use 
of the City of Pittsburgh an approved surety bond 
in the sum of Five Thousand ($5,000.00) Dollars; 
said bond to be in full force and effect for a 
period of thirty (30) days from the date of said 
license, and shall be conditioned for the faithful 
performance and observance by the licensee of 
each and all of the provisions of this ordinance. 

Section 9. No licensee under this Ordinance 
shall provide additional goods, wares or merchandise 
during the conduct of the auction sale and shall 
state in his application previous to the granting 
of the license’ the amount and value of goods 
already on order but not delivered and what said 
goods consist of. 

Section 10. The provisions of this Ordinance 
shall not, however, apply to judicial sales or sales 
by executors, administrators, nor to sales of unre- 
deemed pledges by or in behalf of licensed pawn 
brokers in the manner prescribed by law, nor to 
the sale of farm products, farming implements, 
jive stock, household goods sold from private 
homes, real estate, machinery and equipment, nor 
to personal property not in the general line of 
merchandise. 

Section 11. Any person, firm’ or corporation, 
or their officers or agents, violating this Ordinance, 
or any part thereof, shall, upon conviction before 
a police magistrate, be sentenced to pay a fine 
of not less than Fifty ($50.00) Dollars nor more 
than Two Hundred ($100.00) Dollars, and in 
default of payment thereof be imprisoned in the 
Allegheny County Jail for a period of not more 
than thirty (30) days, at the discreticn of the 
Court. Each separate violation of tie provisions 
of this Ordinance shall be considered a separate 
offense hereunder. 

Section 12. That any Ordinance or part of 
Ordinance, conflicting with the provisions of this 
Ordinance, be and the same is hereby repealed, 
so far as the same affects this Ordinance. 








A new series of retail jewelers’ advertise- 
ments of quite a different character from 
the usual run have been prepared by the 
Wm. Rogers Mfg. Co. (International Silver 
Co., Successor), Meriden, Conn. These ad- 
vertisements were prepared at the request 
and on the specifications of a number of re- 
tail jewelers. There are eight advertise- 
ments, in two series, one series devoted 
largely to playing up the store and its serv- 
ice, incidentally bringing in Wm. Rogers & 
Son’s silver-plated ware as a line recom- 
mended. The other series illustrate the same 
patterns that are being featured in national 
advertising. These advertisements were pre- 
pared in co-operation with experienced 
jewelers and from the retailer’s viewpoint, 
and they strike a note of real human inter- 
est. Retail jewelers should find it profitable 
to utilize some of these advertisements. 


Mats or electrotypes of any of the adver--’ 


tisements will be sent free and copies of all 
the advertisements may be obtained by writ- 
ing to the Wm. Rogers Mfg. Co., Meriden, 
Conn. 
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Recent Publications 





Antique Plated Ware, 
A brief history of Old Sheffield Plate; cloth, 66 
pages, 442 x 7%, profusely illustrated. Pubiished 
by Pairpoint Bros., London; price (postpaid) 
three shillings. 


M4 Francis ParrPoint, 
e 


HERE have been a number of large and 

elaborate works on Sheffield plate, such 
as the history prepared by Frederick Brad- 
bury and the text book by H. N. Veitch, 
which some of our jewelers have been able 
to purchase, and there also have been several 
books touching on the subject in a popular 
way such as those of Hayden, Burgess and 
Young; but the demand of the trade for an 
elementary work that could be put in the 
hands of their customers and sales clerks has 
been yet unfilled on this side of the water. 
Therefore, we have no doubt that the little 
work, “Antique Plated Ware,” by Francis 
Pairpoint, will prove of great value to a 
number of our jewelers who have not been 
able to get the more elaborate works on the 
subject and wish the essential facts boiled 
down into the smallest possible space. 

In brief, Mr, Pairpoint’s work is a history 
of old Sheffield plate and also contains full 
particulars of “close plating” in a way that 
anybody can understand. The book has 
many illustrations both in line and halftone 
showing various kinds of articles that were 
made in Sheffield plate and in addition con- 
tains over 80 marks and devices used by 
the manufacturers of the old Sheffield ware 
that will no doubt be of great service in 
tracing the orgin of many of the old pieces 
that may be brought to the jewelers’ atten- 
tion. 

3eginning with a brief description of the 
processes used by the old Sheffield manufac- 
turers and the history of the work of 
Thomas Bolsover and his successors, the 
author goes on to explain how the industry 
developed and the various articles that were 
made in silver that was rolled out on copper. 
The story is told in a chatty way with anec- 
dotes, that makes the work readable and in- 
teresting and in the 66 pages ke has con- 
densed and put together all the essential facts 
which many jewelers will need to have an 
idea of this former and important branch of 
their industry. 

Pages 49 to 62 are given over to a list 
of marks and signs used by various makers 
of antique Sheffield plate between the years 
1785 and 1840, ending with a list of the 
plated ware manufacturers in the Sheffield 
directory of 1849, a list of the names and 
addresses of Sheffield firms which manufac- 
tured plated goods from 1800 to 1825, and 
a list of Birmingham firms which made Shef- 
field plated ware from 1810 to 1838. The 
last pages are devoted to marks and signs 
found on “close plated” articles attributed to 
Sheffield and Birmingham, from 1790 to 
1840. T. E. W. 








Ralph J. Kennedy, a member of the firm 
of Kennedy Bros., jewelers, Peoria, Ill, was 
united in marriage July 12 with Miss Eunice 
Kaiser of this city in St. Mark’s Church, 
with the Rev. Father Burke officiating. 
Wedding breakfast was served at the Peoria 
Country Club to members of the immediate 
families and the bridal couple left on an 
eastern tour. They will be at home later 
at 508 Prospect Ave., Peoria. 
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LATEST CUSTOMS RULINGS 





Board of General Appraisers Hands Down 
Important Rulings Under Present Law 
Stop-Watches, Beads and 

Watch Movements and 

Kindred Lines 
TIMING DEVICES 
Overruling a protest of Hipp, Didisheim 

Co., Inc., of New York, the Board of United 

States General Appraisers rules that so- 

called “timers” or “stop-watches” used 

for timing sporting events, industrial ex- 
periments, etc., but incapable of recording 
the time of day, .and having movements 
which contain seven jewels, are properly 
classifiable at the rate of 45 per cent. ad 
valorem, and $4 each under the provision in 

Par. 368, Tariff Act of 1922, for “any de- 

vice or mechanism having an essential op- 

erating feature intended for measuring 
time,” as classified on entry by the collector. 

The importers protested this assessment, 

claiming duty at but 40 per cent. ad valorem 

under Par. 399, 1922 Act, as manufacturers 
of metal not specially provided for, which 
claim is denied in an opinion by Judge 

Fischer. 


as to 


COLORED GLASS BEADS 


Mandel Bros., of Chicago, won before the 
3oard of Appraisers in a decision reducing 
the tariff rate on certain colored glass beads. 
On entry through the customs, the merchan- 
dise in question, consisting of ordinary glass 
or china beads of various colors, put up in 
small boxes with lids, was assessed, with 
duty as toys, at 70 per cent. ad valorem 
under Par. 1414. The importers claimed 
this assessment to be erroneous, contending 
that duty should have been taken under 
Par. 1403, Act of 1922, at 35 per cent. ad 
valorem, as beads. ‘This decision, of par- 
ticular interest to department stores and the 
jewelry trades, reads in part as follows: 

“The testimony shows that these beads are 
all put up in the same way, excepting as to 
one item, which is imported in net bags; 
that they are used by children at home and 
kindergartens to teach them to string them, 
to count, and to distinguish colors. 

“In view of U. S. v. Meier & Frank Co., 
5 Ct. Cust. Appls. 208, T. D. 34330, it may 
be that the use of these beads in the educa- 
tion of children is not sufficient to remove 
them from the toy classification; but a mere 
inspection of the samples discloses that there 
is nothing unusual or extraordinary about 
these beads. It seems to us there is not any 
more reason for holding these beads toys, 
than any other colored beads, which could 
equally be used for the amusement of chil- 
dren and instruction of children as these. 

“In addition, the eo nomine designation 
‘beads’ removes these beads from classifica- 
tion under the general designation ‘toys.’ 
especially when we consider that the first 
clause of Par. 1403, under which classifica- 
tion is sought bv the importers, covers every 
conceivable kind of bead, except ‘beads of 
Ivory or imitation pearl beads, and beads in 
imitation of precious or semi-precious 
stones,’ and,—by reason of the proviso in 
Par 31,—pyroxylin or celluloid beads. 

“It is clear to us that these beads are not 
toys as that term is defined in the Illfelder 
case. 1 Ct. Cust. Appls. 109, T. D. 31115. 
They are properly dutiable at 35 per cent. 
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ad valorem under Par. 1403 as ‘beads, 
* * * not including beads of ivory or 
imitation pearl beads, and beads in imitation 
of precious or semi-precious stones.’ We so 
hold.” 
17-JEWEL WATCH MOVEMENTS 

An interesting ruling has just been handed 
down by Judge Fischer upholding a claim of 
the National Watch Co., New York. The 
merchandise in controversy consisted of 
watch movements having 17 jewels and four 
adjustments. The appraiser reported in this 
case that, because movements of this char- 
acter are not specially provided for, and 
since adjustments to four positions neces- 
sarily include three positions, the movements 
in question were assessed with duty at $4.75 
each under Par. 367, 1922 Tariff Act. The 
importers claimed the merchandise to be 
properly dutiable at 45 per cent. ad valorem, 
or other appropriate rate under said Par. 
367. In finding in favor of the importers, 
the Customs Board writes: 

“In fixing the tariff classification of watch 
movements containing 16 jewels adjusted to 
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three positions, this Board, in Abstract 
48834, said: 
“te * %* there being no_ specific 


tariff provision for those particular 
movements, it necessarily follows that 
they must be relegated for tariff classi- 
fication to the provision in said Par. 367 
for “parts of watches” at the rate of 
45 per cent. ad valorem, and we so hold.’ 


“The same classification applies to the 
present movements, for which there is no 
specific tariff provision. 

“Tt is elementary that law is based on fact. 
It would do violence to the facts in this case 
for this Board to find that a watch move- 
ment which is conceded to be adjusted to 
four positions is nevertheless a movement 
adjusted to but three positions. That would 
be circumventing the law to cover a state of 
fact which does not exist. 

“Nor are we impressed with the statement 
in the brief of government counsel filed 
herein that ‘the watch movement is the watch 
and not a part of the watch.’ If that is so, 
why did Congress separately provide for 
‘watchcases’ and for ‘watch movements’? 
We saw no merit whatever in that conten- 
tion. 

“We sustain the claim alleged in the pro- 
test that the present watch movements are 
iproperly dutiable at the rate of 45 per cent. 
ad valorem under said Par. 367 as parts of 
watches.” 

BOARD'S DECISION TO BE APPEALED 


An appeal will be taken by the govern- 
ment from a decision of the United States 
General Appraisers in connection with the 
duty applicable to certain shoe buckles. In 
its ruling the Board held that the articles in 
question, assessed by the collector at the rate 
of 80 per cent. ad valorem under Par. 1428, 
Act of 1922, were properly dutiable as shoe 
buckles at their appropriate rate under Par. 
346. 

The Assistant Attorney General at New 
York has expressed the opinion that these 
articles, being ornamented with beads which 
constitute the element of chief value. are 
more properly dutiable at the rate of 75 per 
cent. ad valorem under the provision of Par. 
1430. The Assistant Attorney General has, 
therefore, heen directed by L. C. Andrews, 
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Assistant Secretary of the Treasury, to file 
an appeal with the United States Court of 
Customs Appeals from the decision rendered 
by the Board of United States General Ap- 
praisers. 








THE CULORADO CONVENTION 


State Retail Jewelers to Hold Annual Meet- 
ing at Denver, August 1] and 12 


Denver, Colo., July 23——The Colorado 
Retail Jewelers’ Association will hold its 
annual convention in Denver, Aug. 11 and 
12. Headquarters will be at the Albany 
hotel, and the stage is all set for the most 
successful meeting the organization has 
ever held. Retail jewelers from all over 
Colorado, Wyoming and New Mexico are 
invited to attend. 

Dates of the convention fall during the 
period when the annual market week and 
Kall Festival of Denver merchants is ob- 
served, and there will be special features 
and entertainment of interest and importance 
to every merchant visiting in Denver. 

During market week all railroads are 
offering a special fare and a half round trip 
rate to Denver. The rates apply on tickets 
purchased from Aug. 8 to Aug. 14, inclu- 
sive, and they are good returning from 
Aug. 10 to Aug. 19, inclusive. 

Jewelers who plan to come to Denver 
are advised by the officers of the associa- 
tion to get a receipt for their one way 
ticket purchased to Denver. Upon arriving 
here the holder of the ticket is asked to 
present it to the Market Week Association 
for validation so that the advantage of the 
half fare return rate may be obtained. 

In his letter to all Colorado jewelers, 
urging attendance at the meeting, Arthur 
Jacobson, secretary of the association, and 
president of Arthur Jacobson & Bro., says: 

“It is needless to enter into detail regard- 
ing the importance to you of attending the 
jewelers’ convention. Much has been ac- 
complished and much more will be accom- 
plished through the various local jewelry 
organizations co-operating with the inter- 
national association. 

“You owe it to the profit and welfare 
of your own individual business to attend, 
and you are invited and urged to bring up 
for discussion before the convention any 
problems which you feel need solution. 
One idea carried away may mean thousands 
of dollars to you.” 

The American National Retail Jewelers’ 
Association will be represented at the 
meeting by Charles T. Woodbury, regional 
vice-president of Kansas City, Mo., who will 
discuss national affairs. 

Among the entertainment features which 
will be provided for guests of Denver dur- 
ing market week are theater parties at the 
Empress and Denham theaters, a vaudeville 
show at the Municipal Auditorium; a visit 
to Elitch’s Gardens and _ its nationally 
famed theater, where a number of the 
stars of the stage are playing in stock: a 
cabaret banquet at the Municipal Audi- 
torium and luncheons at the Chamber of 
Commerce dining room. 

Wolf Hansen, of Hansen & Hansen, 
Denver, is president of the Colorado asso- 
ciation; C. F, Arcularius, Colorado Springs, 
vice-president, and Arthur Jacobson, secre- 
tary and treasurer. 
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Suggests Jewelers Employ Tear Gas in Protecting 
Themselves Against Bandits 








Address of Gresham Ennis Before the New York State Jewelers’ Convention at 
Albany, July 20-22. 

















S you all know, the business of an under- 

writer is to collect from many risks, 
premiums sufficient to pay the losses of the 
unfortunate, care for the incidental expenses 
and earn a moderate profit for his stock- 
holders, who provide the funds to make the 
indemnity sold substantial and sure in case 
of losses and expenses, which often do ex- 
ceed the total premiums received. 

It may seem strange to you, but it is true 
that all capable underwriters prefer to re- 
ceive smaller premiums and take less risk 
than to take extra hazardous risk even at 
very high rates. A line in the Aquitania 
at an eighth per cent is always more desired 
than one in an old tramp ship at one per 
cent, a concrete building at one-tenth of 
the rate of a frame building. We are al- 
ways interested in reducing hazards and 
charging less rate. 

Your business, formerly a safe and de- 
sirable one, has, with the criminal tendencies 
of the present day, become one of which 
underwriters are most fearful. While we 
are charging you much increased premiums, 
your business is regarded as extra hazard- 
ous. We wish to co-operate with your 
associations to reduce the appalling losses. 

Until this year, practically all the peculiar 
forms of insurance needed by jewelers, that 
is, that the Jewelers’ Block covers, indemni- 
fying you for loss by fire, flood, robbery, 
etc., or in other words, an “all risk” cover, 
could not be written by regular companies 
owing to antiquated laws of our States and 
your business was mostly taken by Lloyd’s, 
London, an excellent body but having no 
funds here for your protection. This year 
the present insurance commissioner, a broad- 
visioned and most capable man, secured 
legislation permitting regular companies to 
write this class of business. There hasn’t 
been any great rush for your risks and to- 
day there are only six underwriting offices 
courageous enough to accept them. Lloyd’s 
has lost a fortune in the last two years and 
is no longer keen for it. Jewelry holdups, 
since the first of this year, total $1,639,000 
up to July 1. This month’s losses are 
nearly $400,000. However, with American 
enterprise these six offices are trying to give 
you protection and would rather improve 
your risks and take smaller premiums than 
to keep raising your rates and trying to 
keep ahead of your losses. 

You have got to take drastic measures 
against the human vermin who conspire to 
take your property and, at times, your lives. 
Mere talking about it isn’t helpful. Trotting 
to your local police is no good. Your com- 
munities are all under-policed. The officers 
and men are good but they are becoming 
traffic guiders instead of crime preventers. 
You will have to do as the banks are doing 
and protect yourselves, and by co-operation 
of your trade bodies combine to put such a 
fear into crooks that they would rather 
seek shelter in Sing Sing than enter a 


jewelry shop. Plans are being made for a 
consolidation of jewelry interests to offer 
adequate rewards, not for the capture and 
conviction but for the killing of a robber. 
Blood money on the head of one of these 
drug filled rats is one of the best ways to 
scare him off when a fence picks out your 
place and urges him to rob you. 

Nearly all your present forms of interior 
protection are poor. Burglar alarm wiring, 
properly installed, is good, but your defense 
against surprise attack is useless. A glazed 
eye bandit pops into your presence and you 
“stick ’em up.” No time to fish for a re-~ 
volver, throw off the safety and under the 
nervous strain incident to a holdup even a 
trained shot couldn’t be quick enough. The 
fastest time I have ever seen a shot made 
was two seconds. Our army drill permits 
five. 

There seems to be only one sure form of 
defending your premises. It has been thor- 
oughly tried out abroad and the very fear 
of it has lessened attempts at robbing. I 
refer to Lacamater, or tear gas. True, you 
will get the same dose as the bandit, but it 
has no lasting or injurious effects. I’ll take 
a spraying of it at any time. Devices are 
being perfected to offer to reputable jewelry 
establishments and banks a positive protec- 
tion of any store or office. This device is 
combined with an alarm to bring outside aid 
who can cart off your temporarily blinded 
bandit. The working of the device will be 
by a foot release and while you and your 
employes will be unable to see for five min- 
utes, neither will the bandit. Private in- 
structions will show you how no pain will 
result to you and any up-to-date oculist or 
physician will assure you that the dose is 
harmless. 

Beyond question it is an unpleasant situ- 
ation, but compafe a belt on the head by a 
drug crazed beast, being bound and gagged 
and perhaps shot; your choice is simple. 
The nation is infested with criminals. Your 
merchandise is almost as good collateral as 
gold dollars. Trade conditions seem to pre- 
vent your arranging your premises like a 
bank and it seems that you will have to 
tolerate this unpleasant necessary defense. 
However, the fear that gas defense creates 
in the criminal mind is the important thing. 
A gas protected store is going to be passed 
by. The West Virginia miners, a brave lot, 
gallantly marched towards regulars who 
were armed with machine guns and hand 
grenades, but the miners dispersed when 
warned ‘Gas”’—only tear gas was waiting 
for theme 

So much for your only possible safeguard 
of your stores and offices. 

Serious losses constantly occur by robbery 
of your travelers. Most of this can be pre- 
vented by care, for experience shows that 
nine cases out of ten salesmen have not been 
cautious in selecting acquaintances, in talk- 
ing too much of their business in public 


61 


places and not thinking out carefully their 
routes and hours of travel. Considerable 
protection can be afforded by using instead 
of the old fashioned pocket wallet, the new 
bank messenger bag, and drop it when com- 
manded to by a holdup man. Instantly it 
protects itself for several minutes by a small 
gas container coming into action with the 
dropping of the bag. Another gas device 
will protect any closed car carrying sterling 
ware or cases of mounted jewelry which 
have to be left unguarded when your sales- 
man makes a call. 

From an_ underwriting viewpoint your 
business methods will have to be somewhat 
reformed. No business is so careless as 
yours. Intrusting valuable goods out on 
memorandum. Lack of watchfulness when 
opening or closing your establishments—the 
usual time of holdups. In turning your back 
when waiting on people unknown to you. 
Putting entirely too valuable stuff in show 
windows without the protection of double 


glass. In not paying attention to the intelli- 
gence of your messengers. Honesty isn’t 
everything. 


Outside of your shop, when your travelers 
are on the road, they are too lax in letting 
casual acquaintances know their business. 
Nearly every hotel clerk knows who sells 
jewelry. So do the bell hops. It is ad- 
miitted that it is difficult to prevent this, if 
you check your valuables at the desk. You 
should devise a system where possible of 
forwarding by express for delivery to a 
bank or a reputable house your travelers’ 
sample cases. Salesmen taking jewels to 
their homes at lunch time, at night and over 
Sunday invite planned robbery. You can’t 
obtain perfection but you can improve a lot. 
If you do, your overhead for insurance will 
decrease. If not, it will go up and be more 
difficult to obtain. 

Above all, do get together as representa- 
tive American business men and give battle 
to the vermin disturbing your business, In- 
surance protection, while almost compulsory 
for credit, is not vital. So organize and 
stamp out this evil which is harassing you. 
Your underwriters will help you in every 
way that they can. 








Diebener’s New Jewelry Lay-Outs 


Tue publishing house of William Die- 

bener, G. m. b. H., of Talstrasse, No. 2, 
Leipsiz, Germany, publishers of Deutsche 
Goldschmiede-Zeitung, has just brought out 
a volume of jewelry lay-outs for the man- 
ufacturing trade. Diebeners Werkvorlagen 
contains a set of color-prints illustrating 
numerous highly artistic designs of brooches, 
pendants, rings, earrings, etc., in rich variety 
suited for layouts for customers. There is 
a package of 26 plates on strong cardboard. 
The designs are by Germany’s best artists, 
as well as those from New York, Paris, 
Vienna, etc. 

These designs consist of over a h::adred 
in number. They are drawn for both gold 
and silver objects; all are work of strictly 
recent date as well as style. Extremely use- 
ful for the expert will be found the calcu- 
lations for each individual piece on the rear 
side of the plates. They afford insight to 
the jewelry craftsman into everything that 
is necessary in the work of carrying out 
the design. 
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New York Convention a Big Success 








Officers Re-elected at Last Session of Annual Gathering of Empire State’s 
Retail Jewelers at Albany, July 20-21-22. 
Adopted at Close of Instructive Program 


Important Resolutions 

















Atpany, N. Y., July 22.—Reaffirming 
their judgment in elevating Emil J. Scheer 
of Rochester to the presidency one year ago, 
members of the New York Retail Jewelers’ 
Association re-elected him for a second 
term at the closing session today of their 
16th annual convention, held at the Hotel 
Ten Eyck, in this city. It was a fitting 





EMIL SCHEER, RE-ELECTED PRESIDENT 


tribute to the man who so_ successfully 
piloted the organization through one of its 
most trying years. 

Similarly the delegates honored Edward 
Leininger of Buffalo with a second term 
as vice-president, placing him in line for the 
presidency when Mr. Scheer finally relin- 
quishes office, while Charles L. Sunderlin 
was chosen for a third term as secretary. 
R. E. Brigham, who served as treasurer for 
the past three years, is retired in favor of 
L. M. Campbell, of Canandaigua, promoted 
to this office from the executive committee 
on which he has served for several years. 

William D. McNeill, Utica, through his 
re-election with S. D. Burritt of Roches- 
ter and Wm. G. McDougall of New York, 
becomes senior member of the executive 
committee. Albert Kamp, Ossining, M. L. 
Korsunsky, Bronx, and J. Henry Hepp of 
Troy, were chosen as members of the exec- 
utive committee to succeed P. W. Hollen- 
beck, Catskill, Hugo Falkenstein, New York, 
and L. M. Campbell. 

From every standpoint, except possibly 
that of attendance, the convention was the 
most successful ever held in the history of 
the Empire State organization. Never have 
More inspiring addresses held the attention 
of the delegates or given them a clearer 
vision of what they must do to survive 


present-day competition in their particular 
field. 

Those who came to the convention har- 
boring the delusion that business had “gone 
to the dogs” were pleasantly surprised to 
hear from the lips of statistical experts, 
students of economics that the contrary was 
the case. Consequently they left for their 
homes imbued with a new spirit of optim- 
ism, which if sustained is bound to have a 
salutary effect in the mental and physical 
uplift of the retail jewelry business through- 
out the state. 

Proof that the aggressive jewelers of the 
State are alive to the necessity of cooper- 
ating to the fullest extent in every move- 
ment which has for its purpose the eleva- 
tion of their business, is found in the 
resolutions drafted under the direction of 
Charles T. Evans, whose counsel has al- 
ways proved of inestimable value to the 
organization. Practically every phase of 
activity both local, State and national, is 














CHARLES L. SUNDERLIN, RE-ELECTED SECRETARY 


given recognition in perhaps the most volu- 
minous set of resolutions drafted at a State 
convention. 

Of chief importance from the standpoint 
of the State jewelers is the endorsement of 
the appointment of a field secretary by the 
executive committee and approval of their 
action in subscribing a fund toward the 
campaign to secure the enactment of law 
aimed at the eradication of fake jewelry 
auctions. 

Endorsement of the efforts of National 
President Conrad J. Brotherly to promote 
interest in the national publicity campaign 
and in calling a trade revival conference, 
received the deserving attention of the res- 
olutions committee as well as a pledge to 
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support and cooperate with insurance com- 
panies in their attempts to discourage crime 
through the offering of rewards for the kill- 
ing of criminals. 

Furthermore the National Publicity cam- 
paign itself received commendation and 
members urgently requcsted to support this 
activity to their fullest ability. 

The convention made up in sociability and 
good-fellowship what it lacked in attend- - 
ance. Rain marred to some extent the 
annual outing and caused the postponement 
for a day of the group photograph. 

The farewell banquet was the: best at- 
tended of all social functions and the cur- 
tailed speaking program afforded more time 
for those who wished to enjoy the terp- 
sichorean art. City Treasurer Thatcher, 
the principal speaker, spoke briefly on ethics 





EDWARD LEININGER, RE-ELECTED VICE-PRESIDENT 


in business, President Scheer saying a few 
words, stressing the value of friendships 
formed at conventions. F. P. D. Jennings 
acted as toastmaster. 


The Opening Sessions 


A full and detailed report of the proceed- 
ings of the opening sessions on Monday and 
Tuesday appeared in the last issue of THE 
Jewe.ers’ CIRCULAR on pages 86 to 92, in- 
clusive. This report, sent by telegraph from 
the convention hall as the sessions proceeded, 
told of the welcome given to the jewelers by 
City Treasurer John B. Thatcher, the text 
of the response on behalf of the jewelers 
by Vice-President Edward Leininger, and 
then gave in full the text of the address by 
President Scheer, which opened the proceed- 
ings proper. This was followed by a full 
abstract of the reports given from various 
cities of the State, with the full text of some 
of these, such as those of President Landau, 
of the Bronx association, and Mr. Leininger, 
of the Buffalo district. 

The important subjects of Monday after- 
noon’s session were also given practically in 
full, including the address of H. O. Patton, 
of the United States Chamber of Commerce, 
and the address of Barnett Berger on the 
Jewelers’ Block Insurance Policy; the ad- 
dress of Mr. Ennis, who followed Mr. 
Berger, and who advocated that the jewelers 
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use tear gas in their defense against bandits, 
appears in full on page 61 of this issue. The 
principal address of Monday afternoon was 
that of Alexander Vincent, secretary of the 
Sterling Silverware Manufacturers’ Asso- 
ciation, and his remarks, with a few omis- 
sions, were published in detail. 

Tuesday’s session, as already noted, began 
with the “breakfast conference” and the re- 
marks of George C. Lunt, of Rogers, Lunt 
& Bowlen, and the morning session began 
with the address of Ellis Gifford, regional 
vice-president of the national association, an 
abstract of whose address was _ published. 
Then followed the address of Charles T. 
Evans, which was given practically in full, 
and at the conclusion of Mr. Evans’s ad- 
dress there were trade discussions on vari- 
ous subjects of which a brief abstract ap- 
peared. 

In leading the discussion on advertising, 
Charles H. Howe, of Syracuse, emphasized 
the importance of handling only quality mer- 
chandise for making show windows attrac- 
tive to the passerby, as well as the interior 
of the store. These things, he said, applied 
to all jewelry stores. Other forms of ad- 
vertising depended on individual conditions 
and no definite plan could be prescribed. 
Quality jewelry pays, the speaker said, for 
the reason that persons always take pride in 
wearing something good and will tell others 
where they bought an article. Show win- 
dows should be made so attractive that the 
passerby can’t resist entering the store. 

Another helpful’ idea, said the speaker, 
was the “selling of the store” to the cus- 
tomer so that he will be impressed with the 
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surroundings and return for future pur- 
chases. There should be some appeal to the 
man who reads, and Mr. Howe believed 
there was no better medium than the news- 
paper, though he likewise favored the use 
oi monthly magazines where an individual 
appeal was possible. 

Mr. McDougall, in commenting on the 
most important departments in the jewelry 
store, referred to the repair department as 
being probably the one needing the greatest 
amount of attention. He emphasized the 
necessity of prompt repairing of watches for 
customers and believed where the jeweler 
was unable to deliver a watch within a rea- 
sonable time he should send it to a trade 
house to be repaired. 

Mr. Howe here offered the suggestion that 
when a customer left a watch for repair, 
a wrist or strap watch might be loaned him, 
in order to promote the sale of these time- 
pieces among the male customers. 

The accumulation of obsolete stock, the 
next topic of the trade discourse led by Mr. 
Korsunsky, was attributed by the speaker to 
bad buying and the failure of the jeweler to 
change the location of his stock. He advo- 
cated a careful system of purchasing and 
that a record be kept of all sales so that only 
fast-moving stock be purchased. He also 
believed the offer of bonuses to employes 
would have a beneficial effect in disposing 
of stock which had been on the shelves of 
jewelry stores for too long a time. 

Mr. Korsunsky said: 


The problem of avoiding the accumulation of 
obsolete stock is one which I am sure has perplexed 
many a jeweler. It is certainly hard for anybody 
to see money lying around, and not only not earn- 


SOME OF THE MEMBERS AND GUESTS WHO ATTENDED THE 16TH ANNUAL CONVENTION OF THE 


CIRCULAR 





July 29, 1925 








ing any profits for him but depreciating it in value 
as time goes on. 

The source of dead stock in any store is dye 
primarily to bad buying. Buying too much and 
not carefully usually results in obsolete stocks. A 
rigid and careful system of purchasing that js 
being employed by many stores has been found to 
be very successful. A record is kept of what js 
sold and only those items that move rapidly and 
offer a legitimate profit are re-ordered. 

Many jewelers at present have stccks that cap. 
not be sold and are out of date. The quickest 
thing to do is tc immediately place it in the most 
desirable display space in ycur store. Polish it 
up, place it in a clean box and sell it at an attrae. 
tive price (even if below cost) in order to use the 
space for more up-to-date and better paying mer. 
chandise. 

Mark the goods that have been in stock for a 
number of years and offer a bonus to the salesman 
selling the most. This plan will surely bring re. 
sults. 

Do not let your stock remain in one spot for g 
length of time. Change your stock constantly from 
one cave to another so that when a customer enters 
she will always see a change. 

Do not buy frcm too many houses, because you 
will have to split your purchases into small ac: 
counts. Whereas if you buy from a few good 
concerns and in larger quantities they will always be 
willing to grant you a favor. If an article does 
not sell they will often be glad to credit same or 
exchange them for more desirable goods. 

At any rate, if you have any dead stock in your 
place, do something to get rid of it. When inven- 
tory time arrives and you see the same piece in 
steck dont say “‘Junk—let it rest in peace.” Be 
aggressive and work hard to dispose of it and you 
will see results. 


Others speakers advocated the elimination, 
by either “junking” or selling for what they 
will bring, articles which have become im- 
movable. Clean stock was emphasized as 
the safest route to a healthy business. 

At the end of the trade discussion ad- 
journment was to have been taken to permit 
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jewelers to be photographed on the capitol 
steps, but rain prevented this and the photo- 
graph was postponed until the following day. 
The rain also changed slightly the entertain- 
ment, which was in the form of an outing at 
McKown’s Grove, and required the features 
to be held under cover instead of out of 
doors as originally planned. 


Wednesday’s Session 
In order to expedite the opening of the 
final day’s session President Scheer dis- 
pensed with a speaker at the Club Break- 


fast. 

Introduced as the man whose indefatig- 
able efforts had resulted in the greatest ben- 
efit to the retail jeweler, Edward H. Huf- 
nagel, former State and national president, 
spoke in part as follows: his subject being 
“Fyture Prognostications” : 

ADDRESS OF EDW. H. HUFNAGEL 


“Our business is passing through an evo- 
lutionary period. Think of the changes 
which have taken place in the past decade 
in transportation, communication, mode of 
living, dress, etc. Such changes in business 
methods brought about by competition, as 
the selling of all kinds of commodities in 
drug and drygoods stores are examples. I 
have before me a list of sales made by six 
large department stores which shows a net 
profit for 1924 operations ranging from 15 
to 68 per cent. This proves that the meth- 
ods these stores use are successful. Jewel- 
ers, over a period of 20 years haven't 
made up to five per cent in any one year. 

“Jewelry auctions cannot be operated 
honestly at a profit. You must weed out 
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your dead stock and put your money into 
merchandise which turns over quickly. Con- 
centrate on the things which net you a profit. 
You must get down to a larger margin of 
profit and one way in which this can be 
obtained is by increasing turnover. We 
jewelers must use our minds more in con- 
nection with the study of our own business. 
Study the economics of the country and 
savings banks deposits. We will see that 
the latter have increase despite the extrav- 
agant tendencies of the public as reflected 
in the purchase of automobiles, radios and 
their upkeep. 

“There appears to be no lack of money. 
The ‘Own Your Own Home’ people are 
conducting a successful campaign, profiting 
by the high rent situation. Home building 
carries with it a certain amount of business 
for the jeweler, the furnishing of the sil- 
verware needed in these homes. Business 
property has gone up, especially where 
apartment houses have been built. Here’s 
a tip for you jewelers. Buy your own 
property and you will find the best invest- 
ment is business property in localities where 
apartment houses have been erected. 

“Times are not so ‘rotten’ as we make 
them out to be. Much of this attitude is 
mental. We must use our mind power, put 
some progressive and aggressive push into 
our business, if we want it to improve. 
Jewelers are too much benchmen and neg- 
lect the merchandising phase of their bus- 
iness. By cooperation through your asso- 
ciation you will be able to buy better 
jewelry cheaper. 

“We must back up the campaign of the 
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National Jewelers’ Publicity Association 
or the end of the jeweler is not far distant. 
Sell yourself the idea and you will see the 
value of publicity in making your business 
better. 

“Basically business is sound but mentally 
it is all wrong. Conditions are hectic. We 
don’t know in which direction we are head- 
ing but we have it in our power to decide 
our own future if we get together and solve 
our problems. <A _ well rounded jeweler 
who is wise, develops all of his powers 
to get best results. 

“There is nothing but the animal in brute 
man power. The mind opens up vast fields 
of opportunity for increasing our power 
through the harnessing of nature’s forces 
or by inventions such as the microscope 
which enables man to delve into the se- 
crets of nature and discover the unwritten 
laws of life itself. 

“Are we progressive in our ideas, chang- 
ing as the need arises? Are we creators of 
our environment, the shapers of our des- 
tinies, who can set the world thinking, or 
are we finding ourselves in a rut—too 
deeply entrenched to get out, and sinking— 
soon to be lost sight of, because others 
have used their mind power while we have 
slept? 

“The one great purpose in life as I 
see it is in the last and most wonderful 
power of man, ‘soul power.’ 

“To impress ones personality upon the 
world to make it better for those who are 
to follow, to praise and glorify Almighty 
God for his blessings so freely bestowed 
upon us and to grow to be more like Him, 
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should be the ambition of every one of us. 

“I can foresee the stability of the jewelry 
business. There are enough spiritual qual- 
ities among jewelers to win out despite 
their trials and tribulations. Truth is al- 
ways vindicated. The jeweler, who profits 
by misrepresenting his wares is a danger- 
ous competitor of the ethical jeweler, but 
I have no fear for the future of the man 
who sticks. 

“The world needs honest men, _trust- 
worthy men, as I sincerely believe all of 
you to be. We must teach the world to 
look for these qualities if we are to gain 
their confidence and trade. Let us use our 
mind power more to meet the perplexing 
problems that trouble us, but most of all 
let us use our soul power to develop bigger 
opportunities for service, a finer quality 
of manhood and friendships which will 
never die.” 

The address was roundly applauded. 

“Lights and Shadows in Sales Planning 
for the Fall and Winter,’ was the topic of 
the next speaker, Paul M. Trout, of Mount 
Vernon, formerly with the Babson Institute. 

Mr. Trout painted a clear vision of the 
outlook in the retail jewelry field and ex- 
plained lucidly the part the merchant must 
play to replace the shadows by lights, with 
the assistance of business charts. He fore- 
saw an increase in business for the jeweler 
during the coming six months of from 10 
to 15 per cent. 

ADDRESS OF PAUL M. TROUT 

“Business isn’t nearly so bad as _ it’s 
painted,” Mr. Trout declared. ‘Profits 
have been low, it is true, but the volume of 
trade has been large. Then we must take 
into consideration the fact that the standard 
of living has gone up. The building trade 
outside of New York city has shown a 16 
per cent increase. There have been fewer 
failures, particularly of larger establish- 
ments. The iron and steel industry is run- 
ning 60 per cent, which is the best per- 
formance with the exception of one year, 
since the war period. Money rates have 
stiffened to 5 per cent in the past few 
days, but there is still plenty of money for 
legitimate purposes. The net increase in 
the country’s buying power has increased 
from 5 to 7 per cent. The labor situation is 
favorable with the exception of a possible 
strike in the coal fields. Conditions gen- 
erally are favorable for good business.” 

Likening the trend of business to a stream 
which tumbled down the mountain side, 
swirling and eddying at the bottom and then 
broadening out in a steady flow, Mr. Trout 
declared it was in the latter stage that busi- 
ness was now moving. 

Continuing, Mr. Trout said in part: 

“Keen competition is one of the keynotes 
of why we are not having increased profits. 
Hard work is necessary and we need head 
work as well. As Babson says: ‘If you sit 
down and wait for a boom to come you're 
looking at the tail-light of opportunity. 
This is the planting season. The business 
harvest is not yearly, but comes in cycles. 
The stream of business is moving onward. 
Now is the time to determine the known 
factors which will bring you a_ harvest. 
These questions should be considered. 

“Is your location right? Your small 
Profits may be due to rents based on 1918-20 
Standards. The building boom has changed 
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business centers. These changes have swept 
away many good locations. You may be 
able to build up a profitable trade in a new 
center. 

“Too many jewelers are rendering irrele- 
vant service. Business-getting service has 
been overworked. You should use only 
service which leads you somewhere. You 
should know the buying power of your com- 
munity. You can ascertain this data by 
learning the check transactions as 95 per 
cent of business is done on paper. It will 
show the volume of trade in your town. 
Income tax figures and bank deposits are 
also valuable in gaining this information, as 
are the. value of manufactured products and 
wholesale and retail sales figures. You 
should likewise learn the buying habits of 
your community. Statistics show that men 





S. D. BURRITT, MEMBER OF EXECUTIVE 
COM MITTEE 


as a rule do their purchasing on Mondays 
and Fridays.” 

Mr. Trout also suggested that some jewel- 
ers had tried with success the cost plus 10 
per cent scheme; others had divided their 
stores into jewelry and gift stores. He ad- 
vised the study of channels of approach and 
contact, described the benefits of telephone 
solicitation, particularly in smaller towns, 
and the necessity of having real salesmen 
behind the counter. In conclusion Mr. Trout 
declared: 

“What the jewelry industry needs is a 
united front to present to the public. Re- 
tailers, wholesalers and manufacturers must 
find a common ground to join hands for 
their mutual benefit. Each needs the other’s 
help. 

“New opportunities for old virtues is a 
gratifying feature of the present business 
movement, or what may be spoken of as 
the rehabilitation of the old-fashioned busi- 
ness virtues. 

“In the expansive days of the war and 
post-war boom it seemed as though con- 
scientiousness, thrift, economy, carefulness 
and sense of obligation were regarded as so 
many obstacles to a big success. Even such 
ordinary essentials as experience and under- 
standing of the business seemed to give lit- 
tle advantage. Audacity seized the prize 
before the deserving could prove their 
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worth. The shoe string business—“man) 
can’t stand the grind. The conservative 
man who watches costs is winning the*ton- 
fidence of the public. He is not making big 
profits, it is true, but neither is anybody 
else just now. Business conditions prevail, 
which will put a premium on old-fashioned 
virtues. 

“If to the old-fashioned virtues a business 
man can add at spirit of careful progressive- 
ness in devising new methods of marketing 
and new ways of saving costs, his future, if 
not spectacular, is at least safe.” 


DEFERRED PAYMENT PLAN DISCUSSED 


What was probably the most important 
trade discussion of the entire convention 
took place before the noon recess, W. D. 
McNeill, of Utica, leading the forum on 
the topic “Can the Average Jeweler Use 
the Deferred Payment Plan Successfully?” 

S. D. Burritt, of Rochester, taking the 
affirmative in convincing fashion declared 
that he had adopted this method of extend- 
ing dignified credit in his store within the 
past four months with signal success. He 
impressed upon his hearers the necessity of 
the high grade jeweler doing something to 
combat the installment house. He declared 
the general public was disgusted with flashy 
advertising in daily papers in which cheap 
stones were made to appear of carat size. 
He said he had carefully deliberated the 
advisability of extending credit, and did so 
only after a thorough investigation of 
every plan in vogue. He found the plan 
whereby ‘the customer pays from one- 
quarter to one-third down on an article and 
the balance within three months, the safest 
and most satisfactory. He cautioned jewel- 
ers against charging additional for such 
credit arrangement, explaining that its ad- 
vantage to the merchant was in the oppor- 
tunity it gave him to sell an article more 
expensive than that for which the customer 
was prepared to pay cash. He likewise 
urged jewelers to sell as much- goods as 
possible under their own name. 

Mr. Scheer here interposed comment upon 
the system he has practiced and justified 
the practice of discounting notes for large 
amounts extending over a long period. 

Mr. Hufnagel declared more care was 
necessary in the matter of credit extension 
in industrial centers than in communities 
which were more of a residential character. 

Mr. Trout, who had spoken earlier in the 
morning, exhorted jewelers not to disregard 
the one-price policy for the more flexible 
European idea. He declared the success 
of American retail business was due to a 
great extent to the maintenance of one- 
price under all circumstances. 

Mr. Campbell, Canandaigua, said he had 
had considerable success in the case of 
doubtful credit risks by persuading custom- 
ers to make weekly payments to the full 
amount of the purchase before allowing the 
article to leave the store. 

It was the consensus of opinion that a 
deferred payment plan was an essential pol- 
icy in a successful retail store in these days, 
to be extended only, however, to those de- 
serving of such consideration. 

At the conclusion of the morning session 
the delegates took advantage of a let-up in 
the rain to have their photo taken on the 
steps of the State Capitol building, a func- 
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tion which was postponed from Tuesday 
because of the disagreeable weather. 


AFTERNOON SESSION 


The afternoon session was given over 
almost entirely to the reception of commit- 
tee reports. 

Wm. D. McNeill, chairman of the trade 
interests, reported briefly that nothing had 
been referred to his committee during the 
year and urging in conclusion that the 
jeweler’s code of ethics be in future printed 
in the forefront of the program. 

Only two matters pertaining to legisla- 
tion could be touched upon, Edward H. 
Hufnagel, chairman of that committee, in- 
formed the delegates. Conferences held at 
Washington recently led to the hope that 
total elimination of the obnoxious jewelry 
sales tax would be accomplished at the 
forthcoming session of Congress. He also 
spoke of the interest taken by the New 
York State association in the fight for a 
State anti-auction ordinance, its subscrip- 
tion of $500 toward having enacted a law 
regulating auctions, as well as lending its 
moral support to such a movement. 

M. L. Korsunsky, as chairman of the 
membership committee, told members that 
470 jewelers were on the roster of the State 
association, and of that number 250 had paid 
dues for the current year. Six members 
had been lost by resignation or death and 
seven new ones enrolled. He voiced the 
hope that the membership would be con- 
siderably swelled, particularly in the Metro- 
politan area, through the efforts of the new 
field secretary. 

This led to a statement by President 
Scheer that it would not be the policy of the 
association to take promiscuously into the 
fold every jeweler who desired to join, or 
to solicit memberships except of those who 
would do credit to the organization. He 
said quality rather than quantity was the 
association’s motto, and that Field Secre- 
tary Hughes’ duties would be as much in 
helping present members to solve their 
problems as in boosting the membership. 

Mr. Hufnagel added that it was desirable 
to separate the good from the bad and that 
the association would be losing sight of its 
purpose should it admit to the privileges 
of membership other than those who would 
live up to the code of ethics. He declared 
the organization should not be regarded as 
a reform school, as he considered those en- 
gaged in unethical business beyond redemp- 
tion. 

A testimonial of sympathy was presented 
by L. M. Campbell, as chairman of the De- 
ceased Members Committee, in honor of the 
memory of six members who had passed be- 
yond during the past year. These were: 
H. W. Plumb, Ogdensburg; H. A. Wil- 
liams, Rome; Albert Groh and Howard 
Sunderlin, Rochester; David Berner and 
Fred Berner, of Albany. 

Chairman Leininger, of Trade Marks and 
Qualities Committee, also made a report. 

Chairman Charles T. Evans reported for 
the Committee on Resolutions as follows: 


The Resolutions 
Whereas, In order to compete successfully with 
other industries, that are constantly making their 
Products known to the public, through systematic 
advertising campaigns, thus creating a greater de- 
mand for the purchase of their goods, in prefer- 
ence to jewelry which is receiving less and less 

consideration, as a possession, and 
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Whereas, The National Jewelers’ Publicity Asso- 
ciation has been organized for the purpose of keep- 
ing our product before the minds of the buying 
public, thus creating a greater want for our goods, 
in preference to those of other industries, be it 

RESOLVED: That we urge our members to pledge 
their wholehearted support to the National Jewelers’ 
Publicity Association, and indicate that support by 
subscribing to it financially so that the decision 
of the St. Louis national convention to go forward 
with this work may become possible, and that 
through our acticns we may encourage the other 
branches of: the industry to complete their quotas, 
and thus will become a reality what has been 
talked of, and dreamed about these many years. 

- * * 


We congratulate our National President, Conrad 
J. Brotherly for his forsightedness which decided 
him to take as the great work of his office, the 
completion of this Publicity Fund and the develop- 
ment of that interest among our membership which 
will result in co-operation with the various adver- 
tising features which may be suggested or de- 
veloped by the Publicity Association, and_ will 
develop such interest and enthusiasm that it will be 





/ 


HUFNAGEL 


FORMER PRESIDENT E. H. 


unnecessary again, to conduct a campaign for 

finances, but that the funds which are necessary 

will be forthcoming spontaneously and from willing 

hearts and willing hands. 
* * * 

Resotvep: That we congratulate and commend 
President Brotherly for calling into conference 
representatives of the various trade associations 
and groups, with the idea of forming a Trade 
Council, which shall co-ordinate the work of the 
various associations, and make possible co-operation 
where such is desirable. We believe that through 
this Trade Council that many of the things long 
looked for, and much sought after, may be 
brought to pass. 

* _ 

We submit that certain campaigns such as the 
one for a proper stamping of platinum, should 
be carried on by committees representing the vari- 
ous view points of the jewelry industry, and sug- 
gest to President Brotherly that in addition to 
such matters as he ww eventually present to 
this Trade Council, when\ formed, that he consider 
the advisability of presenting the subject of the 
much desired Stamping Law, with the idea of 
developing a working agreement which will make 
possible the passing and enforcing of a proper law. 

* . * 

Reso.vep: That we request our national officers 
to obtain representation, if possible, on the com- 
mittee on Platinum Stamping as, proposed, with 
the idea of making it possible for the retailer’s 
views to obtain proper expression and representation 
before the committee, and as part of the com- 
mittee, which will prepare and introduce such a 
bill. 


* +o o 
Reso.vep: That we endorse the administration 
of our President Emil J. Scheer, and to him 
and his associate officers, we extend our apprecia- 
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tion of the efforts put forth in our behalf, and 

pledge to them our support during the coming 

year, in whatever steps they may take to advance 

the interests of the retail jeweler, as represented 

by our association. 
* _ . 

ReEsoLveD: That the action of President Scheer 
and the Executive Committee in procuring . the 
services of a Field Secretary, be endorsed, and! 
in the realization that if any field secretary, or 
any other officer is to be able to accomplish those 
things for which we aspire, he must have the 
wholehearted and enthusiastic support of our 
members, we promise to William Hughes, our 
new Field Secretary, our sincere and helpful in- 
terest in carrying on the work of his office, and 
that we will co-operate in every way- possible. 


* . * 


RESOLVED: That we express our appreciation to 
those guests from without our association, who 
have favored us with addresses during this con 
vention, and particularly do we want to thank 
our good friend and co-worker, Ellis Gifford, our 
Regional Vice-President, a man, who for more 
than 10 years has been among the most active 
workers in our national association, as well as 
filling with honor many places of distinction im 
the Massachusetts association including that of 
president. 

* * + 

ResoLvep: That we again heartily endorse the 
National Jewelers Mutual Fire Insurance Co., the 
Horological Institute of America, the Research 
Work of the Harvard University, which is being 
conducted under the direction of our Nationa’ 
Association; the group insurance plan as offered 
to our association by the Metropolitan Insurance 
Co. 

* * 

ResoLvep: That we once more record our thank- 
fal appreciation of the conscientious efforts, so 
quietly and modestly put forward in our behabft 
by our worthy national secretary, A. W. Anderson,. 
whose name is now a household word in every 
jewelry store throughout this land, and speaking 
as one who knows, our association as a whole,- 
owes much to him. Secretary Anderson has served" 
with six national presidents, and the knowledge 
which he has accumulated and which is at the 
disposal of the association is very valuable. 

* * * 


RESOLVED: That we record our thankful apprecia- 
tion of the splendid co-operation of the trade press, 
in publicity incident to the various campaigns 
which are put on from time to time, in the interest 
of the association cause, and for the many helpful 
articles published which are calculated to make 
the reader a better and bigger business man. 

* + * 


Resotvep: That we express to P. J. Coffey, 
who has given so liberally of his time to the 
furthering of the cause of publicity, our sincere 
thanks for his efforts in behalf of the jewelry trade. 

. * * 


RESsoLvep: That we, the members of the New 
York State Retail Jewelers’ Association, will keep 
ourselves informed regarding the work which is 
being carried on in our behalf by the various 
committees of the national and State associations, 
and that we will wherever possible, co-operate with 
that work. For example, our worthy President, 
Emil J. Scheer is chairman of the Silverware 
Committee of the national association, and in that 
capacity talks for us, in conferences held with the 
manufacturers’ representatives. In such efforts as 
he puts forth, and we are informed, we should 
lend our influence to the furthering of the cause. 


* * 


Since our last State Convention, our good friem# 
E. H. Hufnagel, has retired from the office of 
national president, after giving to the cause, three 
of the most strenuous years, of painstaking, in- 
telligent thought and leadership, which any asso- 
ciation ever has been fortunate enough to have- 
The national association still has the benefits of 
his advice and counsel through his membership om 
the Executive Committee, and let us express the 
hope that no matter how his other interests may 
claim his time, that the jewelers’ association move- 
ment will always be able to claim and obtain a 
share of that wisdom based upon character, imagi- 
nation and vision which Mr. Hufnagel, possesses 
to an unusual degree. 

. * * 

Whereas, Through the persistent efforts of the 
officers and members of our associations, the 68th 
Congress afforded a partial relief from excise taxes 
imposed upon jewelry which will make possible 
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a material improvement in the financial status of 
a majority of our jewelers, and 

Whereas, it is a recognized and accepted fact 
that the excise taxes now remaining on jewelry, 
represent discriminatory and un-American legisla- 
tion on the part of the government, now there- 
fore, be it 

Reso_vep: That we, the members of the New 
York State Retail Jewelers’ Association, call upon 
our national officers, to continue their efforts 
toward the complete elimination of these taxes, and 
be it further, 

RESoLvED, That we hereby pledge to the Special 
Excise Tax Eliminaticn Committee our full sup- 
port and co-operation until such time as this burden- 
some tax shall have been completely repealed. 


* — * 


Because the evil of retailing by wholesalers, 
has not abated, but in fact is increasing, be it 
RESOLVED: That we, as retail jewelers, em- 
phatically place ourselves on record as being 
opposed to the practice, and appeal to the offending 
wholesalers to ask themselves, “are we doing 
right?” as we feel that this is an ethical question, 
and that the evil can cnly be stopped, by a 
change of heart on the part of those practising 


this habit. 


. * . 


Whereas, The foisting onto the public of electro- 
plated and rolled plate watch cases in competition 
with gold filled cases bearing a thickness of gold 
that conforms to the standard approved by the 
Federal Trade Commission, ccnstitutes a fraud 
and misrepresentation and is one of the flagrant 
evils ofi the jewelry business, therefore be it 

ResoLvep: That we urge our members to re- 
frain from handling watch cases that do not con- 
form to the Federal Trade Commission standard 
and that we earnestly request watch manufacturers 
to discourage the use on their watches or cases 
that do not conform to the legal standard. 


* * * 


ResoLveD: That we suggest to the manufac- 
turers of sterling silver and silver-plated hollow- 
ware and clocks that they attach to the article 
a tag or label bearing the retail price as suggested 
and advertised by the manufacturers and be it 
further 

RESOLVED: That the secretary be directed to 
notify the several manufacturers’ associations af- 
fected as to our action. 

aa * * 


Whereas: The practice of fraudulent auctions 
has become acute, particularly in the Metropolitan 
district, and as there does not seem to be any 
way to control such sales by local ordinances, un- 
supported by State legislation, and 

Whereas: The Good and Welfare committee of 
the National Jewelers’ Board of Trade has spon- 
sored a campaign to have proper laws enacted 
to curb these auctions, therefore be it 

Reso.vep: That this association pledges its fullest 
support in securing the enactment of a State-wide 
statute which will effectively remedy this  situa- 
tion and commend the action of our executive 
committee in appropriating fands to assist in this 
campaign. 

* * * 

ResoLvep: That the New York State Retail 
Jewelers’ Association urge upon the national and 
State organizations to co-cperate with bankers and 
other associations in their efforts to eliminate 
crimes such as holdups; that we urge upon them 
to use every means possible to bring about a 
correction of this evil; that we believe the offereing 
of rewards to police officers as a possible pro- 
cedure of insurance companies will do much to 
eliminate these gangs which prey upon business 
men, 

* * * 

Resotvep: “That we express our thanks to 
City Treasurer Thatcher, who so cordially ex- 
Pressed the welcome of the City of Albany; to 
the jewelers of Albany and their wives, who under 
the leadership of Fred Jennings and his wife, have 
done much to make our visit to the city pleasant 
and Profitable; to the Hotel Ten Eyck for co- 
operation so freely extended and to any others 
who contributed in any way to the success of the 
convention. 


Chairman Albert Kamp, of Ossining, then 
reported that his committee had awarded to 
the Sunderlin Co. of Rochester the trophy 
offered annually to the jeweler patronizing 
the greatest number of advertisers in the 
convention program. 
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The report of Secretary Sunderlin was as 
follows: 


REPORT OF SECRETARY CHARLES L. SUNDERLIN 


Your secretary submits the following report cov- 
ering the work of the association during the past 
year, viz.: 

The 15th annual convention of the New York 
State Retail Jewelers’ Association was held in 
Rochester on July 28, 29 and 30, 1924, with head- 
quarters at the Hotel Seneca. It was one of the 
largest in attendance and the three days were well 
filled with sessions both educational and instructive, 
and the entertainment features were most enjoy- 
able. It being a three day convention added much 
to the comfort and satisfaction of those attending. 

One of the pleasant features of the convention 
was the adoption of the coupon meal tickets pro- 
viding for all attending the convention to dine to- 
gether, thus enjoying a most social time. At each 


meal special addresses were given and everybody 
joined in the songs from the Jewelers’ Song Book, 
creating a very cordial and friendly atmosphere. 
The New 
at the national 


York State association was repre- 


sented convention, held in St, 





M. L. KORSUNSKY, A NEW MEMBER, EXECUTIVE 
COM MITTEE 


Louis in August, 1924, by ex-president Charles T. 
Evans, of Buffalo; ex-president Edward H, Huf- 
nagel, of Mt. Vernon; State President Emil J. 
Scheer, of Rochester; L. M. Campbell, of Canan- 
daigua, and Vice-president Edward Leininger, of 
Buffalo. 

As you are all aware through association work 
and by way of co-operating we have brought about 
the reducticn of the war tax on jewelry to a great 
extent. Through the untiring efforts of Edward 
H. Hufnagel ard Ralph Roessler, chairman of 
the Jewelers’ Excise Tax Elimination Committee, 
together with the co-operation of the association 
members, I am pleased to report that a large part 
of this burden has been lifted. 

All members who are carrying fire insurance with 
the National Jewelers’ Mutual Fire Insurance Co. 
are certainly gra‘ified at the saving of in the 
neighberhocd of 40 per cent on their premiums. 
It is gratifying to know that the National Jewelers’ 
Publicity Association is making such satisfactory 
progress toward the stimulation of the trade at 
large. 

All the local associations throughout the State, 
as you have heard through reports, are in a most 
flourishing condition. We have at present on our 
rolis 450 members, of whom 250 have paid their 
1925 dues. 

An executive committee meeting was held in 
Albany at the Hotel Ten Eyck, March 25, 1925, 
and many matters to be brought before the cor- 
vention were discussed, the most important being 
the appointment of a field secretary, Wm. S. 
Hughes, of Wellesley, Mass., who has already taken 
up the duties of his office. 


The report of retiring Treasurer R. E. 
3righam, of Oneonta, showed the finances 
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of the State association in a healthy and 
flourishing condition. 

Mr. Hufnagel, under the head of unfin- 
ished business, took an opportunity to ex- 
pound the aims and accomplishments of the 
Horological Institute of America, of which 
he said the Certification Committee was the 
most important feature. He appealed to 
jewelers to support the institute as the best 
means of elevating the trade and profes- 
sionalizing watchmaking. 

Scheduled trade discussions in reference 
to insurance, auction legislation and the re- 
tailing jobber, were omitted during the 
morning session by President Scheer, who 
gave as his reason the fact that these topics 
had either been touched upon by speakers or 
had been covered in resolutions. 

When Mr. Landau, president of the 
Bronx Association sought to bring out dis- 
cussion regarding the retailing jobber near 
the close of the convention, he was inter- 
rupted by the president who declared dis- 
cussion could not solve this problem and 
would be only time wasted. 

Mr. Hufnagel then suggested that this 
evil would remedy itself through the process 
of elimination. He accounted for the ex- 
istence of this practice to the fact that there 
were too many in the jobbing business, par- 
ticularly in New York city, and that these 
wholesalers found it necessary to sell at re- 
tail in order to make a livelihood. He fur- 
ther believed the local associations could 
do more. towards alleviating the situation 
than the State organization at the present 
time. 

As has been customary at every conven- 
tion, the president was authorized to appoint 
four delegates to the national convention 
this year in Richmond, and the members 
voted an appropriation of $75 each to defray 
the expenses of these delegates. 

The concluding act of the convention was 
the installation by Charles T. Evans, past 
president, of the newly elected officers. 


Convention Sidelights 
A State convention without J. G. Dahlstedt 
of the Mundie Jewelry Co., of North Tonawanda, 
would not seem complete. Mr. Dahlstedt, despite 
his years, has attended all but one New York 
convention during the past ten years. 
« oe + 


Eliassoff Bros., 100 State St., Albany, gave 
away as convention souvenirs, nickel-plated bill 
holders called the ‘‘Neatway,” a novelty recently 
patented by D. H, Fisher, a member of that firm, 
and manufactured by the D. F, Priggs Co., Attle- 
boro, Mass. 

* * om 
Clark, of Syracuse, predecessor of 
President Scheer, was missed by the “regulars” 
at the annual conclave. Mr. Clark sent word 
that because of the fact that he was moving into 
a new store and was short of help that he wculd 
have to be with his fellow jewelers in spirit only. 

* * * 


Harry N. 


Jacques LeRoy, New York jeweler, who hasn’t 
missed a convention, either State or National in 
the past five years, arrived with Mrs. LeRoy early 
on Sunday. From Albany they motored to Sara- 
toga for the day, returning in time for the open- 
ing session Monday. Mr. LeRoy is president of 
the New York Watch Makers’ Society. 

— 7 * 


IL. M. Campbell, Canandaigua’s leading jeweler, 
took advantage of his trip to the conventicn city 
to break in his new car. He left Saturday noon 
and arrived Monday morning. In his party were 
Mrs. Campbell and their son, Malcolm, and the 
former’s parents, Mr. and Mrs. M. C. Parker. 
At the conclusion of the convention they left for 
a motor tour through the Berkshires. 

i + * 


Steve Burritt, whose witty sayings have never 
failed to brighten conventions in the past, re- 
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Wednesday would be his birthday and suggested their daily dozen program, finding that climbing out with much success this year, 


gamples of French artificial necklaces. tier counties. wife in time to participate in the 
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minded those present at the opening session that Many of the stouter delegates dispensed with The coupon meal-ticket idea was again carried 


that one of Henry Ford’s’ flivver-planes would be the hilly Albany streets gave them sufficient exer- members together and expediting the start of busi- 
a welcome gift. Those who attended Steve's cise. ness sessions and adding enjoyment to the meals, 
birthday party during the Rochester convention * ad * : * * * 
last year, will remember the good time they P. W. Hallenback, Catskill jeweler, commuted - 
: j eee - figs Pp ceases Wives of delegates were treated 

had for many years. by auto to the convention daily, a distance of } yA : . : . : 

. * * 35 miles, and had as his guests at the banquet na one poi points a. cg . the 

r . . : on } a ( Z 2 y 

play jewelry and novelties of genuine bakelite in * * * more enjoyable. 
charge of Edgar C. Levi. Edward Leininger, his wife and their daughter * * ° 

. 24 ‘ Marjcrie, motored here from Buffalo, via the Sam. Scudder of Safford & Scudder, Kingston, 

Charlie Kaufman, representing Gattle & Hunter, Mohawk valley, and Ilion gorge and returned by was among those attending a State convention for 


Inc., New York, was on hand as usual with his way of the Catskills, Binghamton and _ southern the first time. Mr. Scudder arrived with 
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remained for the final day’s sessions and the 
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The following manufacturers and wholesalers ex- 
hibited at the convention: 1847 Rogers Bros.; 
Embed Art Corp.; Forsythe & Hunt, Gattle & 
Hunter; Derby, Silver Co., Wm. Rogers & Son 
and Reed & Barton. 

* * * 

1. G. Dahlstedt, North Tonawanda, who hasn’t 
missed a convention in 10 years, left after the 
farewell banquet Wednesday night by the night 
boat for New York, where he planned to spend 
the balance of the week. 

- * * 

Greetings were received from the secretaries of 
the North Carolina and Massachusetts associations. 
Likewise a letter of regret was read from James 
H. Noyes of the Jewelers’ Security Alliance, that 
he was unable to be present. 

* * * 

One of the features of the dinner held at 
McKown’s Grove, Tuesday evening, was the im- 
promptu composition of several appropriate verses 
to the song, “It Ajin’t Goin’ to Rain No Mo’,” 
by William McDougall of New York, 


* * * 


Dwight N. Robbins represented the firm of Benj. 
T. Ash & Sons, Binghamton. At Tuesday morn- 
ing’s session he offered several helpful suggestions 
for the more effective marketing, such as_ the 
wearing by clerks of appropriate jewelry. 

* * * 


Some consternation was caused among the retail 
jewelers when a sign appeared in the hotel foyer 
calling attention to an exhibit of ‘1848 Rogers 
Bros.” plated ware. The typographical error led 
to the belief that the International Co. were 
coming out with a new line. 

* * * 

Suggestions that the next convention be held in 
Cooperstown by W. D. McNeill and at Long 
Beach, by Mr. Landau, were laid aside at the 
final session with the decision to leave the selec- 
tion of the next meeting place to the executive 
committee as in former years. 

* * * 

Mrs. Charles E. Sunderlin found beneath a 
settee in the hotel foyer a karat diamond which 
proved to be one which dropped from a ring 
worn by Mrs. Emil J. Scheer. Her friends con- 
gradulated her upon her good fortune in having 
the stone fall into friendly hands. 

* * * 

Alfred O. Bald, former State secretary, now 
representing the Bulova Watch Co., in New York 
State, showed all of his old time form in leading 
the singing at the various luncheons and at the 
closing banquet. Alfred was the author of some 
of the most popular convention parodies. 

* * * 

Frank Tarrant, of Rochester, accompanied by 
Mrs. Tarrant and L. E. Mason, of his store per- 
sonnel, reached Albany Monday night, by way 
of the Adirondacks. They took in Tuesday morn- 
ing’s business session, attended the outing in the 
afternoon and Wednesday morning’s session, then 
left for home by way of the Catskills. 

* —_ * 

Field Secretary Hughes was given an opportu- 
nity of appearing on the platform at the closing 
session and created a favorable impression among 
the members. He expressed the hope that he 
would be able to be of service to the membership 
and through their assistance bring new and desir- 
able jewelers into the fold during the ensuing year. 

* * * 

A tiny mouse, quite brazen, almost disrupted 
the address of Mr. Thatcher on the occasion of 
the closing banquet, when a series of frightened 
but suppressed screams from the women at one 
end of the hall broke the hush at a solemn moment 
in the speaker’s remarks. One of the gallant 
Albany committeemen came to the rescue just in 
time. 

* * * 

Hugo Falkenstein, who had always been a popu- 
lar figure at State conventions, was missed this 
year. Mr. Falkenstein sold his store in New York 
some time ago to enter the hardware business in 
Florida. §. Ferkin, who purchased Mr. Falken- 
Stein’s business, was among those attending his 
first convention. He was accompanied by Mrs. 
Ferkin. 

* * * 

Delegates were loud in their praises of the 

entertainment committee, which had arranged and 
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carried through without a hitch a delightful pro- 
gram. One of the closing acts of the convention 
was the extension of a vote of thanks to Aaron P. 
Crounse, chairman Lee Van Kopald, Fred S. 
Mende, Burton C. Miller and S. Korp, the com- 
mittee which worked so indefatigably to insure 
their guests an enjoyable visit. 

* * . 

Charles IT. Evans laid the groundwork for a 
personally conducted trip to the national conven- 
tion at Richmond of New York delegates, in 
charges of Past President Charles H. Howe of 
Syracuse, who volunteered to ‘“‘chaperon” the 
party. It is planned to assemble at New York 
on Sept. 14 and proceed by boat to the Virginia 
Capes, arriving at the convention city on Sept. 15. 
Those signifying their intention of going were, 
“Steve” Burritt, Emil J. Scheer and Charles Sun- 
derlin of Rochester, Charles T. Evans and Edward 
Leininger of Buffalo, F. P. D. Jennings of 
Albany, Wm. McDougall, New York, and several 
others who promised to give a more definite answer 
at a later date. 

* . * 

Acting on the suggestion of ‘Steve’ Burritt 

that someone present him with an airplane, on the 
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COM MITTEE 


occasion of his birthday, Edgar C. Levi, solemnly 
made a presentation of a toy flying machine dur- 
ing a lull in Tuesday’s session which he declared 
was “Woolworth the money.” “Steve” accepted 
the gift in his own inimitable way. ‘Steve’ was 
further honored during the closing banquet when 
the salesmen presented him with a birthday cake, 
decorated with 65 candles anil a Bulova wrist 
watch such as President Coolidge presented to 
“Bucky” Harris, manager of the Washington base- 
ball team. In making the presentation, Alfred 
Bald referred to Mr. Burritt as the most popular 
retailer in New York State. 








Commerce Now Drafting “Resale-Price Bill” 
Soon to Be Introduced in Congress 


A bill sponsored by both the Chamber of 
Commerce of the United States and the 
American Fair Trade League, and designed 
to legalize the standardization of resale 
prices, will be introduced at the next session 
of Congress, according to the announce- 
ment made last week by the joint com- 
mittee appointed to draft this measure. The 
committee met July 20 at the New York 
office of the United States Chamber of 
Commerce and after an all-day session gave 
out word that the text of the proposed bill 
probably would be made public within two 
or three weeks. 

R. R. Ellis, of Memphis, director of the 
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Chamber of Commerce of the United States 
and a prominent wholesale drug manufac- 
turer, presided at today’s meeting. The 
other members present were: Charles H. 
Ingersoll, president of the American Fair 
Trade League and president of C. H. Inger- 
soll Pen Co. of Newark; F. B. Caswell, 
National Counsellor of the U. S. Chamber 
of Commerce and vice president of the 
Champion Spark Plug Co., Toledo; A. L. 
Gifford, chairman of the Board of the 
Worumbo Co., New York; C. Mahlon 
Kline, president, Smith Kline & French Co., 
Philadelphia; Dr. Lee Galloway, vice presi- 
dent of the American Fair Trade League 
and Professor of Commerce and Industry 
at New York University; Mason Trow- 
bridge, General counsel, Colgate & Co.; W. 
H. Crichton Clarke, of the law firm of 
Duell, Anderson & Duell, of New York; 
J. Newcomb Blackman, president of the 
Blackman Talking Machine Co. New 
York; W. L. Crounse, Washington repre- 
sentative of the National Wholesale Drug- 
gists’ Association; Edmond A. Whittier, 
secretary-treasurer, American Fair Trade 
League. 








FOUND NOT GUILTY 





Abraham Ritt and Nathan Shapiro of Ritt 
& Shapiro, New York, Acquitted in 
Federal Court on Charge of Con- 
spiracy to Conceal Assets 


After pondering for six hours over the 
evidence submitted at the trial of Abraham 
Ritt and Nathan Shapiro, of Ritt & Sha- 
piro, 87 Nassau St., New York, a jury in 
the United States District Court, Manhat- 
tan, Tuesday morning, July 21, handed up 
a sealed verdict of “not guilty.” The jury 
received the case shortly after noon on 
Monday, July 20, and after being taken. out -. 
for lunch, returned to the Federal Court 
building, where they were locked in the 
jury room about 2 o'clock. After deliber- 
ating for six hours, they returned a sealed 
verdict, which was brought into court the 
following morning, acquitting both -defend- 
ants of charges of conspiracy to conceal 
assets. 

The trial lasted 11 days, and was held 
before Federal Judge Boynton. The prose- 
cution was handled by Assistant District 
Attorney John Blake, while the defendants 
were represented by Attorney Isaac Siegel. 

Abraham Ritt and Nathan Shapiro were 
indicted early last month on charges of con- 
spiracy to conceal assets in violation of Sec- 
tions 37 and 332 of the United States Crim- 
inal Code. These indictments were found 
at the same time one was returned against 
Simon Seiger, of the firm of Morris Seiger 
& Son, with offices at 99 Nassau St., and a 
store at 136 E. Houston St., New York. 
Seiger was charged with concealing assets 
from the trustee in bankruptcy and a con- 
spiracy to conceal, and has since pleaded 
guilty to the indictment. Seiger was for- 
fermly in business with his father, who 
committed suicide several months ago by 
jumping out of the window of an up-town 
office building. 
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The Klocke Jewelry Co. has moved from 
Gillesp‘e, Il. 
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Badger State Jewelers Meet at Eau Claire 








Members of Wisconsin Retail Jewelers’ Association Hold Twentieth Annual 
Convention July 21 and 22—Fine Addresses Heard and Important Topics 
Discussed—Meeting of the National Jewelers Fire Insurance Co. 

















Eau Cratre, Wis., July 22.—With a 
cordial welcome extended from his honor, 
Mayor John E. Barron, and with just as 
cordial an acknowledgment by Gustave Kel- 
ler, veteran member of the association from 
Appleton, the 20th annual convention of the 
Wisconsin Retail Jewelers’ Association was 
opened here on Tuesday morning, July 21, 
with about 100 members present. 


Tuesday’s Sessions 


The convention was called to order short- 
ly after 10:30 o’clock, the scheduled starting 


H. F. VANDERBIE, PRESIDENT-ELECT 
time, by President John P. Hess, of Fond- 
du-Lac, who introduced Mayor Barron. 

The mayor was happy to greet the mem- 
bers of the association to Eau Claire, for 
they represented, he said—as he saw it—an 
organization whose purpose it was to elevate 
the ethics of the business and to promote the 
welfare of its members along lines that 
would he mutually beneficial to them and to 
the buying public. 

The benefits of such gatherings as these, 
he said, were not only reflected upon the 
visitors but also on the members of the com- 
munity in which the gatherings were held, in 
that it brought about a better acquaintance 
between the people of separated sections of 
the State or country, as the case might be. 

The Wisconsin Retail Jewelers’ Associa- 
tion, he said, had the reputation of working 
and striving for the maintenance of the real 
fundamentals of business, and stood for the 
highest business ideals, and had been, and 
was still doing, a great work in elevating 
their trade to a higher plane. 

The freedom of the city was extended to 
the visitors, who were invited to make them- 
selves perfectly at home. 


Gustave Keller, in acknowledging the 


mayor’s greetings, stated that Eau Claire 
bore the reputation throughout the State of 
being one of its best convention cities, and 
as he had been here himself before, he knew 
from his personal knowledge and experience 
that the reputation was deserved, and he 
assured the members of the association that 
they could look for a very pleasant and 
happy time while here. 

sriefly digressing, he alluded to the Wis- 
consin Retail Jewelers’ Association as a 
body that had been organized to better the 
jewelry business or trade; to bring about 
the elimination of certain objectionable fea- 
tures, and he was glad to note that it had 
accomplished much, but there was still much 
to do. 

Although the past year has been somewhat 
spotty in the arena of business, approaching 
prosperity was in sight, John P. Hess, presi- 
dent of the association, said in his annual ad- 
dress to the convention. President Hess fol- 
lowed Mr. Keller. 


PRESIDENT HESS’ ADDRESS 


“Although there are still a few dark 
clouds on the business horizon, we meet with 
hearts lighter and with increased optimism,” 
he said. “Though the past season has been 
somewhat spotty in the arena of business,” 
he declared, “the continued up swing of in- 
dustrial, stocks and higher average prices of 
agricultural products are infallible signs of 
approaching prosperity; but it stands the 
jeweler in hand to make a stronger bid for 
business.” 

The president stated that the jewelry trade 
was in competition with every other line and 
he urged a generous use of advertising to se- 
cure a fair and proper share of the business. 

He urged the members to support the 
million-dollar national publicity campaign of 
the national body. This kind of advertising 
has been used with success by other lines of 
business, other trades, tremendously so; and 
he also urged a closer union between mem- 
bers of the trade. He urged co-operation 
and mutual help. He also asked that the 
members take advantage of the service of- 
fered by the Horological Institute of America 
and to urge their watchmakers to do so. 

President Hess referred to the Wisconsin 
association as the most progressive body of 
jewelers in the nation, and he pointed out 
that this body brought into life the Jewelers 
Mutual Fire Insurance Co.; that the mini- 
mum repair price list now extensively used 
throughout the nation had its origin in Wis- 
consin, and he believed, he said, that Wiscon- 
sin comes nearer being “relieved of the curse 
of free engraving than any other State in 
the Union.” 

That successful efforts will be made to 
relieve the jewelers of the remaining war 
taxes at the coming session of Congress, 
was the opinion of A. W. Anderson of 
Neenah, secretary of the association, in his 
annual report to the convention. He touched 
upon various subjects, such as fake sales 
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and auction sales of jewelry, jewel ro 
beries, and outlined briefly what the associa- 
tion and its officers and committees had been 


doing in regard to these matters. He said: 
SECRETARY ANDERSON’S REPORT 

In spite of rather unfavorable business condj- 
tions, your secretary is pleased to report that we 
have about 210 members paid up for 1925, out of 
approximately 260 jewelers whom we consider ag 
members of this association. 

Thus Wisconsin continues to make one of the 
best showings in the country among all states hay- 
ing jewelers’ organizations. 

In the Fall of 1925, your State officers made 
1,000 miles by automobile on one trip, attending 
district jewelers’ meetings, and two lesser trips, 
totaling about 500 miles, making 1,500 miles in 
all. Meetings were held in Kenosha, Beloit, Madi. 
son, Eau Claire, Antigo, Ashland, Oshkosh and 
Sheboygan, and were attended by over 200 jewel- 
ers. Your officers visited about 75 jewelers in 
their own stores on this trip, and I believe showed 
the jewelers of the State that this organization 
is alive and active. 

Your association tcok an active interest in the 
bills introduced into the last Wisconsin Legislature, 


JOHN P. HESS, RETIRING PRESIDENT 
and while we cannot report any success in our 
efforts to defeat ,certain additional tax measures 
which we feel are detrimental to the business in- 
terests of this State, we feel that nothing was left 
undone to protect the interests of our members. 

The Milwaukee jewelers are to be congratulated 
on the success they achieved in the matter of an 
auction ordinance, which has thus far withstood 
attacks made on it in the courts. It promises to 
be a model for other cities. 

Warnings have been sent from the secretary’s 
office on account of numerous burglaries of jewelry 
stores in this State. Within a short time numerous 
stores were entered in practically the same manner, 
through front doors or transoms. I am pleased 
to report that two of the men engaged in this have 
probably been apprehended, and a portion of the 
goods identified, and the prospects are that due 
punishment will be meted out. 

There is every reason to believe that successful 
efforts will be made to relieve the jewelers of the 
remaining war taxes in the coming session of Con- 
gress. Wisconsin jewelers were most active in 
previous campaigns to rid the trade of: this bur- 
densome tax, and I know can be counted on 
again to stay in the fight to the finish. 

Our treasurer will show the association in 4 
flourishing financial condition, largely due to the 
advertisers, who have again patronized our Pro- 
gram. I bespeak your patronage of them when- 
ever this is possible. 

A. W. ANDERSON, Secretary, 
Wisconsin Retail Jewelers’ Association. 


Henry F. Stecher, Milwaukee, treasurer 
of the association, reported the association 
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in splendid shape and that the indications 
were that the paid-up membership would 
reach 300 by the time of the national con- 
yention in September. He referred to the 
fine financial condition of the Jewelers Mu- 
tual Fire Insurance Co. 


ANNUAL REPORT OF STATE TREASURER STECHER 


Gentlemen—Herewith presenting to you my 18th 
annual report as your treasurer, and want to thank 
you one and all for having had the privilege of 
serving you for so many years in this capacity. 

Again I can report that our members are loyal to 
the Wisconsin Retail Jewelers’ Association, which is 
best reflected in the promptness with which the 
annual dues are paid. At the present time we have 
207 who have paid their dues for 1925, and should 
reach the 300 mark by the time our national 
convention is held at Richmond, Va., in September. 

When we think of benefits a membership pays, 
we just need to look to our Jewelers Mutual Fire 
Insurance Co., who will pay to policyholders $40,000 
in dividends in 1925, and is only one of the many 
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things a member can cash in on, besides many of 
the invisible ones too numerous to mention, 

Herewith receipts and disbursements for the fiscal 
year May 1, 1924, to July 18, 1925, a period of 
14 months and 18 days: 


RECEIPTS 
Dues received May 1, 1924, to July 18, 

MMS ays aleie S456 Gino ois sw nine aie ds Belalele $3,271.88 
E9Ge PFOGIAM TECRIPIB. 6..< 5 006806 se ce 1,622.50 
1924 Banquet receipts..............06- 244.00 
1924 Adv. N. J. M. Fire Ins. Co...... 150.06 
N. J. M. Fire Co., share in booster trip. 308.25 
N. J. M. Fire Co., return ofi loan of 1914 400.00 
Interest on investments..........e--00+5 75.59 


$6,072.22 


Invested Sl NOUNS ek eee Seine ees $1,200.00 
Cash for three Liberty Bonds sold...... 300.00 
May 1, 1924, cash on hand...........- 331.07 


$7,903.29 


Total cash and investments........ 


DISBURSEMENTS 


Am. National Retail Jewelers Assn. dues. $1,250.00 
ROee UU COREANT S0QUD)..; =. sci 6% 5.6 65:5 90: 740.00 
1924 Banquet and buffet lunch, etc.... 454.57 
1924 Convention entertainment......... 85.00 
1924 Conventicn sundries............-- 49.90 
Witivers” <6a1Rrie8...5 <5. 6.6 ooo ookeenews 6,600.00 
Delegates to national convention........ 365.00 
Nine day booster trip by officers.... 626.42 
Per diem R. R. fares, etc., attending 

corickplcr OE SOT ee re ree 280.69 
Bond purchased for investment......... 536.54 
General expenses, printing, postage, sup- 

See een eer 242.66 
1925 Convention publicity, etc., postage. 215 03 





$5,445.81 
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July 18, 1925, cash balance in bank.... $1,257.48 
City Milwaukee, Jefferson County and 
ROME: RMONIENS Gia's-h's au bores saa exe Kes 1,200.00 
$7,903.29 
Respectfully submitted, 


Henry F. Stecuer, Treasurer. 


Telegrams from Green Bay were read 
inviting the 1926 convention to that city. 
Action on these was referred to Wednes- 
day’s business session. 

A number of announcements were made 
as to the arrangements made for the enter- 
tainment of the ladies, the banquet Wednes- 
day night at Lake Hallie, and noon luncheon 
plans, after which adjournment was taken to 
2 o'clock this afternoon. 


TUESDAY AFTERNOON 


Four interesting and instructive addresses 
took up the Tuesday afternoon session, 
which was marked by a decided increase in 
attendance over the morning session. In 
fact, President Hess referred to the attend- 
ance at this session as being as large, if not 
the largest, he had ever seen on the first 
day of any previous convention of the asso- 
ciation while he had been attending the an- 
nual meetings. The women were not pres- 
ent, being entertained at bridge, tea and 
later at a dinner, followed by an evening 
at the movies. 

ADDRESS OF WILLIAM R. DUFFEY 


Addressing the convention on the subject 
of “Analysis of Salesmanship and Account- 
ing in Relation to the Retail Merchant,” 
William R. Duffey of the faculty of Mar- 
quette University, Milwaukee, advised, 
among other things, that the jewelers should 
devote some effort to creating other than a 
seasonable demand for their wares, assuring 
them a steady and constant run of business 
‘in place of the present seasonal spurts. 

There was no hard and fast rule to follow, 
he said, but local conditions largely gov- 
erned, and the jeweler should make a study 
or analysis of his field, and of his goods, 
and classify them as to “fast moving” goods, 
“slow moving,” “very slow moving” or “not 
moving at all,” study the motives that ac- 
tuate the purchase of various articles, and 
then act accordingly. He stressed the value 
of advertising and the need of taking ad- 
vantage of all the motives that actuate the 
purchase of goods instead of resorting to 
merely one or two motives as is now so 
commonly done by so many merchants in 
their selling and advertising efforts. 

He pointed out the splendid opportunity 
for betterment of trade conditions that lay 
in the retail trade organizations, such as the 
Wisconsin Retail Jewelers’ Association, and 
the good work that could be accomplished 
by the officers and committees. Committee 
activity, however, had to be backed up by 
individual support of the membership, he 
said, to be of any value. 

Some tendencies of the day in business 
were hit by the speaker, who looked with 
great disfavor on the tendency towards the 
adoption of the deferred payment plan of 
doing business in the jewelry as well as 
other retail lines. 

ADDRESS OF EDWARD 0. LITTLE 

The national publicity campaign now be- 
ing carried on by the American National 
Retail Jewelers’ Association was the biggest 
single activity that this organization was 
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now engaged in, Edward O. Little, Auburn, 
Ind., regional vice-president of the national 
body, told the convention, speaking on the 
“Work of the American National Retail 
Jewelers’ Association.” This publicity cam- 
paign, as planned and as it was being car- 
ried on, would be of inestimable benefit to 
the trade, and he appealed to the members 
to give this movement its wholehearted sup- 
port, especially in the financial way. Money 
paid by the members into the publicity fund, 
he said, was not to be considered a donation 
but really an investment for the betterment 
of the trade which would be reflected on 
each individual member. 

The object was, he said, to get “more of 
our wares listed in the ultimate consumer’s 
budget.” 

Referring to the advertising, he said he 
was not in favor of free advertising, but 
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wanted to pay for whatever advertising they 
got so that they could control it. 

He referred to what had been done and 
accomplished by the national association in 
the elimination of some of the war taxes 
on jewelry, and he predicted that within 
another year, or with the next Congress, 
the national association would be able to get 
Congress to do away with all the war taxes 
on jewelry. 

That the jewelry business was laboring 
under some real difficulties, he admitted, and 
said it would be necessary for the importers, 
wholesalers and retailers to get together and 
work together along constructive lines if 
the jewelry business is to survive. 

W. R. COOPER’S ADDRESS 

“Greetings from the Wholesalers” was 
brought by W. R. Cooper, Minneapolis, 
Minn., president of the National Wholesale 
Jewelers’ .Association. 

Mr. Cooper pointed out that the whole- 
salers’ association was helping and _ stood 
ready to help still more, the retailers in 
their business and in all their activities car- 
ried on with a view of improving business 
and trade conditions and for elimination of 
certain trade evils. The wholesalers were 
working with the national retail association, 
he said, in an effort to bring about an 
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elimination of the war tax on jewelery and 
such, and were also with them in the efforts 
they were making to solve various problems. 
Wholesalers, manufacturers and the retailers 
must get together for their mutual benefit, 
he said. 
ADDRESS OF J. H. 
J. H. Schumacher, division manager of 
Pinkerton’s National Detective Agency, 
Chicago, deplored the lack of interest and 
co-operation of the members generally in 
the work of the Jewelers Security Alliance, 
and the apathy of the trade towards pre- 
venting or decreasing the number of jewel 
The robbers employed the same 


SCHUMACHER 


robberies. 


old tricks, same methods were followed and 
often in the same towns, and yet jewelers 
failed to take the precautionary methods that 
would prevent such robberies, but 


bit on the 
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various old schemes as they were presented 
to them. 

He urged members of the Alliance to post 
the Alliance signs in conspicuous places in 
their stores, for they would act as a deter- 
rent against robbery when the robbers found 
that a store they were robbing belonged to 
the Alliance and that this organization would 
exhaust every effort to apprehend anyone 
guilty of a jewel robbery. He cited a num- 
ber of examples that had come to his at- 
tention where the robbers had broken into 
a store and had reached the place where 
the valuables were within reach, and then 
passed up the loot when they ran across a 
card showing the owner of the store was 
a member of the Alliance. 

There was a tendency among jewelers, he 
said, to place temptation in the way of the 
jewelry thief by leaving valuable diamonds © 
and other jewelry or precious stones over 
night in the display windows or display 
cases where the robbers would have little 
trouble in reaching and carrying off the rich 
loot. Such valuables, he said, should be 
locked up in the vault or safe during the 
night, while the more bulky goods could be 
used in dressing the windows. 

The problem of catching the jewelry rob- 
hers or other thieves was becoming more and 
more diffcult, he said, because of the use 





THE JEWELERS’ CIRCULAR 





of the automobile, giving the robbers a good 
start in their flight after doing a job. Hence 
the problem of the jewel robbers was not 
easy of solution, and that was why the co- 
operation and aid of the members was being 
sought. 

In case a holdup occurred, Mr. Schu- 
macher advised against making any resist- 
ance. That was exceedingly dangerous, he 
said. However, he counseled them to make 
a close study of the robber so that he might 
identify him if caught. Swindlers were also 
warned against, and he urged the jewelers 
to be on their guard against strangers who 
acted in a suspicious manner. 

TuEsDAY EVENING 

The Tuesday evening session of the con- 
vention proved a most interesting one, as 
well as instructive and prolific of valuable 
trade suggestions, as it was the night of 
the question box. Len M. Nelson of Mad- 
ison was in charge and a large number of 
questions sent in by the members provided 
the topic for extended discussions. The 
questions submitted dealt largely with the 
little technical details of the jewelry busi- 
ness. A buffet lunch, cigars and cooling 
liquids followed, and the ladies who had 
been. entertained at the movie theaters by 
the local women’s entertainment committee 
joined the men in this happy social affair 


Wednesday’s Sessions 


Wednesday, the second and final day of 
the convention, was a busy one. During the 
forenoon no session of the jewelers’ associa- 
tion was held, that part of the day being 
devoted to the annual meeting of the Na- 
tional Jewelers’ Mutual Fire Insurance Co., 
organized by the Wisconsin jewelers in 1913 
and which is now doing business in 44 
States and is carrying a total insurance in 
force of $9,715,000 as compared with $8,068,- 
175 the year before, a gain of more than a 
million and a half in a year. 

Adoption of resolutions and election of 
officers and other business occupied the clos- 
ing session of the Retail Jewelers’ Associa- 
tion in the afternoon, H. F. Vanderbie of 
Eau Claire being elected president by a 
unanimous vote to succeed John P. Hess 
of Fond du Lac, who had served two terms 


’ and was not a candidate for re-election. 


Other officers elected were: Vice-presi- 
dent, A. C. Hentschell, Milwaukee; secre- 
tary, A. W. Anderson, Neenah; treasurer, 
Henry F. Stecher, Milwaukee. The direc- 
tors, whose terms expired at this time, were 
all re-elected. They were: W. H. Up- 
meyer, Milwaukee; Gustave Keller, Apple- 
ton; J. R. Chapman, Oshkosh; T. J. Dale, 
Kenosha, and Len M. Nelson, Madison. 

Delegates and alternates to the national 
convention of the jewelers’ association to 
be held at Richmond, Va., in September, 
were elected as follows: H. F. Vanderbie, 
Eau Claire; John P. Hess, Fond du Lac, 
and Henry F. Stecher, Milwaukee. Alter- 
nates, A. C. Hentschell, Milwaukee; E. F. 


Fleming, Eau Claire, and E. C. Angers, 
Oshkosh. 
The re-election of A. W. Anderson as 


secretary marked the 16th consecutive time 
he had been elected to that office and the 
term to which Henry F. Stecher was elected 
as treasurer is his 19th consecutive. 

The salary of the State secretary was left 
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at $300 and that of the treasurer at $1 
per annum. 

After considerable discussion as to the 
place of the 1926 State convention, with the 
cities of Green Bay and Milwaukee as th 
two under consideration, the choice was left 
to the officers and directors of the associa. 
tion. 

Milwaukee members who invited the 1926 
convention to that city pointed out that Mj. 
waukee was bidding for the 1926 convention 
of the American National Retail Jewelers’ 
Association, and that if the national meet 
came to that city they wanted to have the 
State association meeting held there at the 
came time. As there was some question as 
to whether Milwaukee would be able to land 
the 1926 national convention, and that if jt 
did not get it, that it stood a good chance 
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to get the 1927 gathering, it was finally 
decided to leave the selection to the officers 
and directors, their action to be based upon 
what was done with the national convention 
for 1926. It was the understanding that if 
Milwaukee did not get the 1926 convention 
of the national organization Green Bay 
would get the State jewelers’ convention for 
that year. 

Among the resolutions adopted by the 
jewelers at the closing session of the con- 
vention were: 

One of appreciation to Conrad J. Broth- 
erly, president of the American National 
Retail Jewelers’ Association, and his co- 
workers for their great work, pledging them 
loyalty and support. 

One urging the members of the State or- 
ganization to give wholehearted support to 
the National Jewelers’ Publicity Association 
in a financial way, and calling upon manu- 
facturers, wholesalers and importers to 40 
the same. 

One expressing thanks to Ralph Roessler 
as chairman of the Special Excise Tax 
Elimination Committee for the good work 
he is doing towards the removal of the fe- 
maining war taxes on jewelry, and many 
others of lesser import. 

The full renort of the committee on res0- 
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lutions, of which J. H. Stouthamer of Mil- 
waukee was chairman, follows: 


The Resolutions 

RESOLVED, That we appreciate the work of our 
National President, Conrad J. Brotherly and his 
co-workers in office, and pledge to him our con- 
tinued loyalty and support. 

* * -- 

ResoLveD, That we urge our members to give 
their whole-hearted support to the National Jewel- 
ers Publicity Association by subscribing to it finan- 
cially, and that we call upon manufacturers, whole- 
salers and importers to do likewise in order to help 
us sell the products that we buy from them. 

* 7. - 


ResoLveD, That we express our thanks to Ralph 
Roessler, as chairman of the Special Excise Tax 
Elimination Committee for the good work that he 
is doing toward effecting the removal of the re- 
mainder of the war tax on jewelry. 

* * * 

Reso_vep, That we endorse the efforts of the 
Sterling Silverware Manufacturers’ Association to 
increase the sale of silver through intensive ad- 
vertising, particularly sterling silver week, and 
we urge our members to give individual support 
to such publicity on every possible occasion. 

* * * 


We call upon our members again to take ad- 
vantage of the benefits afforded them by member- 
ship in this association as follows: Fire insurance, 
automobile insurance, plate glass insurance and 
tornado insurance at a saving of from 20 to 40 
per cent from stock company rates. We urge them 
to give consideration to the wholesale life insur- 
ance plan entered into with the Metropolitan Life 
Insurance Co., upon themselves and their em- 
ployes at a distinct saving from the usual raies, 
and granted without medical examinations. 

We urge our members to -cbtain from the Har- 
vard Bureau of Business Reseasch, the bulletins 
pertaining to the cost of doing business in retail 
jewelry stores, and to study them with a view to 
learning their real cost of doing business. 

+ * * 

We appreciate the action of the American Na- 
tional Retail Jewelers’ Asociation in sending Vice- 
President Little to represent the organization at 
this convention, and express our deep apprecia- 
tion of the value of his address to this convention. 

* * * 

We thank Mr. James E. Hoff for his splendid 
presentation of the question of fire insurance which 
is certain to be of great assistance to our members 
who will follow his advice. 

_ * * 

We express our appreciation of the presence of 
Mr. W. R. Cooper, president of the National 
Wholesale Jewelers’ Association, and for his con- 
structive address before our members. 

* * * 

We appreciate the address of Professor Wm. R. 
Duffey, of Marquette University; of J. H. Schou- 
macher, of the Pinkerton National Detective 
Agency, and trust that our members will profit 
by the splendid advice contained in them. 

* * . 

We record with sorrow the passing of one of 
our oldest members, Mr. Adolph Michael, of 
Green Bay. who was always present at our meetings 
and conventions, and on whose judgment we had 
learned to depend so much. 

* * * 

Death has but recently taken from us one, who 
while not a retail jeweler, had worked all of his 
business life for the best interests of jewelers and 
the jewelry trade, and we go on record in testi- 
mony of the good work of Samuel Swartchild 
in behalf of the watchmakers of this country and 
of the art of Horology. 

* * * 

_We express our appreciation to the jewelers of 
Eau Claire and Chippewa Falls for the good work 
done toward making this meeting a great success; 
and to the Hotel Eau Claire, and the Chamber 
of Commerce of Eau Claire, for courtesies and 
favors extended. 


The Outing and Banquet 


_ With an afternoon’s outing at Lake Hal- 
lie, a beautiful lake resort halfway between 
Eau Claire and Chippewa Falls, in sight, the 
convention hurried through its afternoon’s 
work and by 4:30 o’clock the members were 


THE JEWELERS’ 


wending their way by auto or interurban 
car to this beauty spot, where they enjoyed 
boating, fishing and other sports until 7 
clock, when the convention banquet was 
served at the Lake Hallie pavilion. 

The outstanding feature of the program 
was the appearance of Miss Mary Lucia 
Fish of Eau Claire, young soprano, who re- 
cently returned to the United States after 
three years of study in Europe under the 
tutelage of the late Jean de Reszke. Miss 
Fish made her debut in Washington, D. C., 
on her return from Europe and scored an in- 
stantaneous success, and she leaves shortly 
to sing in Washington, Charleston and other 
eastern points. Miss Fish scored a tremen- 
dous hit with the jewelers and was given 
a great ovation. 

Great unanimity marked the proceedings 
of the jewelers and the resolutions were all 
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adopted without debate or discussion of any 
kind; the election of officers and delegates 
failed to evoke any contests, and the clos- 
ing business session was expeditiously dis- 
posed of. 


Annual Meeting of the National Jewelers’ 
Mutual Life Insurance Co. 


There were no addresses made before the 
jewelers’ convgntion the second day. The 
only address they listened to was one given 
in the morning at the annual convention of 
the National Jewelers’ Mutual Life Insur- 
ance Co., which the jewelers attended as 
policyholders, by James E. Hoff, president 
of the T. E. Brennan Co., insurance ad- 
justers of Milwaukee, who spoke on the 
subject of “Insurance from All Angles of 
the Insured’s Point of View.” The speaker 
lived: up to the title of his address, for he 
covered every angle there was to the insur- 
ance question as it involved the jewelry and 
other trades. 

The three retiring members of the board 
of directors of the National Jewelers’ Mu- 
tual Life Insurance Co. were all re-elected. 
They were Gustave Keller, Appleton; John 
P. Hess, Fond du Lac, and Henry F. 
Stecher, Milwaukee. The board of directors 
met after the jewelers’ convention adjourned 
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in the afternoon and re-elected all its old 
officers as follows: 

President, W. H. Upmeyer, Milwaukee; 
vice-president, Gustave Keller, Appleton; 
secretary, A. W. Anderson, Neenah; as- 
sistant secretary, Mrs. A. W. Anderson, 
Neenah; treasurer, Henry F. Stecher, Mil- 
waukee. 

The phenomenal growth of the fire in- 
surance company since its organization by 
the Wisconsin Retail Jewelers’ Association 
in 1913 was described by Secretary A. W. 
Anderson in his annual report High spots 
in the report, which is given in full on this 
and the following page, were: 


Organized March 12, 1913; 

Began soliciting policies April, 1913; 

Reached the necessary policyholders 
May 7, 1914; 

Wrote first policies, 202, June 1, 1914; 


Insurance in force June 1, 1914, 
$138,500; 

Insurance in force July 6, 1925, $9,- 
715,000; 

First dividends returned, 1915, 20 per 
cent ; 


Dividends since 1923, 40 per cent; 
Dividends paid policyholders to date, 


$130,000 ; 

Losses paid policyholders to date, 
$90,000 ; 

Assets of company, June 1, 1914, 
$1,783 ; 

Assets of company, July 6, 1925, 
$132,000 ; 

Surplus over all liabilities, July 6, 
1925, $76,000; 

Largest policies written in 1914, 
$1,500 ; 

Largest policies written in 1925, 
$25,000 ; 


Number of States in which insurance 
is written, 44; 
Losses settled in 11 years, 196. 
Mr. Anderson said: 


ANNUAL REPORT OF THE SECRETARY 


To Our Poricy Howpers: 

It is always a great pleasure to make reports 
to the policyholders of this company. 

Our treasurer will read the annual report of the 
auditors for the year ending December 31, 1924, 
so I will confine myself to giving you some facts 
and figures, in round numbers, as to the state of 
the company at this time. 

When we last met in a policyholders meeting in 
May, 1924, we had insurance in force of $8,068,- 
175.00 

Today we have $9,715,000.00. 

This is a gain of over $1,600,000 of business 
since the last policyholders meeting. 

In other words, we have gained almost as much 
each month since the last meeting as this com- 
pany started business with in 1914. 

We had assets in May, 1924, of $111,000.00. 
Today our assets are about $132,000.00. 

We have policyholders in 44 States and in 
Alaska. We are applying for admission in Illi- 
nois, Iowa, Indiana, Michigan and Minnesota, and 
hope to have licenses in all of these states by the 
end of the year. 

This will give us the right to send agents into 
such states and make direct solicitations. 

Our loss ratio continues low. It was higher 
than usual for the year 1924, when we paid losses 
to the amount of $20,595.73. Total losses paid 
since beginning business amount to about $90,000.00 
but figured against premium charged for insur- 
ance, it shows that our losses have actually been 
less than 20 per cent for each dollar of premium 
charged. Thus we are proving what we «have 
always maintained, that the jeweler is one of 
the best risks in retail business today. 

In 1924 we returned in dividends to our policy- 
holders $31,776.51. So far this year we have 
returned about $18,000.00, and it wil! reach 
$36,000.00 by the end of the year, or a grand 
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total of about $148,000.00 since we started writing 
fire insurance. 

Your officers appreciate the good support that 
members are giving this company. New policyhold- 
ers are constantly being added from all over the 
country, and old policyholders are increasing their 
lines with us. By October 31st we will reach ten 
million dollars of insurance in force, a goal that 
we have been striving for over a long period of 
time, and this will give our company added prestige 
among the jewelers of the country. 

Your officers have felt that there was a demand 
for tornado insurance on the part of our members, 
and at this meeting you will be asked to give your 
approval to a resolution to a change in the articles 
of organization that will allow us to write tornado 
insurance; also hail insurance, in addition to fire 
insurance. 

For several years past we have been sending 
tornado insurance applications to ancther company, 
but feel that we can handle this business with 
the same success that has been ours in the fire 
insurance field. 

Your secretary cannot allow this occasion to pass 
without saying a few words of commendation of 
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the faithful manner in which the other officers 
of this company have always ccnducted your busi- 
ness. 

We hold four directors meetings each year. At- 
tendance for many years has been practically 100 
per cent of the directors. Their own business is 
invariably laid aside on directors meeting days, 
and the fire insurance company bu iness receives 
their entire attention. The success of the com- 
pany is very large, due to their untiring efferts in 
the conduct of its affairs. 

At the secretary’s office new equipment is con- 
stantly being added, in order to keep pace with 
the busin-ss, and it will be our aim to always con- 
duct its affairs in a businesslike manner, and 
strictly in the interests of the policyholders. 

It is a great pleasure to see the steady growth 
of this company, which but a few years ago was 
a dream, and it has been a privilege to serve you 
as. secretary since the earliest organization days. 
I thank each and every one of you for your loyal 
support at all times, and hone te be able to 
continue to report equal or better progress at suc- 
ceeding annual meetings. 


In his very illuminating talk on the insur- 
ance question, Mr. Hoff criticized the in- 
difference exhibited by the average business 
men (and jewelers were no exception) in 
the matter of their fire and other insurance. 
They did not seem to appreciate the im- 
portance of their insurance contracts and 
generally paid no particular attention to 
them until they had a fire or some other 
insurable loss, with the result that there 
were many instances where there had been 
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total or partial loss of insurance carried just 
because some small detail or technicality had 
been overlooked, which would not have hap- 
pened had the insured paid a little attention 
to his contracts. 

He advised the jewelers as to the kind 
of insurance contracts they should enter into, 
and he impressed upon them the vital neces- 
sity of having the insured specifically desig- 
nated in the policy; of having the policies 
changed in time to conform with removals, 
etc., so as to be protected at all times with 
changes in ownership or title, withdrawal 
from firms of one or more interested parties 
who are designated as beneficiaries in the 
policies, etc. Insurance was one of the most 
important phases of business, he said, es- 
pecially the jewelry business, where losses 
could run so high, but it was not so reco 
nized by the average business man, and he 
urged the jewelers to study the problem 
carefully and to keep a constant check on 
insurance policies so as to know what pro- 
tection they had. 

He advised as to the amount of insurance 
to carry under given conditions, ability of 
the insured to stand a loss, etc., and also 
instructed his hearers how to act after a fire. 

Notify the insurance company at once in 
writing of the loss, was one point he stressed. 
Schedule as closely as possible the loss sus- 
tained. Take time in doing this, he said, 
as by hasty action the insured might over- 
look some serious loss and not include it in 
his schedule. The importance of taking an 
inventory of stock once a year at least was 
stressed, as this would prove of valuable 
assistance in adjusting the loss fairly and 
equitably. 

The notion that a stock damaged by fire 
should not be moved or touched until the 
arrival of adjusters was away off, according 
to Mr. Hoff. Any action by the insured 
to reduce the actual loss by removal of 
goods that would otherwise be still further 
damaged if not removed or some measure 
taken to protect them would be appreciated 
by the insurance companies. 

He also counseled buying insurance cover- 
ing loss due to interruption to business 
caused by fire, and he also advocated buying 
profits insurance, which could now be se- 
cured. 

A resolution approving the addition of 
tornado and hail insurance to the fire insur- 
ance policies written by the fire insurance 
company was adopted by the policyholders so 
that hereafter tornado and hail insurance 
will be written. 








Jewelers’ Gold Bars Withdrawn and 


Exchanged at New York 
Week Ended July 25, 1925 
The U. 


Gold bars exchanged for gold coin.... 
Gold bars paid depositors............. 


S. Assay Office reports: 


$828,594.99 
60,495.51 


EPR FE 3 oe oa cts aac ws iil $889,090.50 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
SMEG eras Toni sane we cit oae $287,999.01 
SERV RIPE SE SOc Soe Gh cs cies hots fea 87,788.34 
SPE ce LG Sake hes Saikccbu eek ue 108,436.06 
ae telaeepeie ais ies amigs 177.143.81 
LS 7 ER ee ee eee 111.317.05 
[ae 5 ee eae ecm aa nem 55,910.72 


RE Os Pea G sien ans has eo eure nes $828,594.99 
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DEATH OF C. W. JELLIFF 


Senior Member of Mansfield, O., Jewelry 
Concern Passes Away After 
Lingering Illness 


MawnsFIELD, Ohio., July 22.—Following 
a long illness Charles W. Jelliff, senior 
member of the firm of C. W. Jelliff & Son, 
jewelers, this city, died last Wednesday 
morning, at his home, 136 Marion Ave, 
The funeral was held from the late home 
of the deceased, followed by burial at 
Mansfield cemetery. 

Mr. Jelliff was born in Newark, N. J, 
in 1865, and whi still in his youth re- 
moved with his parents to Mt. Vernon, O., 
where he resided until 1885, after which he 
came to Mansfield. In his younger years 
he served as apprentice to Joshua Hyde 











THE LATE C. W. JELLIFF 


who was then in the watchmaking and 
jewelry business. Later Mr. Jelliff and 
J. S. Pickering formed a partnership to 
engage in the business of watchmakers and 
jewelers at Mt.‘ Vernon. The jewelry busi- 
ness was later moved to this city where the 
firm of Pickering & Jelliff became well 
known. 

Their store was first located at 25 N. 
Main St., but later moved to the Dickson 
building, corner of Third and Main Sts, 
where it is conducted at the present time. 
Mr. Jelliff purchased his partner’s interest 
in the business several years ago, after 
which Mr. Jelliff’s elder son, Charles M., 
became associated with his father as junior 
partner. Of late years, most of the details 
of the management were taken over by the 
younger Mr. Jelliff, who will continue the 
business. 

Mr. Jelliff was married to Margaret 
Ward in Mt. Vernon. He was deacon of 
the First Congregational Church and was 
also affiliated with several different 
branches of Masonry. He was a member 
of Mansfield lodge No. 35 F. & A. M, 
Mansfield chapter No. 28 R.A.M., Mans- 
field Council No. 94, R. & S. M. and Mans- 
field commandery No. 21, Knights Templar. 

The deceased is survived by his wife and 
five sons, Charles M., Walter S., Dr. Martin 
}., Russell W., and Howard W. 
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Bandits Escape with Valuable Loot After 
Holding Up of R. F. Bengert Estab- 
lishment—Robbers Traced and 
Pursued but Escape 
Kansas City, Mo., July 22.—Just before 
nine o'clock last Monday morning, July 20, 
four bandits robbed the store of R. F. Ben- 
gert, manufacturer and retailer, 227 E. 10th 
St., taking watches, diamonds and various 
other articles of jewelry of a value esti- 


$5,000 and 


mated to be worth between 
$6,000. 
Miss Gladys Bengert, daughter of the 


owner of the store, and R. W. Fuhrman, the 
watchmaker, who had opened the store, were 
in the salesroom when the four bandits ar- 
rived and forced them to retire to a rear 
room, which is used as a manufacturing 
shop. Miss Bengert and Mr. Fuhrman, 
upon going into the rear room, were at once 
locked in by the robbers. The four men 
then spent about 15 minutes in looting the 
shop of nearly everything in sight in the 
line of jewelry, and escaped toward the east 
in a Ford touring car. Miss Bengert and 
Mr. Fuhrman later succeeded in releasing 
themselves through the rear door of the 
store, but not in time to see the bandits 
leave the scene of the robbery. 

The major portion of the loot consisted, 
according to Mr. Bengert, of articles from 
stock in the store, although the bandits had 
scooped up a handful! of articles which had 
been left in the shop for repair. The latter 
articles Mr. Bengert could not estimate the 
total value of, because he has been unable to 
tell just which of the repair jobs were 
taken. He will not be able to estimate the 
exact loss in these articles until all of the 
customers have called for the articles and, 
if taken in the robbery, have set their valua- 
tions on the goods stolen. 

However, Mr. Bengert said that he is 
certain the loss will run well over $5,000, 
of which about $1,000 is covered by insur- 
ance, 

E. R. Phipps, city detective, was on his 
way to work in a motor car at about the 
time of the robbery. He was _ traveling 
down Oak St. when he saw four men speed- 
ing along 9th St., crossing Oak, in a Ford 
touring car. Phipps recognized one of the 
men as Sam Nadle, a local police character, 
and caught the license number on the car. 

It was learned at police headquarters that 
the license belonged to a car owned by 
Tony Lapetina, motor livery man at 549 
Locust St., in Kansas City’s “North End” 
district. Lapetina told Phipps and Harry 
Young, another city detective, that the car 
had been hired and checked out by a man 
called Sam Sorren, who had given his ad- 
dress as 1105 E. 15th St. The description 
given of Sorren virtually tallied with the 
appearance of Nadle, however, and the de- 
tectives, deciding that the name given had 
been used as an alias, went to an apartment 
at 1406 Forest St., where Nadle was known 
to live. Upon the arrival of the detectives 
at the Forest Ave. address, the Ford tour- 
ing car was parked in front of the apart- 
ment building. 

Phipps went to the front door and Young 
went around to the rear door of the apart- 
ment. No one answered the knock on the 
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front door, however, and Phipps began kick- 
ing in the door, Young going up the rear 
flight of stairs. When Young was about 
half way up the step: to the third floor, 
where Nadle lives, he heard a commotion 
in the trees at the side of the building, and 
saw two men dropping through the 
branches, to which they had jumped from 
the third story window. 

The two men ran between the houses, 
pursued by Young, who fired several shots 
after them while running. Phipps joined 
Young in the pursuit, but both fugitives 
escaped. The detectives then retraced their 
steps to Nadle’s apartment, but found no 
trace of him, or his associates. The other 
two bandits are believed to have escaped 
during the chase of their associates who had 
dropped from the window. 

The detectives arrested Mrs. Irene Nadle, 
wife of one of the men, who was sitting 
on two revolvers when she was taken in 
the apartment. A man, who said he had 
come there to buy a drink, was also taken 
into custody by the police. 

About 200 quarts of “home-brew” were 
seized in the Nadle apartment, but no evi- 
dence was found in connection with the 
jewelry robbery. Mike Katz, proprietor of 
a soft drink place in the first floor of the 
apartment building from which the bandits 
are believed to have escaped, was later ar- 
rested by police. 

Shortly before noon on the day of the 
hold-up police arrested a man who gave 
his name as Pat Uhles, 25 years old, of 
Peoria, Ill. He was arrested in a rooming 
house and gave his Kansas City address as 
1401 FE. 10th St. 

Both Uhles and Katz were released, how- 
ever, on the day following the robbery, due 
to the fact that Lincoln R. Toyne, inspector 
of detectives, had not been apprised of suf- 
ficient evidence in connection with the rob- 
bery to hold either of the men. Neither 
Miss Bengert or Mr. Fuhrman could identify 
the men as robbers. Mrs. Irene Nadle is 
being held, although Chief Toyne has in- 
dicated that she will also be released later, 
unless further evidence is discovered. 

Miss Bengert and Mr. Fuhrman said that 
they are not sure they will be able to 
identify the bandits, because they were 
forced to face the front practically all of 
the period during which they were being 
driven into the back room—and they did 
not see the men after they locked the door. 

None of the articles taken in the robbery 
have been found by the police, and no trace 
of any definite clue has been discovered 
in connection with the hold-up. 








DEATH OF GEORGE F. BEACH 





Head of Valparaiso, Ind., Jewelry Hous: 
Dies While on Trip to Canada 


Evansvit_e, Ind., July 25.—George F. 
Beach, for many years engaged in the retail! 
jewelry business at Valparaiso, Ind., and 
well and favorably known to the trade over 
the State, died at Quebec, Can., according 
to a message received at Valparaiso. Mr. 
Seach left his old home town a week be- 
fore in company with Perry L. Sisson te 
visit points of interest in the eastern part 
of the United States and Canada. 

Mr. Beach was born in Valparaiso 56 


79 


years ago. For the past 14 years he had 
served as treasurer of the Indiana Retail 
Jewelers’ Association and he had been a 
familiar figure at the various conventions 
of the State association. He was a great 
favorite with all those who knew him, and, 
in fact, had a host of friends who will re- 
gret to hear of his passing. 

Mr. Beach was a trustee of the Valpa- 
raiso University and took a deep interest in 
the affairs of this well-known school. He 
also was active in the civic, fraternal and 
social life of his town and he will be greatly 
missed. 

He is survived by two brothers, Mark 
Beach, of Los Angeles, Cal., and Roy Beach, 
of Valparaiso, and two sisters, Mrs. George 
L. Bella, of Jersey City, N. J., and Mrs. 
Arthur E. Christy, of Valparaiso. 

The remains were brought to Valparaiso 
for burial and the funeral services were 
largely attended. 








CHICAGO GOLF OUTING 





Many Prizes in Second Event for Local 
Jewelers Held at Green Valley Club 


Cuicaco, July 22.—The second golf out- 
ing of Chicago jewelers was held yesterday 
at Green Valley Club, near Wheaton, III. 
This was not a regular Chicago Jewelers’ 
Association outing, but was held in response 
to a demand of players that more games be 
arranged than the two on the C. J. A. sched- 
ule. The first C. J. A. outing was held in 
June and the final will be held in Septem- 
ber. 

No match play for the President’s Cup 
was arranged yesterday but it was an- 
nounced that the second round for this cur 
must be played before the next unofficial 
outing, which will be held at Green Valley 
on Aug. 11, and the third round will be 
played that day. The deciding game will be 
played at the C. J. A. outing in September. 

The events of yesterday and the winners 
were: 

Low gross, Class A—Gordon L. Petersen, 
84; prize, silver cocktail shaker. 

Low gross, Class B—W. W. Beckwith, 91; 
prize, cocktail shaker. 

Low gross, Class C—Percy G. Marshall, 
96; prize, cigarette case. 

Low gross, Class D—Fred Whitney, 105; 
prize, nest of ash trays. 

Low net, Class A—Fred Kline, 79; prize, 
silver flower basket. 

Low net, Class B—William Drexmit, 75; 
prize, sandwich tray. 

Low net, Class C—Frank Kissick, 69; 
prize, cigar humidor. 

low net, Class D 
cigarette box. 

Blind bogey—S. C. 
and pepper shakers. 

Long drive from first tee—Ted. Wh'te; 
prize, golf club. 

Consolation, highest gross—J. C. Peterson, 
146; prize, salt and pepper shakers. 


Mike Atz, 74; prize, 


Lund, 87; prize, salt 








The Associated Jewelers’ Manufacturing 
and Repair Shops, Inc., has just obtained a 
charter from the State of Delaware. The 
capital is $100,000 and the directors are 
Henry N. Diegelman, Baltimore, Md., and 
Charles Baker and David Marks, of New 
York city. 
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ATLANTIC CITY AUCTIONS 





Reputable Jewelers and Police Waging War 
on Fake Auctions with Which it is 
Claimed the Famous Boardwalk 
is Now Infested 

Atziantic City, N. J., July 25.—Philadel- 
phia jewelers spending the Summer here are 
watching with keen interest the battle being 
waged between the reputable jewelers of 
this resort and the fake auction houses in- 
festing the Boardwalk, which not only 
swindle thousands of patrons, or rather 
dupes, every year, but bring the jewelry 
business into disrepute. The jewelers are 
being aided in their campaign by the Cham- 
ber of Commerce and its energetic president, 
Samuel P. Leeds, and the Boardwalk Auc- 
tioneers Association, and the City Com- 
mission, which rules the resort, has done 
little or nothing in the matter. Mayor 
Bader, stirred to action by protests of the 
jewelers, several days ago took the drastic 
step of stationing a policeman at the door 
of every fake auction place with orders to 
‘warn customers they were in danger of 
being swindled, but on threat of a suit by 
two of the fakers, withdrew the policemen 
from in front of their stores. 

Recently a meeting of jewelers and repu- 
table auctioneers was called by C. W. Tobolt 
at the Knickerbocker Hotel, at which the 
menace to the fair name of the resort was 
discussed. Mr. Leeds was present and 
stirred his audience by instances of the 
swindling games perpetrated by the fakers, 
wne of them being the old “bids from the 
air” game by which the price is run up far 
above what the article is worth. Bidding 
up of the cheapest kind of “flawed” stones, 
and imitation jewelry masquerading as 
genuine, are the common crimes. Misrepre- 
senting goods and refusing to make good 
on them were charged, while it was said 
openly that many articles sold had appar- 
ently been stolen and “fenced.” Several 
jewelers were outspoken in the condemna- 
tion of the practices of the fakers and so 
were the reputable auctioneers. 

Mr. Leeds announced his intention of 
“cleaning up” the Boardwalk, even if he had 
to do it alone, and related several instances 
of the swindles perpetrated by the “auction- 
eers,” several of whom have pretentious 
establishments. 

He mentioned one case where four young 
women visitors from Buffalo were directed 
to him and said they had gone into an auc- 
tion place near Kentucky Ave., and had 
been induced to buy a wrist watch for $10. 
When they left the place they discovered 
the watch was not what they wanted. Mr. 
Leeds had it appraised and found it was 
worth not more than $2.50. He accompanied 
the four young women to the store and in- 
terviewed the proprietor, who ordered him 
from the store, saying he would not return 
the money, and that if Mr. Leeds wanted to 
do anything about it he could have recourse 
to the courts. In the morning, however, a 
messenger from the auctioneer informed Mr. 
Leeds he had been somewhat “hasty” and 
offered to return the young women’s money. 

“There are a number of these auctions 
which are a disgrace to Atlantic City and 
are doing it all manner of harm,” said Mr. 
Leeds. “Visitors go into them and buy 
goods not worth one-quarter or less than 
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They buy things they don’t want. 
This merchandise is manufactured espe- 
cially for such crooked sales. Pieces of 
jewelry worth $2 or $3 are run up by the 
‘shadow bid’ system to $10 and $15. Why, 
I have even heard of field glasses made of 
imitation leather and with plain glass for 
lenses being sold for fancy prices.” 

George Rosin and Louis Friedberg, presi- 
dent and. vice-president, respectively, of the 
Boardwalk Auctioneers Association, held a 
conference a few days ago with President 
Leeds. Mayor Edward L. Bader was sum- 
moned to the conference and announced he 
“was tired of all these complaints,” and in- 
tended to put a stop to them. Police were 
ordered placed on picket duty in front of 
eight establishments by the mayor. They 
took their duties seriously and warned visit- 
ors not to enter the doors unless they de- 
sired to be “buncoed.” The next morning 
two of the auctioneers, through their coun- 
sel, obtained a writ of injunction restraining 
the police from making derogatory remarks 
to prospective patrons. The city, on the re- 
turn day admitted its men had been too zeal- 
ous and did not oppose the granting of the 
restraint order, but did maintain its power 
to do “peaceful picketing,” which was not 
attacked in the action. 

A committee of the Chamber of Com- 
merce is working on an ordinance which 
will be placed before the City Commission. 
Its intent is to bar all exclusively auction 
stores from the Boardwalk, but some of its 
provisions are regarded as too drastic and 
as likely to be upset by the courts on the 
ground of discrimination. 

One evening last week Mr. Leeds received 
so many complaints about the swindlers that 
he led 15 of the victims on a tour of the 
fake places, and in several cases by ener- 
getic representations to the proprietors suc- 
ceeded in getting restitution. 

The Chamber of Commerce and_ the 
Boardwalk Auctioneers Association is also 
taking counsel on the chances of a criminal 
campaign against the swindlers. 


they pay. 








Program Completed for National Art and 
Gift Show in Philadelphia, Pa., 
Aug. 23 to 29 


PHILADELPHIA, Pa., July 25.—Plans for 
the National Art and Gift Show at the 
Hotel Adelphia, Aug. 23 to 29, are being 
completed rapidly and it is announced that 
so many exhibitors have entered that the 
lists have been closed so far as the Adelphia 
is concerned. It is certain that several 
overflow displays will have to be held in 
other hotels. 

One feature of the coming exhibit will 
be the business-like basis on which it will 
be conducted. To minimize the number of 
complaints, it has been decided to appoint 
daily floor manager for every floor on 
which there are exhibits, he to have full 
charge of his floor and receive and adjust 
if possible all complaints. Those he is 
unable to adjust will be referred to the 
officials of the National Gift and Art Asso- 
ciation, under whose auspices the show will 
be held. 

Another innovation will be a distinction in 
the badges. Exhibitors will receive one 
style of badge, denoting their connection 
with the show, buyers another style and 
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even newspaper men will have another form, 
The systematic plans of the committee are 
bringing fruit in the hundreds of inquiries 
being received from all over the country 
and the “Biggest and Best” Philadelphia 
Show will become a reality. 








JEWELER SWINDLED 


Pawtucket, R. I., Merchant Reports That He 

Was Victim of a New “Flim Flam” Game 

Pawtucket, R. I., July 25.—William A, 
Bennett, proprietor of a retail jewelry 
store at 96 Main St., this city, has notified 
Chief of Police Hill that he was the victim 
of a double flim-flam game last Monday 
night whereby he cashed a bogus check 
for a stranger and trusted him- with a $10 
bill to go and get changed. Mr. Bennett 
is out a $14 wrist watch and $10 in cash, 
but possesses a worthless check and a lot of 
experience. 

The police have issued a general warning 
to shopkeepers of this city to be on the 
lookout for the bogus check worker, who 
is reported to have made a very substan- 
tial “clean-up” among unwary shopkeepers 
during the last few days, who accepted at 
face value checks that later proved to be 
spurious, with a consequent loss of goods 
exchanged for the worthless piece of paper 
and the change given the tender, represent- 
ing the difference between the supposed 
value of the check and the goods purchased. 

In addition to the bogus check operation, 
several cases of which have been reported 
to the police, another scheme is said to have 
been successfully worked on storekeepers by 
a smooth talking individual who gives an 
order for a comparatively small amount 
of goods, discovers that the check with 
which he intended to pay has been left at 
home. 

“Would you mind sending a boy to my 
home,” the slick purchaser asks, “with the 
goods and change for $20?” giving an ad- 
dress in the immediate neighborhood. The 
request is complied with, the man meets 
the messenger at the entrance to the address 
given, receives the goods and the change, 
handing over thé pseudo check which Mr. 
Storeman later finds is not negotiable. 

The man called upon Mr. Bennett just 
before closing time, Monday and_ looked 
over the entire stock of wrist watches and 
finally selected one which he asked Mr. Ben- 
nett to set aside so that he might have his 
wife see it before he made the purchase. 
After being absent from the store a short 
time, the man returned without his “wife” 
and said that he had decided to take the 
watch and gave a check for $18 in pay- 
ment. Mr. Bennett did not have the neces- 
sary change, and, according to his  state- 
ment, visited two near-by stores to see if 
he could get a $10 bill changed, without 
success. 

Big heartedly enough, the sharper offered 
to try himself and Mr. Bennett was so 
confident of the man’s honesty that he 
allowed him to take the $10 bill to get it 
changed. The man called at a neighboring 
drug store and since then has not been seen. 








C. C. Jenks has purchased the jewelry 
business of Frank Showerman at Ypsilanti, 
Mich. 








He 
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DEATH OF F. B. HURLBURT 





Head of Old and Widely Known Philadel- 
phia Jewelry Concern Passes Away 
After Short Illness 


PHILADELPHIA, Pa., July 25.—Death and 
sickness have laid heavy hands within the 
last few days upon the jewelry trade here, 
taking as a victim, one of the leaders for 
years in the industry, in the person of Fred- 
erick Butler Hurlburt, of H. O. Hurlburt 
& Sons, for almost 40 years one of the 
directing heads of that ancient and honor- 
able jewelry house which has an existence 
of 111 years to its credit. 

Mr. Hurlburt’s end came almost without 
warning. On last Saturday he was at the 
store, 813 Chestnut St., as usual and left at 
noon when the establishment closed, appar- 
ently in his usual good health. That after- 
noon he played a round of golf and spent 
Sunday quietly as usual at his home, 621 
W. Hortter St., Germantown, but Sunday 
evening complained of not feeling well. On 
Monday morning he was unable to go to the 
store and his condition rapidly became so 
serious that his physician was summoned. 
He found Mr. Hurlburt suffering from a 
complete stoppage of the bowels and ordered 
him taken at once to the Chestnut Hill Hos- 
pital where an operation was performed 
Tuesday morning. For a short time there 
appeared to be a slight improvement but this 
soon vanished and another operation was 
performed, this also proving fruitless. Late 
Tuesday night Mr. Hurlburt passed into 
what was described as almost a state of 
coma in which he lingered until about noon 
on Wednesday when he passed away peace- 


fully. Members of the family were at the 
bedside. 
There was genuine sorrow among the 


jewelry trade here over the news of Mr. 
Hurlburt’s death. His lifetime identification 
with the firm and his unobtrusive, gentle- 
manly personality were sufficient in them- 
selves to win him many warm friends and 
it was said of him that he never lost a 
friend once he had made one. He was a 
keen business man and knew the jewelry 
industry from the ground up. 

Mr. Hurlburt’s career in the wholesale 
jewelry business was a long and honorable 
one. Born in 1867, he attended the public 
schools here and after graduating from high 
school entered the employ of the firm and 
continued with it until his death, as clerk, 
salesman and partner. His acquaintance in 
the trade was nation-wide. The firm of H. 
O. Hurlburt & Sons was established by 
Mr. Hurlburt’s great-grandfather in 1814 
and is one of the three jewelry houses in 
this city honored annually by the Chamber 
of Commerce on its roll of business firms 
which have been in existence here for a cen- 
tury or more, 

Aside from his business Mr. Hurlburt’s 
interest was mainly in out of door sports. 
He eschewed politics and civic organization 
activities but was a member of the Masonic 
Iraternity, his affiliation being with Philo 
Lodge, 444. He was also interested in the 
fine arts and was a member of the Art Club. 
He was fond of golf and was a member cf 
the Philadelphia Country Club, the White- 
marsh Country Club and the Philadelphia 
Cricket Club. 

Mr. Hurlburt’s death leaves his brother, 
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William H. Hurlburt, the only member of 
the firm. He also is survived by his mother, 
wife, Mrs. Harriet D. Hurlburt, and George 
W., Frank, Alfred and Merritt, his nephews. 
Mr. Hurlburt had for many years been a 
member of the Philadelphia Jewelers’ Club 
and that organization as well as the others 
of which he was a member, was represented 
at the funeral services which were conducted 
Monday afternoon at 2.30 Pp. M., at Calvary 
Church, Mannheim St., Germantown, while 
prominent leaders in the trade locally were 
also present. Interment was in Washington 
Memorial Churchyard at Valley Forge. 








WATCH DEALER VINDICATED 





Complaint Against Charles Kivel, New York, 
Charging Larceny of Watch Movements, 
Dismissed When Jury Refuses to Indict 


The complaint lodged against Charles 
Kivel, 93 Nassau St., New York, several 
weeks ago, in which he was charged with 
the larceny of a number of watch move- 
ments belonging to the Benrus Watch Co., 
1 Beekman St., was dismissed last Wednes- 
day when the regular Grand Jury refused 
to indict the defendant. Attached to the 
original complaint was a memorandum from 
the District Attorney’s office stating that the 
authorities do not intend to resubmit the 
case. 

In speaking to a JEWELERS’ CIRCULAR re- 
porter, Nathan Vidaver, attorney at law, 25 
W. 43rd St., who represented the defendant, 
said: “The goods were bought in the regu- 
lar course of business and Mr. Kivel had 
no criminal intention when he purchased the 
watch movements. The Grand Jury was 
evidently convinced of this fact and there- 
upon dismissed the complaint against imy 
client.” 

The complaint against Mr. Kivel grew cut 
of the sale of watch movements which the 
Benrus Watch Co. claimed were stolen from 
a case shipped to this country. Mr. Kivel 
was arraigned before Magistrate Ryttenberz, 
of the Jefferson Market Court, the latter 
part of May and held in $3,000 bail for the 
Grand Jury. 

It appeared that last February a member 
of the Benrus Watch Co. shipped a case 
containing 615 watch movements from 
Switzerland to the concern in this country. 
As the firm had no immediate use for these 
movements, the case was placed in the 
bonded warehouse. Sometime later the 
Benrus Watch Co. was informed that a man 
was offering to sell their watch movements. 
As the Benrus concern sold only to the re- 


tailers, they began an investigation and 
through a sample purchase discovered that 


the movement was one of the lot shipped 
from Switzerland and left in the warehouse. 
When the case was opened at the warehouse 
it is claimed that it was discovered that 615 
movements were missing. Some of the 
movements were traced to firms in New 
York and Philadelphia, which finally resulted 


in the filing of a complaint against Mr. 
Kivel. 
He, of course, denied the charge and 


maintained that he had purchased the move- 
ments in the regular course of business. 
The Grand Jury was evidently convinced of 
this fact, and failed to indict Mr. Kivel. 
He now stands vindicated of the charge. 
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TO FORM TRADE COUNCIL 


President Brotherly of the A. N. R. J. A, 
Appoints Committee to Devise Plans for 
Coordinating Work of Trade Associa- 
tions in Movement to Develop 
the Jewelry Business 


Newark, N. J., July 27—Conrad J. 
Brotherly, president of the A. N. R. J. A, 
who acted as chairman at the Trade Con- 
ference held at the Waldorf-Astoria Hotel, 
early in June, has announced the name of 
the committee to form a permanent trade 
council, which he was authorized to appoint 
at that meeting. 

The new committee will include: Lee 
Reichman, of Reichman Bros.; George C. 
Lunt, of Rogers, Lunt & Bowlen; John W. 
Sherwood, president of the Solidarity Watch 
Case Co.; Harry C. Larter, of Larter & 
Sons; Edgar M. Docherty, Wm. C. Greene 
Co.; Gustav H. Niemeyer, Handy & Har- 
man; Marcel Mirabeau, of Lissauer & Co.; 
Henri Schwob of Adolphe Schwob, Inc.; 
Walter P. McTeigue, Walter P. McTeigue, 
Inc., 36 W. 47th St.; P. J. Coffey, of J. A. 
& S. W. Granbery Co.; B, A. Weathers, Jr., 
Seth Thomas Clock Co.; F. C. Beckwith, 
Hamilton Watch Co.; Henry Wolcott, of 
Wolcott Manufacturing Co.; L. B. Hall, 
International Silver Co., and Charles T. 
Evans, of Brayton’s. 

Practically every element of the trade is 
represented in the committee as appointed. 





Mr. Reichman is vice-chairman of the 
Jewelers’ Vigilance Committee and well 
known diamond importer. Mr. Lunt is 


chairman of the Trades Relations Commit- 
tee of the Sterling Silverware Manufactur- 
ers’ Association; Mr. Sherwood, a promi- 
nent figure in the watch case trade; Mr. 
Larter is chairman of the Vigilance Com- 
mittee and president of the Jewelers’ Co- 
operative Bureau; Mr. Docherty is one of 
the most prominent members of. the New 
England manufacturing trade, while Mr. 
Niemeyer is vice-president of one of the 
largest refining houses and former president 
of the National Jewelers Board of Trade. 
Mr. Mirabeau is a representative of the Na- 
tional Jewelers’ Association and Mr. Schwob 
is president of the Swiss Watch Importers’ 
Association, while Mr. McTeigue is presi- 
dent of the Jewelry Craft Association. Mr. 
Coffey is well known as the head of the 
National Jewelers’ Publicity Association. 
Mr. Wolcott is past president of the Manu- 
facturing Jewelers’ Board of Trade and Mr. 
Evans is treasurer of the American National 
Retail Jewelers’ Association and an ex- 
president of that body. The other gentle- 
men are prominent in the lines represented 
by their firms. 

All of the members of the committee have 
agreed to accept the position and to work 
on a plan for trade revival. It is expected 
that a meeting of the committee will be 
called at a very early date. 








The Q. J. Ludwig Jewelry Co., which 
for 18 years has been located at 518 Com- 
mercial St., Waterloo, Ia., is moving to a 
new and finer store at 110 E. 4th St. It 
has a 10-year lease on that location and it 
will be converted into one of the finest and 
most pleasing in the city. The Ludwig 
store has been an institution at Waterloo 
for a quarter of a century. 
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WOMAN DEFIES BANDITS 





Wife of Wholesale Jeweler of Detroit, When 
Held Up in Office, Throws Diamonds in 
Safe, Which She Refuses to Open 
Despite Death Threats 


Detroit, Mich. July 25.—Mrs. Arnold 
Neiss, wife of the proprietor of a wholesale 
jewelry establishment at 603-5 Jewelers’ 
Court, at noon one day this week, although 
facing a loaded pistol, defied a bandit and 
saved diamonds, both cut and uncut, worth 
thousands of dollars. But before the affair 
ended Mrs. Philip Krawitz, wife of a 
jeweler in an adjoining shop, who hap- 
pened to be with Mrs, Neiss at the time, 
lost a diamond broach worth $1,200. 

Mrs. Neiss, in telling her story to a 
representative of THE JEWELERS’ CIRCULAR, 
said that a man and a woman, both well- 
dressed and apparently prosperous, entered 
the shop and announced they had been 
directed there by a retail jeweler from 
another part of the city. They wanted to 
see some diamonds. Both were about 40 
years old and apparently of American birth. 
It was lunch time and all the employes 
were absent with the exception of Mrs. 
Neiss and Mrs. Krawitz. 

After half an hour, during which time 
the customers seemed to be hard to please, 
Mrs. Neiss said she began to grow sus- 
picious. Then, as she moved to place the 
diamonds back in the safe, the man drew a 
pistol while his woman companion did the 
same, pointing it at Mrs. Krawitz standing 
a short distance away. Disregarding the 
command from the man and in spite of the 
fact she was facing possible death, Mrs. 
Neiss tossed the diamonds into the safe 
and twirled the combination dial. At this 
point she was forced into a chair and an 
attempt made to crowd a handkerchief into 
her mouth. At the same time the robber 
demanded that she open the safe. He failed 
to work fast enough for Mrs. Neiss began 
to scream. 

Mrs. Krawitz, becoming suspicious just 
before the robbers got into action, had 
pulled off a costly diamond ring and thrown 
it under a counter. At the same time she 
thrust her $1,200 diamond broach into the 
neck of her dress. 

30th Mrs. Neiss and Mrs. Krawitz were 
bound, gagged and threatened with death, 
but both refused to open the safe. The en- 
tire proceedings consumed but a brief space 
of time, but the screams apparently 
frightened the couple because they suddenly 
fled. 

Breaking away from their bonds and gags, 
the two women called for help and aid soon 
came from adjoining shops. Mrs. Krawitz 
found her ring with no difficulty, but the 
$1,200 diamond broach, a gift from her hus- 
band, was missing. She believes in the 
scuffle it must have fallen through her dress 
and was picked up by the robbers. 

A police alarm was promptly sounded and 
within a few minutes the entire block in 
which the building is located was sur- 
rounded. Suspects were apprehended, but 
no trace of the actual robbers could be 
found. Just how they made their way to 
the street undetected is not determined. It 
is thought possible, however, they might 
have hidden away somewhere until the ex- 
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their way to the street. 








POLICE CONFERENCE 





Representatives of New York Jewelry Trade 
Meet with Authorities and Discuss 
Criminal Activities 

A conference between representatives of 
the jewelry trade and members of the New 
York Police Department was held last Fri- 
day afternoon, at which time the activities 
of crooks operating in the jewelry trade and 
the conditions that have arisen as a result 
were discussed. Following a two hour ses- 
sion some pertinent suggestions were made 
by the jewelers and the police, and beiore 
the representatives of the trade left they 
were assured by Commissioner Enright that 
insofar as New York was concerned the in- 
dustry would have 100 per cent. protection. 

Recently Lee Reichman, chairman of the 
committee on Additional Police Protection, 
who was appointed at a conference between 
trade representatives several weeks ago and 
Harry C. Larter, called on Conimissioner 
Enright, at which time conditions in the 
trade were explained. It was pointed out, 
at that time, not only the industry in New 
York was being affected by the operation of 
bandits, but the trade in all parts of the 
country was suffering. Commissioner Enright 
expressed his appreciation and his willing- 
ness to co-operate and immediately ordered 
that additional detectives be assigned to the 
Maiden Lane and uptown jewelry districts. 

At the same time he also arranged for a 
conference between Mr. Reichman and Mr. 
Larter and all the heads of the various de- 
tective districts. At the conference last Fri- 
day the department was represented by Com- 
missioner Enright, Commissioner Faurot, 
Inspector Fay and 15 captains, and lieuten- 
ants of detectives. 








JEWELER DISAPPEARS 





Police Searching for Missing Newark, N. J., 
Retailer on Theory of Embezzlement 


Newark, N. J., July 27—A _ country- 
wide search is being conducted by the police 
for Samuel Sachs, jeweler, whose establish- 
ment was at 116 Market St., and who is 
wanted to answer to the charge of embezzle- 
ment. He disappeared a week ago today, 
and it developed that he had pawned much 
jewelry left with him for repair and had 
then forwarded the pawn tickets to the own- 
ers. He accompanied each with a note, stat- 
ing that he had met with “misfortune” but 
hoped to reimburse his temporary victims 
later. 

Maurice Dlugash, of 79 Waverly Ave., 
called at police headquarers to tell that he 
had bought a diamond engagement ring for 
$600 but, as his financee did not like the 
setting, he returned it to Sachs for a new 
stone. When he called for it again, he said, 
the jeweler told him the work was not com- 
pleted. Because he could not secure the 
ring several days ago Dlugash’s wedding, 
set for Saturday, was postponed. 

“Owing to unfortunate fate, I was forced 
to very desperate mistakes,” Sachs wrote in 
one note which the police have. “It is too 
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citement died down and then quietly made 
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much to explain; please have a little faith, 
Inclosed you will find pawn ticket with note 
to cover the amount which I will make good 
in the near future. I regret this very deeply 
and sincerely. Samuel Sachs,” was con- 
tained in another note. 

The detectives declare that Sachs had 
been living on a scale beyond his income 
and that an effort to keep it up was re- 
sponsible for his alleged embezzlements, 
Some of the jewelry has been recovered in 
pawn shops by the detectives, but there js 
still much to be accounted for. 








TO CELEBRATE CENTENARY 


Joseph Christl, Retired Newark, N. J, 
Jeweler, to be Honored on 100th Birthday 


Newark, N. J., July 27—A family 
gathering will be held on Wednesday at the 
home of Joseph Christl, 800 S. 12th St., this 
city, to celebrate his 100th birthday. Mr, 
Christl, who is the oldest jeweler in the city, 
if not in the United States, is enjoying good 
health and takes as much delight in the 
radio as any of his neighbors much younger 
in years. He retired from business at the 
age of 88, working 10 hours a day to the 
last. Two of his sons are still in business 
on Market St., where they have conducted 
the firm of Christl Bros, for the last 40 
years, 

Mr. Christl came to this country from 
Austria 80 years ago and at the age of 12 
apprenticed himself to a jeweler. Eight 
years afterward he decided to take a trip 
to Australia, but came to Newark before 
going to the steamer and decided to settle 
here. A few years later he married Miss 
Sarah E. Emerson, who was on a visit here 
from New Hampshire, and to the couple 
were born nine children, of whom two sons 
and three daughters survive. The wife died 
nearly 40 years ago. 

The centenarian, when asked if he had any 
rules to offer for longevity, pronounced walk- 
ing as one of the best exercises. Up to 
several years ago he made it a daily prac- 
tice to walk several miles out into the sub- 
urban districts. When he was 65 years old 
his physician warned that he must stop 
smoking too thany cigars if he wanted to 
live. Mr. Christl, however, ignored the 
advice and still enjoys his cigars. 

The jeweler was an artist of exceptional 
merit and also a designer, and it was chiefly 
because of his desire to continue these arts 
that he would terminate his business ven- 
tures. In his periods of recreation he 
turned out medallions of Lincoln and Wash- 
ington, also a bas relief of the Battle of 
Bunker Hill, three feet long, in silver and 
bronze. Mr. Christl is one of the best 
known residents of the city. When he came 
here railroads were spoken of as a novelty 
and dirt roads were the vogue. 











Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 


for the past week: 
Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
Tely 20 xcs 32% 72 695% 
[EUW Be Axess 3275 72 695% 
ORY? 23° 4s an 32 Ys 72 69% 
Wly 24 ws .ees 32 71% 69% 
Sey 25 .350e5 31% 7134 694 
BMY 27 “eases: 3275 71% 69% 
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DEATH OF SAMUEL DEUTSCH 





Well Known Philadelphia Diamond Mer- 
chant Succumbs to Appendicitis at 
Atlantic City 


Attantic City, N. J., July 26—Samuel 
Deutsch, for many years a diamond mer- 
chant of Sansom St., Philadelphia, but for 
the last few years a resident at 235 S. Rhode 
Island Ave., this city, died this afternoon in 
the City Hospital from acute peritonitis. 
He was sent to the institution on Wednes- 
day suffering from appendicitis. He was 
operated on twice without success. 

Recently he built the Deutsch building in 
Philadelphia for use as offices for diamond 
merchants, and had other large interests in 





THE LATE SAMUEL DEUTSCH 


Philadelphia. He was a member of No. 2 
Lodge of Elks, Philadelphia. 

PHILADELPHIA, Pa., July 27,—Mr. Deutsch, 
who was 53 years old, was widely known 
and prominent in his line and was born in 
Philadelphia, the son of Adolph and 
Rosalie Deutsch. After leaving school he 
entered the jewelry business, to which he de- 
voted his life, as a clerk, but within a few 
years branched out for himself, opening an 
office at 711 Sansom St. His business grew 
rapidly and he successively moved to larger 
quarters at 131 S. 7th St.; 121, the same 
street, and 11 S. &th St. A little more than 
two years ago he erected the handsome five- 
story building at 728 Sansom St., where his 
store now is housed, the upper floors being 
rented. 

Mr. Deutsch, during his later business life, 
specialized in diamonds and was considered 
one of the best judges of stones in the city. 
He was in demand as an appraiser. For 
almost 20 years he was associated with W. 
S. McHenry, now of Carroll & McHenry. 

Deceased was active in the life of Sansom 
St. and for two years served as president of 
the Sansom Street Business Men’s Associa- 
tion and took a deep interest in the uplift of 
the wholesale jewelry district, seeing it grow 
from a collection of pre-Civil War rickety 
buildings to its present modern and clean ap- 
pearance. He was as equally concerned for 
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the good name of the jewelry trade and was 
rigorous in his treatment of those not up to 
the best traditions and standards of business 
life. He made many notable coups in a 
business way, the latest being his purchase 
of the retail stock of the Van Dusen firm 
when that was broken up. 

Mr. Deutsch was a member of many or- 
ganizations, including Lulu Temple, Mystic 
Shrine, Washington Lodge, F. & A. M.; 
Philadelphia Lodge of Elks, Progress Club, 
Philadelphia Rifle Club, Albert Pike Con- 
sistory, Atlantic City Shrine Club and Har- 
mony Chapter. 

He is survived by Mrs. Deutsch and a 
brother. His only son, Morris, died during 
the World War while in the U. S. Naval 
Service. 

The end came in an Atlantic City hospital 
on Sunday, where he had been taken from 
his home at 235 S. Rhode Island Ave. At 
the hospital surgeons found him suffering 
from an aggravated case of appendicitis, 
complicated with a “dead gland” in the in- 
testine, which had in some way become in- 
fected and had broken, filling his system 
with poison. 

Funeral services will be held tomorrow 
(Tuesday) evening at his home at the Shore 
and the body will be brought to this city on 
Wednesday for interment in Adath Jeshuron 
Cemetery, where services will also be held, 
There was general grief on Sansom St. and 
throughout the Philadelphia jewelry trade 
at the news of his death. 








DEATH OF R. J. BRUNNER 


Retired New York Jeweler Found Dead in 
Brooklyn Home 





Under circumstances similar to those 
which marked the death of his brother and 
business partner, Robert J. Brunner, who 
before his retirement last May was a mem- 
ber of the old firm of J. Brunner’s Sons, 
retail jewelers, 75 Nassau St., New York, 
was found dead in his room last Saturday 
morning. Death occurred at 225 Ocean Ave., 
3rooklyn, where Mr. Brunner lived with his 
two sisters. The funeral was held on 
Monday. 

On May 1 of this year, the old established 
concern of J. Brunner’s Sons was sold out 
by Ferdinand and Robert J. Brunner, and 
immediately the two brothers went into re- 
tirement. Ferdinand had not been in good 
health and apparently brooded over his in- 
activity. On May 6, less than a week after 
his retirement, Mr. Brunner was found dead 
in his room, having committed suicide. 

Robert J., brother of the deceased, he- 
came grief stricken and brooded constantly 
over the loss of his business partner. When 
the firm went out of existence desk room 
was obtained in one of the offices at 10 John 
St., where Mr. Brunner called every week 
or so for his mail. On these visits he was 
always quiet and appeared to be deeply 
worried. 

Mr. Brunner retired on Friday night, but 
when his sisters went to call him on Satur- 
day morning he was found dead. A _ phy- 
sician was called, who stated that Mr. Brun- 
ner had been dead for several hours. 

The business of J. Brunner’s Sons was 
started in 1838 by the father of the deceased. 
He was later joined by his two sons, Ferdi- 
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nand and Robert J., and they continued after 
his death, in 1880. With the selling of the 
business on May 1 of this year the Brunner 
brothers retired. Mr. Brunner was 69 years 
old. 








DEATH OF J. WECHSLER 


Attack of Acute Indigestion Proves Fatal to 
Member of New York Jewelry Firm 


An attack of acute indigestion caused the 
sudden death last Friday morning of Julius 
Wechsler, a member of the firm of Wechs- 
ler Bros., importers of diamonds and makers 
of diamond jewelry, 6 Maiden Lane, .New 
York. Funeral services were held last Sun- 
day morning at the West End Funeral 
Chapel, 91st St. and Amsterdam Ave., with 
Rabbi Cohen, of Temple Beth EI, officiating. 
Burial followed in Mount Hope Cemetery, 
Cypress Hills, Long Island. 

Mr. Wechsler was born in New York city 
on April 30, 1876, and received his early 
education in the public schools of the me- 
tropolis. He was engaged in several lines 
of business, and about 15 years ago, with 
his brother, Morris, who was formerly with 
the old firm of Goodman Bros., entered the 
jewelry business under the style of Wechs- 
ler Bros. About seven years ago Morris 
suffered a stroke and is still incapacitated. 
From then up until the time of his death the 
business was conducted by Julius, who also 
did some traveling for the concern. 

Mr. Wechsler was a member of B'nai 
B’rith. He is survived by his widow, Mrs. 
Hattie Wechsler; two brothers, Morris and 
Louis, and a sister, Mrs. Sophie Schwab. 











DEATH OF C. F. SWAN 





Heart Disease Carries Off Newport News, 
Va., Jeweler as He Rides in an 


Automobile 

Newrort News, Va., July 22.—Deep re- 
gret has been expressed by friends in the 
trade over the death of C. F. Swan, vice- 
president and general manager of W. C. 
Lauck & Co., jewelers of this city, who 
dropped dead July 14 as a result of heart 
failure and was buried last week. Mr. 
Swan’s death occurred while he was in an 
automobile with Mr. and Mrs. Frank Rich- 
ardson, on his way to Basic City, Va. A 
severe spell of coughing, just before leaving 
on the trip, is believed to have hastened the 
end, 

Mr. Swan came to Newport News about 
1903 and entered the employ of the Lauck 
jewelry concern, but left a few years later. 
He returned to the concern in 1907 and later 
became a member of the firm, finally be- 
coming general manager and chief operator 
of the business. 

Deceased was a member of the Chestnut 
Ave. Methodist Church and was prominent 
in Masonry, being Past Master of the Pe- 
ninsula Lodge of Masons and Past High 
Priest of St. John’s Royal Arch Chapter, 
as well as a member of the local Com- 
mandery of the Knights Templar and the 
Shrine. He is survived by a widow and two 
children, a boy and a girl, as well as a 
mother and sister living in Winona, Minn., 
and a brother, who lives at Coon Rapids, 
Ta. 
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Half Year’s Business in the Jewelry Trade 








Survey by R. G. Dun & Co. Indicates That Sales for the First Six Months of 
the Year Were Below Those for the Comparative Period in 
1924—Prices of Diamonds Higher 

















After a survey of the jewelry trade by 
R. G. Dun Co., the last issue of Dun’s Re- 
view states: 

“Conflicting reports are made regarding 
the volume of business in the jewelry trade 
during the first six months of the current 
year. The majority of them, however, show 
a decline when compared with the 1924 
totals. The best records have been made by 
distributors in the middle west and the east. 
The chief interest at present seems to be in 
novelties, diamonds and watches of the 
bracelet variety. 

“Production has been smaller than it was 
last year, and manufacturers of the better 
grades of gold jewelry and plate have com- 
paratively few orders on hand. Most of 
them are now running about three days a 
week. The same is true of silverware 
manufacturers. Since the beginning of the 
year there have been no important price 
changes, with the exception of diamonds, 
which have advanced about 10 per cent. 
Collections have been rather poor, especially 
with instalment houses. 


“BOSTON.—The first six months of this 
year showed a gain in the distribution of 
jewelry of from 12 to 15 per cent in volume 
of sales, as compared with the record for 
the corresponding period of 1924. Last 
month was very good from the standpoint 
of sales, and there was a substantal de- 
mand for high-quality merchandise. It is 
the consensus of opinion that sales during 
the last half of this year will show a fur- 
ther gain. Prices have remained nearly 
stationary this year with the exception of 
emeralds, which have become more popular. 
Diamonds and other precious gems remain 
firm. No price changes are anticipated in 
the near future. Inventories are low, and 
retailers are buying mostly for immediate 
needs. Collections are improving. 

“PROVIDENCE.—Volume_ of _ business 
in the jewelry trade from the manufacturers’ 
standpoint has been unsatisfactory. Many 
shops making staple lines in various grades 
of jewelry have been operating on a very 
much restricted schedule. Some businesses, 
and among these some of the older and bet- 
ter established concerns, have closed for in- 
definite periods, and others are working with 
a small force on three and four-days-a-week 
schedules. Collections have been slow since 
the first of the year. 

“Vanity cases and compacts, for which 
there was a ready sale in the early months 
of the year, have slumped during the past 
few months. Some manufacturers making 
novelties for the syndicate trade have had a 
reasonable volume. Manufacturers of bet- 
ter grades of gold jewelry and plate have 
had comparatively few orders, and _ silver- 
ware manufacturers complain along the 
same line. Various manufacturers of this 
district are closing for the regular Summer 
vacations at this time, and there is no indi- 
cation of any improvement in volume of 





trade during July or the early part of 
August. 

“PHILADELPHIA.—Production of 
jewelry in this district is about equal to the 
volume recorded for the first six months of 
1924. Sales during the same period have 
shown a gain of about 10 per cent, with the 
exception of watches, the distribution of 
which is somewhat behind last year’s total. 
At present demand is steady, with the great- 
est interest in the better grades of merchan- 
dise. Prices in general are a little lower 
than they were in 1924, with the exception 
of platinum wedding rings, which have ad- 
vanced, due to an increase in the cost of 
the raw material. A big demand is looked 
forward to in September, but supply may be 
inadequate, as for the past two years manu- 
facturers have been holding output down to 
actual orders in hand. There may be a few 
price advances in the Fall. 


“ST. LOUIS.—Although this city is con- 
sidered chiefly as a jobbing center, a few 
items are manufactured here. Output of 
these during the first six months of the cur- 
rent year showed a decline of about 20 per 
cent, as compared with the total for the 
same period in 1924. Sales, on the whole, 
were somewhat below those of 1924, de- 
spite the fact that during June distribution 
went ahead of that for the same month in 
1924 by at least 10 per cent. So far in July 
there has been a gain of more than 20 per 
cent over the sales during the comparative 
weeks last year. Sales of cut glass and sil- 
verware during the six months’ period also 
declined, but the total is on a par with the 
records of 1923. 

“Prices in general are nearly on a level 
with those obtaining in 1924, with the ex- 
ception that diamonds are firm and show an 
upward tendency. Quotations on silver and 
silverplate are expected to advance shortly. 
All indications point to a big demand in the 
Fall, with prices firmer, and a shortage in 
some grades of American watches. Most 
retailers are now operating on very small 
stocks. The volume of the wholesale 
jewelry business in St. Louis in 1924 was 
$7,500,000, according to compilations by the 
local chamber of commerce, and it is thought 
that the turnover this year will go ahead of 
that figure. Collections were rather slow in 
the first quarter, but now show a slight 
improvement. 

“BALTIMORE.—This is not a jewelry- 
producing center of any great magnitude, 
but it is a distributing point for a territory 
having a considerable radius. In the early 
part of the current year, there was a slump 
after the holiday trade, but Easter business 
was good, and the wedding season stimulated 
activity greatly. The volume of trade thus 
far this year is slightly in excess of that 
for the corresponding 1924 period, but busi- 
ness is not considered very satisfactory. 
This trade belongs to the luxury class, and 
it therefore feels more keenly than most 
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other branches of industry the general busj- 
ness depression. 

“At present, the general public scems 
rather apathetic toward purchases, other than 
those of neecssities. The demand is con- 
fined mostly to staple articles, such as 
watches, clock and kindred items, a consider- 
able part of the present retail business being 
transacted on the deferred payment plan by 
instalment houses. There are now no par- 
ticular fads or designs in vogue, and sales 
are still restricted largely to medium-priced 
merchandise, the movement of high-priced 
goods being sluggish. Houses handling opti- 
cal goods as a side line report trade in this 
department to be about normal. Novelties 
and card goods in department stores are sell- 
ing fairly well, but there is little demand for 
silverware and cut glassware. Necklaces 
are moving well, but bracelets are slow. 

“Retailers continue to buy sparingly, and 
owners report a scarcity of commitments 
for future requirements, despite the fact that 
most retailers are carrying subnormal stocks, 
Local manufacturers are running on short 
time, about three days a week, and it is 
understood that the larger factories else- 
where are not faring much better. Output 
is regulated by current demand, despite 
which fact shipments are prompt. 

“Since the beginning of the current year 
there have been no _ consequential price 
changes, slight advances in some articles 
having been offset by corresponding reduc- 
tion in other directions. Diamonds advanced 
about 10 per cent early in the year, but have 
been stationary since. Other stones, such as 
rubies, for instance, evidence a downward 
trend. Platinum articles continue high, 
owing to the scarcity of this metal, and its 
extensive use in scientific laboratories. Since 
the decline in clock prices last Fall, quota- 
tions have continued firm. Present collec- 
tions are poor and renewals of outstanding 
paper have been sought in many cases. Fall 
trade does not manifest itself until Septem- 
ber, and while local dealers are hopeful, 
they are not especially optimistic. 

“CHICAGO.—Business so far this year 
is well up to the volume of a year ago, with 
a favorable outlook for Fall, because of good 
crops and well. sustained industrial activity. 
Watch and clock factories continue to be 
closely sold up, and silverware distributers 
are having a good turnover. Collections are 
fair. 

“CINCINNATI.—Conditions in both the 
wholesale and retail jewelry trade have con- 
tinued quiet, although volume is about equal 
to that of last year—a satisfactory situation, 
considering trade conditions as a whole. All 
branches of the trade are buying conserva- 
tively for immediate and nearby necds, and 
stocks, while not large, are sufficient to in- 
sure prompt shipments of those items princi- 
pally in demand. The call for staples and 
card jewelry continues slow. Interest seems 
to be centered largely in novelties, diamonds 
and watches of the bracelet variety, which 
items have made up the bulk of sales. 

“Although competitive conditions are keen, 
prices show no particular change from those 
ruling a year ago; in fact, diamonds have 
advanced and the general tone of the mar- 
ket is one of the most encouraging features 
of the industry. Complaints of slow col- 
lections are rather frequent. 


“CLEVELAND.—The local market ‘s 
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contined practically to the manufacture of 
novelties, and it is reported that the trade 
in that line has had an average year for vol- 
ume of business. There has been some in- 
crease over the total of a year ago for some 
of the more popular articles, and while prices 
have had a tendency to soften somewhat, 
the actual decline has been of little moment. 
As a distributing center, this is a favorable 
market, and dealers here report having had 
a good Spring and Summer trade, the aver- 
age class of merchandise being in satisfac- 
tory demand, and prices holding up well. 
Prospects for the balance of the Summer 
indicate a normal season. 

“DNETROIT.—The jewelry trade in De- 
troit, particularly among the smaller stores, 
has not been up to expectations, and is evi- 
dencing little improvement. The trade of 
the regular jeweler has been cut into by the 
large department stores, carrying more or 
less complete stocks of jewelry, and the 
turnover has been below normal. The larger 
jewelry stores, with desirable locations and 
established clienteles, have had a more or 
less regular trade of fairly good volume and 
at good prrofits. 

“Competition in the line is keen here. 
Much of the business here is conducted on 
the installment plan at good prices, and the 
actual loss herein is practically negligible. 
There has been a fair demand for novelties. 
The retail trade is apparently well stocked, 
but public buying is apparently sluggish. 
Prices are firm. With wholesalers and job- 
bers, accounts are being scrutinized closely. 


“MINNE AP OLIS.—Wholesalers and 
manufacturers of jewelry report sales thus 
far this year somewhat above those for the 
corresponding period of 1924. Stocks are 
low throughout the northwest, and an in- 
crease in demand in the near future is an- 
ticipated. Retailers report sales about on 
a par with those of last: year, and look for 
some improvement after the graia crop will 
have been harvested. Prices did not change 
much last year, and are not likely to vary 
for some time to come. Collections in hoth 
wholesale and retail lines are reported fair 


to good. 


“SAN FRANCISCO.—Jobbers in general 
lines of jewelry report business good, and 
they are planning a much larger turnover 
than they had last year. Although business 
started in January in a rather desuitory way, 
there has been a steady increase during the 
last few months. Traveling salesmen to the 
Philippine Islands and to the Orient are 
carrying complete lines. They find condi- 
tions good, with watches and novelties most 
in demand. 


“LOS ANGELES.—Sales of jewelry in 
this district during the first six months of 
the current year showed an increase of 
around 6 per cent, as compared with those 
for the January-June period in 1924. The 
value of the business transacted, however, 
did not meet last year’s volume, due to the 
lower selling price of most items. At pres- 
ent, demand is a little unsettled, but is better 
than it was a year ago. Buying continues to 
be chiefly for immediate needs. Supply seems 
to be ample for all ordinary requirements, 
but any unusual spurt in buying would 
doubtless throw prices higher, as stocks are 
low, and most manufacturers have been con- 
fining their production to current demands. 
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“SEATTLE.—The local jewelry trade 
expresses divergent views as to what the 
last half of the year will develop, but there 
is agreement that the volume of business 
done during the first half of the year has 
not been equal to that for the corresponding 
period of 1924. The decline, however, is 
slight, and is evidenced in all lines of mer- 
chandise, the public evidently having cur- 
tailed buying to a greater extent than in the 
previous period. 

“Manufacturing jewelers of the district 
average the decline in their business at about 
20 per cent below the 1924 volume for the 
half year. The less expensive articles are 


not now in so great demand, it is stated, as 


instalment houses are making it possible tor 
the customer to extend what normally should 
be the limit of his indebtedness. The price 
level for the year has been practically the 
same as it was in 1924, and no changes of 
consequence are anticipated. Collections are 
reported as from fair to good.” 








LOOK OUT FOR THIS MAN 


Young Chcek Swindler Makes Jewelers of 
Winston-Salem, N. C., His 
Victims 

Winston-Satem, N. C., July 25.—A 
clever swindle was worked successfully last 
week on several of the merchants of this 
city, among whom were Fred N. Day, A. 
Cohn, and the Mears Jewelry Co. The man 
escaped after giving bad checks for a very 
large amount. 

According to allegations, which are on file 
with the police department, a young man 
about 27 years of age, giving the name of 
R. C. Odom, came to Winston-Salem about 
four months ago and obtained a position 
with a local branch of one of the large chain 
shoe store corporations. The manager of 
this shoe store was impressed favorably with 
Odom, and after finding that he was an ex- 
cellent salesman and of genteel personality, 
introduced him to several of the better citi- 
zens. Odom followed it up by making 
friends easily among several merchants, in- 
cluding Fred N. Day, A. Cohn and the mem- 
bers of the Mears Jewelry Co. 

Mr. Day stated that Odom, for several 
weeks, had manifested a desire to purchase 
a nice diamond, which he wanted set in a 
ladies’ mounting, but seemed hard to please; 
at the same time Odom is alleged to have 
been playing the same game on A. Cohn, 
and, according to A. Lefkowitz, proprietor 
of the Mears Jewelry Co., was playing the 
same game on them. 

Finally he bought the stone from the Day 
store, giving as payment a check for $381, 
and on the same day he also bought from 
A. Cohn & Co. another stone for $680, giv- 
ing another check in payment for that, and 
from the Mears store he purchased a stone 
on divided payments. 

The jewelers soon learned that the checks 
were no good and immediately took out war- 
rants for Odom, but when they were handed 
the police department it was found that 
Odom was a missing brother, and, according 
to the U-Drive-It Co., he carried with him 
one of their perfectly new Chrysler roadsters 
and has not been heard from since. 

Since the dust has settled, the Day store 
has located and redeemed for $100 from a 
local pawnbroker the diamond ring which 
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they had been stuck for, but as yet it is not 
known whether the other jewelers have re- 
covered their stones. The manager 
of a shoe store stated to the representative 
of Tue JEweers’ Circucar that he still 
has $37 of Odom’s checks and doubtless will 
have them for some time to come. 

It is estimated that Odom was successful 
to an amount above $3,000 in this city, and 
the jewelers of other cities are warned to 
look cut for this party. He is apparently 27 
years of age, of medium heavy build, dark 
hair, has a pleasing personality, but talks 
much. Ordinarily he wears a pair of heavy 
shell rimmed glasses. In Winston-Salem, 
Odom told people that he was from Colum- 
bia: CG; 








Death of William Blaisdell 


William Blaisdell, who had been em- 
ployed for a quarter of a century as a watch- 
maker by Black, Starr & Frost, Fifth Ave., 
New York, died Sunday, July 26, aged 75 
years. 

Mr. Blaisdell was much interested in hor- 
ology and notwithstanding his advanced age 
had contemplated taking the examinations 
for certification by the Horological Institute 
of America, in which he had always mani- 
fested great interest. He was a skilled 
worker, as well as a man of culture and re- 
finement, and had been a constant student 
and reader. 

Death was caused by blood poisoning, 
which had confined him to the hospital for 
10 weeks. 











On July 31 the factory of Larter & Sons, 
Parkhurst and Austin Sts., will close for its 
annual shutdown and will not reopen until 
Aug. 17. During that time the concern will 
do no special order work or repairing, but 
will, of course, fill orders for any of their 
regular merchandise. 


Carter, Gough & Co., manufacturing 
jewelers, Park and Mulberry Sts., who have 
had a New York office and salesrooms in 
Maiden Lane for many years, announced 
last week that they will concentrate their 
business at the Newark plant and would give 
up the New York headquarters. The an- 
nouncement states that the removal of the 
office and salesrooms, now at 9-11-13 Maiden 
Lane, to the factory would take place Aug. 1, 
and that thereafter all mail and express mat- 
ter should be sent to the Newark office. 

A suit to recover $6,637.34 from the Broad 
and Market National Bank, which amount, 
it is claimed, was transferred by the Charles 
A. Becker Co. 11 days before court pro- 
ceedings were started against the firm, was 
Sled last week in the Circuit Court by Ed- 
ward R. McGlyn, as trustee in bankruptcy 
for the Becker firm. In the petition Mr. 
McGlynn alleges that the bankruptcy peti- 
tion was filed April 18 last and that on 
April 7, or “within four months prior to 
the petition,” the company paid $6,637.34 to 
the bank, a creditor. 








F. E. Brown, Laurens, Ia., has disposed 
of his store building and part of his jew- 
elry stock. 
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ROBBERIES AT CHICAGO 


Bandits Hold Up Diamond Dealer in Mal- 
lers Building—Private Officer Wounds 
Three Crooks and Captures a Fourth 
—Safe Blowers Rob Store on Mil- 
waukee Avenue 





Cuicaco, July 27.—After a quiet spell of 
nearly two weeks the jewelry bandits be- 
came active again in Chicago, with the re- 
sult that both the jewelers and bandits have 
suffered losses. Saturday afternoon two 
young men relieved Samuel Ginsberg, in the 
Mallers building, of several thousand dol- 
lars’ worth of diamonds, and early this 
morning a former army captain, now in the 
service of the A. D. T. Company, shot it 
out with four bandits at 205 W. Madison 
St., wounding three and capturing the fourth. 
During the night, burglars operating in one 
of the outlying business districts blew a safe 
and secured more than $10,000 worth of dia- 
monds and jewelry. 

Shortly before 1 o’clock Saturday after- 
noon two young men entered the office of 
Samuel Ginsberg, 604 Mallers building, and 
inquired of the young lady for Mr. Gins- 
berg, stating that some jeweler had sent 
them over to get a two-carat diamond. Miss 
Cecelia Shreiber, alone in the office, became 
suspicious of the men from their actions, 
but was unable to give any alarm, and very 
soon after the men entered, Ginsberg re- 
turned to the office. They stated their mis- 
sion to him, and when they named the jewel- 
er that had sent them, he told them he never 
heard of the jeweler. 

The men then drew revolvers, and after 
taking his diamonds, about $15,000 worth, 
and all the cash he had, they tied him and 
the young lady to chairs. As they were 
leaving they asked the lady if she had been 
paid for the week, and being told she had 
not, laid seven cents for car fare in her lap. 
She was first in releasing herself from the 
ropes, and after releasing Ginsberg the po- 
lice were notified. 

Good descriptions were given of the men 
by both, but no identifications have been 
made. Mr. Ginsberg is partly insured. 





When a signal was flashed in the Ameri- 
can District Telegraph service office during 
Sunday night, Yates Fetterman, a former 
army captain, was sent to 205 W. Madison 
St., the store of Young, Rosenson Co., Inc. 
When he entered the hallway leading to the 
store he found that a hole had been cut in 
the wall. He called on the men to surrender 
and the reply came from one of them to hold 
up his hands. Fetterman fired and the man 
fell, wounded possibly mortally. Fetterman 
then crawled through the hole and the other 
three men attacked him. Two more shots 
and a blow over the head of one man brought 
two of them down, and the fourth man dis- 
appeared but was found hiding under a table 
when police arrived to investigate the cause 
of the shooting. 

The men, in the Bridwell Hospital, are 
too seriously wounded to talk and the fourth 
man refuses to talk. It is suspected that 
these men are responsible for several rob- 
beries during the night, including that of a 
jewelry store on the North Side. 

When Samuel Spieler, of Cherry & Spie- 
ler, 1286 Milwaukee Ave., went to the of- 


fice on the fifth floor of the building about 
8 o’clock Monday morning he discovered that 
the safe had been blown, between that hour 
and noon Sunday. A clean job was done 
with nitro, and about $12,000 is the value 
placed on the loss by the proprietors. 








DEATH OF WILLIAM H. TAYLOR 





Investigator and Auditor for Adjustment 
Committee of National Jewelers Board 
of Trade Passes Away 

Members of the trade were grieved to 
learn on Monday of the death of William 
H. Taylor, who has been connected with the 
Adjustment Committee of the National 
Jewelers Board of Trade, practically since 
its inception over seven years ago. Mr. 
Taylor died at his home, 56 Lenox Ave., 
Maywood, N. J., last Saturday, following 
an illness which kept him from business for 
three months. 

Deceased had been in poor health for a 
number of years, and recently suffered se- 
verely from bronchial trouble. The funeral 
services were held at his home yesierday 
(Tuesday) afternoon at 2:30 _ o'clock, 
followed by burial. 

Mr. Taylor was about 47 years old, and 
before joining the Adjustment Committee of 
the Board was credit man for N. H. White 
& Co., jewelers, 21 Maiden Lane, New 
York. He was with this firm for 21 years, 
but owing to poor health was compelled ‘to 
resign in order to get a position which would 
keep him out doors. Shortly after the Ad- 
justment Committee was organized by the 
National Jewelers Board of Trade Mr. Tay- 
lor became the committee’s investigator. He 
not only made investigations but also audits 
and appraisals. Through his work, which 
took him to all parts of the country, Mr. 
Taylor became well known in the jewelry 
trade, and was particularly well adapted for 
this work by his wide acquaintance in the 
trade. During the past three years Mr. Tay- 
lor had continued his work, in spite of the 
fact that he was laboring under a physical 
handicap. 

Mr. Taylor had many friends in the in- 
dustry and possessed the happy faculty of 
making acquaintances wherever he went, and 
as a result assisted largely in building up 
the good-will which now exists between the 
industry and the National Jewelers Board of 
Trade. The Board of Directors, officers, 
employes and members of the Adjustment 
Committee of the Board of Trade were rep- 
resented at the funeral yesterday. 








Death of Frederick Morck 


3uFFALO, N. Y., July 27.—Frederick 
Morck, pioneer jeweler of Warren, Pa., 
passed away suddenly at his home in that 
city on July 23, following a heart attack. 

3orn in 1850, Mr. Morck founded in 1870 
the business in which he was a partner at 
the time of his death. After conducting his 
store alone for 26 years he took into the 
firm as his partner A. C. Kirberger, who 
succeeded to the business. 

Mr. Morck was a member of the Cone- 
wango Fish Club, and had been prominent 
in the promotion of sports in his city for 
many years. He is survived by his widow 
and three daughters. Burial took place on 
July 25 at Warren. 


GEMS WORTH $30,000 STOLEN 





Salesman for New York Concern Reports 

Being Held Up, Bound and Gagged, in 

Washroom of Subway Station 

Chains, fastened with small locks, bound 
the hands and feet of Philip Wohl, a sales- 
man for Howard S. Kennedy, dealer in 
watches and diamonds, 170 Broadway, New 
York, when he was found by a porter last 
Thursday afternoon in the washroom of the 
B. M. T. subway station at Seventh Ave. 
and 49th St. With the arrival of the police, 
who were called, after the salesman was 
discovered, Wohl told the authorities that 
he had been held-up and robbed while in 
the washroom by two men who stole loose 
diamonds and mounted jewelry worth more 
than $30,000. An empty satchel, the one in 
which Wohl carried his stock, was found 
alongside of the salesman. 

Wohl, who has been employed by Mr. 
Kennedy for only a few weeks, had been 
visiting the. uptown trade and doing what 
his employer described as some “missionary” 
work, or, in other words, getting acquainted 
with the concern’s customers. Shortly after 
4 o'clock he finished making his calls and 
started back to the office downtown with 
his satchel. 

When he reached the subway station at 
Seventh Ave. and 49th St., Wohl told the 
police, he went to the washroom. In a 
few moments, he stated, he was followed by 
two men who pointed pistols at him and 
commanded him to keep quiet. Wohl states 
he was then shoved into one of the lava- 
tories, which is shielded by a door, and 
made to hang his head down, in order to 
hold the door shut. 

The salesman claims his hands and feet 
were then bound with chains, which were 
fastened with small padlocks. A rope was 
also placed around the upper part of his 
body and he was then gagged with a hand- 
kerchief. After the robbers had accom- 
plished this, Wohl claims they then took the 
satchel outside to the washroom, where they 
removed the gems and jewelry, taking even 
the trays. The empty satchel was _ then 
shoved underneath the door of the lavatory 
in which Wohl was a prisoner, and the men 
then departed.’ 

The salesman’s plight was not discovered 
until a porter employed by the subway 
walked into the washroom. The station 
agent was immediately notified, and he lost 
no time in calling the police. 

Mr. Kennedy told a JEWELER CIRCULAR 
reporter that Wohl had been with him a lit- 
tle over two weeks. He was born abroad 
and came to this country about seven years 
ago. First reports stated that the loss 
would amount to about $20,000, but Mr. 
Kennedy told a reporter for this journal 
that the loss, while not fully determined, 
would total between $30,000 and $35,000. 
His loss is covered by insurance. 

It has been learned that Philip Wohl was 
formerly in the diamond business in Pitts- 
burgh, Pa., where he had quarters in the 
Empire building, Liberty Ave. and 5th St. 
On May 27, 1921, Wohl was held up and 
robbed in his office by a pair of bandits who 
stole a wallet of diamonds worth about 
$5.000. When Wohl was found by the 
police, he was bound with ropes and a chain 
and a towel was used as a gag. 
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{. Cohen, retailer, is now located at 292 
S. Main St; 
D. A. Braman, watchmaker, is now 


situated in Taft’s block at Uxbridge. 

Karl Humphries, of this city, has been 
granted a patent on goggles. 

Sigmund Fischer is at his country estate 
in the South County for the Summer. 

A patent has been granted to Walter C. 
Johnson, of Newport, on a watch fob. 

John Kelso, of Dorrance St., was a busi- 
ness visitor in New York the past week. 

Mr. and Mrs. Theodore A. Droz are reg- 
istered at the Ocean House at Little Comp- 
ton. 

James A. Hawes and family are on an au- 
tomobile trip in Maine for a couple of 


weeks. 

John F. Monteiro, retailer, has recently 
removed from 448 N. Main St. to 419 S. 
Main St. 


Alden R. Vaughan, of Pawtucket, has 
gone to the White Mountains, to remain un- 
til Sept. 1. 

The F. H. Buffington Co. has purchased 
a lot of land, with building, on the westerly 
side of Eddy St. 

Kirtland H. Wilson, of the Crown Em- 
blem Co., was in New York the past week 
on a business trip. 

Michael-Bauer, Inc., is making extensive 
interior alterations and improvements at its 
store, 365 Westminster St. 

Fred Schultze, of the Hadley Co., left last 
week on an extended business trip through 
the south for that concern. 

Gregor Krichbaum, of L. Krichbaum & 
Co., was in New York, Philadelphia and vi- 
cinity last week for the firm. 

Williams & Co., Inc., 254 Georgia Ave., 
have been enlarging their polishing equip- 
ment and increasing the force in that depart- 
ment. 

William F. Kilkenny, of the Strathmore 
Co.’s New York office, has been at the com- 
pany’s plant in this city during the past 
week, 

Mr. and Mrs. Theodore B. Pierce, who 
have been resting at Manchester, Vt., are 
now staying at the Williams Inn, Williams- 
town, Mass. 

Joseph E. Miller, Inc., 31 Mathewson St., 
has been increasing the facilities of its die, 
hub and tool departments and is adding to 
the help therein. 

W. H. Coe Mfg. Co. has purchased from 
Percy G. Clemence a parcel of land, with 
buildings thereon, at the junction of Ship 
and Clifford Sts. 

Horace M. Peck, secretary of the Manu- 
facturing Jewelers’ Board of Trade, was in 
Chicago last week on business connected 
with the association. 

Miss Bertha B. Hambly, 224 Waterman 
St. this city, has opened a Summer branch 
of her gift and antique shop at Greycroft, 
Matunuck Beach, Wakefield, R. I. 

Martin P. Feeney, badges, buttons, em- 
blems, etc., 507 Union Trust building, is 
attending the I. C. B. U. convention this 
week at Atlantic City to which he is a dele- 
gate. 

Clarence M. Dunbar was a guest last Sat- 
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urday at the mid-Summer ceremonial of 
Pyramid Temple, Ancient Arabic Order, 
Nobles of the’ Miystic Shrine, at Bridgeport, 
Conn. 

The Woonsocket Electric Metal Plating 
Works has been increasing its facilities at 
546 River St., Woonsocket, and now has 
baths for nickel, brass, copper, gold and sil- 
ver work. 

The Irons & Russell Co. made the hand- 
some solid gold badges presented to United 
States Marshal William R. Rodman, of the 
Rhode Island District, by his deputies, the 
past week. 

Alfred B. Lemon, of the E. L. Logee Co., 
has joined his family at Biddeford Pool, 
Me., for a few days and will return with 
them this week to their Summer home at 
Thompson, Conn. 

Norris G. Abbott, of the Rhode Island 
Tool Co., accompanied by Mrs. Abbott, is 
attending the 34th triennial conclave of the 
Grand Encampment, Knights Templar of 
the United States, at Seattle. 

Manuel E. Rodrigues has made a complete 
rearrangement of his retail store at the cor- 
ner of Power and S. Main Sts. A new 
large plate glass front has been put in, new 
fixtures and stock increased. 

George F. Sawyer, of the Improved Seam- 
less Wire Co., has returned from a two 
weeks’ cruise on his power yacht, Roamer, 
around Block Island, Martha’s Vineyard and 
Marblehead with his family. 

Ford Moran, formerly assistant treasurer 
of the Gorham Mfg. Co., and family re- 
turned last week from a nine months’ cruise 
in southern waters in their yacht, Swordfish. 
Much of the time was spent in Florida. 

Charles H. Gay, a die sinker of 341 Bul- 
lock’s Point Ave., East Providence, filed a 
voluntary petition in bankruptcy in the Fed- 
eral Court here last Tuesday. He lists his 
liabilities as $2,017.25 and claims to have no 
assets. 

A fire starting in a vat of rosin at the 
plant of the American Emery Wheel Works’ 
storeroom, 235 Waterman St., early Thurs- 
day afternoon, slightly burned two members 
of the fire companies summoned. The dam- 
age to the property was slight. 

John J. Collins, of the publicity depart- 
ment of the Ostby & Barton Co., left last 
weck for a 15-day tour of duty at Fort 
Wright, Fisher’s Island, N. Y., as an aide 
on the staff of Col. Cyril L. D. Wells, com- 
manding the 243rd Coast Artillery. 

The stock, tools, fixtures, etc., of The 
Arrolyn Co., Inc., general jobbing and man- 
ufacturing jewelers, 333 Westminster St., 
this city, for several years past, were sold 
out at sheriff’s sale at auction last week to 
satisfy a judgment from the Sixth District 
Court. 

Roland & Whytcock filed a suit to recover 
$1,500 damages in an action in assumpsit in 
Superior Court on Saturday against the Rex 
Mfg. Co., alleging that on July 12, 1925, the 
defendant was indebted to the complainant 
for $857.50 on book account. 

On Tuesday of last week the Lorgnettes 
Co., Inc., 143 Summer St., this city, pur- 
chased at public auction the stock, tools, 
fixtures and other assets of the C. A. Wil- 
kinson Co., manufacturers of optical goods 
at 257 W. Exchange St. The price paid 
was approximately $8,000. 

Theodore B. Pierce, Archibald Silverman, 
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Arthur L. Young, Manton N. Coombs and 
Bernard M. Goldowsky were members of 
the committee of the Providence Chamber 
of Commerce for the 10th annual outing for 
inmates of the local orphanages and homes 
to Crescent Park last Thursday. 

Creditors and others interested in the af- 
fairs of the George H. Holmes Co. have 
been notified to file their claims against the 
concern with the permanent receiver, Harold 
S. Blake, on or before Sept. 1, 1925, which 
he shall allow or disallow on or before 
Oct. 1, with notice thereof on or before 
Oct. 15. 


James C. Doran & Sons have given a 
mortgage for $135,000 to the National Ex- 
change Bank on land and buildings at the 
corner of Elbow and Ashcroft Sts., also at 
Ship and Bassett Sts., but has discharged 
two mortgages for $50,000 and $144,000, re- 
spectively, on the same properties, held by 
the People’s Savings Bank. 


Among the firms and individuals of Provi- 
dence against whom City Treasurer Clar- 
ence E, Cary obtained judgment for non- 
payment of personal taxes were the follow- 
pea Adolph Hirsch, $7.32; George R. 
Lucas, $29.27; L. J. Hellman Co., $87.80, 
and Max Gertsacov, $17.07. The cases were 
heard before Judge Rueckert in the Sixth 
District Court, civil session. 


The State Mercantile Co., Inc., of New’ 
York, alleges in its bill of complaint filed in 
Superior Court on Saturday against Abra- 
ham Gershkoff, of this city, in a suit in 
assumpsit, that the defendant gave a prom- 
issory note for $634.87, under date of Feb. 4, 
1925, payable three months and 15 days after 
date, to the De Luxe Art Metal Co., which 
the latter indorsed to the plaintiff and which 
remains unpaid. Damages are set at $2,000. 

Fred B. Thurber, of the Tilden-Thurber 
Corp., will sail the Azor sloop belonging to 
Charles Marsden, of the American Yachting 
Association of New York, in the Larchmont 
to Gloucester race, which this year takes the 
place of the Bermuda race under the aus- 
pices of the Cruising Club of America, of 
which Mr. Thurber is one of the prominent 
members, having qualified by sailing the V- 
bottom 23-foot auxiliary yawl, Seabird, 
from Providence to Lisbon a few years ago. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Mr. Birnbaum, of Birn- 
baum & Kasper, San Francisco, Cal.; A. H. 
Loeck, of Carson, Pirie, Scott & Co., Chi- 
cago; Mr. Rosenberg, of Eppstein- Rosen- 
berg, Inc., Chicago; Emil Freyer, of Samuel 
Weinhaus Co., Pittsburgh, Pa.; Misses 
Bailey and Birkenbuhl, of the Marshall 
Field Co., Chicago; Mr. Levin, of M. Levin 
& Co., Philadelphia, Pa. 

Clarence M. Dunbar, of the Cook-Dun- 
bar-Smith Co., was a member of the party 
of New England Knights Templar who left 
last week to attend the 34th triennial con- 
clave of the Grand Encampment of the 
United States, to be held at Seattle. At 
Glacial City one of the party, Asa W. 
Jewett, of Newton, Mass., Grand Com- 
mander of the Grand Commandery of Mas- 
sachusetts and Rhode Island, died suddenly, 
and Mr. Dunbar returned with the body. 
By Mr. Jewett’s death Mr. Dunbar becomes 
head of the Knights Templar, as he is the 
Deputy Grand Commander of the Grand 

(Continued on page 89) 

































































































































































































James Geggis is visiting Portland, Mont- 
real and Meredith, N. H. 

Harry Nurenberg has just returned from 
an extensive trip through Vermont and 
Canada. 

Paul l'reedman, of the David Nemser Co., 
is at Lake Winnepesauke for his Summer 
holidays. 

Daniel W. Sovetts and family of Glens 
Falls, N. Y., called on the trade last week 
while on a pleasure trip in these parts. 

Charles Solomont, of Solomont & Ettin- 
ger, 5 Bromfield St., is recuperating after 
a minor operation and expects to resume his 
duties within a few days. 

John J. Kingsley announces that he has 
taken over the business and stock in trade 
of Lima-Fisk, Inc., 230 Boylston St. The 
complete stock of pearls, diamonds and plati- 
num jewelry is to be sold at greatly reduced 
prices. 

It was reported last week that the store 
at 267 Huntington Ave., in the new Hunt- 
ington building, had been leased to Joseph 
Small for a term of years, and that a 
jewelry and optical business would be con- 
ducted by the lessee at that location. 

H. Levin, of the Jewelers’ building, who 
was the guest of Norman Hayes at his 
Summer camp in Alton, N. H., surprised 
everybody by landing a small-mouth bass 
weighing nearly six pounds, the largest 
caught in 25 years in that neighborhood. Mr. 
Levin had a hard fight before he brought 
the fish to land. 

After a brief illness at the Homeopathic 
Hospital Fred Whilton, of Arlington, passed 
away last week. When taken to the hos- 
pital Mr. Whilton was not thought to be 
fatally ill, but spinal meningitis developed. 
His passing is mourned by the Boson trade, 
where he had a large circle of friends. He 
was one of the most optimistic and cheerful 
jewelers ever to visit the trade. He was 57 
years of age and belonged to the Arlington 
Masons. He leaves a widow and one son 
to whom the sympathy of the trade is ex- 
tended. 

Mabel F. Fogg, of Lynn, for many years 
bookkeeper in the employ of Starr C. Hew- 
itt, who took his life a few days ago be- 
cause of failing health, is the sole bene- 
ficiary under his will, which was filed at 
the Probate Court in Salem July 25. Mr. 
Hewitt left his entire estate to her, esti- 
mated at $20,000, all in personal pronerty. 
A niece and three nephews, the only heirs, 
are not mentioned in the will. A year or so 
before his death Mr. Hewitt announced that 
he was going to incorporate his business 
and make his employes the stockholders. 
The plan had not been completed at the time 
of his death. 

Having rounded out 25 years of most 
efficient service E. A. Bigelow, treasurer, 
FE. Howard Clock Co., has retired, much to 
the regret of the trade, among which he was 
extremely popular. Mr. Bigelow has been 
a pillar of strength and expert counsel to 
the company, whose affairs for a quarter of 
a century have been in his capable hands. 
His departure from that office removes a 
personality of inestimable value to the trade. 
Mr. Bigelow, however, retains his position 
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as a director, so that his interests in the 
concern will not be entirely severed. W. J. 
Elton, for years general superintendent of 
the plant at Roxbury, has been named to 
fill the position of treasurer. 

Bernard Ross, of Robinson’s, has been 
awarded $100 by the Jewelers’ Security Al- 
liance for his efforts which resulted in the 
arrest of a young girl of French appearance 
who several days ago obtained a diamond 
ring valued at $1,000 by substitution from 
Jason Weiler & Sons, and later sold it to E. 
B. Horn Co. for $200. The girl visited the 
Robinson’s store and endeavored to play the 
same trick with rings valued at $700 from a 
tray showed to her by Ross. He detected 
the attempted substitution and her arrest 
followed. The. Weiler ring was returned 
by Horn’s on payment of the $200 which 
they had given the girl. Lawyers for H. P. 
Hood Co., where the girl was a former em- 
ploye, appeared in the case in behalf of 
the defendant. 

Shortly after 11 o'clock the morning of 
July 25 a young man smashed a hole in the 
plate-glass showcase at the foot of the stairs 
leading to the store, up one flight, of Jason 
Weiler & Sons, Washington St., reached in 
and took several thousand dollars worth of 
jewelry and made his escape by slipping 
under the turnstile of the Franklin St. exit 
of the Washington St. tunnel. He dropped 
a bracelet valued at $2,500 on the sidewalk, 
which was recovered by officials of the com- 
pany, summoned from upstairs by the 
burglar alarm. Witnesses say the man 
wrapped the jewels in a handkerchief and 
put them in his pocket. Several people 
gave chase but could not catch him. The 
officer whose station is at Franklin and 
Washington Sts. said that he had been ob- 
serving a suspicious person at the corner of 
Bromfield St. since 8:30. He had just left 
the scene for a moment when the man made 
his successful attempt. In the Winter, two 
years ago, a similar break was made by a 
man with an ice-pick. Mr. Weiler said that 
the jewels in the showcase were worth sev- 
eral thousand dollars. A large number of 
the jewels were saved. 














Adolph Siegrist, jeweler from La Grande, 
with his family, has been registered at the 
Benson Hotel this last week. 

A voluntary petition in bankruptcy has 
been filed by the Peacock Jewelers, Inc., con- 
ducting a retail store at 171 Broadway. Ac- 
cording to the schedules filed with the peti- 
tion the liabilities amount to $4,081 and assets 
are listed at $2,637. 

Fate seems to have seiected the jewelry 
store of Oscar Korber at 4th and Alder Sts. 
for a shining mark. About three weeks ago 
Mr. Korber’s stock was damaged to a con- 
siderable extent by a fire in the building 
which he occupies. Sunday morning, July 19, 
a woman autoist, in an effort to avoid hit- 
ting two pedestrians, drove her sedan up 
onto the sidewalk and into the plate glass 
window of the Korber shop. She was not 
arrested, but the police allowed her to settle 
directly with Mr. Korber for his shattered 
window. 
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C. L. S. Read, of William Kendrick’s 
Sons, is enjoying a sojourn, part of his 
time being put in at West Baden, Ind. 

William Geiger, of G. F. Geiger & Sons, 
who has been ill at Asheville, N. C., for 
some time past, has been improving, has 
taken on 20 pounds, and is looking much 
better. 

H. H. Newmark, of the Gem Jewelry 
& Novelty Co., Louisville, is offering one of 
the golf trophies at the Standard Club this 
year, qualifying round having just recently 
been played. 

Oscar Sales, Louisville jeweler, has re- 
cently purchased a strip of land in the west- 
ern part of the city, a part of the Doer- 
hoefer estate, and has announced plans for 
erecting 20 homes on this property in the 
immediate future. 

Not many visitors are coming into Louis- 
ville at the present time account of the 
vacation season, new samples, etc. Among 
the more recent vistors were L. M. Frank, 
of the Buffalo Jewelry Case Co., and Au- 


gust Leidgeiser, of The Matthews Co, 
Newark. 
Mitchell Roth, of David Roth’s Sons, 


Market St. jewelers, was very well pleased 
with excellent attendance at the annual 
Market Street Merchants’ Association pic- 
nic for the general public, held at Fontaine 
Ferry Park, on July 23. Mr. Roth is presi- 
dent of the association. 

Out in the State there is better business 
reported in the agricultural district, and the 
eastern Kentucky coal fields are showing 
greater activity, more money and _ better 
business. The western Kentucky coal fields 
have been dull for a long time, but are 
showing some improvement. 


3rainard Lemon, president, and N. C. 
Ament, vice-president, of Lemon & Son, 
Louisville, accompanied by their wives, left 
for New York a few days ago, having ar- 
ranged to sail on the Aquitania for Eng- 
land, where they will spend several weeks, 
Mr. Lemon being on one of his regular 
trips after English antiques. 

July business with the Louisville jewelry 
trade has been somewhat better than had 
been anticipated, and dealers are feeling 
quite cheerful over the general situation. 
The writer noted with interest that there 
were customers in several stores visited, and 
that those going out were being replaced 
with fresh ones. In fact, there is better 
business being done than is normally the 
case for the season. Watchwork, engrav- 
ing and manufacturing lines continue fairly 
active. 

News was received a few days ago from 
New Albany, Ind., across the river from 
Louisville, of the death there of David W. 
Magness, 89 years of age, jeweler, who died 
after a week’s illness at the home of his 
daughter, Mrs. Edwin Kahl. Mr. Magness 
at various times was connected with the 
Endrirs, Rickmeyer and Bradford jewelry 
stores, and later in business for himself. 
He was a native of Baltimore, coming to 
Louisville as a boy, and later going to New 
Albany. Another daughter and one son 
survive. 
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Harry Kip, representing H. F. Barrows & 
Co., Attleboro, Mass., has been visiting the 


trade here. 

F. A. Johnson, representing Joseph Fahys 
& Co., New York, has been making an ac- 
tive canvass of the trade in Philadelphia. 

Morris Rosenbloom, of the Philadelphia 
Jobbing House, 715 Sansom St., has left on 
an extended trip through the west, combin- 
ing business with pleasure. 

Mrs. Michael Ballen, wife of the well- 
known Sansom St. diamond broker, is con- 
valescing nicely after an operation for the 
removal of her tonsils and adenoids at a 
hospital here. 

G. William Eberman, retailer, Bethlehem, 
Pa., has been in the wholesale district look- 
ing over the offerings, and H. B. Stratton, 
of Bordentown, N. J., has also been in town 
on the same mission. 

Philip Rosnov, son of M. Rosnov, San- 
som St. wholesaler, who returned to the 
store a comparatively short time ago after 
a long illness, has had a relapse and has been 
ordered to the Catskill Mountains for a long 
stay. 

Taken in a raid of underworld characters 
ordered by General Butler, Director of Pub- 
lic Safety, Salvatore Corillo is held for the 
police of Camden, N. J., who accuse him of 
heing implicated in the robbery of a jewelry 
store. 

In the bankruptcy case of Philip Salonic, 
trading as the Acme Jewelry Co., Arch and 
12th Sts., Thomas K. Goldenberg, the re- 
ceiver appointed by the Federal Court, has 
beeu granted leave to sell the assets for what 
they will bring. 

Mr. and Mrs. J. H. Mednikow, of Mem- 
phis, where Mr. Mednikow is a promineat 
wholesale jeweler, have gone to Atlantic City 
for a month, following a long visit with 
Harry Paul, a relative, also in the jewelry 
business on Sansom St. 

Harry Pasikow, retailer, 3131 N. Front 
St., is carrying out a long cherished ambi- 
tion by having extensive alterations and im- 
prevements made to his store and display 
window, which will make it one of the best- 
arranged jewelry stores in his neighborhood. 


S. Lesse & Sons, Sansom St. jewelry 
manufacturers, have installed a _ burglar 
alarm siren, and its test the other day 


brought every merchant in the jewelry dis- 
trict out, as well as a small army of police- 
men and private operators. There was gen- 
eral relief when it was found the alarm was 
not for a holdup. 

L. P. White has been giving his friends 
at the Wellwood Club, on the Maryland 
Eastern Shore, an example of how the 
“tired business man” rests when he has the 
opportunity. Mr. White, by the way, will 
celebrate another birthday at the Wellwood 
Club on Aug. 9, and invitations to the party 
are eagerly awaited. The exact number of 
the birthday is not stated. 

Fannie Steinman, who traded as the Stand- 
ard Jewelry Store, 919 South St., and filed 
a voluntary petition in bankruptcy on 
Jan. 23 of this year, has just been discharged 
from bankruptcy in the Federal Court here. 
In her petition the liabilities were stated as 
$3,399, with assets, principally stock and fix- 
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tures, of $297. Walter C. Douglas, Jr., was 
referee in the case and did not oppose the 
petition for discharge. 

I. Friedberg, watchmaker to the trade in 
the Legar building, is receiving congratula- 
tions of his friends on his escape from seri- 
ous consequences in an encounter between 
his motor car and a large truck in which 
the latter got the worst of it. The truck 
was taken to the “hospital” and Mr. Fried- 
berg to the station house, where he was 
quickly released when it was shown he was 
not to blame for the collision. 

A suave elderly man, who posed as a 
renovator of antique jewelry, has left the 
city and is being sought by the police on 
complaint of many persons, including one or 
two jewelers whém he swindled out of the 
price of a passage to Rome on a Holy Year 
pilgrimage. He established an office in a 
downtown building and is said to have ob- 
tained money from several hundreds of per- 
sons anxious to make the trip. 

Schorr & Herbst, retailers, who only a 
few months ago moved their store from 11th 
St., near Chestnut, to 831 Chestnut St., 
where they fitted up a handsome establish- 
ment, are obliged to move again because of 
the tearing down of the building to make 
room for the addition tc Gimbel Bros.’ de- 
partment store. They have obtained a fine 
location at 6 N. 13th St. 

Members of the Philadelphia wholesale 
trade and many retailers learned with re- 
gret of the sudden death last week of J. W. 
Mussina, one of the best-known retailers of 
Pottsville, Pa. Mr. Mussina left his store 
to go to his home in apparently good health, 
but had gone only a few steps when he was 
seized with a heart attack and died as he 
was being taken back to his place of busi- 
ness, 

J. J. Cohen, diamond dealer, 1011 Chestnut 
S, has sailed for Europe on the Resolute 
on his annual diamond-buying trip, which 
will be extended this time to Labor Day, 
and will include Germany, France and Eng- 
land, as well as the diamond centers of Hol- 
land. Jn addition to his own hunt for the 
best there is in gems and pieces of jewelry, 
Mr. Cohen will execute a number of large 
orders for his patrons. 

The “Three Musketeers of Sansom 
Street.” as Maurice Mintz, Alex Lopatin 
and I. Shifren are known in the trade, have 
decided that week-ends at the shore are not 
enough and now are driving back and forth 
daily from Atlantic City. Leaving their 
quarters in one of the largest hotels in the 
resort at an early hour they speed here, 
keeping a sharp eye out for traffic “cops,” 
and return over the same route, arriving at 
the shore in time for dinner. 

Hyman Dubrow, son of I. Dubrow, South 
St. retailer, who was shot in the side while 
fighting off three bandits who entered his 
father’s store, has been obliged to return to 
the Pennsylvania Hospital, which he had left 
when the wound had apparently healed. 
Neighbors tendered him a reception in trib- 
ute to his heroism in resisting the bandits 
and saving diamonds said to be valued at 
$60,000 by closing the safe door under the 
points of the bandits’ pistols, but the recep- 
tion was hardly over when the wound re- 
opened. 

Jacob Luxenberg, a veteran jewelry re- 
tailer, Houtzdale, Pa., has sold his business 
to his brother, Simon, of Osceola Mills, and 
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plans a retirement after 40 years in business 
in that town. He and Mrs, Luxenberg plan 
to travel extensively for a year and then 
settle down in Philadelphia, where one of 
his sons is a student in the medical school 
of the University of Pennsylvania and an- 
other a graduate of the same institution. 
Mr. Luxenberg is proud of the fact that he 
started in the jewelry business as a peddler, 
and now retires from one of the largest de- 
partment stores in that section of Pennsyl- 
vania, the jewelry section being its principal 
feature. 

Furman L. Shaw, jeweler, Camden, N. J., 
just across the river, is having the front of 
his store in the Broadway and Federal St. 
section extensively remodeled and enlarged. 
The changes include an entirely new store 
front of fancy cut stone and faced brick, 
while an alley between his store and an ad- 
joining building will be closed and its space 
added to the interior of his store, increasing 
its width to 20 feet clear. The improve- 
ments permit of two bulk windows, instead 
of one as now, and these will be fitted up to 
permit of attractive displays. Mr. Shaw 
has been in the jewelry business in Camden 
for 35 years and is well and favorably known 
in the Philadelphia trade. 











Edward Leininger, vice-president of the 
New York State association, returned Fri- 
day from the Albany convention, returning 
by way of the Catskills, Oneonta, Bing- 
hamton, and the southern route to Buffalo. 

Charles M. Jerge, who has been for years 
located at 2194 Fillmore Ave., moved last 
week into his new store at Fillmore Ave., 
occupying one-half of a brick structure 
which he erected last Spring. Mr. Jerge’s 
store is one of the most attractive of any 
that can be found in outlying communities. 

Otto Jassoy, retail jeweler at 694 Main 
St., was more fortunate than some of the 
other victims of F. William MacKenzie, 
who floated a number of worthless checks 
in this city within the past two weeks. Mac- 
Kenzie came here recently, and through his 
ability as an expert golf player gained the 
confidence of a number of prominent mem- 
bers of the Buffalo Country Club. He then 
proceeded to float a number of worthless 
checks, one of which Otto Jassoy accepted 
as payment for a $1,250 diamond ring. 
When Mr. Jassoy discovered that the pur- 
chaser had no account in the bank on which 
the check had been drawn, he wended his 
way to the Country Club and relieved Mac- 
Kenzie of the ring. 








Plainville, Mass. 


The Whiting & Davis management is very 
optimistic over the business outlook for the 
coming Fall. 

Schofield, Melcher & Schofield closed its 
factory last Friday night for the usual Sum- 
mer vacation period. 

Mr. and Mrs. J. Englebert left last Friday 
for New York, where they will spend a few 
davs and from there will take a trip up the 
Hudson. 































































































Mrs. Halvor Holte visited with friends in 
Seattle recently. Mr. Holte is proprietor 
of a jewelry store at South Bend, Wash. 

Local jewelers are greeting many old 
friends in the trade who are here for the 
36th annual triennial conclave of the 
Knight’s Templars, July 28, 29 and 30. 

Dr, Maxwell Silver, of Detroit, has been 
a visitor at the home of I. Lachman, of the 
I. Lachman & Sons Co., wholesale jewelers, 
while attending the Elks’ convention in this 
city. 

David Levy, proprietor of the Crescent 
Jewelry Co., First Ave. and Seneca St, 
has moved to 1007 Third Ave., where his 
jine will cover jewelry, leather goods and 
Joan business. 

K, L. Sheets, formerly a watchmaker with 
the Anderson Watch Co. in the Lumber 
Exchange building, has taken a_ position 
with Arne Sunde, Westlake Ave, jeweler, 
in the same capacity. 

Henry Karfstedt, formerly a jeweler in 
the University District, who closed out his 
shop some months ago, is opening a new 
retail store in the new Ajax Drug Store 
building at Seventh Ave. and Pike St. 

Mrs. Luella L. Richardson, who assists 
in her son’s jewelry shop, Richardson’s, Inc., 
on Second Ave., is on a pleasure trip to Mt. 
Rainier. She returned recently from Cali- 
fornia, having made the trip by auto. 

Frank Feinberg, of Chicago, a jewelry 
auctioneer, was in Seattle recently on a 
visit. He reports business conditions 
throughout the middle west showing a sub- 
stantial improvement in the last few months. 

Bob Jacobson, of the auction firm of 
Krugman & Jacobson, Seattle, is conducting 
an auction sale for the Wells Jewelry Co., 
Centralia, Wash. He reports good results 
from the sale and announces that he will be 
back in the city shortly. 

A plate glass window covering a full 
double decked display window in Maurice 
Green’s jewelry store was broken a few days 
ago during the night. The cause of the 
damage is unknown and no jewelry was 
taken from the window. 

Charles Larne, Third Ave. and Union St., 
jeweler, who specializes in agate cutting, 
has taken a lease on the quarters formerly 
occupied by Gus Cohn at 1404 Third Ave., 
and will open a second store there about 
Oct. 1. Fixtures already in the store will 
be used. 

H. Golub, junior member of the firm of 
S. Golub & Son, manufacturing jewelers, 
1412 Second Ave., sprained his knee re- 
cently and has been walking by means of 
crutches. He is well on the way to re- 
covery and will be on his feet again in a 
week or two. 

D. W. Thomas, head of the firm of D. 
W. Thomas, Inc., wholesale jeweler, and 
Otto Geisert, head salesman for that house, 
sailed from New York on July 23 for a 
six weeks buying trip in Europe. They 
will visit Switzerland, Germany, France, 


Austria, England, Czecho-Slovakia and 
Belgium. 

M. C. Petersen, of Petersen Bros., 
wholesale dealers in watch materials, 


Holland building, returned this week from 
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a business trip to Spokane, Wash. He re- 
ports an exceptionally good harvest in 
progress there and the merchants anticipat- 
ing substantial business this Fall and 
Winter as a result. 

Henry Hensel, local jeweler, who for 35 
years has had a shop on the second floor 
of the Hinckley building, is moving to a 
street floor location at 1518 Third Ave. 
The building in which the shop has been 
located is to be torn down for a new struc- 
ture. The new location is in the center of 
the new retail district and is larger in size. 

A window display at the S. Friedlander 
& Son store last week attracted attention 
and caused no little amusement. The jewelry 
display was centered abgut a miniature 


band, each musician being a monkey in 
bright colored uniform. The big drum 


carried the name of the band, “Scopes Jazz 
Artists.” Henry W. Stohlton prepared the 
display. 

Harry Deutsch, of Hammel-Riglander & 
Co., New York, visited the trade in this 
city last week on his regular sales trip. 
Louis Roth, of the wholesale firm of that 
name, accompanied by Mrs. Roth, visited 
the trade in this city recently and expressed 
himself as much impressed with the im- 
provement shown in business in this section 
recently. 

Morris Liff, eastern representative of the 
wholesale firm of D. W. Thomas, Inc., 
Holland building, has just returned from an 
extended sales trip in his territory which 
took him as far east as Bangor, Me., and as 
far south as Miami, Fla. He will be in the 
home office until Sept. 1 following which 
date he will leave for a four months’ trip 
in the east. 

An exceptionally elaborate group of 
trophies to be awarded for competitive 
drills by the Knight Templar drill teams at 
the end of the 36th triennial conclave here 
July 28, 29 and 30, have been supplied by 
Seattle firms. O. B. Joseph, chairman of 
the badge and souvenir committee, and 
Homer, Carroll, of Carroll’s jewelry store, 
vice-chairman, drew the specifications. 

Maurice Green is keeping crowds before 
the window of his retail store on Union 
St., with a miniature reproduction of the 
welcome arch built over Second Ave., at 
Marion St., in honor of the Knight 
Templars. The arch is of papier mache and 
painted in the imitation of stone. A shield 
on either side of the arch is lighted from 
the rear and miniature Knights guard an 
illuminated cross at the top of the arch. 

C. G. Sutherland has installed a new 
two-dial street clock in front of his store 
at 512 Pike St. The clock was purchased 
from the Joseph Mayer Co. Mr. Suther- 
land has the distinction of being the only 
jeweler in the city who for seven years has 
not missed a day from his shop. He does 
his own office work on Sundays and the 
other six days a week handles the retail 
trade of the store and does the bench work. 

J. K. Coffin, who is associated with his 
brother, C. B. Coffin, in a jewelry shop on 
406 Pike St., one of the oldest in the city, 
has returned from a business and pleasure 
trip to Ketchikan, Alaska, where he has an 
interest in a fox farm. C. B. Coffin pre- 
fers his vacation in week-end fishing trips. 
Business in this shop shows a small advance 
over the volume registered at this time last 
year, according to C. B. Coffin, who is 
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optimistic about the outlook for Fall and 
Winter business. 

Gus Cohn, second vice-president of the 
Washington State Retail Jewelers’ Associa- 
tion, and the oldest credit jeweler in the 
city, moved this week from his old location 
at 1404 Third Ave., to new quarters at 142] 
Fourth Ave. The new location is larger 
and affords two roomy display windows, 
New fixtures have been installed through- 
out the new store and additional help en- 
gaged. Finishing of the rear room of the 
new store is still in progress and the official 
opening of the store will not be held until 
the end of the week. 

The Washington State Retail Jewelers’ 
Association is in the midst of the most ex- 
tensive organization campaign ever instituted 
by that body. The State has been divided 
into eight districts and members of the 
association in each town of the State will 
aid special delegates from the larger towns 
who will visit them in an effort to make the 
State membership 100 per cent. W. J. 
Hindley, secretary of the State association, 
accompanied by Noyes Talcott, president of 
the organization, made a trip to Tacoma last 
week where they were assisted by A, 
Mahncke, Tacoma jeweler, in organizing 
that city for the national association with 
the exception of a single jeweler. Teams 
will visit other sections of the State during 
the Summer for members of the local and 
national associations. 

C. R. Jewelers, formerly located in 
second floor quarters in the McDermott 
building on Pike St., is now established in 
pretentious new rooms on the street floor 
at 1309 Fourth Ave. All new fixtures of 
mahogany have been installed. Wall cases 
and paneling of side walls are also of this 
wood with the remainder of the walls in a 
deep cream finish. The repair department 
of the store is located in the rear of the 
store and a full mezzanine floor is used 
for a manufacturing department. This shop 
is fully equipped with every line of ma- 
chinery for the manufacture of platinum 
and silver jewelry for the retail trade. C. 
Ranning and C, Christensen, proprietors of 
the store have been awarded medals for 
excellence of work in jewelry manufacture. 
One medal was awarded: by the Danish 
government at Copenhagen and the other 
at a Portland, Ore., exposition. Light 
fixtures in the main store are of unusual 
design being constructed entirely of metal 
with chains supporting them from _ the 
ceiling. They were especially designed and 
executed for the store. 

Sam Weisfield is back in the Weisfield & 
Goldberg store, 308 Pike St., after an ex- 
tended trip which he began four months 
ago. During that time he visited the 
principal cities of the United States and 
made a trip to Alaska. He combined 
pleasure with the business of investigating 
the credit methods of the jewelry stores in 
the cities which he visited. That business 
in the northwest is as good or better than 
in any section he visited, is the statement 
of Mr. Weisfield. While the majority of 
local jewelers report a slight increase in 
business this year, the greater number in 
other localities have only broken even or 
have shown decreases, he says. “I am con- 
vinced that the credit business is here to 
stay but it must be standardized,” said Mr. 
Weisfield. “Stores all over the country 
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are using the credit system, some of them 
gre over-organized while others are under 
systematized and in many cases both are 
making a profit. Co-operation and the ex- 
change of ideas to standardize the business 
and perfect it throughout the country, is 
the most crying need of the jewelry 
business.” 

The June wedding ring business was better 
this year than last and has lapped well over 
into July, according to the retail and whole- 
sale jewelers in the city. While statistics 
from the city clerk’s office showed a con- 
siderable decrease in the number of licenses 
purchased, the number of rings bought was 
higher. Credit business and special offers 
are credited with some of the business. 
Combinations of wedding and engagement 
rings at special prices offered by several 
credit houses, brought a good deal of trade. 

Thousands of tourists who are visiting the 
city this Summer are making the curio 
business exceptionally good. Department 
stores have installed curio departments in 
conspicuous sections for the Summer and 
jewelry houses are doing a good volume of 
business. Approximately 75,000 persons 
from out-of-town are in the city attending 
the Knight Templar Conclave and next 
month the Pacific Northwest Merchants 
Exposition is expected to attract an equal 
number from out-of-town. With this im- 
petus and the optimistic outlook for Fall 
and Winter, the year is expected to be a 
record one. Lumber mills throughout the 
country are running full time and night 
shifts are being used for the first time in 
many factories. The leather goods and 
novelty business is one of the leading ones 
these months, it is reported by dealers. 
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TRADE CONDITIONS 


Retail jewelers of Evansville and other towns in 
southern Indiana repcrt that their trade has been 
picking up gradually for some time past and that 
they are looking for a steady trade the balance of 
the Summer and Fall months. Reports from the 
tural communities are more assuring than they 
have been for some time past and it is believed 
that trade in almost all lines will show a marked 
improvement a little later on this year, due to the 
fact that farmers have bumper crops and will have 
more money to spend after the corn crop has been 
harvested and sold in the Fall. Collections are 
better than they were on the first of the year. The 
wholesale jewelers say that their trade is looking 
up a great deal now and that they are looking for a 
brisk Fall business. 





T. C. Bayse, retail jeweler, Rockport, 
Ind., has returned from a business trip to 
Chicago and Indianapolis. 

_Charles Artes, of the Charles F. Artes 
Co., Inc., 321 Main St., this city, is back 
Irom a business trip to Indianapolis. 

The pear] button factory at Mt. Carmel, 
Ill., has been operating on fairly good time 
all Summer, and most of the shells used in 
the plant are gotten from along the Wabash 
river, 

Mose Gans, who for many years was vice- 
President and manager of I. Gans & Co., 
wholesale and retail jewelers of Upper 1st 
St, this city, has returned from a business 
trip to New York. 

H. H. Tislow, retail jeweler, Petersburg, 





THE JEWELERS’ CIRCULAR 


Ind., who is in Wisconsin with his family 
enjoying a fishing trip, has sent some fine 
fish to his friends in Petersburg. He will 
remain in Wisconsin for several weeks 
more. 

Carl Stocking, who owns and operates 
a retail jewelry store on Division St., this 
city, was in Spencer county, Ind., a few 
days ago as the guest of friends and rela- 
tives. Mr. Stocking was born and reared 
in Spencer county. 

The button factory at Leavenworth, Ind., 
occupying the old court house building of 
Crawford county, is being operated on 
steady time now, and the management re- 
port they are getting shells from lower 
Ohio river points. 

John P. Chrisney, handler of clocks and 
jewelry, Chrisney, Ind., and a member of 
the Indiana State legislature from Spencer 
and Perry counties, was in Evansville on 
business a few days ago. Mr. Chrisney is 
well and favorably known to the retail trade 
of southern Indiana. 

Floyd Nester, of the Heinzle & Nester 
Co., retail jewelers, Boonville, Ind., was a 
business visitor in Evansville recently and 
reported that many of the large coal mines 
of that section are getting ready to resume 
and that this was expected to make gen- 
eral business conditions a great deal better. 

Local retail jewelers are planning, along 
with the other retail merchants of the city, 
to give a large Fall pageant with the view 
of attracting a I6t of out-of-town trade to 
Evansville in the Fall. While the date of 
the pageant has not been fixed, it probably 
will be held some time in October. Local 
merchants will vie with each other in their 
elaborate window displays. 

Felix O. Dolfinger has been named to 
succeed the late Nathan Ichenhauser in the 
position of sales manager for the Ichen- 
hauser Co. at 107 S. Ist St., this city. M. 
Dolfinger spent his early days in Louisville, 
Ky., where he became a member of J. Dol- 
finger & Co. He has been in the employ ot 
the Ichenhauser Co. for the past 26 years. 
He formerly was sales manager for the 
company, having Kentucky as his territory. 
The Ichenhauser Co. deals in glassware and 
queensware and do business among the retail 
jewelers of the States of the central west. 








Allentown. Pa. 





Carl H. Schnurman, of the Allentown 
Jewelers’ Supply Co., his wife and two 
daughters, Eleanor and Dorothy, are spend- 
ing the week in New York City sight- 
seeing. They made the trip by auto. 

The impending hard coal strike is caus- 
ing jewelers in the anthracite region no 
little apprehension. One jeweler from that 
section voiced his opinion recently that 
should a coal strike materialize, it will 
cause much suffering and hardship, if not 
bloodshed, in the mining regions. 

J. Wood Mussina, 1809 Howard St., 
Pottsville, a well-known jeweler and 
optician employed by J. M. Clawson, was 
seized with a heart attack as he came out 
of the store of J. Herman Rabenau on W. 
Market St., about 7:15 o’clock Monday, 
July 20, and expired before medical help 
could be summoned. 

Tuesday, July 21, observed 


was as 
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Community Shopping Day, when merchants 
in all lines offered exceptional one-day 
bargains. Many local jewelers participated 
in the event. This is an annual event, and 
is sponsored by the local newspapers who 
furnish window cards, banners, etc., with- 
out charge to those merchants who adver- 
tise in the several newspapers. 

The following manufacturers’ represent- 
atives are calling on the trade in this lo- 
cality: John Watson, L. E. Waterman 
Co.; H. B. Deans, Allsopp Bros.; Samuel 
S. Bordow, William A. Rogers, Ltd.; T. 
Burke, Tuskeloid Co., Inc.; Michael M. 
Goldberg; Joe Klein, Shiman Bros. & Co., 
Inc.; Richard S. Redfield, Kohn & Co.; 
J. J. Horton, International Silver Co. 

Dr. E. J. Faust, of the jewelry firm of 
Faust & Landes, and one of Allentown’s 
foremost ’cello players, journeyed to New 
York this week to have appraised an old 
‘cello that has just come into his possession. 
Ira H. Landes, of the firm of Faust & 


Landes, jewelers, now residing in the 
Landes Apartment, 723 Walnut St., will 
move shortly into his handsome new 


residence just completed in the West End. 
His new address will be 1834 Hamilton St. 











N. P. Landay announced on Monday that 
he has withdrawn from the firm of Light 
& Landay, 705 Liberty St., having dissolved 
his partnership with Mr. Light. 

Emanuel Grafner, of Grafner Bros., and 
the members of his family, who have been 
on a visit to the Thousand Islands and New 
York, returned this week to Pittsburgh. 

Emil Freyer, of the Samuel Weinhaus Co., 
spent several days of last week in Provi- 
dence, R. I., regarding cuts, etc., to be used 
in the issue of that concern’s forthcoming 
catalogue. 

J. Clare Crawford has been placed on 
some of the important committees of the 
Pittsburgh Advertising Club, Mr. Crawford 
being chairman of the retailers’ and whole- 
salers’ committees of that organization. 

Pittsburgh jewelers are still talking about 
the good time they had at the Pennsylvania 
retail jewelers’ convention, and Pittsburgh 
merchants continue to receive letters from 
jewelers who visited Pittsburgh at that time. 

A. A. Gillespie, who was in California 
during the earthquake, was only two days 
out of Santa Barbara when the big shake 
razed a large portion of that town. He 
stopped at the hotel where several persons 
were killed when the walls of the hostelry 
fell out. 

The Pittsburgh Association of Credit Men 
will hold their annual picnic and outing at 
Wexford Grove, Saturday, Sept. 19, and it 
is certain that a number of jewelers wilt 
help to swell the crowd. The spot chosen 
is a delightful place about 15 miles from 
Pittsburgh. 

Israel DeRoy recently celebrated the 55tlr 
anniversary of his marriage, the day being 
spent quietly in this city with his beloved 
wife. Mr. DeRoy did not want his friends 

eto know anything about it, but about 100 
did not forget it and remembered the couple 
by sending letters, telegrams and flowers. 
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Are Jewelers People > 
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When one hears the argument advanced by interested publishers 
that a monthly is all that a jeweler has time to read, a stranger 


might wonder if jewelers are people. 


T@OT@ 


As all of us know, however, they read their daily newspapers as 
do other millions of people—they are up and about their business 
like other merchants—they are as keenly alive for their trade news 


as any other group of retailers. 


Jewelers want their trade news just as soon as they can get it— 
when it is fresh, not warmed over. To figure otherwise would be 
absurd, and a slight to their intelligence as well. 


In The Jewelers’ Circular they get their news first—from one to 
four weeks before it appears in the monthly papers. ‘There is no 
disputing this fact. There can be none, for the evidence itself is 
absolutely convincing—it has been an established fact for over a _ 


generation. 





Because of its news The Jewelers’ Circular 
is read by practically all the trade. 


Because it so thoroughly covers the trade it 
is the only paper an advertiser needs to use. 


THE JEWELERS’ CIRCULAR PUBLISHING CO. 
11 JOHN STREET NEW YORK CITY 
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EN in every line 


Again the te d 
. of business an 
ig ia profession have their 


particular “jinx,” or 
bete noir, and in the publishing business it 
is the dread of the typographical error that 
makes the editor’s hair prematurely gray. 
No publication, no matter how carefully 
edited it may be, can entirely escape the 
typographical error at one time or another, 
and THE JEWELERS’ CIRCULAR is no excep- 
tion to the rule. Sometimes these errors are 
serious and sometimes laughable in the effect 
they produce, and it is in the latter category 
that we must place the slip of the com- 
positor which made the heading of the edi- 
torial last week read, “Traffic Court Widens 
the Definition of Jewelry.” 

Of course, anyone reading the editorial 
(which told of the opinion of the Attorney 
General to the effect that the new decisions 
of the Customs Court of Appeals had 
brought many articles under the jewelry 
paragraph that were not heretofore so con- 
sidered) would naturally understand that it 
was the Tariff Court that was referred to, 
but the reader who only reads head lines 
may have been somewhat puzzled and to 
him the explanation herewith is made. If, 
however, his surprise at the idea that the 
Traffic Court might have some jurisdiction 
over jewelry, and a jewelry definition was 
sufficient to make him read the editorial, the 
error may not have been entirely harmful. 
There is little doubt that the decisions re- 
ferred to will have an effect. on certain arti- 
cles now classified as jewelry, which on the 
one hand may show a decrease in their im- 
portation, or on the other hand an increase 
in price, and the knowledge in the facts that 
cause this change may be of some advantage 
to the trade. 





Some Facts on the i the last issue of 
Great Diamonds THE JEWELERS 
Circutar (July 22) 
of the World was published the first 
instalment of a series of articles on “The 
Great Diamonds of the World,” which has 
been prepared as a result of requests from a 
number of our readers for some facts about 
history of famous gems that have been 
iprominent and known to the public for many 
years. The instalment last week took up 
one gem, the great “Cullinan,” with illus- 
trations on the cover of the stone as it ap- 
peared in the rough, and also of some of 
the larger gems which have been cut from 
it. But the instalment in this and subse- 
quent issues will not be confined to a single 
diamond, but will take up several, giving an 
illustration of each gem and sufficient facts 
about its history that the jeweler or the 
jeweler’s clerk will get an idea of its origin, 
size and characteristics. 

In the installment this week, on pages 43 
and 45, appear some facts about the “Jubilee” 
diamond, the “Star of South Africa,” the 
“Koh-i-nor,” the “Nassak,” and the “Great 
Mogul.” Illustrations of the “Koh-i-nor” 
show how it appeared in the old cutting, as 
well as in its present form. The next in- 
stalment will contain illustrations and de- 
scriptions of the history of such diamonds 
as the “Regent,” the “Empress Eugenie,” 
“Orloff,” “Hope,” “Pasha of Egypt” and 
“Star of the East,” while later instalments 
will tell of the “Pigott,” the “Florentine,” 
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“Shah,” the “Sancy,” “Dresden’s diamond,” 
the “Dresden Green diamond,” the “Stew- 
art,” the “Polar Star,” the “Star of the 
South” and several others. 

The illustrations used in these articles 
were not made from photographs of the 
gems themselves, but from glass models of 
these gems, which were made for exhibition 
purposes. That is why some gems no longer 
in existence are apparently seen in photo- 
graphic reproduction, such as the “Koh-i-nor” 
in its old shape and the “Great Mogul,” 
which is known only through tradition, 
the models of both of which were made in 
glass from descriptions. 

In the history of these diamonds, pub- 
lished in various textbooks, there is much 
romance weaved in with the facts, as well 
as much surmise and theory. In the few 
words given about the diamonds in these 
articles, the romance, surmise and theory 
have been in most cases discarded, and we 
have related simply such facts as seem to 
have been established as authentic. 





CTING under the 

authority given 
him at a_ general 
meeting held in New 
York, June 2, which was attended by over 
50 delegates representing about 20 leading 
organizations in the trade, President Broth- 
erly of the American National Retail 
Jewelers’ Association, who presided at this 
meeting, has named the committee to for- 
mulate a program and plan for a general 
trade council. This council is to be formed 
for the purpose of obtaining co-ordination 
and co-operation among the various branches 
of the industry, survey the general field of 
production and distribution in the jewelry 
lines and work out plans how best the in- 
terests of the entire trade may be served by 
its organizations and members. A _ report 
of the meeting at which it was decided to 
form this trade council appeared in THE 
JEWELERS’ CircULAR of June 10 and as was 
then stated, it is expected that the council 
when formed will first take up the question 
of ways and means to aid in a business re- 
vival of the industry. 

The task of the committee on whom the 
preliminary work devolves is a great and 
important one and, consequently, President 
Brotherly, on whom the work of naming 
the members was placed, had to give much 
thought to the selection of its personnel, 
that he might obtain men competent for the 
work who had the time, ability and willing- 
ness to serve. The names he has selected 
and which appear on another page of this 
issue, will no doubt meet with general and 
hearty approval because they are nearly all 
men of not only long experience in the 
branches of the industry which they repre- 
sent but who are also familiar with the 
trade problems that confront our industry 
as a whole. Most of them are men who 
have never hesitated to sacrifice time and 
effort in work for the benefit of the trade 
and they have earned the confidence of their 
fellow members in the industry by the com- 
petence, integrity and public spirit they have 
shown in the past. 

With such a committee in charge of the 
preliminary work, the trade can have reason 
to expect a plan of co-operation among our 
associations that will meet with general ap- 
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proval and if any solution is to be foung 
for the conditions which confront us now 
and which have to be met by concerted trade 
action, the trade leaders who have been 
appointed on this committee have the ability, 
intelligence and experience necessary to for. 
mulate a basis on which such a solution may 
be worked out. 





Diamond Imports DESPITE the re. 


Held Up Well ports of small 
purchases of diamonds 


During May by American cutters 
and importers that are coming to us from 
Amsterdam and Antwerp, importations of 
diamonds to the United States continue to 
be large. During the month of May our 
diamond imports amounted to $4,602,409, ac- 
cording to the statistics made public last 
week by the Bureau of Foreign & Domestic 
Commerce, and of this amount the value of 
the shipments of cut stones aggregated $%3,- 
937,974, and that of the “rough” $564,436, 

Amsterdam still seems to keep the lead, 
taken sore months ago, in supplying the 
cut stones to the American market, as the 
importations from the Netherlands during 
May are given as $2,166,713, while those 
from Belgium during the same _ month 
amounted to $1,628,101. The cutting centers 
of France during the same period sent us 
shipments valued at $100,419, and those from 
England, $32,985. The total was augmented 
by small shipments from several countries: 
from Turkey, $4,178; from Germany, $4,105; 
from Austria, $1,086, and from Switzerland, 
$387. 

Of the “rough” imported, nearly all came 
directly from the London Diamond Syndi- 
cate, the value of shipments from the United 
Kingdom being given as $253,118; but the 
big cutting centers also sent us considerable 
“rough,” as we received from the Nether- 
lands shipments to the value of $115,289, and 
from Belgium, $48,358. Directly from 
South Africa we received “rough” amount- 
ing to $140,077, and from British Guiana 
only a few stones, worth $540, though from 
Canada we received “rough” amounting to 
$6,905, and from France, $148. 

Considering the time of the year, the 
amount of the diamond imports is satisfac- 
tory and indicates that the demand for these 
gems in the American market is in no way 
falling down. 








A Jewelry Exhibition 


NEARLY 800 square feet in the centre of 

the Palace of Industry at the Wembley 
Exhibition (London) is occupied by a dis- 
play by the Birmingham Jewelers’ and 
Silversmiths’ Association. The products of 
50 firms are on view. The section is ex- 
ceptionally well placed to attract the notice 
of visitors and the space has been appor- 
tioned between the various branches of the 
trade without any one side of the industry 
dominating the rest. 

The varieties of gold and the methods of 
manufacture of “rolled” gold, form an ex- 
hibit of more than purely technical interest. 

Nothing is for sale in the exhibit, its 
object being to show the public what Bir- 
mingham can and does produce. Arrange 
ments have been made to put buyers in touch 
with the manufacturers  represented.— 
N. A. G. Journal. 
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Mark Pariser, a jeweler, has rented space 
in the building at 105 Fulton St. 

Maxwell R. Maybaum, of Maybaum 
Bros., Inc., 2 W. 47th St., returned on the 
Vollendam, after visiting the diamond and 
pearl markets of Europe. 

I. J. Roe, importer of diamonds and 
precious stones of 14 Maiden Lane, arrived 
on the Leviathan, Monday, July 20, after 
having visited the European diamond mar- 
kets. 

J. H. Ballard, sales manager of the Bu- 
lova Watch Co., is now calling on jewelers 
in the central west. He has just commenced 
a five-week trip which will carry him into 
several large cities in the central west. 
A. W. Racoosin, who represents this con- 
cern in Missouri, Mississippi, Arkansas and 
Louisiana, is in transit to his territory. He 
expects to call on his customers with a 
complete line of watches. 

Milton L. Ernst, president of the Milton 
L. Ernst, Inc., 22 W. 48th St., left on the 
Albert Ballin July 23, with Mrs. Ernst and 
their two children for an extended trip on 
the Continent. At the end of Mr. Ernst’s 
vacation period, he expects to go to Am- 
sterdam to do his buying for the Christmas 
trade. While in Paris, Mr. Ernst will at- 
tend the Industrial Exposition, he being one 
of the two American delegates for the 
jewelry part of the exposition. 

Three additional men have been added to 
the Maiden Lane squad of detectives, bring- 
ing the number up to six plain clothes men 
who will now circulate along the “Lane” 
and in the vicinity. This will give the 
jewelers on the “Lane” and vicinity a great 
deal more protection and assurance that 
their district is well covered. The visit to 
the Police Commissioner, made recently by 
Lee Reichman and Harry Larter, of the 
Committee on Additional Police Protection. 
is responsible for installing three additional 
men to augment the present squad. Several 
additional men have also been added to the 
squad protecting the uptown jewelry district. 

For the second time in several weeks, the 
large awning in front of the downtown store 
of the Gorham Co., 15 Maiden Lane, caught 
fire last Thursday afternoon and before the 
blaze could be extinguished the awning was 
badly damaged. A lighted cigarette thrown 
from one of the floors above ignited the 
canvas and a slight breeze which was blow- 
ing fanned the smoldering cigarette into a 
flame. Several buckets of water were 
thrown from one of the windows of the 
office of J. B. Bowden & Co., directly above 
the Gorham establishment, and in a few mo- 
ments the blaze was extinguished. 

Walter J. Grunning, representing the 
Henshel Co., 10 E. 34th St., this city, is 
now on an extensive trip in the south, where 
‘he is well known in the jewelry trade. Mr. 
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Grunning started his trip at New Orleans, 
where he makes his headquarters, and plans 
to go as far east and north as Richmond, 
Va., and as far west as Kansas City. Mr. 
Grunning, who has traveled through the 
south for the last 15 years and has repre- 
sented the Henshel concern for six years, 
has recently been advanced to sales manager 
of the “Bluebird Diamond Ring Division” of 
the concern. Mr. Grunning reports condi- 
tions in the south very favorable and indica- 
tive of excellent Fall business. He also 
states that most of the jewelers seem to be 
optimistic and are placing large orders for 
merchandise for the Fall. 

William T. Gough, who died Jan. 25, 
last, a resident of Plainfield, N. J., and 
head member of the firm of Carter, Gough 
& Co., of 9 Maiden Lane, left an estate 
appraised on Thursday last, at $322,940. 
His interest in Carter, Gough & Co., was 
valued at $192,175, consisting of about 35 
per cent. The assets of the firm in New 
York consisted of $11,440 in cash, $95,448 
in jewelry and $1,000 in fixtures, accord- 
ing to an appraisal filed in the Surrogates’ 
Court in New York last week. It did not 
include the value of the business at 
Newark, N. J. The total assets of the 
firm were stated to be $654,962. Mr. 
Gough left his estate to his widow, his 
sons, Richard and William A. Gough and 
his daughter, Gladys G. Gough. 

The New York police rounded up an- 
other suspect in the Sobel & Kaleko rob- 
bery last week when Jack Green was 
apprehended in Albany, N. Y. On Thurs- 
day afternoon Detective Fay of the Old 
Slip Station left for the State Capital to 
follow up other clues and to bring the 
prisoner back to New York. The day be- 


fore Green was. arrested two other 
suspects who had been apprehended the 
week before and who were described as 


Walter Kelly, a lather of Ocean Breeze, 
S. I., and Albert Geoghan of E. 119th St., 
this city, were discharged by Magistrate 
Simpson in the First District Magistrates 
Court, after the victims of the robbery. 
failed to identify them. William Grubb, 
who is said to have been the leader in this 
robbery which occurred last March in the 
concern’s office at 49 Maiden Lane, and 
Lawrence Harold, were identified, as re- 
ported in these columns last week, and were 
later indicted by the Grand Jury and are 
now being held for pleading. Green was 
arraigned last Sunday before Magistrate 
Simpson and held for further examination. 

The semi-annual meeting of the Jewelry, 
Leather and Fancy Goods Salesmen’s As- 
sociation, Inc., will be held at the Waldorf- 
Astoria on Monday evening, Aug. 10, at 8 
o'clock. The meeting will be preceded by a 
complimentary get-together dinner at 
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Schleifer’s Governor Restaurant, and a 
large representation of the membership is 
expected to attend. The entertainment com- 
mittee has been fortunate in arranging a 
pleasing program, and an enjoyable evening 
1s anticipated. Among reports to be made 
wil! be one by Benjamin Wurzburger, who as 
chairman of the Year Book Committee will 
report upon the ready reception and great 
success of the book. Various other matters 
of importance and interest are to be 
brought before the membership at this 
meeting, which is to be presided over by 
Edward N. Mayer, president of the asso- 
ciation. Immediately after the meeting the 
members will adjourn to the club rooms, 
where there will be further recreation to 
round out a very delightful evening. 

The first safe burglary perpetrated on a 
jeweler in the Metropolitan district for sev- 
eral months was committed early last Wednes- 
day morning at the jewelry store of Max 
Greene, 608 Prospect Ave., Bronx, where 
the loot obtained amounted to between $3,000 
and $4,000. A milkman who was approach- 
ing the store on the morning the robbery 
was committed saw three men leave the 
place, jump into an automobile which was 
standing at the curb and disappear. The 
jewelry store was entered through a laundry 
which adjoins Mr. Greene’s establishment. 
The robbers first scaled an eight foot wall 
behind the laundry and then forced a rear 
door. After that they broke down another 
door which finally led them into the jewelry 
establishment. The “yeggs” used an ex- 
plosive in opening the safe and packed a 
number of pieces of linen taken from the 
laundry around the safe to deaden the noise. 
The front door was blown off and the place 
was in a chaotic condition when Mr. 
Greene arrived later Wednesday morning. 
The thieves are believed to be amateurs as 
many fingerprints were found on the safe 
and tools left behind. The robbers’ loot con- 
sisted mainly of jewelry and a few watches 
which were left for repairs. The milkman 
told the police that he noticed three young 
men, carrying several packages, come from 
the building and then jump into an auto- 
mobile and disappear. A JEWELERS’ CircU- 
LAR reporter was told at the Greene estab- 
lishment that the loss was not insured. 

It was with distinct regret that many of 
the members of the jewelry trade in New 
York learned that Carter, Gough & Co., 
manufacturing jewelers of Park and Mul- 
berry Sts., Newark, N. J., who have had a 
New York office and salesrooms in Maiden 
Lane for about half a century, had decided 
to concentrate their business at the Newark 
plant and would give up the New York 
headquarters. A report to this effect was 
circulated in the jewelry trade sometime 





(Continued on page 89) 
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ago, and although it was practically con- 
frmed by members of the firm as the inten- 
tion of the partners, no definite action was 
taken until recently, when formal announce- 
ments were sent out last week stating that 
the removal of the office and salesrooms 
now at 9-11-13 Maiden Lane, to the factory, 
at the corner of Park and Mulberry Sts., 
would take place Aug. 1, and that there- 
after all mail and express matter should be 
sent to the Newark office. 

The Melrose Watch Co., of which S. 
Freedkin is proprietor, has moved to larger 
quarters on the 10th floor in the Lorsch 
building, 37 Maiden Lane, where the busi- 
ness is located in room 109A. 

The Artistic Case Co., this city, was 
granted a charter of incorporation at Al- 
bany, N. Y., on Monday, authorizing it to 
engage in the jewelry business. The capital 
is $15,000 and the incorporators are P. H. 
Frey, F. F. Schwarz and W. Joseph. 

A cable received at the office of Samuel 
Lenkowsky & Sons, importers of diamonds, 
170 Broadway, last week stated that Sam- 
uel Lenkowsky, who has been visiting the 
European diamond markets, will sail for 
New York July 29 on the Olympic, due to 
arrive here Aug. 4. 

It was announced last week that I. Fine- 
gold, for several years a representative of 
the firm of Ginsburg & Abramson, manu- 
facturers of platinum diamond jewelry, 64 
Fulton St., has severed his connections with 
the firm and in the future H. Brand will 
represent the concern and will leave shortly 
for his regular trip. 

Mr. and Mrs. C. A. Jakobb have an- 
nounced the engagement of their daughter, 
Bertha, to Eugene Simon. Mr. Jakobb is a 
member of the firm of B. Stark & Co., 
manufacturing jewelers, 10 John St., and a 
well known designer, while his daughter, 
whose engagement is announced, has been a 
designer for the firm of Dinhofer Bros. 

M. H. Shiman, of M. H. Shiman & Co., 
diamond importers, 130 William St., re- 
turned last week, after an extensive visit 
to the European diamond and colored stone 
centers. Wages in diamond cutting fac- 
tories came in for another increase, Mr. 
Shiman has learned from authentic sources, 
and it is predicted in Europe that this will 
soon reflect in higher stone prices there. 

In line with the reorganization of the Na- 
tional Jewelers Board of Trade adjustment 
department at the executive offices, 22 W. 
48th St., Secretary F. C. Backus announced 
the employment of George L. Oertel, who 
will be in charge of that department. Mr. 
Oertel has had long experience with adjust- 
ment and collection matters and it is ex- 
pected that he will materially assist and re- 
lieve the members of the adjustment com- 
mittee of their duties in connection with this 
work, 

Robert M. Vail 


Shipley, head of the 


Jewely Co., Wichita, Kan., one of the most 
Prominent jewelers of the middle west, is 
on a visit to New York, accompanied by his 
wife and two of the buyers of his establish- 
ment. 


Mr. Shipley, who was formerly vice- 
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president of the American National Retail 
Jewelers Association and president of the 
Kansas Jewelry Association, paid a visit to 
THE JEWELERS’ CIRCULAR last week, at 
which time he announced that the opening 
of his new establishment in Wichita would 
take place very soon. While in New York 
he stopped at the Hotel Shelton, Lexington 
Ave. and 49th St. 

Joseph L. Herzog, president of the Na- 
tional Jewelers Board of Trade, returned to 
this city last week, after a trip to the west, 
which took him as far as the Pacific Coast. 
En route to Colorado, where Mr. Herzog 
went to meet his son, he stopped off at Cin- 
cinnati and attended a meeting of Cincinnati 
district members of the Board. Practically 
every member in this district was present 
at the meeting. At San Francisco Mr. Her- 
zog met with the San Francisco ‘district 
members, and on his return trip to New 
York stopped off at Chicago, where he held 
a meeting with the Chicago directors. Upon 
his arrival in New York, Mr. Herzog ex- 
pressed himself as highly pleased with the 
meetings, at which many matters pertaining 
to the Board and its work, including the 
adjustment committee, prosecuting of fraud- 
ulent bankrupts, good and welfare commit- 
tee, arbitration committee, etc., were thor- 
oughly explained. 

A petition which was put into circulation 
recently by the Metropolitan Retail Jewel- 
ers’ Association, asking the authorities to 
establish a fixed post system in New York 
city, one policeman to be stationed at every 
four blocks and cne to patrol same, in order 
that merchants might lave better protection 
from bandits who are operating, particularly 
in the jewelry trade, is now said to have 
about 10,000 signatures. The petition states 
that the jewelers can no longer endure the 
menace of robbers and hold-up men and ap- 
peals for public aid. Solomon Reichgott, 
vice-president of the organization, who is in 
charge of circulating the petition, reports 
that his store, at 1194 Third Ave., has been 
robbed 18 different times in the last 16 years 
and that very little of his property has been 
recovered. Every merchant and organiza- 
tion is being requested to join in signing 
this petition, which will be presented at City 
Hall in the near future. Those desiring to 
sign can communicate with Mr. Reichgott. 

A clever crook appeared at the pawn- 
brokerage shop of Hyman Greenberg, 154 
Park Row, last Monday, and some time 
after the stranger’s departure it was dis- 
covered that a ring worth $185 was missing. 
The thief is described as a Filipino, rather 
short in stature and has a scar above his 
right eve. When he came into the pawn- 
brokerage store he asked to be shown a dia- 
mond ring. He finally selected one and told 
the proprietor to place it in a box. After 
this was done the ring was placed on the 
counter and the man then asked that he be 
shown some wrist watches. He looked over 
an assortment and picked one out which he 
also requested be placed in a box and 
wrapped up with the ring. After the pro- 
prietor had wrapped the two articles in one 
package the man pulled his wallet from his 
pocket and told the pawnbroker that as he 
only had $2 with him he would have to re- 
turn with the remainder, and stated that he 
would be back in about 15 minutes. After 
the pawnbroker waited several hours and 
the man did not return, he opened the pack- 
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ages, intending to put the ring and watch 
back in stock, and was somewhat amazed 
when he discovered that the ring was miss- 
ing. This ring was set with a diamond and 
four sapphires in an 18 karat white gold 
mounting. The jewelers are warned to be 
on the lookout for this man, as this scheme 
has been tried on many other occasions. A 
Filipino was arrested in New York several 
years ago and sent to prison for working 
the same scheme. It was at first believed 
that it might be the same man, but accord- 
ing to information received by THE JEweEL- 
ERS CIRCULAR, the man arrested in New 
York in 1921 is now in Chicago, where it is 
claimed he is being held for a charge in that 
city. 








Providence 
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Commandery of Massachusetts and Rhode 
Island. 

T. J. Rioux, watch repairer, 358 S. Main 
St., has recently put out a unique sign that 
is attracting much attention. It is a large 
watch, with a black rim and head, hanging 
out over the entrance to the store and bear- 
ing on its face the legion, “The Black 
Watch.” 

Thieves broke into the retail jewelry store 
of the London Jewelry Co., Pawtucket, 
R. I., Walter I. Sundlun, proprietor, 181 
Main St., some time between closing time 
last Monday night, July 20, and the follow- 
ing morning, and stole several hundred dol- 
lars’ worth of stock. Cutting apart a parti- 
tion with tools stolen from a storage box 
belonging to workmen engaged in remodeling 
the old Dorrance building at the corner of 
N. Main and Main Sts., entrance was 
gained to the jewelry store in the Main St. 
end of the block. After the passageway 
into the jéwelry store had been effected the 
tools were thrown into an elevator well in 
the Dorrance building, which is owned by 
Mr. Sundlund and is being remodeled. The 
wooden partition had been erected to sepa- 
rate the jewelry store during the alterations. 
The break was not discovered until the 
workmen started to work Tuesday morning. 

Manufacturers of jewelry, of this city and 
the Attleboros, in common with manufac- 
turers of other lines of goods in this section 
of the country, are interested in the outcome 
of the movement suggested by Governor 
Fuller, of Massachusetts, recently at the 
conference of New England Governors at 
Poland Springs, Me., for the establishment 
of a New England Board of Trade. Henry 
D. Sharpe, president and treasurer of the 
Brown & Sharpe Mfg. Co., and Ralph B. 
Watrous, general secretary of the Provi- 
dence Chamber of Commerce, are two of 
the delegates representing this city in the 
organization movement. The preliminary 
details in the organization of an interstate 
co-operative movement which shall further 
the industrial and commercial welfare of 
New England are now being worked out 
and Mr. Sharpe has been appointed a mem- 
ber of the steering committee. A meeting 
was held at Boston Wednesday at the En- 
gineers’ Club, when the steering committee 
was named, and this committee will meet on 
July 30 and will report its conclusions to 
the delegates on Aug. 12. 
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Service Developed From 
Service Performed 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in ail parts of 


ice founded upon experience 
and achievement. one thatis 
practical, comprehensive, 


and well adapted to the 


requirements of merchants 


the country. and manufacturers in the 


Consequently, it is a serv- jewelry trade 


THE 
NATIONAL PARK BANK 


OF NEW YORK 


Bi iit ha — - a 


Park Avenue Office: 240 Park Ave. at 46th St. 


Capital, Surplus and 
7th Avenue Office: 7th Ave. and 32nd St. 


Undivided Profits $33,700,000 














GRACE NATIONAL BANK 


eAn -—Announcement to Jewelers 


When you are looking for a bank come to us; 
we understand your trade and believe in it. 


You will always find a cordial welcome 


Capital and Surplus $2,500,000 NEW YORK 


HANOVER SQUARE 
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J. P. Hagel, of Seymour, Ind., was a vis- 
itor in Cincinnati last week. 

John Germin, of Frohman & Co., left 
Cincinnati, Wednesday, for a trip through 
Illinois. 

J. H. Phillips expects to leave Cincinnati 
Aug. 1 for a rest at Virginia Beach. He 
will be accompanied by Mrs. Phillips and 
the two children. 

Edward Maas, of the Richter & Phillips 
Co., was called to Chicago during the week 
because of the death of his sister-in-law, 
Mrs. Rose Maas. 

Wilbur Schwettman, a member of the 
Gruen Guild, has returned to the McMillan 
St. establishment, following a honeymoon 
trip to Yellowstone Park and other points 
in the west. 

Arno Dorst, chairman of the central com- 
mittee of the Credit Protection Department, 
National Association of Credit Men, at- 
tended the meeting that was held at Chi- 
cago, Tuesday. He returned to Cincinnati 
Thursday. 

The office and factory of the Dorst Co. 
ty the Walsh building, at 3rd and Vine 
Sts., is closed down for a week to undergo 
its annual cleaning. Meanwhile all the em- 
ployes and attaches of the company are on 
their vacations. 

Members of the “Spencer Diamonds” were 
tendered a banquet by the Spencer Jewelry 
Co. Thursday. The big feast was given the 
nine because of the splendid showing it 
made in the Central group of the Class B 
Amateur elimination series. 

Miss Mary Lee, private secretary to C. E. 
Richter, of the Richter & Phillips Co., will 
visit at Atlantic City for a couple of weeks, 
beginning Aug. 16. On the same day that 
Miss Lee departs from the Queen City, Mr. 
Richter, accompanied by Mrs. Richter, will 
start on a motor trip to Virginia Beach 
and then go on to Boston. 

A lot of trunks are being made ready for 
the first trip of representatives of L. Gut- 
mann & Sons in the Traction building. The 
road staff, consisting of Charles E. Payne, 
Reed Botts, Walter Bleska and Cy Beck- 
enstein will be on its way through differ- 
ent parts of the country within a few days. 
It will be the initial trip of the season. 
Joseph Sund, who has been in the employ 
of the Richter & Phillips Co., and Miss 
Ellen Stephen will be married Aug. 19. 
Mr. Sund started as an office boy with the 
firm, and will be well remembered in the 
matter of wedding gifts. A party is to be 
tendered him and the bride-to-be at the 
Richter establishment Friday, Aug. 14. 

Activities of the Twi-Light League of the 
Gruen Guild will take on renewed interest 
now as games will again be resumed fol- 
lowing the vacation period. The first game 
to be played will be that between the 
“Tanks” and “Cartouches,” and will decide 
the leadership of the race. The Gruen team 
is still at the top of the Saturday Afternoon 
Industrial League. 

Louis B. Homan, treasurer of the Homan 
Mfg. Co. is one of the stockholders of the 
Seton Realty Co. which was awarded the 
decision in a suit filed by real estate brokers 
for a fee alleged due them on the prospect- 
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ive sale of a building. The realty com- 
pany bought the Ingalls building at 4th and 
Vine Sts. several months ago and since sold 
it at a profit of $350,000. The building was 
sold by the Frederick A. Schmidt Co. at a 
time that Dale G. Ebersole and Newman 
Samuel also had a client viewing the site. 
The suit was for $18,750 as a commission 
on the sale. 

Edgar Noterman, president of Joseph 
Noterman & Co., was nursing a sore arm 
during the week because of an undue 
amount of exercise he gave that member on 
the preceding Saturday when he pitched 
and won a game of ball for the Covington, 
Ky., Templars against the Covington De 
Molay team. Edgar hadn’t thrown a ball 
for some time, and as he had to tighten up 
on several occasions to beat the younger 
Masons 5 to 4 he felt the effect later on. 
The game was played at the Latonia Jockey 
Club grounds in Rosedale. Roland Noter- 
man usually acts as battery mate to his 
brother, but he played third base Saturday 
instead. 

Due to the increase in the material in the 
watch business, the Swiss Material & Watch 
Co., of 604 Race St., this city, has found it 
necessary to enlarge their quarters and have 
added the room adjoining their office at 35 
Cambridge building, formerly occupied by 
Wagenlander & Son Co., ring manufactyr- 
ers. The added space gives the concern 
room for four more watchmakers’ benches, 
which were used for workmen engaged in 
casing imported movements,’ and also for 
the repairing of Swiss watches. Accord- 
ing to J. Benzinger, of the concern, they 
will also now have further room for stock- 
ing Swiss watch parts, of which they have 
just received a large shipment from a mem- 
ber of the firm who is now at Geneva, 
Switzerland. 

The picturesque establishment at Time 
Hill, home of the Gruen Watch Co. on Mc- 
Millan St., has done a great deal of good 
in advertising Cincinnati, as it causes visit- 
ors to the city to talk about it when they 
return home. The plant has been visited 
by a number of persons prominent in gov- 
ernment official life, prominent in the busi- 
ness world and a number of others. The 
latest group to go through the entire estab- 
lishment includes: Joseph L. Herzog, presi- 
dent of the National Jewelers Board of 
Trade, New York city; C. W. Hirt, of the 
J. T. Godling Co., Royal Oak, Mich.; 
Joseph F. Boehler, Louisville, Ky.; L. E. 
Powell, of the Paul-Gale-Greenwood Co., 
Norfolk, Va. The large Swiss chalet home 
of the watch company has become one of the 
show places of the Queen City and comes in 
for a great deal of attention from visitors 
to Cincinnati. 

David J. Gutmann, head of L. Gutmann & 
Sons, is again picking up the threads of the 
jewelry profession, after a delightful and 
eventful stay of four months in China and 
Japan. It is the third time that Mr. Gutmann 
has visited the Orient, and as a result of 
the tour he added a number of trophies to 
his varied collection of antiques. A num- 
ber of brocades, comprising robes for 
priests, were picked up by the jeweler, and 
they caused quite a little anxiety at the 
immigration offices in Vancouver, B. C., so 
much so that the robes were sent to New 
York before being returned to the owner. 


= eB 
Mr. Gutmann spent six weeks in and around | 
Pekin, where he made his headquarters and 
with Mrs, Gutmann succeeded in departing 
from China on the last boat previous to the 
latest uprising in China. He also spent | 
two weeks in Japan, and was in Kioto when 
three distinct earthquake tremors were felt 
in that city. Mr. and Mrs. Gutmann were 
on the third floor of a building when the 
first shock was felt, and they immediately 
made their way to the street. Three vil- 
lages within a radius of 80 miles were de- 
stroyed in the quake. “It is the first time 
in my life that I learned Mrs. Gutmann was 
an athlete, as it was surprising the way 
she ran down the stairs when the first 
tremor made itself felt. We got a thrill 
out of the quake, but that is all we desire,” 
declared Mr. Gutmann. 








Atlanta, Ga. 


H. Abraham, Valdosta, Ga., was a visitor 
in Atlanta this week on a buying trip for 
his firm. 

Mr. Kessler, formerly of the Allied 
Jewelers in the Peters Building, has severed 
his connection with that firm, 

Mr. St. Orr, of H. Noble & Co., Chicago, 
Ill., was a visitor in Atlanta during the 
week in the interest of his firm. 

Oliver Ewing, of Ewing Bros., wholesale 
jewelers, is spending a number of weeks this 
Summer in camp at Bull Sluice on the Chat- 
tahoochee river. J. J. Scheff, of the same 
concern, is starting Saturday on an automo- 
bile trip to New York and return. Mr. 
Scheff will be accompanied by his wife and 
daughter and expects to be gone at least 
two weeks. 

The “Auction Jewelers’ Law,” introduced 
at the first day’s: session of the Georgia 
legislature and supported by the jewelry 
trade in all parts of the State, has just been 
reported favorably out of the General 
Judiciary Committee of the House of Repre- 
sentatives, to which it was referred, the vote 
being unanimously in favor of the measure. 
This indicates that the bill will receive 
favorable action in the legislature and it 
should be passed by both branches in a 
short time. The measure provides jewelers 
conducting auction sales must apply for and 
receive a permit from the ordinary of the 
county in which they are doing business, 
must turn in to him a complete list of the 
goods to be sold at the beginning of the 
sale, must turn in to him from day to day 
a list of the goods sold, must label plainly 
and in English the quality and make of the 
goods sold, and must not conduct a sale for 
more than 30 days or more often than once 
a year. 











The Warren, Pa., Mirror recently had an 
excellent article on the difference between a 
legitimate jewelry store with an expert 
jeweler in charge and a shop in which the 
jewelry and merchandise would be pur- 
veyed to the public and managed by people 
who have no knowledge of the jewelry 
business. In the course of the article, it 
gave credit to the establishment of S. W. 
McMarrow as being one in the former cate- 
gory and praised Mr. McMarrow’s experi- 
ence and expert knowledge of the jewelry 
business. 
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Chicago Notes 





Jos. Berland of Berland & Schanfein, 
New York, was a visitor in Chicago the 
past week calling on the trade. 

Burton L. Brown, with offices in the 
Columbus Memorial building, accompanied 
by his wife and family, is enjoying a week 
in the country. 

Victor B. Hume, manufacturers’ repre- 
sentative, left last week on a business trip 
to Detroit and Ohio cities. He will be gone 
for several weeks. 

H. Steele, of H. Steele & Co. San 
Antonio, Tex., stopped off in Chicago last 
week for a few days on his way to the 
New York markets. 

Harry Adler, of Chas. Adler & Sons, 
importers of pearls, was in Chicago last 
week for a few days calling on the trade 
and visiting with friends. 

Arno Dorst of the Dorst Co., Cincin- 
nati, O., was a visitor in Chicago last 
week, calling on the markets and visiting 
with friends in the trade. 

Dan Newman, of David E. Newman, 10 
S. Wabash Ave., recently motored to Eagle 
River, Wis., with his wife to spend a couple 
of weeks there resting and fishing. 

Charles P. Sipple, of the Juergens & 
Andersen Co., returned last week from a 
two weeks’ stay in the northern woods of 
Wisconsin where he did some fishing. 

Miss Nellie Gall, of the Bauman-Massa 
Jewelry Co., of St. Louis accompanied by 
her sister, spent the past week in Chicago 
visiting markets and calling on friends. 

Raymond Ruthenberg, of the Block- 
Weinfeld Co., Heyworth building, left last 
Thursday night for his territory in the 
southwest. Mr. Ruthenberg will be gone 
for six weeks. 

Edward Van der Zanden, of Jacob Van 
der Zanden, retail jeweler of Green Bay, 
Wis., spent the past week in Chicago en- 
joying the company of friends and calling 
on the markets. 

Ted White, of the J. J. White Mfg. Co., 
Providence, R. I., spent last week in Chi- 
cago visiting with Al. Moss, the Chicago 
manager, and visiting the various golf 
courses with friends in the trade. 

A. K. MacMaster, who was connected 
with the Chicago office of the Towle Co., 
for the past two years, resigned his position 
with this concern to enter into the bond 
business with A. G. Becker & Co. 

- R. Engelcke, with Herman Zeitz, 3338 
Lincoln Ave., is back on the job again 
after spending a couple of weeks with his 
family, at Upper Scotts, Mich., where he 





put in the greater part of his time fishing. 

Emanuel Maltz and Harold E. Maltz, 
of Emanuel Maltz Co., Inc., Mallers build- 
ing, accompanied by their wives, left last 
week to motor through Wisconsin. They 
expect to be gone for about 10 days. 

David Harris, representing Hamilburg- 
Shaw Corp., 8-14 W. 30th St., New York, 
is visiting his trade in this city, after which 
he will continue on to Kansas City, St. 
Louis, Omaha and through to the coast. 

Fred Strang, representing L. H. Schafer 
& Co. 31 N. State St., will leave early 
this week on a business trip to Cleveland, 
Detroit and other cities in the middle west. 
Mr. Strang will be gone until after 
January 1. 

Sam Sperber, diamond dealer, 5 S. 
Wabash Ave., returned last week with his 
wife and family from a motor trip to 
New York, where they spent a couple of 
weeks looking over the markets and visit- 
ing at the home of a daughter. 

Miss Frances Barber, gift buyer for the 
John F. Conrad Co., Oshkosh, Wis., 
arrived in Chicago last week to visit the 
gift markets and will remain here for the 
shows, which will take place at the Morri- 
son and Sherman Hotels from July 27 to 
Aug. 8, inclusive. 

Harold Kahn announced last week that 
he has opened a permanent sample room at 
241 W. Van Buren St., where he is dis- 
playing silverware, ivory and glassware 
manufacured by Louis Batlin, of New 
York, National Art & Novelty Co., and 
other eastern lines. 

Richard D. Fleek, east coast represent- 
ative for the Juergens & Andersen Co., 
W. F. Fleek, Pacific Coast representative 
and E. S. Baker, who travels the middle 
west for this firm, left last week on their 
Fall trips through their respective ter- 
ritories. All will be gone for many 
months. 

E. Edelstein, of the Illinois Watch Case 
Co., and Mrs. Edelstein, left last week for 
New York, from which port they sailed 
Saturday on the Berengaria for Europe. 
They will be gone for two months, visit- 
ing the various countries combining busi- 
ness with pleasure. When in Switzerland, 
Mr. Edelstein will visit the Swiss watch 
markets. 

The Milford Jewelry Shop, located at 
3321 N. Crawford Ave., is conducting a 
removal sale. The business will be re- 
moved into new and larger quarters at 3110 
Irving Park Blvd., about Sept. 1. Mr. 
Knebel, proprietor of the business, recently 
purchased the building at that address. 





The business in the future will be known 
as the Knebel Jewelry Co. 

On July 1, the partnership of Siegel & 
Pokrass located in room 310 of the Re- 
liance building, and established about two 
years ago for the manufacturing and re- 
pairing of jewelry, was dissolved by 
mutual agreement. After paying all 
current and future obligations the assets 
were divided equally between the partners, 
M. M. Siegel, who established the business 
three years ago has opened a new shop 
in room 306 as M. M. Siegel & Co., and 
J. Pokrass continues as J. Pokrass & Co, 
in room 310. 

Charles S. Milan and Benj. M. Slein 
recently formed a partnership, under the 
name of Milan & Slein, for the purpose of 
representing eastern manufacturers. They 
have established headquarters in room 916 
of the Mallers building, 5 S. Wabash Ave. 
Messrs. Milan and Slein recently re- 
turned from the east where they visited 
factories in the Attleboros, Providence, 
and Newark and have made satisfactory 
arrangements to represent several manu- 
facturers of platinum, gold and fine gold 
filled jewelry. Both Mr. Milan and Mr. 
Slein, formerly were connected with 
Tucker & Freeman, as store and outside 
salesmen. 


R. Brodkey, associated with his father 
H. Brodkey, in the retail jewelry and pawn- 
brokerage business at Fort Worth, Tex, 
spent the past week in Chicago accom- 
panied by Mrs. Brodkey. Mr. Brodkey 
was in Chicago for the purpose of pur- 
chasing stock for the new retail jewelry 
and leather goods novelty store he and his 
father are opening on Aug. 15. This 
will be a branch store and will be located 
at 1101 Main st., Fort Worth, Tex., under 
the name of Brodkeys. R. Brodkey will 
look after the interests of the new store 
and H. Brodkey will remain at the old lo- 
cation, 1513 Main st. The new store is 
now being remodelled to serve their pur- 
pose and oak fixtures trimmed in mahog- 
any are being installed. 


The Young, Rosenson Co., Inc., is the 
name of the firm that has succeeded J. 
Rosenson & Co. The business will be con- 
ducted at the same location, 203 W. Madi- 
son St. This is a corporation authorized 
under Illinois laws, with capital stock of 
$50,000; $30,000 is paid in, $10,000 in cash 
and $20,000 in merchandise. The members 
are engaged in the wholesale jewelry busi- 
ness. Nicholas M. Young has been selected 
as president and Jacob Rosenson as secre- 
tary and treasurer. Mr. Young is a brother 
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of Harry Young, retail jeweler on Milwau- 
kee Ave., and has been connected with the 
jewelry field for more than 22 years. In 
recent years he has made a specialty of 
buying and selling jewelry stocks, with head- 
quarters on Milwaukee Ave. Mr. Rosenson 
conducted J. Rosenson & Co. until a couple 
of months ago, when the firm became finan- 
cially embarrassed and settled with creditors. 

Harry Beach, of Asmus & Beach, 7 W. 
Madison St., is spending 10 days with his 
wife at Elkhorn, Wis., fishing and playing 
his 18 holes of golf each day. 

Harry Friedman, of Friedman Bros., 29 
E. Madison St., is spending a couple of 
weeks in New York and the east attending 
to business. 

Jacob Miller, manufacturers’ representa- 
tive, left last Sunday night for Detroit, 
Cleveland and New York, where he will call 
on the trade and visit at the factories he 
represents. He will be gone for a couple 
of weeks. 

“Bill” Penfold, Chicago manager for F. H. 
Sadler & Co., with offices at 10 S. Wabash 
Ave., returned last week with Mrs. Penfold 
from a trip to Estes Park, Colo. This is 
a business and pleasure trip combined. En 
route home Mr. Penfold called on the trade 
with his samples. 

Miss Lottie Ladewick, of the Illinois State 
Pawners’ Association, is at the Lakeside 
Hospital recuperating from a serious attack 
of pneumonia. Miss Ladewick has been 
there for two weeks and expects to remain 
for at least a couple of more. She will then 
stay at home for a month before returning 
to her desk. 

The firm of Fine-Schaffner, Inc., im- 
porters of pearls, 337 W. Madison St., has 
been changed to Oscar Schaffner & Co. 
Meyer Fine, one of the partners, withdrew 
from the business and his interests were 
taken over by Mr. Schaffner and his wife, 
Mrs. Anna Schaffner. Mr. Schaffner is 
president and treasurer of the firm and Mrs. 
Schaffner is secretary. The business will 
continue to operate from 337 W. Madison 

Meyer Fine and Herman A. Bolande have 
formed a new corporation under the name 
of the Fine & Bolande, Inc. This firm has 
been incorporated under the Illinois laws, 
with a capital stock of $10,000, $5,000 being 
paid in. The business is located at 19 S. 
Wells St. Mr. Fine is president of the con- 
cern and Mr. Bolande is secretary and treas- 
urer. Mr. Fine formerly was of the concern 
of Fine-Schaffner, Inc., 337 W. Madison 
St., from which business he recently with- 
drew. Mr. Bolande was former credit man- 
ager for the Rohde-Spencer Co. The new 
concern is doing business as manufacturers, 
jobbers and importers of jewelry novelties. 

Following a recent reorganization of the 
Hart Jewelry Co., David B. Felsenthal has 
been elected president, and John E. Fried- 
land is vice-president and treasurer. The 
interest of M. M. Hart, formerly president, 
was purchased by Mr. Felsenthal and Mr. 
Friedland, both of whom were associated 
with Mr. Hart in the organization of the 
business several years ago. Mr. Hart re- 
tires from the jewelry business, but no other 
changes are involved in the business of the 
Hart Jewelry Co. “Dave” Felsenthal and 
“Jack” Friedland are both very well known 
in the jewelry trade in this section and the 
remarkable success of this company has been 
largely due to their efforts. 


THE JEWELERS’ CIRCULAR 





Robert Herrmann, of the Gruen Watch 
Co., called on the Cleveland trade last week. 

Roy Rhubart is back again at the Merit 
Co. in his old position, after being away 
for the past several months. 

M. D. McKay, representing the Wagner, 
Gilger, Cohn Co., has left for Detroit to 
commence his road trip through Michigan. 

Harry Bernon leaves with his family for 
a motor trip to Lake George, N. Y., and 
other points in that vicinity. He will be 
gone for about a week. 

Herman L. Art, Canton, has bought out 
the entire stock of Mrs. Neff, who was for- 
merly associated with him in business under 
the name of Art & Neff. 

O. T. Loehr, of the Scribner & Loehr 
Co., left this week for a trip to Toledo on 
the freighter H. A. Rock, which is owned 
by Mr. Loehr’s brother-in-law. 

Jewelers report plenty of repair work on 
hand at the present time. Collections, how- 
ever, are reported very slow, not only in the 
jewelry business but among other lines as 
well. 

Stanley Lydecker, secretary and treasurer 
of the Colwell & Hubbard Co., is an entrant 
for the city golf championship, which is 
being sponsored by the Cleveland District 
Golf Association. 

The Lindahl Jewelry Co., wholesaler, 
has-sold out its stock and fixtures in the 
Penton building, and Mr. Lindahl, the pro- 
prietor, will go to Florida and enter the 
real estate business. 

The optical department of the Heuter 
Jewelry Co., St. Clair Ave. and E. 55th St., 
has been taken over by Dr. Armstead, who 
was formerly connected with Dr. Louis 
Gotlieb, Buffalo, N. Y. 

A fine optical department has been in- 
stalled by Max Fournier, jeweler, 148th St. 
and Detroit Ave. Dr. R. P. Noblet, who 
formerly had offices at 65th St. and Detroit 
Ave., has been placed in charge. 

E. P. Axenroth, representing the Key- 
stone Watch Co., was a caller on the Cleve- 
land trade this week. A. E. Hayward, of 
the Seth Thomas Clock Co., stopped off on 
his way to Cobalt, Ont., Can., where he is 
going on a fishing trip. 

The alterations to the Shaw Jewelry Co. 
on Superior Ave., are now complete, and 
the firm have as fine a store front as any 
in the trade. It is all bronze and handsome 
in ap»earance. The alterations also give 
more window space and also more room in 
the store. 

Charles McCarvel, Elyria, Mr. and Mrs. 
Burr, Elyria, Mr. Dren, Lorain, and A. E. 
Shaw, Medina, were all business visitors 
last week. Among other out-of-town visitors 
this week were W. M. Hale, Cuyahoga 
Falls; C. J. Welf, Mantua; W. R. Mac- 
Carthy, Amherst. 

Miss Sands, of the Charles Sands Jewelry 
Co., was a contéstant last week in the beauty 
contest in which 250 girls competed for the 
honor of being “Miss Cleveland” at the an- 
nual beauty show at Atlantic City. Photo- 
graphs of Miss Sands in the window at- 
tracted quite a lot of attention. 

J. A. Conn, auctioneer, has closed a sale 
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in Freemont and is back home in Cleve- 
land. Mr. Conn has just finished building 
a beautiful home in Claremont, Fla., and 
on Sept. 1 he will motor down there with 
Mrs. Conn and the children, and after see- 
ing them settled will be back in Cleveland 
about Oct. 1. 

The Cleveland Association for Criminal 
Justice has just issued its report which 
shows 75 per cent increase in burglaries, 
100 per cent in assault to kill, 139 per cent 
in manslaughter cases and 59 per cent in 
housebreaking and larceny. 

Officers of the 24 Karat Club have defi- 
nitely decided to call a special meeting for 
the middle of August for the purpose of 
nominating officers. There will be at least 
one new officer to elect, that of president, 
as Will Wagner, who holds that office at 
present, has declined renomination. Mem- 
bers want a retail jeweler for the office, 
and preferably a downtown man who will 
devote some time to it. 

Jack Art, 115 E. Tuscarawas St., Canton, 
has leased space across from his present 
store and will open there in the near future. 
The new store is many times larger than 
his present quarters, and will be divided in 
half, one side being devoted to credit cloth- 
ing and the other half to credit jewelry. 
The clothing part will be known as “Kays.” 
Mr. Art has associated with him Herman 
Rubin, of New York city. 


An Ontario St. pawnbroker was instru- 
mental in causing the arrest of two men last 
week, who had robbed an Elyria store of 
$1,500 worth of clothing. One of the ‘men 
offered to sell him 60 suits and left them 
with him. The pawnbroker called the 
police, who arrested the man and also his 
partner. Several loaded revolvers were 
found on them and the remainder of the loot 
was recovered from their rooms. 

A clever swindle was perpetrated on E. R. 
Abrahmson, local jeweler, by a man who 
claimed to be a well known local prize- 
fighter. He persuaded the jeweler to let 
him have a $25 diamond ring on approval, 
and paid a small deposit down, promising to 
return within a short time. When he did 
not show up, police were notified, and it 
was discovered that he was not the man 
he had represented himself to be. 


Irving Feigenbaum, of the Cleveland 
Jewelers’ Supply Co., narrowly escaped 
serious injury this week when struck by an 
automobile. Mr. Feigenbaum was crossing 
Euclid Ave. at E. 12th St. when he was 
struck by a car making the turn into the 
side street. He was hit by the fender and 
hurled against the curb with considerable 
force, hurting his spine and receiving sev- 
eral bruises. Although considerably shaken 
up he has managed to get down to the office 
and is getting along well. 

A most unusual window trim for a 
jewelry store is at the Webb C. Ball Co. 
this week. It represents a jungle scene. 
The background is composed of ferns and 
palms, and various wild animals in porcelain 
are shown emerging from the green forest, 
while in the foreground are grouped other 
animals. An archer is shown on one side 
ready to shoot a tiger emerging from the 
opposite side. The scene impresses the 
passer-by with its cool appearance, and the 
display is so simple, yet strikingly arranged, 
that one grasps the idea immediatety. 
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Whitnall represented the Kuesel 
the State convention of the Wisconsin 
jewelers at Eau Claire, July 21 and 22. 

Henry Wandt, of the Maurice Strelitz 
Co., Milwaukee retail jewelers, is attending 
the annual conclave of the Knights Templar 
at Seattle, Wash., which convenes the last 
week of July. He left on the special train 
from Milwaukee on July 19. 

B. Panik, jeweler, Cudahy, Wis., is build- 
ing an addition to his store on Packard Ave. 
in that city. The addition will be built of 
concrete and steel and will have copper and 
plate glass store fronts and terrazo floors 
in the stores. Apartments will occupy the 
upper floors. 

A jar of nitric acid exploded on the third 
floor of Louis Esser’s jewelry establishment 
at 111 Wisconsin St., Milwaukee, one night 
dast week and firemen were forced to don gas 
gnasks in entering the building to rid the 
store of the. fumes which reeked through the 
‘building. No damage was reported. 

William H. Schwanke, of the W. H. 
Schwanke Co. retail jewelry store, Milwau- 
kee, and A, C. Kuesel, of Kuesel Bros. Co., 
focal’ wholesale house, played in the golf 
tournament conducted by the Milwaukee 
Lions’’ Club at the Che-Ne-Qua Country 
‘Club at Beaver Lake, Wis., last week. 

M. Lewandowski, proprietor of the Clarke 
‘Street Jewelry Store, Milwaukee, is build- 
ing an addition to a store at 40 Center St., 
Milwaukee, which will be ready for occu- 
pancy about the latter part of September. 
At that time the store will be moved from 
Clarke St. and the name will be changed to 
Lewandowski Jewelers. 

_ Mrs. Marie Binzel, 79, wife of Jacob 
Binzel, president of G. Logemann & Sons, 
Milwaukee jewelers, died Tuesday, July 21, 
at her home, 843 45th St., Milwatkee. She 
came to Milwaukee from Germany and had 
resided here for about 60 years. She is sur- 
vived by her husband, her daughter, Mrs. 
Otto Logemann, and three  grandchil- 
dren. 

Max Barkan and Gene Siekert, representa- 
tive for the firm of Max Barkan, and James 
Havlista of the O. H. Bingenheimer Co., 
and A. F. Weckerle, representative for the 
Bingenheimer concern, were among the Mil- 
waukee wholesale jewelers who attended 
the convention of the Wisconsin Retail 
Jewelers’ Association at Eau Claire, July 
21 and 22. 

An announcement has been made that 
Richard F. Mahnke, jeweler, Kenosha, Wis., 
has made an assignment of his stock and 
fixtures for the benefit of his creditors. 
Albert F. Long, of Chicago, and Horace G. 
‘Maddock, of Kenosha, have been named as 
Arustees to take charge of the stock and sell 
it out at retail as rapidly as possible. The 
stock has inventoried at $9,700. 

Purchase of the entire stock of Jerome’s 
jewelry store at 118 Grand Ave., Milwaukee, 
~has been made by Klein & Co., who operate 
a chain of credit jewelry stores in leading 
cities of the country, with the main office in 
‘Chicago. Mr. Jerome has operated his 
‘Grand Ave. store in Milwaukee for the past 
3/8 years. The entire stock, valued at $100,- 
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000, will be sold on credit at 50 cents on 
the dollar. 

Milwaukee will try to get the next con- 
vention of the State organization of retail 
jewelers and also the national convention, 
according to R. O. Riddle, convention sec- 
retary of the Milwaukee Association of 
Commerce. An invitation has been ex- 
tended to the State group for both conven- 
tions and if the invitation is accepted by 
both the State and national bodies it is 
probable that they will both be held at the 
same time. 

Three men who are alleged to have robbed 
the jewelry store of William Brice at Green 
Bay, Wis., have been turned over to the 
Green Bay officials by the Chicago police. 
They were extradited from Chicago only 
after a hard battle in the Chicago courts 
by District Attorney R. E. Evrard, who 
defeated the attempts of their counsel to 
keep them in Cook county on writs of 
habeas corpus. The three will tried in the 
Green Bay courts. 

C. W. Olney, retail jeweler, West Allis, 
Wis., won the all championship honors in 
the Rocky Mountain handicap of the West- 
ern Amateur Trapshooters’ Association meet 
at Denver last week with a score of 587 
out of a possible 600 for the week’s target 
events. This is another record made by 
Mr. Olney this season. He recently par- 
ticipated in a shoot in the southwest which 
he won and he has won every shoot in 
Milwaukee this season. 

Paul Coelln, Elmer Biersach and Walter 
Wadwig, of Bunde & Upmeyer, Milwaukee 
retail jewelry store, left Milwaukee on Sun- 
day, July 19, to attend the Knights Templar 
conclave at Seattle, Wash. They went on 
a special Wisconsin train which will take 
them over the northern route, part of which 
is in Canada. Mr. Coelln will visit Los 
Angeles and San Francisco and other cities 
along the Pacific Coast after the conclave 
and will return to Milwaukee in about a 
month. 

Wisconsin jewelers who visited Milwaukee 
wholesale houses the past week were: M. 
Schneider, of Schneider Bros., Burlington, 
Wis.; W. Wedyck, of Wedyck & Rano, 
Waukesha, Wis.; B. Panik, Cudahy, Wis.; 
John Armbruster, Cedarburg, Wis.; William 
Liulevich, Racine, Wis.; Mrs. Estherg, of 
Estberg & Sons, Waukesha, Was:; #2, 4; 
Chady, Whitewater, Wis.; L. Cohn, Racine, 
Wis.; J. A. Hughes, Milton Junction, Wis. ; 
H. W. Umbs, South Milwaukee, Wis., and 
EF. F. Waldhier, Beaver Dam. 

Jewelers at Clintonville, Wis., took part 
in the second annual picnic which the mer- 
chants and salespeople of that city held on 
July 16 at Clover Leaf Lakes. All business 
houses were closed at 11:30 A. M. to give 
every one an opportunity to reach the picnic 
grounds in time to participate in the picnic 
lunch. The picnic was made an annual af- 
fair after the successful one which was held 
last year, all deeming it a wonderful thing 
to have the business men and their employes 
to meet at a big social event such as this 
has proven to be. 

Jeweler-optometrists will be interested to 
know that the Kindy Optical Co., which 
operates a string of stores in western cities, 
has opened a store in Milwaukee at 409 
Grand Ave. The Milwaukee store will be 
in charge of R. W. Brinser and S. Urich. 
Mr. Brinser is a_ registered optometrist 
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qualified to practice in three States and Mr. 
Urich is a Milwaukee man registered in 
Wisconsin as an optometrist. Other stores 
operated by this company are in St. Paul, 
Minneapolis, Duluth, Superior, Wis., Au- 
rora, Ill., and Lincoln, Nebr. 

Henry Sullivan, president of the Henry 
Sullivan Engraving Co., of Milwaukee, has 
been elected president of the National As- 
sociation of Steel and Copperplate Engravers 
at their recent convention in Washington, 
D. C. Other officers elected at that time 
were: W. J. Ecker, St. Louis, vice-presi- 
dent; M. J. Bournique, New York, treas- 
urer, and Theodore A. Isert, New York, 
secretary to the general manager. Mr. Sul- 
livan is also president of the Milwaukee En- 
gravers’ Association and has taken a promi- 
nent part in both local and national activi- 
ties of the engravers. 

An interesting survey was made at Mar- 
quette University, Milwaukee, recently to 
determine the occupations of the students’ 
parents. It was found that retailers’ chil- 
dren are in the majority in the various 
classifications with 162 from this group out 
of a survey of 1,182 students. Four of the 
departments of the university out of 10 were 
included. Sons and daughters of farmers 
were second in the list, with an attendance 
of 105. Some of the other occupations are 
manufacturers, real estate dealers, salesmen, 
theatrical men, clerks, insurance, hotels and 
restaurants, newspapermen, judges and den- 
tists. 

Forty-five Milwaukee jewelers attended 
the annual stag picnic which was held on 
Wednesday, July 16, at the Terrace Gardens, 
Brown Deer, Wis. A ball game between 
the retail jewelers and the allied trades was 
the feature of the event, and the allied trades 
proved better with the stick, defeating the 
retailers by a score of 17 to 12. After the 
game the winners were presented with 
medals declaring them champions of the 
day. A horseshoe pitching contest ensued 
during the day. A chicken dinner was 
served at the Terrace Gardens for those who 
attended. They met at 3rd St. and North 
Ave. on the morning of the picnic day and 
drove out to the grounds in a caravan. 
S. C. Buege was general chairman of the 


event and was assisted by E. L. Feiling, 
Thomas Baylin,, Alfred Fuchs and Roy 
Speller. 


The Lower West Side Advancement As- 
sociation of Milwaukee, composed of several 
of the leading business houses on Grand Ave. 
and the surrounding district, of which many 
of the prominent retail jewelers are mem- 
bers, have started agitation for the enact- 
ment of a new parking ordinance to apply 
in that district. Lieut. A. J. Murray, of the 
Milwaukee police traffic department, pro- 
posed an ordinance last year which would 
bar all parking on’ Grand Ave. and Wis- 
consin St. and permit parking on other 
streets in the district for one-half an hour 
and one hour at certain times of the day. 
The Grand Ave. merchants opposed the ordi- 
nance and nothing further was done. The 
situation is becoming more acute and it was 
suggested at the meeting that half-hour 
parking be permitted on Grand Ave. except 
during rush hours, and one hour and two 
hours’ parking on other streets. Another 
meeting will be held and members of the 
Grand Avenue Business Men’s Association, 
of which Archie Tegtmeyer, retail jeweler. 
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is president; the fire department, the Mil- 
waukee Motor Club, and the Electric Co. 
wil! be asked to be present to devise some 
method of eliminating the congestion. 

A part of the loot which was taken from 
the jewelry establishment of the Kohls- 
Leschke Co., Manitowoc, Wis., on June 20, 
to the value of $450, has been returned to 
the firm by the police department of Mani- 
towoc after the capture of the alleged thieves 
in Chicago. Two of the men alleged to 
have committed the robbery are being held 
in Chicago and refuse to admit that they 
took the jewelry. 

An apparent ambiguity in the legislative 
session laws of 1925, chapter 153, relating 
to optometry examinations and the fees 
therefor, necessitated an interpretation of the 
new law, which has been given from the 
attorney general’s office. Jeweler-optome- 
trists will be interested to know that the 
opinion handed down clears up the matter 
of fees to be paid by applicants for licenses 
in optometry as follows: Applicants who 
desire to take optometry examinations under 
the provisions of chapter 153, statutes of 
1925, must pay a fce of $25. One who has 
been admitted to practice optometry in an- 
other State must pay a fee of $25 to entitle 
him to a certificate to practice in Wiscon- 
sin. Applicants who have not had a high 
school education must pay a fee of $10 for 
examination to determine whether they pos- 
sess the equivalent of a high school educa- 
tion. Applicants who fail to pass the first 
examination and who desire to take a sub- 
sequent one must pay a fee of $10. 
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Gold production in the Dominion exceed- 
ed all previous production figures in 1924, 
according to a bulletin just issued by the 
Dominion Bureau of Statistics. During that 
year 1,525,380 fine ounces of the precious 
metal, valued at $31,532,402, were produced. 
This showed an increase of almost two and 
a half per cent. over the previous year. 

Jewelers of western Canada are prepar- 
ing for Fall business and are watching the 
trend in the old country. It has been pre- 
dicted that antique jewelry will again be in 
vogue this Autumn, and will find new favor 
with milady. Emphasis is being placed on 
Dolly Madison bracelets and Roman gold 
chains by the jewelry stylists, and it is ex- 
pected that these articles will have a demand 
in the next few months. 

Dollar Days are proving a record sales 
builder in Winnipeg. A most successful one 
was held July 21, and it seems likely that 
the merchants will hold one a month in the 
future. A Winnipeg jewelry store, which 
kept a careful record of the average number 
of customers which it waited upon each day, 
observed that on Dollar Day it served three 
times the usual number of customers. Both 
downtown stores and neighborhood stores 
are participating in these Dollar Days held 
in Winnipeg. The jeweler entering into the 
Dollar Day event, held under the auspices 
of the Retail Merchants’ Association, has 
to pay no entrance fee, or go through any 
formality, other than guaranteeing to the 
association that the objects offered as in- 
ducements to customers, which he selects 
from his own’ stock, represent a genuine 
value at the price. 
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H. J. Moore, Victor Ave. retail jeweler, 
has returned from a trip to eastern cities. 

G. A. Cantor, retail jeweler at 6525 Wood- 
ward Ave., has returned from an eastern 
trip. 

Eugene Grill, of the W. F. Broer Co., in 
the Jewelers’ Court, is enjoying a two weeks’ 
trip on the lakes in lower Michigan. 

H. L. Parker, Dryden, was in Detroit this 
week calling on the wholesale jewelers and 
making purchases for his Summer trade. 

George Loehr, of the Scribner & Loehr 
Co.’s branch in the Jewelers’ Court, will 
start on a motor trip down into Florida the 
first of the month. 

L. E. Richards, optometrist, has opened a 
shop in the new Free Press building on La- 
fayette Blvd. It is a fine location in the 
downtown section of the city. 

H. Gabriel, Mobile, Ala., a well-known 
jeweler and diamond merchant in that sec- 
tion, is expected in Detroit this week, where 
he wil! be the guest of Jacob Segal. 

H. C. Pudrith, of the E. H. Pudrith Co., 
wholesale jewelers in the Jewelers’ Court, 
leaves shortly for Huron Beach and Algonac 
and other northern Michigan Summer re- 
sorts. Max Schultz, of the same company, 
is now touring the northern part of the State 
by automobile. 

A. E. Winans, a prominent retail jeweler 
of Chelsea, Mich., was in Detroit last week 
replenishing his stock in anticipation of a 
fine late Summer business. Retail jewelry 
buying in most sections of the State is re- 
ported holding up well for the mid-Summer 
period. 

E. W. Berg, of the E. H. Pudrith Co., is 
far up in the Upper Michigan peninsula, 
where he has been for several weeks, mak- 
ing the outlying sections of that part of the 
State. He reports fine wholesale buying and 
that retailers are prosperous and having a 
good run of business. 

Jacob Segal and Mrs. Segal, Detroit; Paul 
Finkelstine and Mrs. Finkelstine, New York 
city; Max Kurgen, Cleveland; S. A. Pop- 
kin, manager of the Sallan store, Detroit, 
and Irving Segal and Mrs. Segal, also of 
Detroit, leave in a few days for Mackinac 
Island, where they will enjoy a few days’ 
outing. 

John Bridges, Marine City; L. Blake, 
Northville: W. Horton, Northville, and L. 
H. Redmond, Pontiac, all well-known retail 
jewelers in their respective territories, were 
in Detroit last week purchasing new stock 
for the mid-Summer trade. The retail 
jewelry business is reported favorable in all 
these sections. 

Russell Schafer, of the Luths, Dorweld, 
Haller Co., in the Liggett building, is en- 
joying a visit to the inland lakes in the 
lower Michigan peninsula. W. H. Jones, 
also of the same company, is back at his 
sales duties again. He plans later to cover 
a wider territory than formerly through the 
middle western States. 

Mrs. Dora Hawley has opened her new 
jewelry store in River Rouge, a suburb of 
Detroit. She has adopted a credit merchan- 
dising policy, it is announced. The store is 
situated in a fine manufacturing territory 
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and has a wide field from. which to draw 
customers. She carries a high-grade. stock 
and withal has an attractive establish- 
ment. 

Many Detroit jewelers are saddened by 
the death from drowning recently of Carl 
Wehrwein, a young man employed in the re- 
tail jewelry store of Howard McCullough 
on Gratiot Ave. Mr. Wehrwein was swim- 
ming in Island Lake, a pleasure resort a 
few miles from Detroit, when the accident 
happened. He was a high school graduate 
and had a bright future before him. 

Vernon Glendenning, a retail jeweler om 
Kerry Park Ave., in a fine residential part 
of the city, has had his show windows 
smashed three times in two weeks. The first 
time a brick was thrown, he lost merchan- 
dise valued at about $400. It was a little 
less the next time, and on the recent occa- 
sion it was still smaller. Most jewelers find 
that window shoppers sooner or later will 
make purchases. That is one reason why 
show windows are made so attractive. Mr. 
Glendenning is particularly noted for his fine 
decorations. 

Harry Hogan, secretary of the Retail 
Merchants’ Association, has issued the fol- 
lowing review regarding business conditions 
in Detroit for the first half of 1925: “Re- 
tail trade in Detroit for the first half of 
1925 has been remarkabiy good. It is safe 
to say that a majority of Detroit stores have 
done a greater volume of business than the 
first half of 1924, in spite of the three ex- 
ceptionally good months which ushered in 
last year’s business. The automobile indus- 
try has been particularly good in recent 
months and as a result employment in De 
troit is now considerably above this period 
of last year. In fact, we are now about on 
a par with the peak of last year, which was 
reached in February and March. While 
some additional seasonable letdown in gen- 
eral business is possible this Summer, it now 
seems clear that no slump of equal severity 
to that of 1924 is imminent.” 

Gilbert E. Miller, jeweler, who has be- 
come famous in this section through his slo- 
gan, “Square Deal Miller,” has entered the 
real estate business. This new enterprise, 
while in no way connected with his large 
downtown retail jewelry store, is being con- 
ducted along scientific business methods. 
Mr. Miller is the second large retail jeweler 
in Detroit to add real estate to his interests. 
The first to make the venture was Morris 
Friedberg, who also has won distinction 
through his slogan, “Meet Friedberg and 
Wear Diamonds.” While the sale of jewel- 
ry and real estate may seem far apart, so 
far as being allied enterprises, they are sold 
very much in the same way on the partial 
payment plan. Both of these jewelers have 
met with great success in this’ method of 
merchandising, and from the way they have 
started in, it is apparent they are going to 
meet with equal success in the sale of real 
estate. 








Doling, Inc., has just opened a new jewelry 
and optical store at 1 Clinton Ave., Albany, 
N. Y. The optical end of the business is 
in charge of Dr. Harold J. Doling, a gradu- 
ate of the Philadelphia Optical. College, and 
the jewelry department is in charge of 
Henry Doling, both of whom were formerly 
connected with an Albany jewelry concern. 
















































































H. L. O'Neill, of Roth, Snow & Co., has 
gone on a business trip to San Diego. 

Burr W. Freer, well-known San Fran- 
cisco jeweler, is spending a short time here. 

All the traveling men of the I. Behrstock 
Co. are out on the road starting on their 
Fall trips. 

David Schwab, of Davidson & Schwab, 
New York, is making a business visit in 
Los Angeles. 

George A. Brock is expected home from 
the east in a few days. His son, George C. 
Brock, is already back. 

William E. Phillips, 704 Title Guarantee 
building, representing L. Heller & Son, New 
York, has just returned from New York. 

A letter just received from R. C. Anstead, 
of the diamond department of Brock & Co., 
announces that he is enjoying himself in 
Paris. 

John R. Frier, 4521%4 S. Broadway, is out 
again, after having spent several weeks in 
the Hollywood Hospital, following an op- 
eration. 

Durward Howes, of B. D. Howes & Son, 
pearl merchants, 501 Brack Shops, has gone 
with his wife to a nearby beach, to remain 
until Aug. 1. 

A. J. Varian, a member of the firm of 
Brock & Co. and a salesman in the store, 
is spending a short time, with his wife, in 
Yosemite National Park. 

George E. Feagans is touring by automo- 
bile in the far north. When last heard from 
he was at Lake Louise, Canada. He is ac- 
companied by Mrs. Feagans. 

H. M. Teeple, representative of the Had- 
ley Co., Providence, R. I., with headquarters 
at 704 Title Guarantee building, is expected 
back soon from a business trip he has been 
making through the northwest. 

Charles E. Marcellus, of the diamond de- 
partment of Feagans & Co., made a trip to 
Santa Barbara a few days ago. He was 
much impressed by the terrible havoc 
wrought there by the earthquake. 

Harry Phillips, traveling representative of 
C. F. Sischo & Sons, arrived home recently 
from New York, where he went with his 
wife by auto. A few days later he started 
for San Diego on a business trip. 

Ethan Allen, a Santa Paula jeweler, has 
returned home, after spending some time 
here, during which he underwent an opera- 
tion for the removal of his tonsils. He is 
reported to be recovering satisfactorily. 

R. J. Le Blanc, 151814 Winfield St., has 
returned from a strenuous automobile trip 
over the high Sierras and out by way of 
Truckee, near Lake Tahoe. He reports 
having had some very trying adventures on 
steep mountain grades, although he had one 
of the most powerful cars made. 

A press dispatch from San Jose, under 
date of July 13, says loot valued at about 
$3,000 was secured by burglars who broke 
into two jewelry stores, a clothing store and 
a cigar store there. The jewelry stores en- 
tered were those of Burnett Bros. and H. 
Stackpole. 

H. A. McDonald, of McDonald Bros., 
dis~ond setters, San Francisco, who re- 
cently opened a branch of the San Francisco 
concern in room 714, Title Guarantee build- 
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ing, this city, reports himself well satisfied 
with his new enterprise and says he thinks 
business conditions are better here than in 
San Francisco. 

G. W. R. Martin, representing the Omega 
Watch Co. and Kohn & Co., Newark, N. J., 
is able to resume business again, after some 
weeks’ illness resulting from a severe attack 
of pleurisy. 

C. E. Breckenridge, vice-president of the 
International Silver Co., who has retired 
from active business and has been making 
his home in Pasadena, is spending the Sum- 
mer at Coronado Beach with Mrs. Brecken- 
ridge. I*. C. Plate, of the local office of 
the company, intends to make a business trip 
to San Diego soon and will visit Mr. and 
Mrs. Breckenridge. 

B. H. Berson, of the Berson-Measer 
Jewelry Co., has just returned from the 
eastern markets, where he bought some de- 
sirable merchandise, some of which has 
never before been represented on this Coast. 
Mr. Berson will leave soon on a trip to San 
Diego. Jesse Measer, of the same concern, 
is leaving for his northern trip. He will 
travel by auto and expects to go as far as 
Seattle and to be gone about five weeks. 

A dispatch from Santa Barbara under 
date of July 13, says the sheriff’s office is 
conducting a search for burglars who en- 
tered the H. C. Corey jewelry store in Santa 
Maria early in the morning and rifled the 
showcases of $5,000 worth of merchandise. 
The robbers entered by a back door and 
took away a truck load of jewelry and nov- 
elties, such as were left on display over 
night. No attempt was made to open a safe 
containing diamonds and jewelry valued at 
$75,000. 

The movement started by the regular 
jewelers doing business in stores on the 
street level to overcome what they consider 
an injustice in sales by concerns doing busi- 
ness in upstairs offices and carrying no con- 
siderable stocks, but selling by means of 
immediate orders of certain jobbers or 
wholesalers, is gradually succeeding and the 
methods considered unjust are being elimi- 
nated. A considerable number of manufac- 
turers and wholesalers have given assurance 
that they will aid in ironing out the dif- 
ficulties. This is the report given out as 
to the conditions both here and in San 
Francisco, 

The following out-of-town jewelers were 
among those who have been in Los Angeles 
recently: R. J. Dale, Bakersfield; V. E. 
Duncanson, San Bernardino; D. Van Wart, 
Huntington Park; J. R. Claiborne, Mont- 
rose; Otto Narum and T. S. Lailey, El 
Monte; Mrs. J. E. Campbell, Westgate; 
Glenn Box, Monrovia; L. Putz, San Dimas; 
J. M. Nichols, Alhambra; R. W. Cum- 
mings, Ventura; W. C. Guerth, Redlands; 
A. L. Palis and George Bowers, Upland; 
J. E. Lewis, Claremont; W. E. Christie, 
Elsinore; J. M. Toby, Randsburg; G. E. 
Langley, Long Beach, and J. H. Blanchard, 
Ocean Park. 

F. C. Plate, of the International Silver 
Co., has returned from San Francisco, where 
he went to become better acquainted with 
the work of the 1847 Rogers’ “pin money” 
sales campaign, now under way. After cov- 
ering nearby territory for a short time he 
will make a trip to El Paso, expecting to 
be back Aug. 5. On Aug. 10 he will leave 
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for a rest. F. M. Baldwin, of the hotel 
department of the International Silver Co,, 
is spending a week or two in Los Angeles, 

Mark B. Clark, of Roessel & Clark, is 
back in his office at 901 Brack Shops, after 
a delightful trip to Salt Lake City, where 
he went to visit his brother. He is en- 
thusiastic about the appearance of the coun- 
try in that section, where there has been 
plenty of rain and the land generally is like 
a meadow. He was gone about three weeks 
and spent much of his time camping and 
fishing in the mountains. George M. Roes- 
sel, his partner, has just started for Vic- 
toria and Vancouver, British Columbia, go- 
ing by automobile and accompanied by his 
wife. On their way up they will go by way 
of the famous Redwood Highway, through 
the forests of big trees in Humboldt County, 

Messrs. Levin and Culbertson, expert 
watchmakers, have practically completed the 
original dynamometer on which they have 
been at work for the Southern California 
Kdison Co. The instrument is operated by 
a 16-size watch current breaker, specially 
constructed for the purpose after their own 
original designs. This current breaker op- 
erates a roll carrying a chart on which the 
variations are automatically recorded. The 
instrument will give a record of line condi- 
tions for 52 weeks by being placed at one 
extremity of the line. It is also constructed 
so that it can be used as a master clock to 
synchronize all the other instruments in the 
test department, the purpose being to have 
all the instruments operating on absolutely 
correct and uniform time, thus showing con- 
ditions at precisely the same instant at dif- 
ferent locations. This, it is believed, has 
never before been accomplished. The chief 
of the Edison Co.’s test department and his 
assistant have just examined the new dy- 
namometer and express themselves as highly 
pleased with the instrument. 








Taking advantage of the _ celebrated 
“evolution” trial at Dayton, Tenn., Ludwig’s 
Jewelry store of Chambersburg, Pa., had on 
display last week a _ so-called “Monkey- 
Scope” as a means of creating interest as 
well as displaying articles of jewelry. A 
long tube was censtructed of cardboard with 
the small end against the window glass 
forming the eye piece. The other end 
terminated in a_ box-like arrangement 
covered with an opaque black cloth. This 
was lined with white tissue paper and 
around the rear were displayed various 
articles of jewelry. In the center was a 
piece of coal with a diamond ring beside it 
and a card printed as follows: “Coal 
Evolved into Diamonds.” At the right was 
a piece of gold ore‘and beside it a gold bar 
pin with a card printed: “Gold Ore Made 
Into Gold.” At the left rear was a piece 
of silver ore and beside it a sterling tomato 
server with a card printed: “Silver Ore 
Made Into Silver.” Directly in front and 
right on a line with the eye when looking 
into the “Monkey-Scope” was placed a small 
round mirror to reflect the image with a 
card printed: “As for the Evolution of Man, 
See for Yourself.” An electric bulb with 
frosted globe served to furnish sufficient 
illumination to make it effective at all times. 
The display created considerable interest 
and a great deal of favorable newspaper 
comment. 
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H. J. Malliet, 833 Market St., recently 
enjoyed a 10 day trip by auto stage to 
Portland, Ore. 

Vacations are over at the W. B. Glidden 
Co. and preparations are in progress for an 
active Fall campaign. 

M. Birnbaum, of Birnbaum & Kasper, 717 
Market St., is in the east on a buying trip 
which will take about six weeks. 

A. M. Gilbert, of A. M. Gilbert & Co., 
704 Market St., left July 10 on his southern 
trip to be gone about two months. 

C. S. Winter, manufacturing jeweler, has 
moved from 74 New Montgomery St. to 
larger and better situated quarters at 133 
Geary St. 

M. H. Knox, of Knox & Kaye, diamond 
importers, 704 Market St., is back from a 
sojourn which he spent with his family at 
Capitola, Cal. 

Word has been received that J. S. Lewis, 
of Lewis, Inc., is having a fine trip in 
Europe and will not return until the latter 
part of August. 

R. M. Youngren is back on duty at his 
shop in the Phelan building, after a most 
enjoyable pleasure trip which took him as 
far north as Vancouver, B. C. 

Thomas P. Davey is now located in larger 
quarters on the fifth floor of the Howard 
building, 209 Post St., where he has in- 
creased facilities for handling his growing 
business. 

M. B. de Bor, 209 Post St., is back from 
a two weeks’ trip to the Hawaiian Islands, 
and is already planning for another visit to 
Honolulu in October, which indicates that 
he enjoyed good business on his first trip. 

After being located in the same building 
for some time, W. L. Newmeyer and Ray 
K. Gregory recently decided to go into busi- 
ness together, and are now located in Room 
823 of the Whitney building, 133 Geary St. 

L. H. Burnett, of Burnett Bros., who op- 
erate a chain of retail stores in California, 
Oregon and Washington, is making one of 
his periodic visits to the stores in the last 
two States. Since the store was opened in 
San Francisco last year, Mr. Burnett has 
made his home here. 

Returning from his northern trip, Harry 
A. Harris, traveler for the R. & L. Myers 
Co., said he had found conditions somewhat 
improved since his previous trip over the 
same territory. L. S. Myers makes a sim- 
ilar report for the San Joaquin Valley, 
where he called on the trade recently. 

Recent visitors to the local trade in- 
cluded: A. G. Prouty, Napa; Mr. Hill, of 
the Hill Optical Co., Hilo, T. H.; H. J. 
Kuechler, of H. J. Kuechler & Son, Stock- 
ton; Nate Solomon, Bakersfield; George 
Du Commen, Watsonville; William Baird, 
Yuma, Ariz.; Robert W. Good, Vancouver, 
B. C. 

Considerable interest is shown in the 
jewelry trade in the Gift and Art Show to 
be held at the Plaza Hotel here on Aug. 
17 to 22. This is the first Pacific Coast gift 
and art show, and every effort is being made 
to make it the largest simultaneous showing 
of this type of merchandise ever attempted 
west of Chicago. With the growing interest 
of retail jewelers in gift wares, it is ex- 
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pected that a good many of them, as well 
as exclusive gift shop people, will plan to 
visit the exhibition. Over 100 exhibitors 
have already signed up for space. 

Mr. Steinau, of Miller-Steinau, manufac- 
turers of agate jewelry, 646 Jessie St., is 
preparing to leave for the east about Aug. 
1, to be gone about three months. Robert 
Miller, of the same concern, is receiving the 
congratulations of his friends on his mar- 
riage July 16 to Miss Belotta Brandt. He 
is now spending his honeymoon in southern 
California. 

William Baird, Yuma, Ariz., accompanied 
by Mrs. Baird, spent several days in San 
Francisco on their return from Portland, 
Ore., where they attended the Elks’ con- 
vention. They had enjoyed their trip to the 
northwest. While the Portland convention 
of Elks was not so large as the recent con- 
clave of Shriners in Los Angeles, which 
they also attended, it was a splendid con- 
vention and they were very glad of the 
opportunity to participate in both of these 
big events. Mr. Baird considers conditions 
very favorable in Yuma and vicinity for 
Fall and Winter business. Much new land 
is going under cultivation, a large new 
acreage being planted to pecans, as well as 
citrus fruits, and the expenditure of $3,000,- 
000 on a new railroad from Yuma to Phoe- 
nix, together with other development work 
in the vicinity, makes the business situation 
particularly bright. 











J. E. Walz, Booneville, Mo., was a visitor 
in some of the wholesale houses in Kansas 
City last week. 

Morris Garfinkel, formerly with the Adel- 
son Jewelry Co., at 12th and Main Sts., is 
now meeting the public in the jewelry de- 
partment of the Gordon Jewelry Co. 

Meyer Gordon now has his new shop in 
the Muehlebach Hotel in first class condi- 
tion and has reported business in the jewelry 
line to be better than he expected at that 
location. 

E. M. Tyler, Mankato, Kans., his wife 
and two daughters are now enjoying a 
motor trip to northern Minnesota, accord- 
ing to one of the Kansas City wholesale 
merchants. 

D. B. Ward, head of the wholesale com- 
pany of that name, has been in the house 
here for the past three weeks, and expects 
to remain there for some little time to facili- 
tate the taking of annual vacations by sev- 
eral of his employes. 

Frank Connor is back in the city after a 
few weeks spent in Vinita, Okla., where he 
went to open a store for the Scott Jewelry 
Co. of Kansas City. He is contemplating 
the acceptance of a position which has re- 
cently been offered him in Ft. Meyer, Fla. 

A. E. Gordon, jeweler, Shreveport, La., 
stopped over in Kansas City last week while 
on his way to his home from Chicago, 
where he had been for several days. Mr. 
Gordon planned to stop off at Fort Scott, 
Kans., his old home, before proceeding to 
Shreveport. 

It has been reported recently that Harry 
Raskin, who was with the Chambers 
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Jewelry, 1224 Main St., for some time, was 
the recent purchaser of the store of the 
Roberts Jewelry Co., 12 W. 12th St., having 
bought the shop from I. J. Adelson, who 
formerly owned it. 

J. M. Scott, Junction City, Kans., Mrs. 
Scott and their daughter, who are on a 
motor trip for several weeks, recently 
passed through this city en route to various 
points in Illinois, Wisconsin and Iowa. 
They expected to spend several days in Chi- 
cago in the course of their trip. 

The Globe Department Store, which was 
opened here a few months ago in the old 
store rooms of the Palace Clothing Co., re- 
cently added a jewelry and bag department 
which is under the management of Mrs. 
Alda Robertson, of this city. The line con- 
sists principally of jewelry novelties, beads, 
leather and beaded bags. 

The Kansas City Gift Show, which is to 
be held in the Hotel Baltimore during the 
week of Aug. 17, is expected to be one of 
the outstanding events of the year, accord- 
ing to current reports among the whole- 
salers in this city. Three entire floors of 
the Baltimore have been reserved for the 
exhibits to be shown at the gift show, and 
it is reported that, to judge from the man- 
ner in which reservations for space are ar- 
riving almost daily, it may be necessary to 
engage an additional floor in order to ac- 
commodate all. 

The tournament, which is to decide the 
amateur golf championship of Kansas City, 
is being played off here this week, and Cady 
& Olmstead have captured the contract 
for trophies. The company has made a 
14-karat gold medal, to be awarded the 
winner, and a large sterling silver loving 
cup trophy, as well as several smaller 
ones, to be awarded for the several events to 
be played off in the course of the tourna- 
ment. This is the second large trophy sale 
the Cady & Olmstead company: has been 
awarded recently, a previous one beitig that 
of the junior athletic tournament, in’ which 
several hundred ‘school children  partici- 
pated. ef 


. 








Business Troubles: 





It was reported last week-that-a voluntaty 
petition in bankruptcy had been filed: by 
Albert Rohrer, Eveleth, Minn. 

It is reported from Laurel, Mass., that a 
voluntary petition in bankruptcy had been 
filed by Laurel Optical & Jewelry Co. 

The Southern Optical Co., 15 N. Syca- 
more St., Petersburg, Va., is reported ‘to 
have made an assignment to N. B, Munson. 
The assets are placed at $4,000, and the 
liabilities are estimated at $15,000. 

Guy N. Funk, conducting a retail jewelry 
business at Billings, Mont., has filed a vol- 
untary petition in bankruptcy in the United 
States District Court. The schedules filed 
with the petition show liabilities of about 
$17,000 and assets of about $15,000. 

C. C. Cooper, Sumter, S. C., is offering 
to settle with creditors on a basis of 25 
cents on the dollar. This settlement is pay- 
able 5 cents in cash, 5 cents on Sept. 1, 5 
cents. on Nov. 1, and 10 cents on Jan. 
1, 1926. The merchandise and fixtures are 
reported to be worth about $2,500, while the 
liabilities are said to estimate $9,200. 
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Q. L. Gibbs. of Florence, Colo., is mov- 
ing to larger and more pretentious quar- 
ters in the same town. 

Olof Jacobson, of Arthur Jacobson & 
Bro., is on a business trip which will carry 
him through California and adjoining 
States. 

Mr. and Mrs. Harry Kortz have returned 
to Denver after a visit with their son, 
Raymond Kortz, a movie actor, at Holly- 
wood, Calif. 

Stock of J. S. Quine, Telluride, Colo., 
has been sold to the Busy Corner Drug 
Store of that town. Mr. Quine is retir- 
ing from business for the time being. 

John J. Recht, Norton, Kans., jeweler, 
and his family, are spending the Summer 
in Bear Creek canon, west of Evergreen, 
Colo., in the Denver Mountain Parks. 

H. H. Frumess, of the H. H. Frumess 
Jewelry Co., made a trip to Cheyenne, Wyo., 
during the week to witness the annual 
Frontier celebration and wild west show. 

I. N. Biddle, who recently bought out 
the stock and took over the operation of 
the W. E. Brendler store, 1744 Welton St., 
has closed up his place of business and gone 
to California. 

The lure of the Yellowstone National 
Park caught H. H. Jeffry, Durango, Colo., 
jeweler, and he departed a few days ago on 
the first vacation trip he has taken in a 
number of year. 

F. S. McKee, Aspen, Colo., jeweler, has 
disposed of his stock of merchandise to 
Wayne Young, formerly of Fallon, Nev. 
Mr. Young has taken charge of the Aspen 
store and will continue to operate it. 

J. C. Lehman, of Brush, Colo., disposed 
of his stock of jewelry to E. A. Eaves, 
Colorado Springs, Colo., who will operate 
the Lehman store at Brush. Mr. Eaves 
recently conducted a _ sale at Colorado 
Springs. 

After a trip to Cleveland, O., through 
Pennsylvania and New York into Canada, 
Charles E. Longstreet, road representative 
of the W. W. Hamilton Jewelry Co., is 
back at work. He was accompanied on 
his tour of the east by his family. 

W. R. Ejisch, of the Edward Lehman 
Jewelry Co., has just returned from his 
regular business jaunt through southwestern 
Colorado, and W. R, Fuller, another of 
this firm’s road men, departed on a trip 
through northern Colorado, Utah and 
southern Wyoming. 

Trout fishing in the vicinity of Creede, 
Colo., is reported excellent by W. W. 
Hamilton, of the Hamilton Jewelry Co., 
who has just returned to his place of busi- 
ness after a two weeks’ rest. Sam S. 
Stuttsman, of the same firm, will leave 
about Aug. 1 for Topeka, Ind., where he 
will attend a family reunion. 

Erection of a new building at 16th and 
Tremont Place has made it necessary for 
I. C. Dunn, retail jeweler, and William 
Kley, manufacturing jeweler, to vacate 
their present stores and move to new 
quarters before Sept. 1. Dunn is holding 
a removal sale through which he hopes to 
teduce his stock before moving day. 
Among the out-of-Denver jewelers who 
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were in the city during the past week 
were Lloyd Gardner, Longmont,. Colo.; 
J. C. Mahon, Mahon Jewelry Co., Colo- 
rado Springs; S. B. Bitterly, Victor, Colo.; 
William Fritz, Fort Collins, Colo.; E. M. 
Miller, Longmont, Colo.; Miss Edith Bell, 
I. O. Glazier, Greeley, Colo., and J. 
Christensen, Cheyenne, Wyo. 

George Edwards, of Edwards, Ludwig & 
Fuller Co., Kansas City, Mo., is stopping 
at Estes Park, which is located in the 
Rocky Mountain National Park. B. M. 
Hammond, of B. M. Hammond & Co., San 
Antonio, Tex., wholesale jewelers, is 
another who has come from the outside to 
enjoy a few weeks of rest and recreation 
in Colorado’s mountain resorts. 

Traveling representatives of wholesale 
jewelry firms and others in the trade who 
were in Denver recently include Sereno P. 
Davis, Jacobson Bros,; J. B. Smellie, 
Ingersoll Watch Co.; George A. Jochum, 
Maurice Tishman, John Morris, jewelry 
auctioneer; Paul A. Halloway, Wolfshein & 
Sachs, Inc.; David R. Collier, Knox & 
Bernheim; Nelson McCormick, Plainville 
Stock Co.; O. M. Artes, Keystone Watch 
Co. 





Salt Lake City 


Harold Reynolds, prominent local sou- 
venir jeweler, has gone to California for 
a rest. 

Michael Levy, New York, is in this city 
planning a trip to the scenic sections of 
southern Utah which will take from two to 
three weeks, 

The Cardon Jewelry Co., Logar, one of 
the biggest jewelry stores in that city, held 
a Gladiola exhibit at its place of business 
the other day. 

The McGillis Jewelry Co. is the name of 
a corporation formed recently with Abe 
McGillis, well known S. Main St. jeweler, 
at the head. The capital stock is listed at 
$25,000. 

J. Jensen, of the Decker Jewelry Co., a 
sergeant in the 145th Field Artillery, has 
gone to Fort Russell for two or three 
wecks to be present at the Summer train- 
ing camp there. 


John W. Peters, Brigham jeweler and 
optometrist, has been appointed by 
Governor Dern as a member of the com- 
mittee of prominent citizens who will ad- 
vise him regarding the conduct of a num- 
ber of departments of the State government. 


Joseph H. Patrick, treasurer of the 
Decker Jewelry Co., and prominent busi- 
ness man, is recovering from a_ serious 
operation at the Mayo Hospital, Rochester, 
Minn. His medical attendants have an- 
nounced that Mr. Patrick’s recovery is 
assured. 

The City Commission passed an amend- 
ment to the license ordinance last week that 
may prove of interest to jewelers at some 
time. The amendment excludes the sale 
of goods damaged by fire and smoke from 
the class for which transient merchants are 
required to pay a license to sell. 

M. Miller, of the Miller Jewelry Co., 
and Ernest Eldridge, of the Decker Jewelry 
Co., are regarded as heroes by the members 
of the local jewelers’ baseball club on 
account of their wonderful pitching, which 
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is responsible for the unusual success of 
the club in its battles with other clubs. 
Lieut. William McConahay, of the Mc- 
(Conahay jewelry house, S. Main St., and 
son of Wm. M. McConahay, head of the 
firm and president of the Utah State Retail 
Jewelers’ Association, has gone to Fort 
Russell for two or three weeks as an 


officer of the 145th Field Artillery, Summer . 


training camp. 

Albert J. Seare, well known watchmaker 
and operator of a small jewelry store in 
this city, is dead at the age of 65. Mr. 
Seare was born in England and came to 
this city as a Mormon or Latter-day Saint 
convert, arriving in Utah in 1884. Before 
taking up the business of a jeweler Mr. 
Seare was marriage license clerk for Salt 
Lake County. 

Mrs. Clara Weinsteen and Miss Ernestine, 
her daughter, proprietors of the Trinket 
Jewelry Co., of S. Main St., who died a 
few months ago, left, it is stated, $60,000 
to the Children of Jerusalem. The house- 
hold effects of these ladies were sold by 
auction the other day, Robert Lavenberg, 
local jeweler and novelty dealer of S. Main 
St., purchasing most of the clocks, etc. 

The Trinket Jewelry Co. on S. Main St., 
has just opened two branch stores or stands 
to be operated in connection with the new 
Pierce-Arrow Sightseeing and Transporta- 
tion Co., formed recently by the owners 
of the Newhouse Hotel and associates. Mr. 
Offer, head of the jewelry company, which 
specializes in trinket jewelry. 

Local visitors of recent date include, 
David I. Levy, Wile Importing Co., Inc., 
New York; George Epstein, New York; 
Lawrence C. May, Lawrence C. May & 
Bro., Inc.. New York; Harry Gruenblath, 
A. D. Goodman & Bro., St. Paul, Minn.; 
Don R. Dix, Goldsmith, Stern & Co., New 
York; Meyer Lehmann, New York; Ed- 
ward Cohn, A. H. Cohn, Inc.; Sig Thein, 
Sigmund Thein Co., Chicago; Harry B. 
Schreiber, the Sterling Silverware “Manu- 
facturing Co., Providence and New York; 
Mr, Hale, C. & E. Marshall Co., Chicago; 
Lewis Roth, Savoy Watch Co., Los 
Angeles, Cal.; Wm. Strauss, Strauss & 
Strauss, Newark, N. J.; Bernard West, 
represented by W. H. Coombs; Davis Feiss, 
David Feiss & Son, St. Louis, Mo.; G. A. 
Berglund, Stange Jewelry Co., St. Louis, 
Mo.; Michael Levy, Michael Levy & Co., 
New York. 

The Bankers’ Association of Utah has 
announced a Conservation Sunday, to be 
held Aug. 9. It is planned to have religious 
leaders and heads of civic organizations of 
various kinds address the people in church 
services on the necessity of refraining from 
all unnecessary expenditures. It is an- 
nounced that among the topics which will 
be touched upon by the speakers are fake 
or highly speculative stocks or bonds and 
the custom of purchasing goods on the 
time-payment plan. For the past two or 
three years considerable business has been 
done here by jewelers on the time-payment 
basis. It is declared that Conservation 
Sunday was decided upon because of the 
fact that Utah is about to embark upon 
unusual prosperity as a result of one of 
the most abundant crops in its history, and 
it was felt that the people should be taught 
that they should not take advantage of this 
to indulge in an orgy of spending. 
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WHY MISS GLENNA COLLETT 
CHOSE AN ELGIN 


a ar a 
a these athletic days, three things are 
expected in a wrist watch... (1) It 


must keep perfect time .. . (2) It must be 
exquisitely beautiful . . . (3) It must stand 
the stress of the modern girl’s vigorous out- 
door life. 

»When Miss Glenna Collett, 
charming and popular woman’s 
golf champion, began her selec- 
tion of a wrist watch, she put 
down these three big requisites, 
in just the foregoing order. 
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ELGIN WRIST WATCHES 


gold filled. May be had from your 
jeweler in a wide range of prices 
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And che found all three in an Elgin! Per- 
fect timekeeping. Exquisite design. Hardy de- 
pendability. 

Miss Collett’s choice is inevitably the 
choice of any woman who approaches the 
watch question with a golfer’s cool and 
analytic mind. 

First, because Elgin is the product of the 
world’s leading watch-makers who put fault- 
less time-keeping as the first essen- 
tial in a watch of any type. 

Second, because the incompar- 
able beauty of an Elgin wrist 
watch is an addition to, not a sub- 
stitute for, absolute watch reli- 
ability. 
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THE WATCH WORD FOR ELEGANCE AND EFFICIENCY 


ELGIN NATIONAL WATCH COMPANY, ELGIN, U.S. A. 


THIS ADVERTISEMENT APPEARED IN FOUR COLORS IN The Ladies’ Home Journal of June 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 














Address Delivered by G. C. Kelty, President, M. J. Smit Co., Pittsburg, Pa., 


Some Unvarnished Truths About Selling 
Jewelry on Deferred Payments 


Before the Recent Convention of the Pennsylvania Retail Jewelers’ d 





Association 

















PE jeweler with a good cash trade has 
few problems. His principal concern is 
gauging the probable wants of his estab- 
lished trade. But just as grass in the neigh- 
bor’s field is always greener, installment 
selling to him is the promised land of big 
business and big profits. Between the sales 
which he makes, the cash jeweler dreams 
of the more continuous sales he might make 
to credit customers and of their steady 
stream of payments continued indefinitely. 

The credit jeweler himself dreams of the 
day when customers are unfailing; likewise 
their payments. 

Now let us look at some of the difficulties 
which go with the credit jewelry business: 

When a jeweler goes over from a cash to 
credit—his method of doing business is en- 
tirely changed. In a cash sale, the selling 
price is received in the cash drawer and the 
transaction completed in one operation. 

In a credit store, the sale may not be com- 
pleted for many months. True, a first pay- 
ment is made—and the actual cost of the 
merchandise may be received in a month or 
two. A danger in long drawn out contracts 
is the possible change of the customer’s cir- 
cumstances. In a few months’ time sick- 
ness, death, loss of position, etc., may take 
place to delay the complete sale. 


Tying Up Capital Stock for an Indefinite 
Period 


Next let us consider the personnel: An 
average cash jewelry store can be operated 
by the proprietor, a clerk or two, a cashier, 
and a stenographer who is also a_book- 
keeper. An ordinary sale to a customer can 
be handled by a clerk and the cashier. 

To operate a credit jewelry store more 
clerks must be added to the organization— 
the cashier remains—but an experienced 
credit manager is now necessary. In fact, 
a new organization must be built up—a 
credit department. 

The credit department will consist of a 
credit manager, an assistant or clerk to keep 
records of sales, payment dates, delinquents, 
etc., and collectors. The proprietor of the 


credit store gives less and less of his time 
to actual selling, because he has new duties 
to perform—those of a general manager. 


The Credit Store Has Twice as Many 
Employes as the Old Cash Store 


To keep all these additional people busy 
and productive it is necessary to bring new 
customers into the store. An entirely dif- 
ferent group of people must be made fa- 
miliar with the store’s new policy. These 
new customers can be got largely through 
aggressive newspaper advertising. To 
handle the advertising requires still another 
addition—an advertising manager or adver- 
tising agency. The advertising man must 
have actual advertising experience along 
credit jewelery-store lines. It is a mistake 
to think that some young or inexperienced 
person can be drafted to do this very im- 
portant work. 


Advertising an Absolute Necessity in 
Conducting a Credit Business and 
Costs from Eight to Ten Per Cent. 
of Gross Sales 

These figures apply to the established busi- 
ness only. To a new venture, the cost may 
amount to from 10 per cent. to 20 per cent. 
Figures in my possession show that one new 
store spent over 20 per cent. the first year 
—15 per cent. the second year—and plans to 
spend regularly an amount that is 12 per 
cent. of the present gross sales. 

Let us assume we have the customers and 
the number of individuals to handle them. 
What next? Here are some of the dangers 
in installment selling which are not at first 
apparent: 

The first consideration in operating an in- 
stallment business is carefully selected credit 
customers. Much business is offered that is 
not worth accepting. Initial payments are 
too small—small installments prolong the 
life of the transaction till the fulfillment is 
endangered. 

The purchaser, you realize, may meet with 
unavoidable hardships which prevent carry- 
ing out his pledges. Careful credit investi- 


gation can reduce this risk to a minimum. 
It is here that the judgment of the credit 
man can be employed to the greatest advan- 
tage. It is better to refuse a risk that offers 
only an even chance of paying out or de- 
faulting. 

The jeweler who extends credit to cus- 
tomers expects a certain amount of loss 
though non-payments of accounts due. 
These range from 24% to 5 per cent.—de- 
pending on the policy of the store in accept- 
ing risks and in collecting installments. 

The jeweler should keep in mind that lax 
collections mean lending money to customers 
without interest or any other compensation. 
Lax collections rob the jeweler of his eapi- 
tal, placing it out in loans that may eventu- 
ally become losses. 

Even if the credit risks are satisfactory, 
there is another danger to the financial sta- 
bility of the store. ieey tied up in credit 
accounts cannot be used to discount bills, 
replace stock or purchase new merchandise. 
Turnover of necessity is less frequent. To 
keep the store financially healthy only a cer- 
tain percentage of the capital may be in 
credit accounts. However, no definite figures 
can be suggested to cover this percentage 
because so much depends on the size of 
stock of merchandise carried. Credit should 
stop short on the point where it is difficult 
to buy on the most favorable terms. To 
extend credit beyond that point is to 
jeopardize the business. 

The three main differences between cash 
and credit selling and the three things a 
jeweler must face when he considers chang- 
ing his business policy are: 

1. The additional capital necessary which 
can conveniently be tied up for long periods 
of time, 

2. A larger payroll, because more em- 
ployes at higher salaries are necessary. 

3. An increased appropriation for adver- 
tising, which is spent in good and poor 
seasons, 

Now let us look at some of the points in 
favor of installment selling: 


1. Aggressive advertising brings in 
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“AN INCENTIVE TO TRADE— 
‘NEW HAVEN’ DISPLAYED” 





Tip-Top Octagon FEW “NEW HAVEN” Watches grouped with the attrac- 
Watch tive colored Display Card, as shown above, will help increase 
The new octagon-shaped watch, | your watch sales considerably, especially at this time, as the 


14 size, thin model, neat and New Haven Advertisements in THE SATURDAY EVENING 


compact, Streamline design, ; F “We 
nickel polished, semi-octagon © OST are read twice each month by millions of people. 


bow, substantial antique pen- ede Ae : ; ‘ 
inca: alanine aipaieds saney 0 This is just one of the many attractive colored Display Cards 


wind, pullout set. Cubist num- offered you. Send for them at once, using the coupon below. 
erals and skeleton hands. 


A number of effective window displays can be arranged by 
using the attractive colored boxes, each one of which carries 


elas taaies the price to the customer. 


IE oicnscsccsnandd $1.75 
Radium Dial ............ $2.75 Electros furnished upon request 
Ask to see the other Octagon YOUR JOBBER CAN SUPPLY YOU! 


members of the True Time 


Tellers Family. 
THE Ney G 
EST. EW 


BRANCHES | 


NEW YORK CHICAGO | 
SAN FRANCISCO TORONTO eT TOC e TIE T TTT TLC TTC ETE ee 





THE NEW HAVEN CLOCK CO. 


New Haven, Conn. 





N Please send me at once, a set of Colored Window Display Cards 
LOCK CO: & featuring True Time Tellers and also reprints of Saturday Evening 
ONN, 1817 y) Post Advertisements. 
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volumes of new business to keep the larger 
organization going. 

2. Customers who come in to buy an 
article for cash may be induced to buy a 
more costly one using the cash price of the 
first article as first payment on the higher 
priced one. 

This is an excellent thing for both cus- 
tomer and jeweler, because the purchase 
of high grade merchandise means greater 
satisfaction all around. Therefore, the credit 
business builds up a larger business on 
higher grade lines. 

Weekly or regular calls which customers 
make to the store to pay their installments, 
are just so many more opportunities for 
them to see something that they want. Par- 
ticularly the final payment call when the 
customer is feeling pleased with the pur- 
chases and the courtesy extended to him, 
is an excellent opportunity to make another 
sale. The ideal customer keeps his name 
on the books constantly—and is always buy- 
ing. Credit customers actually buy more 
than strictly cash customers, because they 
are known, by name at least, and can be 
easily circularized. A cash customer may 
be known by sight only. 

The credit store, if it is successful, is on 
a highly scientific business basis. The best 
cost-record keeping systems are employed. 
Once sales are made, definite times and 
dates for payments are arranged. The pur- 
chases becomes in arrears when one install- 
ment is delayed. Immediate steps can or 
should be taken to remind him of his over- 
sight and urge him to regularity. Prompt 
collection of accounts does not drive trade 
away from a retail store. On the contrary 
it makes them feel in closer touch with the 
establishment. 


Installment Buying 

There is no doubt that buying on install- 
ments is becoming the modern way of doing: 
business. It is almost alone responsible for 
the enormous sales volumes recorded in 
every field—the automobile, piano, house- 
hold electrical equipment, radio, etc.,—and 
of jewelry. Buying on installments has 
justified itself—it has no excuse to make. 
It has banished housekeeping drudgery; 
made possible the extension of pleasure and 
happiness in practically every family in the 
United States. By increasing the attainable 
human wants. It makes people work harder 
to get those things which were once beyond 
their reach. 

But to go into the installment jewelry 
business requires much preliminary investi- 
gation. The owner must know whether the 
city in which he is located is large enough 
to supply a sufficient volume of new cus- 
tomers; that the city depends on a variety 
of business for its prosperity; that it is not 
a one industry city; if the city is not large 
that there are surrounding residential com- 
munities which do their main trading in it, 
and thus make up for the smallness of the 
city itself, 

Lastly, if these tests can be met success- 
fully the new credit jeweler may proceed 
along the lines already outlined. 

Now, gentlemen, I have tried to point out 
some of the differences between selling 
jewelry on installments and outright for 
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cash. The suggestion which I now will 
make is one which should deserve considera- 
tion of every cash jeweler in the State and 
country. We must forget now that we 
credit and cash jewelers are competitors to 
each other and remember that each of us, 
and all of us together, have hundreds of 
other competitors that are more severe than 
is the competition between us in the same 
business, 

This competition comes from other” mer- 
chants selling gifts other than jewelry. It 
is often a question in a household as to 
whether money shall be spent as to provide 
a gift, an automobile, a rug, etc., and to a 
lesser degree whether money goes for knick- 
knacks such as bric-a-brac, candy, flowers, 
books, etc. Remember, please, that outside 
competition is more severe on us as a field 
than competition between us in the same 
field. 

Jewelers as a whole are not spending 
enough to advertise themselves individually, 
which in turn helps to advertise the entire 
business. 

Automobiles, appliances, 


electric labor 
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Unique Selling Plans 





THE W. N. Rose Jewelry Co., 111 South 
4th St., Waco, Tex., gave its annual 
show for children at the Orpheum Theatre, 
last Spring. Mr. Rose bought out the house for 
the day and gathered up all the children of 
the town. Special cars were provided ‘for 
cripples who were from poor families. 

About two thousand children enjoyed the 
annual treat. The bill was provided _ — 
Harley Saddler show. 

Mr. Rose has made a conspicuous success 
in the jewelry business. He came to Texas 
eleven years ago, entering the business. -by 
selling small items of jewelry to the people 
of Waco from a grip. He saved his money 
until he had enough capital to rent a store 
and go into the business in 4 small way.’ 

Mr. Rose attributes a greai measure of his 
success to his advertising campaigns: that 
he is constantly carrying on. 

He is known among the trade as one e-of 
the most successful originators of stunt: ad- 
vertising in the State. He told a.répresen- 
tative of THE JEWELERS’ CiRCULAR that. he 





JEWELER’S ODD DISPLAY DEDICATED TO 


“MRS. TIGHTWAD” 


WHO FAILED TO TAKE ADVANTAGE 


OF HIS SPECIAL SALE 


even savings banks are getting a dispro- 
‘portionately large share of the money in 
circulation, all because jewelers as a whole 
spend a disproportionately small amount to 
advertise the industry. 

I suggest, therefore, that the cash jewelers 
of Pennsylvania do their share of advertis- 
ing which will benefit themselves first of all. 
Suppose the cash jewelers in the large cities 
would spend only one-half of what the credit 
jewelers spend, the result, I believe, would 
be an enormous increase in the general 
jewelry business. 

If a special effort were made to promote 
the sale of jewelry on every gift occasion 
the jewelry business would soon be on a 
more substantial basis. We would not be 
looked upon primarily as selling luxury 
items of worth which should be regarded as 
conventional gifts on every day of the year 
and all other occasions. 

You will note today that books, flowers 
and candy have been considered conven- 
tional gifts. Whereas jewelry has held the 
place as being suitable only as gifts between 
relatives or engaged people. 

I would break down that sentiment as 
quickly as possible and make jewelry as 
conventional a gift as a book. 


considers the jewelry business is still godd 
despite the inroads that have been made in 
it by the drug stores and department. stores, 
and that if he had to do things over again 
he would start in the same business. He 
believes he would have the same success; ° 

The firm has just finished a_ successful 
advertising campaign on the sale of glass. 
ware. At the close of the sale he startled 
the people of Waco who passed up his sale,. 
by a display showing the burial of Mrs. 
Tightwad. The latter was duly interred in: 
his show window with appropriate ceremony,. 
music and everything that goes to make up 
a successful funeral. 

The show window was trimmed to repre- 
sent a grave yard, with a small monument 
bearing the following inscription: 

Beneath this stone so cold and gray 

Lies Mrs. Tightwad, who passed away. 

She heard of the dishes Rose gave away, 

And her last regret was that she couldn't 
Stay. 

She said to her children that gathered around 

Rose is the man who can always be found. 

To zive you good prices on diamonds and 
glasses 

And who gives easy terms to folks of all 
classes, 
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Missing Opportunities 


66° THE only chap that has reason to say 

times are bad is the one who fails to 
take advantage of the God-given opportuni- 
ties that are on every hand,” Walter B. Win- 
stock of the Evening Bulletin, Philadelphia, 
asserted at the Second District Convention 
of the Associated Advertising Clubs in 

Bethlehem, Pa., June 1. 

Mr. Winstock cited ten rules for business 
SUCCESS : 

1. Keep up with the times. 

2. Do not try to do everything yourself. 

3. Take time for exercise and relaxation. 

4. Maintain efficiency by developing com- 
petent help. 

5. Do not permit system to run into red 
tape. 

6. Do not practice cheese-paring economy. 

7. Do little things that are worth while. 

8. Develop your capacity, for large 
things by avoiding the pitfalls of detail. 

9. Take a frequent inventory of yourself, 
your workers, your stock and last but not 
least— 

10. Be a regular and consistent adver- 
tiser in the dominant paper. 

The: speaker pointed out that, although 
some stores go to a great deal of expense 
to prepare good advertisements, frequently 
they choose the wrong medium through 
which to present their message to the public. 
He urged them to take advantage of the 
“dominant newspaper.” 

“To make money you must go where 
money is, and to do the largest business you 
must advertise in the newspaper that has the 
largest reading clientele. 

“If you and I knew where the next pur- 
chaser was coming from there would be no 
need for advertising. The millionaire and 
the man with a high rating is not as a rule 
the best prospect for the retailer. The mass 
of retail business is done with regular folks. 
Folks who scan the advertisements to tell 
them where they can buy their clothes, their 
foods, their necessities and their luxuries at 
the lowest price and to the best advantage. 

“In Philadelphia it is the man who lives 
in the two-story house who decides who is 
to be the next mayor. It is the man in the 
two-story house who eats the most food, 
who wears most clothes, who has the most 
children, who buys the most furniture, who 
wears out the most shoes, who buys the 
most hats and who buys the most automo- 
biles. 

Henry Ford, when he started to make 
a low-priced car within the reach of the 
many and then advertised it regularly and 
consistently to the masses, is the man who 
has shown every retailer how to make 
money. 

“Finding new customers is best accomp- 
lished by advertising in the newspaper that 
has the most readers. 

“Here is America where there is oppor- 
tunity on every hand, the factory worker 
of to-day is the plant owner to-morrow. 

“The trolley rider becomes the driver of 
a fine car. The wearer of cotton stockings 


graduates into the silk stocking class. The 
beef eater reaches out for pate de foies gras 
ani enjoys strawberries in winter.” 
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Price Not Everything 





6¢ PRICE is not the predominant lever for 


the moving of merchandise,” Miss 
Lois Guck of the Chatham Advertising 
Agency, New York, told the Second Dis- 
trict Convention of the Associated Adver- 
tising Clubs of the World at Bethelehem, 
Pa. 

Reviewing the sales methods employed 
by various prominent Fifth Avenue stores, 
Miss Guck said that the “style effort” has 
superseded the “price effort.” 

“It is the ‘fashion angle,’ the eternal 
struggle of setting the pace; the unremitt- 
ing vigilance that no new trend, no small 
detail shall escape his notice, for fashion 
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The Thomas Long Co.’s New Store 
in Boston, Mass. 


VIEW of the spacious newly remodeled 
store of Thomas Long Co., Boston, 
Mass., is illustrated below. This store was 
very fully described in the Storekeeping De- 
partment, issue of June 10, but by an inad- 
vertency the illustration shown herewith was 
omitted, the store of another jeweler having 
been shown by error instead. 

The Thomas Long Co. as was mentioned 
in the above-mentioned issue, now has about 
twice the former amount of retail store 
space. The display cases allow the goods to 
be displayed to the prospective purchaser 
to the best possible advantage. The display 
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“ISLAND” CASES A FEATURE OF THE NEW STORE OF THE THOMAS LONG CO., BOSTON, MASS. 


moves swiftly and he must keep his eye so 
true to the fashion line that its slightest 
variance shall register a hunderfold in his 
response to it and in his forecasting its 


course. Fashions do not happen—they 
evolve. 
“The psychology of the ‘Avenue’ has 


proven that the woman will be smart at 
whatever cost.” 


A Correction 

W. Lang Bass, Certified Watchmaker, of 
Laurel, Miss., who, as stated recently in the 
Retail Advertising Department of THE 
JEWELERS’ CIRCULAR, issued an advertising 
blotter to emphasize the technical side of 
the jewelry business and to impress the 
public with the significance of the Horo- 
logical Institute of America which certifies 
watchmakers, obtained his technical knowl- 
edge from Bradley Polytechnic Institute, of 
which A. T. Westlake is Dean, in Peoria, 
Ill. By an inadvertency it was previously 
stated that Mr. Bass had been a student in 
Elgin, Ill. 

The interesting movement illustrated on 
the blotter was made entirely by him while 
at the Bradley Institute. 





cases at the side are separated from the cen- 
ter or island cases by wide aisles, as will be 
noted in the picture. The store, as a whole, 
gives the impression of great comfort and 
convenience combined. 


New List of Wedding Anniversaries 





The Lowell Retail Jewelers’ Association 
has adopted a list of wedding anniversaries 
of special interest to jewelers. Cards sent 
out are inscribed as follows: 

Gifts That Last 
From Your , Jewelry Counsellor 
For Wedding Anniversaries 
(Adopted by Lowell Retail Jewelers’ Associa- 
tion March 7, 1923.) 


IEW OR PAE vs ai eee howe swe Sees Nickelware 
BOUND CORE cot taGes ce beeeme eel Chinaware 
BOE KOBE acne es cae a oe Mahogany-Wooden 
PIE OM RE FS Socks ais anisiae rece Leather 
PGR WRAP oii sess <a o00n Cut Glass or Crystal 
PENNER WONG. Coe Gate eiainc aes wae Jewelry 
SIU. ORE 6 oleic -d iss Sir oa SR wD 6 ons SSeS Silver 
MINT OBE osc pena stance soeeue Pearls 
IRUOOOEN SPOR oc cis cas 66%Sasaeaseauae Golden 
Dente: Wear ooo. ices 5584 600000 pute 
DWE. WEAF ois ocd ccdks des cwws Diamond 
MOEN REE... Sd puibetnaeanpanese a Woolen 
RE WORE. gcse sees ween s Silk and Linen 
i a | a ee Platinum 


When is your next anniversary? 
Ricard’s Jewelry Stores 
Lowell-Lawrence - : Mass. 
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Jewelers’ Merchandising Calendar 











Up-to-the-Minute Suggestions for the Progressive Jeweler 


Written Expressly for The Jewelers’ Circular 














A-U-G-U-S-T 


” the original Roman calendar August 
bore the name Sextilus, being the sixth 
month in the series, and it consisted of 
only 29 days. When Julius Caesar reformed 
the calendar he added another day 
equalize it with some of the other months. 
Later the Emperor Augustus decided that 
he should be honored by having a month 
named after himself, so he changed the 
name to August. His vanity was not satis- 
fed with this, for there were only 30 days 
in August, so he stole another day from 
February and tacked it onto August, giv- 


ing it 31 days as at present. 


Vacation Period 


In this month, of all months in the year, 

there is no popular holiday, but it has been 

set aside by a great many families as a 

period when all shall go away for a change 

of air, either on the lakes, seas or at the 

mountains. For a long period the wealthier 

classes sought to spend their vacations in 

Europe, and while many do so now, the 

slogan, “See America First,” has been in- 

strumental in turning many _ vacationists 

and tourists towards the grandest scenes 

‘ on earth, which are to be found in our own 
country, practically at our very doors. 

The value of a change of air and scenery, 

of a change in the living conditions for a 

few weeks is being recognized in many 

ways. Hence, August sees many away 

from home on a recuperative trip of some 


kind. 
Birthstone 


for August. 


No conjugal felicity. 


Flower 
Poppy, symbolizing consolation. 


as an appropriate flower for August. 


Other Symbols for August 


Special Apostle 
ho, | OCCT TOT TT 


Anniversaries and Holidays 
1. Colorado Day (Colorado). 
1, Emancipation Day 
Negroes). 
13. Occupation Day (Philippines). 





16. Bennington Battle Day (Vermont). 


States Admitted to the Union 


1. Colorado, 1876. 
Missouri, 1821. 





Sardonyx, symbolizing conjugal felicity. 
The peridot and carnelian have been sug- 
gested as appropriate alternate birthstones 


“Wear the sardonyx, or for thee 


The August born, without this stone, 
’Tis said, must live unloved, alone.” 


The Pond Lily has also been suggested 


Talismanic Gem ............-- Diamond 
Guardian Angel ............... Hamatiel 


..James, son of Alpheus 


Governing Planet .............. Mercury 
rrr Violet 


(Celebrated by 





Other Dates of Significance 
3. Columbus sailed on his first voyage 
to America, 1492. 
12. Peace with United States and Spain, 


1898. 
16. First message sent by Atlantic 
cable, 1858. 


17. Klondyke gold mines discovered, 
1896. 

25. Francis Bret Harte, born, 1839. 

29. Oliver Wendell Holmes, born, 1809. 

?, Labor Day is celebrated in some 
states in August. 


Slogan for August 
More sales of summer merchandise. 


August Selling Keynote 


The general keynote of August retail 
selling will be clearance sales. These will 
be widely advertised and specially presented 
in many stores. Where the clearance sales 
are held earlier the keynote for August 
will be Summer Merchandise at Summer 
Prices. The general clean-up of stocks of 
a preceding season has become a habit of 
retail practice, and it is a good one to 
carry through, when possible. The clean- 
up in anticipation of new merchandise 
arrivals has two advantages, (one) the 
elimination of lines that should have been 
sold, (two) the financial returns with 
which to make profitable purchases. 

Towards the end of August the New 
Season will be exploited. This is being 
done earlier and earlier each year, and the 
tendency is toward lengthening the Fall 
season at the expense of the Summer 
season. Preparations for school will also 
occupy the greater part of many merchant’s 
advertising late in August. 


Symbols for August 


Vacations—The symbols of vacations 
comprise all out-of-door activities, sports, 
travel and vacations of every description. 
These symbols may be made to give 
atmosphere to the displays in windows and 
to the advertising of the merchandise. 

Sports—Sports continue to hold the pub- 
lic attention. These are symbolized by the 
implements and accessories used in the 
various Summer sports, pictures of sports 
and out-of-doors. 

Hot Weather—The best symbol of hot 
weather is an antidote. Ice and: icicles 
will add comfort to perspiring humanity. 
Fans, cool drinks, ices, picnic scenes, water 
sports and other comforts and pleasures of 
the hot months may be used to appeal to 
the prospective customer. The suggestion 
that the store is a cool place to shop has 
advantages. Making it cool in reality has 
many more. 

Sales—The jeweler does not have sensa- 
tional clearance sales as a rule, and the sale 
symbols he uses are usually of a more con- 
servative character. The symbols used 
should suggest the value of thrift and power 
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of small savings, together with the satis- 
faction of securing merchandise below the 
regular prices others have paid. 


Appropriate Selling Events 

Birthstone campaign. 

Summer costume jewelry. 

Summer watch sale. 

Merchandise suitable for Summer enter- 
taining. 

Hot weather electrical utilities. 

Traveling goods, including bags, manicure 
sets, toilet sets, vacuum bottles, lunch kits, 
etc. 

Vanity cases and compacts. 

Fans. 

Summer sale of silver. 

Cameras and camera supplies. 

Souvenirs. 

Sport trophies, tallys, etc. 

Emblem jewelry for men. 

Clearance sales of any or all lines. 

School opening sales of pens, pencils, etc. 


Using the Calendar 


The calendar does not give any definite 
directions for going about the matter of 
getting business. It is not intended that it 
shall, but that it will give suggestions that 
may be taken advantage of in the plans 
for getting business during the month. 

That part of the calendar dealing with 
the anniversaries and the symbols and 
sentiments of the month are informational 
in character. The selling keynote gives a 
general idea of the particular activities that 
will prevail during the month. The symbols 
for the month are intended to present the 
prevailing sentiment of the month and give 
the jeweler a basis for preparing special 
displays that will appeal through the 
emotions. 

In \ presenting the list of appropriate 
selling events for the month the average 
jewelry stock is taken into consideration. 
Many jewelers handle lines not- listed in 
the appropriate selling events that should 
properly be given considerable prominence 
during the month. 

In using the list as presented for guidance 
the jeweler is reminded of lines of mer- 
chandise that may be specially made to ap- 
peal to the public through its seasonableness. 

It must be remembered that all sales of 
jewelry and other merchandise is prompted 
by a need, sometimes insistent, but often 
unknown by many _ possible customers. 
Every birthstone campaign brings to the 
mind of the jeweler’s customers the appro- 
priateness of birthstone jewelry. The Birth- 
stone advertising for August may sell a 
birthstone in January, or some other month 
far removed from the time of advertising. 
The symbolism of the birthstone should be 
presented in the advertising in such a way 
as to appeal to all, not only to those whose 
births happen to occur during the month 
the advertising is done, 

The other lines mentioned in this list of 
appropriate selling events are all good lines 
to push during August, but every jeweler’ 
will not find it possible to include all the 
lines in his August advertising campaign. 
They are mentioned as a guide that will 
enable him to select those of most impor- 
tance to him for concentrated action in 
presenting them to his customers. 

The gift idea in advertising jewelry and 





(Continued on page 114) 
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HE coming of school days once again 
after the Summer vacation means an 
opportunity for the retail jeweler to get some 
business that hinges upon boys and girls 
starting back to their studies. 

There are some school accessories that are 
properly a part of the jewelry store stock. 





Friends Off to College? 


Some of your friends, or perhaps 
some of your family, start for college 
soon. 

Of course you want to make some 
suitable gift, something that can be 
taken along and used, perhaps a re- 
minder of the giver. 

It may be something of practical, 
every-day use, such as a gold or silver 
mounted Always-Sharp pencil or 
fountain pen. It may be a watch, 
that real necessity for the student. It 
may be something pretty for the 
girl’s room, something interesting and 
useful for the boy’s room. 

Why not come in and see what we 
are showing in our store display of 
“Gifts for the College Boy or Girl?” 

Whether you want to spend /one 
dollar or a hundred, we can provide 
just the gift you want. 









No. 1 
















































Are You a Pencil 


Whittler? 


The old fashioned cedar lead pencil 
with its encased lead is too long when 
it is new and too short when it is old, 
and half its use goes to waste in the 
whittling that makes new points daily. 

Every boy and girl starting for 
school next week ought to have an 
Ever-ready pencil and so save the 
waste of pencil whittling. 

The Ever-ready is ready at any 
time. If the point gets broken, 
another is ready by a turn of the cap. 
If the point is used up, another point 
can be put in position in a moment. 

No running to the schoolhouse 
pencil sharpener, no borrowing of 
knives, no neglect of class notes be- 
cause of a dull or broken pencil. 

We believe that parents wili find 
Ever-ready a good investment as 
helps to the children’s efficiency in 
school. 

You can buy an Ever-ready at 
any price from 50c. up to $5. 
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Among them are automatic pencils of the 
clutch and the propelling type, fountain 
pens of all sorts, and school watches. 
Unless the jeweler takes active steps to 
get the business along these lines, the sta- 
tioner will not only sell all the pens and 
pencils, but most of the school watches. 
True enough, the stationer will sell cheaper 
watches than the jeweler would be able to 
sell to the same people, but those who buy 
the cheap watches of the stationer will cease 





Make the Youngsters 
Proud! 


It is worth while to make the boys 
and girls proud of their school equip- 
ment so they will take better care of 
at. 

Give the youngster a good Ever- 
Ready pencil when school begins. It 
will save the buying of ordinary lead 
pencils and give the owner some self- 
respect. 

A girl or a boy is proud of good 
school accessories and will take proper 
care of them. i 

It is the same with a fountain pen 
and with a watch. Equip a boy with 
a good outfit and it helps him to feel 
that he is growing up. 

Give a girl a good pencil or pen 
with ribbon to keep it from getting 
lost, or with a clip to hold it on the 
dress and you teach her to look after 
such accessories. 

The youngster who never has any 
of those things, becomes careless with 
pens, pencils and other accessories. 

Giving them good equipment puts 
responsibility on them and they are 
almost sure to live up to it. 

Of course we are headquarters for 
all sorts of school equipment in the 
way of pens, pencils, watches, of every 
good type. 
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to be in the market for better watches from 
the jeweler. 

There is a good school trade along these 
lines and the jewelry store is a legitimate 
place to handle it, but if left to follow the 
natural trend, it is more than likely that it 
will go elsewhere. 

How shall the jeweler get this school 
business? How shall he bring the young 
people into his store to buy such things as 
they need in his line when they are going 
to be visiting the stationer’s anyway for 
school supplies, and are so subjected to the 
temptation to buy there? 

Advertising of one 


sort or another 





must be counted on to turn the trick, 

Window displays, of course. For ten days 
before the opening of school or local college, 
and for a couple of weeks after the opening, 
displays of pencils, fountain pens, school 
watches for boys or girls, and cards on these 
displays that are prepared with a view to 


Your School Writing _ 


School work must average pretty 
nearly 50 per cent writing. 

You have to write at all times, 
under all conditions, on all sorts of 
paper, in all sorts of classes; taking 
notes, copying notes, writing out 
themes. 

It’s write, write, write, all the time. 

Have you a good fountain pen that 
will be always ready, always flowing 
well, never leaking, easily filled? 

Come in and try our fountain pens. 
We have a large assortment and can 
give you just the point you like at 
just the price you want to pay. We 





ME Kacecaceks DN piencesien and 
eee .. makes. Each pen fully 
guaranteed by us. 

And Ever-ready pencils in the 
various grades, from 50c. to $5. 


Silver or gold, for every-day use, for 
ornament as well. 

Extra leads for the pencils, the 
best ink for fountain pens. 
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Send Them to School 


on Time 


Is the family clock keeping good 
time? 

Next week the children begin school 
again. It is very important that they 
be there on time for each sessicn. 

Twice a day there will be the ques- 
tion, “Is our clock right?” and twice 
a day you must be able to assure the 
children that your clock can be de- 
pended upon. 

If you haven’t a clock you know 
will give you the right time, see us 
about getting a timepiece that will be 
reliable. 

If you have a good clock that only 
needs a little repairing, bring it in and 
get it put right so you can have the 
children ready on time. 

It doesn’t cost much to have the 
right time in your home and it is 
worth a great deal. 
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appealing to school people. The jeweler 
might easily make displays of such goods and 
yet do it in such a way that the youngsters 
would not be reached and interested. The 
displays should have a school atmosphere 
and they should reach out with the right 
kind of show cards and strike for the atten- 
tion of school people. 

Fountain pens and silver pencils will not 
of themselves necessarily interest the scholar, 
There must be something there to tie up the 
display with the school idea. One jeweler 
secured for window display the architect’s 
drawing of a new school building, and he 
used this as the feature calculated to attract 
the attention of school people who would in- 
cidentally view the accompanying showing of 
fountain pens. Another jeweler made a win- 
dow background of photographs of athletic 
teams of the school in previous years. 
Another used school pennants to give the 
school atmosphere, 

Show cards adapted to the first days of 
school may bear such inscriptions as the fol- 
lowing: “Good Pens for Good Stucents,” 
“Start in with a Good Pen,” “Did you lose 
your fountain pen? Get a new one,” “Bring 
in your old fountain pen. If it can be fixed, 
we'll fix it,” “Good fountain pen makes 
school work easier,” “Why whittle pencils 
away? Use one of these,” “These pencils 
always have a point,” “Buy an Always- 
Sharp and you're always ready,” “These 
things make school work easier,” “You can’t 
be on time without a watch,” “You need a 
school watch. $.. gets one,” “Don’t be late 
to school, Geta ........ watch,” “"ust the 
watch for school use,” “This watch is the 
teacher’s pet.” 

It is a good plan to get a list of the 
students of high school age, or older, if 
more advanced schools are located in your 
city, and send some direct mail advertising 
to these prospective purchasers. Here is a 
form for a letter that might be mailed to the 
list before the opening of the school: 


Dear Student: 

In your school work have you hap- 
pened to read anything about Richard 
Brinsley Sheridan? 

Probably you know more about him 
than I do. But what I wanted to say 
was that that gentleman once made 
the remark, “Easy writing makes 
curst hard reading.” 

He must have known what he was 
talking about, or at least he thought 
he did, but that was before the days 
of modern writing equipment. 

We know now that one may make 
writing easier, a good deal easier, by 
ere fountain pen or an 
Always-Sharp pencil, and writing with 
such easy writing equipment does not 
make the reading harder. It makes it 
easier. 

Take all the pains you can with 
what school writing you do, but make 
the work easy by using a ........ 
fountain pen and an Always-Sharp. 

We have both in all grades and at 
all prices and we want you to come 
and see them before you start for 
school. Yours very truly, 

J. D. Brown, Jeweler. 
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Most jewelers are in a position to secure 
quite a list of young folks who are starting 
for boarding school or college in September. 
These young people are going to need 
fountain pens, pencils, stationery, watches. 
They will be important essentials and if they 
don’t buy them before going, they will have 





Is Your Daughter 
Prompt? 


Promptness is a mighty important 
thing to teach the young folks. The 
sooner they learn it, the better. 

A watch will help your daughter 
to be prompt, and you can give it to 
her for the explicit purpose of making 
her think it worth while to be on time. 

School is beginning and it is mighty 
important that the girl be on time 
for her classes. She is handicapped 
if she has no timepiece. 

Give her a watch and give it to 
her with the explanation that it is 
given to help her to learn the value 
of time and of promptness. 

Girls love watches as dress acces- 
sories and they are pretty additions 
to appearance, but that is not the 
great thing about a watch. Give your 
daughter one, and let her enjoy its 
ornamental effect as much as she will, 
but help her to remember what a 
watch really means. 

It is hard to teach young people 
promptness unless you give them a 
watch to make promptness possible. 
You would not think you could be on 
time anywhere if you were deprived 
of your watch. 











No. 6 





Is Your Time School 
e 
Time? 

Unless you carry a watch that gives 
you the school time regularly and 
reliably, you cannot make sure of 
being on time for classes. 

When you assume the responsibili- 
ties of high school, you assume the 
responsibilities of being on time for 
your work. 

It doesn’t cost much for a good 
school watch, for a girl or for a boy. 
A few dollars invested in a_ time- 
piece mean promptness and that makes 
school easier for everybody. 

If everyone were always on time 
for school a lot of the friction be- 
tween teachers and students would 
be automatically eliminated. 

Let us supply you with a watch you 
can depend upon. When you have 
such a watch, if the other fellow’s 
time is not like yours, you don’t have 
to worry. You know yours is: right. 

We have popular priced school 
watches and we have watches at 
higher prices. We'll help you pick 
out the kind you want. 
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to buy them after they get there. Why not 
make an effort to line up some of that good 
business before it leaves town? Here, for 
example, is a suggestion for a letter to send 
to the parents of the going-away youngsters: 


Dear Mrs. Greene: 

You are starting your daughter (or 
son) for school very soon now. 

You expect to get lots of letters 
telling all about how things go and 
what she does. You want to hear 
from her often. 

Just a hint from me:—She will 
write oftener and longer letters if she 
has a good fountain pen and a good 
automatic pencil that never- needs 
sharpening. 

Let us fit her out with writing 
material before she goes. You know 
my reputation reliability and you 
know that my guarantee is good. Buy 
what you can here and avoid the pos- 
sibility of the purchase of something 
unsatisfactory in a strange store. 

If there are so many things to buy 
at the outset that you would like to 
postpone payment for the necessary 
fountain pen, pencil, watch, or any- 
thing else in our line, you can count 
on me to extend you credit. 

A handsome school watch, a silver 
or gold automatic pencil, a good 
fountain pen; any of those makes a 
nice gift to the student leaving for the 
year’s work. 

Yours very truly, 
J. D. Brown, Jeweler. 


In connection with the thought that it is 
appropriate to make some gift to the boy 
or girl leaving home for school, a window 
display may be arranged showing such 
things as are suitable and appropriate gifts. 
The jeweler has every advantage to offer 
when it comes to the providing: of school 
accessories for gift purposes, and to pens, 
pencils and school watches, may in that case 
be added many other items of a suitable 
nature. 

It is worth remembering that for every 
boy or girl going away, there is a parent 
making plans for the departure and plans 
for the arrangement of that boy’s or girl’s 
room at school or college. You are in a 
position to supply some things of utility and 
some things of beauty adapted to the 
student’s room, and you need to advertise 
these in order to remind people to buy them. 
Try an advertisement calculated to remind 
people of the opportunity of making gifts to 
going-away young folks so they will buy for 
friends or relatives or for sweethearts. The 
occasion is there, the opportunity for the 
jeweler and he ought to take advantage of 
it. Advertisement No. 1 may be adapted to 
use in a newspaper advertisement along this 
line and at the proper time. 

In addition to such advertising as I have 
mentioned and described, the jeweler will 
naturally seek to advance the sale of school 
accessories by his own regular advertising, 
and herewith are given several sample 
advertisements that may be made to fit the 
needs of the occasion. 








Teacher—“Take this sentence: ‘Take the 
cow out of this lot.’ What mood?” 
Pupil—“The cow.”—Denver Clarion, 
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“You'll have to leave this watch with us 
for a week or ten days,” said the man at 
the repair desk. 

“Ten days!” replied the excitable cus- 
tomer, “What am I going to do without 
my watch? Tell time by the sun?” 

“Sorry, sir, but it’s not our fault if you 
drop your watch out of your pocket. 
We'll do our best to repair it as soon as 
possible.” 

“But I want you to lend me a watch 
while that one is being fixed!” said the 
irate customer, banging his fist down on 
the desk. 

The noise attracted the attention of the 
proprietor of the jewelry store, who came 
up and asked what he could do for the 
gentleman. The latter repeated his de- 
mand. 

“Ah,” said the proprietor, “When you 
have your car repaired, does the garage 
lend you another? Then why should you 
expect us to lend you another watch while 
yours is being repaired?” 

“Well, but—er.” 


Note: Illustrate your advertising with watches. 
for our big catalog sheet of watch cuts, 


Electrotypes of watches will be sent free to any jeweler. 
advertisements, movie slides, etc., 
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The customer who came to borrow 
but remained to buy 


“If you'll just step this way I think we 
can take care of you all right. By the 
way, you have at least two suits of 
clothes, of course. Well, most of our cus- 
tomers now think two watches just as 
necessary. Did you ever try a strap 
watch?” 

“No.’’ 

“Well, just put this one on your wrist 
and wear it for a week or so. You’ll won- 
der how you ever got along without it.” 

“Yes, it would be good on the golf 
course—or driving the car—and yet...” 

The repair man didn’t hear the whole 
conversation, but he saw the tamed cus- 
tomer finally write a check and leave the 
store with a strap watch on his wrist. 

“Whew!” thought the repair man, “When 


they come in to borrow, the old man makes ’em 
buy. Not such a bad idea at that!” 


‘The Wadsworth Watch Case Co. 


Case makers for the leading watch movements 


Dayton, Kentucky 
Offices: New York, 20 W. 47th St. Chicago, 31 N. State St. 
San Francisco, 150 Post Street. 
Write 
free on request. 
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(Continued from issue of July 22) 
> violates the rules of jeweling, but 
when there are two evils, choose the 
lesser. No harm is done if the balance jewel 
is set a shade below the setting, as there will 

still be a small oil space remaining. 

Any time an endstone is stoned or slid on 
a file, the countersink holes for the jewel 
screws must be deepened, or at the first good 
jar the balance pivot will drive the endstone 
away from the balance jewel. In counter- 
sinking put one screw in to stop the end- 
stone from turning while the operation is 
being completed. After replacing the jewel 
and endstone set the pivot in the jewel, turn 
the watch or cock, “whichever the case may 
be,” upside down. When this is done the 
balance should drop away freely. 


Chapter 6 
FRICTIONS OF BALANCE PIVOT’S JEWEL PIN 
SETTING 

I have often heard watchmakers state 
that a poor motion had been overcome by 
fitting balance jewels with shorter bearings. 
This is a common impression, but the truth 
of the matter is that the length of the jewel 
hole is an unimportant factor. 

The laws of friction teach us that in a 
rolling bearing, the size and shape of balance 
jewels, that the resistance is determined by 
the weight of the balance and the distance 
around the pivot. In other words, the 
diameter of the pivot is the important point. 

A balance pivot running in straight hole 
balance jewels will revolve just as freely 
as in olive hole jewls without oil. The 
reason for “oliving” high grade balance 
jewels is that there is less adhesion of oil 
between the inner wall of the jewel hole 
and the pivot. An olive hole jewel is of 
little advantage until at such time as adhe- 
sion becomes pronounced. 

I expect quite a number to take exception 
to the above statements. In making a state- 
ment that is contrary to general belief, it 
should be supplemented with enough facts 
to uphold that position. The results of a 
few personal tests will be found under the 
subject of “motions.” 

The balance is now in the watch, so test 


— 
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it for freedom by touching it with a camel’s 
hair brush, so it revolves freely. Notice 
about how long-it takes it to stop. Then 
turn the watch dial up, and repeat to see 
if it runs fairly uniform in both positions. 
If it slows down perceptibly in either posi- 
tion, the jewel is fitted close, broken, the 
pivot needs polishing, or the endstone is 
pitted. 
he case is unusual, yet I have had it 
happen that the fault was on the opposite 
pivot, from the side the grind appeared to 
be. This was caused by a slight burr on 
the very end of the staff, and when run 
with that side down the space between the 
jewel and the endstone gave it clearance, 
while in the other position the marred part 
of the pivot was drawn into the pivot hole. 
Assuming that the balance is true, this is 
an opportune time to try it for poise. As 
a rule special poising calipers or stands are 
used for the operation. For any average 
watch the poising can be done close enough 
with the balance in the watch. Remove 
weight by undercutting the balance screws, 
or add weight by timing washers until the 
balance can be stopped at any point. The 
balance should now be removed in order to 
replace the pallet in the watch, after which 
it can be set up again, and the watch slightly 
wound. As the balance is free give it a light 
touch to start it revolving to determine if 
the excapement is operating. 


At no ‘time in testing an escapement 
should anything be forced. If the dart is 
too long and the balance is placed in the 
watch while it is banked to a drop, there 
is a bind. The best position for the balance 
if this condition exists, is to set it up with 
the jewel pin in the slot of the pallet. 

Lest an erroneous impression be created, 
I wish to mention that these details being 
discussed are not used after the excapement 
is thoroughly understood. When teaching 
it is well to mention as many as possible of 
the conditions that are apt to exist. If all 
the shakes are correct, or if there is too 
much on the free side, the balance can be 
made to swing back and forth, and the 
escapement operates. We shall assume that 
this one does not respond and that the jewel 
pin is striking the horn of the fork, or the 


dart is binding against the side of the roller. 
As the object is to teach but one thing at a 
time, we shall back the jewel pin just far 
enough so that it is sure to clear. This is 
accomplished by applying heat to the roller 
which softens the shellac. 

Jewel pin heaters can be bought, or it is 
a small task to make one. Two pieces of 
copper wire about two inches long and about 
1/16th of an inch in diameter are placed 
side by side, the ends fastened in a vise, and 
then twisted together. Remove and with a 
hammer flatten out one end until the ends 
of the two wires shape up to resemble an 
oar. Mount in the smallest and lightest 
handle possible. The object is to have the 
blades make a contact with the surface of 
the roller, on both sides of the jewel pin 
and on the side of the roller nearest the 
balance arm. The blades of the heater 
should be shaped up with a small regulator 
pin file, so the heater will slip into place 
easily. The balance may be held with the 
fingers of the left hand at the ends of the arm, 
to avoid bending the rims out of true. Hold 
the blades in a flame until they are hot, then 
slip it under the roller. The balance should 
be held so close to the bench that the heater 
may be let go, the handle resting on the 
bench and the blades still in contact with the 
roller. The jewel pin can then be shifted 
with a fine feeler. The jewel pin in the 
watch that is being worked upon should be 
tilted back toward the staff just a little. 
Later it will be necessary to return it to the 
original position. At present our object is 
to concentrate our attention on the dart and 
its functions. 

There are some American watches made 
with a jewel pin forced into a bronze roller 
by friction, no shellac being used. If the 
watch you are working on is of this type 
the operation above must be omitted. In- 
stead make the lock stronger and rebank to 
a drop, which should allow the jewel pin to 
pass in and out. 

The first inspection to be made is the 
height of the pallet in comparison to the 
jewel pin and guard roller. The dart should 
be level with the center of the lower roller. 
The jewel pin should have plenty of clear- 
ance from the dart. Turn the balance so 
the jewel pin is at right angles to the pallet. 
Raise the balance by touching the rim lightly 
underneath with a feeler. If this act brings 
the lower roller so close to the pallet that 
they touch, the result will be a poor motion. 

Guard also against having the pallet so 
high that there is a possibility of rubbing 
against the upper roller. When the pallet 
is too high or low and the risk of breaking 
from bending is to be minimized as far as 
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possible, take the pallet out again, and if 
the tail.was too high place the pallet upside 
down on the celluloid square, so the entire 
surface is in contact. In order to do this 
it is necessary to make a small hole for the 
arbor. Then slide a small polished piece of 
steel, or the sides of the tweezer points 
back and forth a few times exerting a slight 
pressure. This will cause a slight bend with 
very little danger of breaking the pallet. If 
the pallet is too low, two holes will be re- 
quired and the sliding action is done with 
the polished side of the pallet up. 


Chapter 7 
ROLLER SHAKE 


As implied in the name, the only reasons 
for having a guard pin, or dart as we call 
it, is to prevent the pallet from moving 
across to the opposite banking at the wrong 
time, or allowing the excapement to unlock 
prematurely. It is a safety means, that in- 
sures the pallet being in its proper position 
so that the balance on the returning arc of 
its excursion will unlock the escapement and 
receive a fresh impulse. 

The dart on a double roller excapement 
should not be blunt at the end or too pointed. 
The correct angle should be about 45 de- 
grees. A poorly shaped point may be the 
cause of a poor motion, especially when 
working on the smaller sizes of wrist 
watches. 

Turn the balance so the jewel pin is away 
from the pallet. As the watch is banked 
to a drop there should be just enough roller 
shake so that it is noticeable. This is tested 
by touching the top of the pallet, just back 
of the stones with a feeler. The movement 
of the pallet is arrested by the dart striking 
the roller, and the pallet tail striking the 
banking pin. The amount of pressure to be 
placed upon the pallet while trying their 
shake, can be compared to bending a fine 
pivot broach slightly by pressing the point 
on the bench. In fact, watchmakers of the 
old school were never allowed to use any- 
thing but a pivot broach to test escape- 
ment shakes. The amount of play between 
the dart and roller should not exceed half 
a thousandth of an inch, if the lock is about 
right or a little weak. The stronger the 
lock the more play may be had with safety, 
but it should never exceed a full thousandth. 

If a watch could be made that was the- 
oretically perfect, there would be no need of 
any shake at all, and the roller and the dart 
could be so close as to be most free. 

There are a number of conditions to be 
considered that make it self-evident that a 
little roller shake is desirable when a watch 
is banked to a drop. One of the most im- 
portant is that there is often just a little 
more side shake than proper in the pallet 
arbor jewels, or the balance jewels, the rol- 
ler itself may not be absolutely perfect, and 
last but not least, the “human equation.” 

To explain the latter, no two men have 
exactly the same sense of touch; both might 
turn the banking screw and leave the watch 
banked to a drop, to their own satisfaction, 
but still there would be a slight difference 
in the distance the banking screw had been 
moved. One might stop turning the screw 
the instant the escape tooth dropped and the 
other turn it just a shade after the drop had 
taken place. All these facts combined tend 
to show that a watch should have some rol- 
ler shake when “banked to a drop.” This 
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is one extreme showing how long a dart 
should be; the other extreme is how short 
may a dart be, and the escapement action 
remain safe. 


Chapter 8 
HOLDING THE WATCH PROPERLY TO TEST 
ESCAPEMENT SHAKER 

The movement block if one has been used 
must not be set aside. Place the watch 
dial down on the celluloid so that it pro- 
jects about a quarter of an inch, with the 
center and third wheel in line away from 
you. As a precautionary move, in case han- 
dling the watch this way is new to you, 
raise it to an angle of about 45 degrees with 
the right hand, the fingers touching the 
watch at the point of the train bridge. The 
idea is to make a “nest” for the watch in 
the left hand with the thumb in a position 
so that it barely touches the balance screws 
at the point where they are slotted. The 
thumb should lay along the dial edge at the 
base of the cock. The first finger is crooked 
so the base of the finger nail braces at a 
point on the top edge of the barrel bridge 
just about at the stem hole. The second 
finger touches the edge of the barrel bridge, 
opposite. The third finger also touches the 
edge of the watch right next tu the second 
finger but goes on down to rest on the bench 
along with the little finger. The fingers at 
rest on the bench must not be behind the 
peep holes, as the reason for the white back- 
ground is to observe the action of the es- 
capement. This will seem awkward for 
awhile, but it is well worth mastering. The 
watch is held by the outer edge only as it 
should be, and none of the steel work he- 
comes finger marked. At the same time the 
balance is under control. With a feeler the 
balance can be moved around, the thumb 
acting as a brake so that it can be stopped 
at any point that is necessary. To have the 
balance under this control is absolutely 
necessary, for a movement of the balance a 
few thousandths of an inch after the time 
specified will upset all our calculations. 

The form used in holding a hunting model 
is a little different; using the first finger as 
a balance break is more convenient. The 
principal thing to keep in mind is to handle 
the watch by the outer edge and not allow 
the finger or thumb touching the balance 
screws to exert enough pressure inward so 
that the balance truth will be affected. 

In foregoing pages, instructions were given 
to tilt the jewel pin back toward the staff 
just a little. In one of the several actions 
now to be tried it will no doubt be neces- 
sary to set it up right again. For the pres- 
ent, leave it as it is until the condition shows 
up that requires the move. We have finished 
showing how the dart acts as a safety action 
on the entire roller with the exception of 
the time when it passes through the cres- 
cent. To make this point clear we shall now 
explain the safety action of the jewel pin. 

When this is to be ascertained the atten- 
tion should be centered at the lock. With 
the feeler touch the pallet so the dart is in 
contact with the roller; as this is done the 
escape tooth will recede along the locking 
face of the pallet stone. If it goes to the 
corner and starts down the impulse face, that 
watch will stop. 

The extreme for short guard pin should 
not allow the heel of the escape tooth to 
quite reach the impulse face. The crescent 
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or passing hollow in the roller is necessary 
or there would not be room for a dart of 
the correct length to pass as the pallet moves 
from banking to banking. When the escape 
tooth is so close to unlocking that it is hard 
to decide as to whether it is safe or not, 
push the pallet so that the dart is against 
the roller. If the watch has a strong draft 
the escape tooth will slide back and the pal- 
let return to the banking when the feeler is 
lifted. The only time that the dart should 
touch the roller is in case the water receives 
a jar, at which time it happens the pallet 
leaves the banking for a moment. The dart 
strikes the roller and the draft action im- 
mediately draws it back against the banking 
This action explains why the side of the 
roller should always be smooth and nicely 
polished. It also demonstrates the super- 
iority of the double roller over the single, 
as when this butting takes place there is less 
friction between the dart point and the rol- 
ler, owing to the difference in size of the 
two rollers. 

I have often been asked why not bend the 
dart sideways in order to equalize a roller 
shake. Under certain conditions it may be 
allowed to slightly favor one side just. a 
shade. The dart should be straight, in line 
with the pallet and the side of the slot. To 
bend it sideways may cause it to enter or 
leave the crescent, either too soon or too 
late. In either case it is apt to touch the 
roller at some time. The operation of ston- 
ing off a dart if it is long or pushing it out 
a little on the short side are elementary 
operations for anyone doing watch repairing, 
sO we pass on, leaving this to the student’s 
ingenuity. In case it is pushed out be sure 
to make it good and tight. 

As we progress, it will be necessary to 
often speak of roller shake when it is men- 
tioned as more or less roller shake on “R.” 
This is when the escape tooth is locked on 
the R stone, more or less roller shake on L. 
It means when the tooth is locked on the L 
stone. 

Right now is a good time to re-inspect 
the lock, if it is on the light side. Turn the 
balance slowly, the finger being along the 
dial edge and lightly touching the balance 
screws. Note if the escape tooth comes 
safely to lock and remains there, the ob- 
servation being made through the peep 
holes. Try every tooth. A short tooth is 
not at all uncommon. When a lock is 
barely safe, inspect it from both sides. I 
have had many watches that locked on every 
tooth while looking through the peep holes 
yet when turned over and the lock inspected 
from the top of the watch, some teeth un- 
locked. This is caused by small imperfec- 
tions in the construction of the watch, such 
as side shakes, slightly bent pivots, ete. Up 
to this time no mention has been made of 
how the watch is to be held while examin- 
ing and working on the escapement as the 
balance was not in the watch until the sub- 
ject roller shake was taken up. 

(To be continued) 








Furman M. Shaw, 552 Federal St.. Cam- 
den, N. J., is having the whole front of his 
establishment remodeled and improved. The 
new front will be built of fancy cut stone 
and faced brick, and the alley adjoining the 
store will be built over and added to the in- 
terior. Mr. Shaw has been in business in 
Camden for 35 years. 
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The above building is used exclusively for 
Watchwork and its kindred trades, Jewelry 
and Engraving. It was designed and built 
for this purpose only. 


A Grand and Glorious Feeling 


“How satisfying it is for a man to feel the consciousness 
of power which comes from knowing that he is master of 
something; that he is a complete man in his line; that there 
is nothing superficial in his knowledge of his specialty; that 
he is rich in experience in some one line so that he knows 
something profoundly, broadly, minutely.’—Marden in 
“Choosing a Career.” 

The above ‘s just what happens to the young man or 
woman who completes a course in the Horological Depart- 
ment of Bradley Polytechnic Institute. So why not pave 
the way for just such a great and glorious feeling of know- 
ing that you are master of the situation, so far as watch 
repairing goes, and if not able to start at once, try to begin 
your studies the first of September, the beginning of the reg- 
ular school year. If you have not had our catalogue get it 
at once. Address a Post Card to 


BRADLEY HOROLOGICAL 


Dept. C, Peoria, Illinois 


requesting one. We teach Watchwork, Jewelry Work and 
Engraving. 
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ing its edges gathered about the stem close below 
the head, and a metallic spider having a central 
aperture for the stem and sharp prongs driven 
through the canvas into the leather. 


1,546,830. WATCH CRYSTAL. ALEexanDER FRIED- 
MAN, Pittsburgh, Pa., assignor of one-half to 
Martin Gluck, Pittsburgh, Pa. Filed Jan. 17, 
1925. Serial 3,089. 4 Claims. 

A watch crystal of the unbreakable type having 
a body portion, and a permanent downwardly ex- 
tending peripheral shoulder terminating in an out- 
wardly extending bezel-engaging edge portion, the 
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[Patents Granted by the United States and 


the Registered Trade-Marks.] free edge of which is adapted for insertion in the 


groove in the inner edge of a bezel without any 
substantial distortion of said body portion, the off- 
setting of said body portion from said edge portion 
by said shoulder providing additional space between 
said body portion and the watch dial for the free 
movements of the watch hands, substantially as 
described. 








UNITED STATES PATENTS 





Issue of July 7, 1925 (Corrected) 


DESIGNS 


67,764. FINGER RING. Morris Potrack and 
ABRAHAM Porrtack, New York. Filed May 5, DESIGNS 
67,825. WATCHCASE CAP. Artnmur P. Conant, 


Fort Thomas, Ky., assignor to The Wadsworth 





1925. Serial 13,323. Term of patent 3% 
years. 
67,772. RING. Tuomas W. Symincton and 
Crmartes E. Kuink, Detroit, Mich. Filed 
Watch Case Co., Dayton, Ky. Filed Nov. 21, 
1924. Serial 11,439. Term of patent 14 years. 
67,838. WATCH FOB. Wa ter C. JounNsrton, 
April 7, 1924. Serial 9,187. Term of 





patent 7 years. 


Newport, R. I. Filed March 30, 1925. Serial 


Issue of July 21, 1925 12,958. Term of patent 14 years. 
1,546,539. COLLAR BUTTON. HERBERT ont 67,845. CUFF LINK. Wittarp O. Ormsszz, 
Fritts, Shiloh, N. J. Filed Jan. 23, 1924. Taunton, Mass., assignor to Taunton Pearl 


Serial 688,068. 2 Claims. 
A collar button comprising 
with a shank connecting the 


a base and a head 
base and the head 





Works, Inc., Taunton, Mass. Filed March 
18, 1925. Serial 12,758. Term of patent 3% 
years. 

67,846. CUFF LINK. Wittarp A. OrmsszEz, 





"4 Taunton, Mass., assignor to Taunton Pearl 


having reversed bends, the head being concentric 

with the base, the shank being connected to the 

head at the side thereof, whereby a portion of 
the neck band fies directly between the shank and 
the adjacent side of the head. 

1,546,611. SHIRT AND COLLAR FASTENER. 
ANDREW ANGELL, Redwood Falls, Minn. Filed 
Oct. 3, 1923. Serial 666,288. 1 Claim. 

A collar button having a resilient stem made of 
braided cord, a resilient head fixed on the outward 





Works, Inc., Taunton, Mass. Filed March 19, 
1925. Serial 12,770. Term of patent 3% years. 
67,863. CLOCK CASE. Westey E, WHELESS, 











end of said stem and a resilient base fixed at the 
inward end of the stem and adapted to be secured 
to the collar band of a shirt: said head comprising 
a body made of leather or similar material, a piece 
of canvas covering the head thus formed and hav- 


a on 





Shreveport, La. Filed May 31, 1924. Serial 


9,759. Term of patent 334 years. 
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UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Published July 21, 1925 


Ser. 212,443. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Krementz & 
Co., Newark, N. J. Filed April 9, 1925. 


Particular description of goods.—Jewelry Made 
of Precious Metal—Namely, Brooches, Bar Pins, 
Sleeve Links, Handy Pins, Safety Pins, Collar 
Pins, Scarf Pins, Bracelets; Vest Sets Consisting 
of Sleeve Buttons or Links, Vest Buttons, and 
Studs; Collar Buttons, Pendants, Necklace Clasps, 
Neck Chains, Bangles, Necklaces, Children’s Sets, 
Lingerie Clasps, and Finger Rings. 

Claims use since March 1, 1896. 

Ser. 213,019. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Hamsurc - AMERIKANISCHE 
UnRENFABRIK, Schramberg, Germany. Filed 
April 20, 1925. 


The Cross Arrows 


Particular description of goods.—Clocks and 
Perts Thereof. 

Claims use since Aug. 26, 1924, 

213,241. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Harry G. 
KauFMAN, doing business as Kaufman Mfg. 


Co., New York. Filed April 24, 1925. 


“DOVE” 


Trade-mark consists in the word “Dove.” 
Particular description of goods.—Compact Cases, 
Vanity Purses, Mesh Bags, Purses, Finger Rings, 
Bar Pins, Scarf Fins, Lockets, Bracelets, Watch 
Fobs, Watch Chains, Neck Chains, Key Chains, 
Earrings, Charms, Brooches, Lavalliéres, Pendants, 
Sautoirs, Cuff Links, Cuff Buttons, Tie Clasps, 
Emblem Buttons, Collar Pins, Collar Buttons, 
Vanity Cases, Cigarette Cases, all Made Either of 
Platinum, Gold, Silver, Either Solid or Plated; 
Flat Tableware—viz., Spoons, Forks, and Knives, 
Made of or Plated with Precious Metal; Flatware 
and Hollow Ware, Either Plated with or of Solid 
Precious Metal. 
Claims use since March 1, 1925. 
Ser. 213,597. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Star Watcu Case Co., 
Ludington, Mich. Filed April 30, 1925. 


STELLAR 


Particular descriptions of goods.—Watch cases of 

Precious, Semiprecious, and Base Metal. 

Claims use since March 16, 1925. 
Trade Mark Registrations Granted 
July 21, 1925 

201,144. LINGERIE CLASPS MADE OF BRASS, 
NICKEL-SILVER, OR SIMILAR NON- 
FRECIOUS-METAL WARE. Parks Bros. & 
Rocers, Inc., Providence, R. I. 

Filed Dec. 11, 1924. Serial 206,589. 

LISHED MAY 5, 1925. 

201,147. ORNAMENTED CLASP BUCKLES OF 
NONPRECIOUS -METAL WARE. Parks 
Bros. & Rocers, Inc., Providence, R. I. 

Filed Feb. 3, 1925. Serial 209,056. 

LISHED APRIL 28, 1925. 


Trade-Mark Registrations Renewed 


Ser. 


PUB- 


PUB- 


47,483. WATCHES, WATCH CASES, AND 
WATCH MOVEMENTS. Registered Nov. 7, 
1905. E. Howarp Wartcu Co., Riverside, 


N. J., and Waltham, Mass. Renewed Nov. 7, 

1925, to The Keystone Watch Case Co., Phi!a- 

delphia, Pa., and Riverside, N. J., successor. 
47,690. WATCHES, WATCH CASES, AND 
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MOVEMENTS. Registered Nov. 
14, 1905. E. Howarp Watcu Co., Riverside, 
N. J., and Waltham, Mass. Renewed Nov. 
14, 1925, to The Keystone Watch Case Co., 
Philadelphia, Fa., and Riverside, N. J., suc- 


cessors. 


WATCH 








nly 

Emil Sheer, Chas. L. Sunderlin, Steve 
Burritt and others who attended the con- 
vention at Albany have returned. Mr. 
Sheer was re-elected president and Mr. Sun- 
derlin again chosen secretary of the associa- 
tion, 

Among the jewelers visiting: Rochester re- 
cently were: W. E. Dowling, Hornell, 
N. Y.; J. D. Murdock, LeRoy; S. J. Horn, 
Fairport; C. B. Allison, East Rochester ; 
R. D. Fassett, Palmyra; J. F. Riggs, Sodus, 
L. Hatch, East Rochester; G. W. Holcomb, 
East Rochester. 

Charles Wolters, a jeweler of 58 Halsey 
St., this city, was recently called as wit- 
ness in the proceedings in the Probate Court 
of Boston in a contest over the will of the 
late Lotta Crabtree, the actress. Mr. Wal- 
ters testified that in 1877 the actress ap- 
peared at a theater owned by his wife’s 
father and that he sold tickets for the per- 
formances at his jewelry store in Reynolds 
Arcade. This testimony was to offset the 
claim that she was married in England on 
that date. 

Among the travelers who recently visited 
the trade in this city were: Jerome M. Lis- 
sauer, Arnstein Bros. & Co.; M. S. Olm, 
B. & O. Chain Co.; E. V. Downs, N. H. 
White & Co.; William J. Kaufman, Maurice 
Tishman; J. D. Bailey, Allsopp Bros.; Ralph 
C. Baker, D. C. Percival & Co.; T. J. Judge, 
Bayard F. Brogan; Leo Boyajian, Boyajian 
Bros.; Morris Klipper, Klipper & Klipper ; 
Mr. Chapman, Frank W. Smith Co.; Mr. 
Carpenter, Carpenter, Kollmar Co.; a rep- 
resentative of Leys, Christie & Co.; C. L. 
Andrews, Carter, Gough & Co.; Edward B. 
Midlen, Barbour Silver Plate Co. 

An interesting meeting of the Rochester 
Retail Jewelers’ Association was held July 
13 at the Denonville Boat Club House at 
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Irondequoit Point. William S. Hughes, Jr., 
Newton Falls, who has since been appointed 
field secretary of the State association, was 
the guest of honor. The main topic of the 
evening related to the convention that was 
held directly afterward at Albany. C. Sun- 
derlin presided and Russell G. Scheer, sec- 
retary, read a number of interesting com- 
munications from members of the trade at 
large. The members and their wives en- 
joyed a good dinner, after which the danc- 
ing and games followed. 








Harry Barnett, with Wolfsheim & Sachs, 
New York, was a late visitor to the local 
trade. 

Arthur Boutwell has gone to Montreal, 
Canada, to visit his parents, who have not 
seen their son for nine years. 

Frank Kirkwood, Oakland, Cal. a 
former Lancaster watchmaker, now in 
partnership in a San Francisco jewelry re- 
pair establishment, is visiting his sister in 
Lancaster. 

The Lancaster Jewelers’ Association 
hold its annual outing for members 
their families some time in August, 
the Jewelers’ Guild, of Reading, is 
pected to join with them. 

Lemuel Pfoutz, of Akron, Lancaster 
county, was arrested on July 22, on a charge 
of stealing ivory goods from Piersol Co.’s 
store. Pursued by a crowd after the dis- 
covery of the theft, he was finally caught 
and_ prosecuted. 

A. W. Moyer, Jr., of the staff of the 
Non-Retailing Co., and wife, have returned 
from a sojourn at Atlantic City. L. J. 
Welsh, Cincinnati, a western representa- 
tive of this company, has been spending a 
few days in Lancaster. 

George R. Huber, optician, and family, 
recently returned from an auto trip to Vir- 
ginia. In Richmond Mr. Huber called on 
KImer F. Crawford, with the G. H. Hall 
Optical Co. Mr. Crawford was formerly 
of the Lancaster optical firm of Reuss & 
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MEMBERS OF THE MAIDEN LANE 


FISHING CLUB WHO ENJOYED THE RECENT CRUISE 


July 29, 1925 


Crawford, which concern Mr. Huber © 
bought out quite a number of years “ago, 
Percy L. Appel, of W. W. Appel & Son, 7 
a member of the Lancaster Country Club, | 
was among the members who entered the § 
golf championship tournament held last 
week on the Berkshire Country Club’s 
course at Reading, Pa., by the Central 3 
Pennsylvania Golf Association. % 
Charles Mohr, of Clearfield, Pa., and 
Mack Stamp, Jr., of Louisburg, N. Y., have 
entered the Bowman Technical School ag 
students. These former students recently 7 
visited the school: William D. Evans, with 
the S. T. Little Jewelry Co., Cumberland, | 
Ind.; Chester Shimp, of the Katz Jewelry % 
Co., Baltimore; Thomas Owens, Indian- | 
apolis, Ind.; H. B. Sniffen, Sandy Hook, 7 
Com. Edgar L. Royal, of Chester, N. C, 4% 
a student, and his wife, have just returned 
to the school from a 3,000 mile motor trip 7 
to Canada. 








Jewelers’ Merchandising Calendar 


(Continued from page 104) 








the jeweler’s stocks of kindred lines should @ 
be kept continually forward. “Gifts that 7 
last” is a slogan of worth, although the ~ 
jeweler may well select other slogans for 7 
his own personal use. Every article he © 
offers may be mentioned as suitable for gift 
purposes, although it is not necessary to © 
make that idea the prominent one, except 
with lines that are most favored as gifts, | 
The utility of an article like a vacuum © 
bottle may be stressed prominently in the” 
advertising of this line, but it may also be | 
mentioned that anyone who owns a car, who © 
takes excursions into the woods, etc., would 7 
be grateful for a gift of a vacuum bottle. 

If the jeweler will keep advertising the} 
lines that are of most use in hot weather | 
and that are mostly needed in hot weather, 7 
during the month it is more than likely that 7 
his advertising will be productive of a great 
deal of direct returns. If he advertises 
jewelry, silver and diamonds as jewelry, 
silver and diamonds and forgets to advertise 
the Summer lines his business will surely | 
not have the turnover the other method will 
produce. 

Towards the end of the month the reaction 7 
of the clearance sale advertising of the de 
partment and apparel trades stores will be 
shown in the quick swing into the advertis- | 
ing of Fall lines. The jeweler should swing 7 
with these merchants into advertising of ” 
Fall merchandise. 

The school opening early in September 7 
should be remembered and the most made? 
of advertising such lines as college boys and” 
girls, and school children will find useful” 
during the coming term at their studies.” 
Pens and pencils are a line that will appeal® 
to many, both as gifts to their children and 
friends, and to the scholars themselves as 
necessities. Unless this advertising is done | 
early enough the few days of preparation | 
for school will be over and the opportunity | 
of exploiting this line will be lost. 

Jewelers should pay strict attention to the 
seasonal nature of their stocks. The right 
goods at the right price will always sell,” 
provided, too, that they are presented to the? 
public at the right time. 
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